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fOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 
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{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 
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Contents covered by Copyright, 1921, by The Office Appliance Company. 
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sents, has any share in its ownership or voice in shi its 
policy, which has in view at all times the best interests the 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information concerning the progress 
and development of the office appliance industry. It ged 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 
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names and addresses, which will be withheld from publication 
if desired. 
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WANTED. 


SITUATIONS 





Especial knowl- 
cabinets and 
position with 
H-35, care 


COMPETENT and experienced in general line. 
edge in buying and selling of furniture, filing 
safe cabinets, also catalog experience Prefer 
concern in south or west. Reference Address 
Office App liance e, Chicago. 





TRAVE SLING as city 
ears of age, who 





thirty-one 
selling 


married man 
years’ experience 


salesman by 
has had ten 


bank, county and office supplies Can figure lithographing, 
printing, die stamping and blank books. Also understands 
filing and loose leaf devices as well as office fixtures, furniture 


Would also consider position as manager of store 


and supplies 
Address H-36, care Office Appliances, Chicago. 


or estimating. 





with all 


APABLE stationery salesman thoroughly familiar 
kinds of commercial stationery seeks new connection. Has 
done road work and for several years has managed a retail 


store. Will be interested to hear from either manufacturer 
or retailer. Address K-37, care Office Appliances, Chicago, IIL 
-TATIONE R salesman with good record desires to make 


connection Hh .. will keep him off the road. Has had wide 
experience and is capable to handle almost any angle of the 
stationery business. Would gladly consider position as buyer 
or city salesman for a retail stationery manufacturer, whole- 
saler or jobber for selling specialty to the retail trade in one of 
the large cities Address §S-35, care Office Appliances, Chi- 
cago, Ill. 


> 


ALES MANAGER for well known office appliance will be open 

for new connection June 1. Can produce results in a big 
way. Capable of developing and training organization. Can 
take an existing organization and increase its sales. Will gladly 
furnish complete statement of experience, education and other 
information required. Address BY-18, care Office Appliances, 
Chicago, Ill. 





with firm in one “of fol- 
store manager or sales 


Y QUNG MAN, 31, wishes to connect 
lowing positions Filing salesman, 








correspondent Address W-25, care Office Appliances, Chicago. 
XPERIENCED stationery man, 29 years old, desires posi- 
tion as manager of store with object of buying into busi- 


in medium sized city, middle or western states preferred. 
Address Y-26, care Office Applis ances, Chicago 

S; AL ES with own office, 
“ wants exclusive agency for high class office 


ness, 


eq 1ipment and organization 
specialty in East- 


agent 


ern Pennsylvania and adjoining states Address N-29, care 
Office Appliances, Chicago 
HOROUGHLY experienced office furniture salesman desires 


to make new connection with some live retailer. Can show 
an excellent record of results and give highest references. Ad- 
dress J-32, care Office Appliances, Chicago, Ill 


HELP W ANTED 
Salesmen to sell a line of Metal Name Plates to 
office furniture dealers and manufacturers 
bulgy samples. Commission paid on receipt of 
handled in connection with any line Write for 
today. Fogarty Manuf acturing Co., Dayton, O. 


typewr ite r men, 


JANTED 
Stationers and 
Big profit. No 
order Can be 
our ica nthe 
IG MONE 


-M:z \KE Rf for | carbon and ribbon 


salesmen yo others calling on offices New, fast selling 
specialty. Immense demand, positive repeater. Don’t miss 


this! Perfection Mfg. Co., 121 So. 4th street, Philadelphia, Pa. 


S- ALESMEN 
ad appuances 
ples to carr’ 


ing Mfg. Co., 
WANTED —Salesmen. Manufacturer 
through dealers and 


produc sold 
openings—Philadelphia, Cleveland, Kansas City, 


“wanted in this district to sell our line of office 
Liberal commission No investment No sam- 
Every office factory and store a prospect. Gold- 

Franklin, Mass. 

making highest quality 
consumers has several 

Minneapolis— 


for Distri« Sales Managers. Must be highest type of men 
having character, sales ability; commission basis, no limita- 
tions. References, past results, age, required. Address B-33, 


are Office a Chicago. 


GALESMAN wanted to re ~prese nt 
“ line of Loose Leaf Equipment, 
sign, Accounting Forms, Machine Bookkeeping Equipment and 
Supplies, Bank Pass Books, etc., on a commission basis, sell- 
ing direct to banks and commercial firms A-1 connection. 
Address C-29, care Office Appliances, Chicago 


WANTE D- 


spec ialt ies 
usual earnings 
Town Typewrit er 


manufacturer of a complete 
Blank Books of special de- 






Salesman experienced in typewriters and office 
Good line. Good territory. State experience, 
and working basis preferred in first letter. Tri- 
Exchange, Canton, Ohio. 
WANTE 1D—Live, energetic sales executive to take charge of 

a useful stationery specialty. A good opportunity for a man 











who can put over this proposition in the right way. Address 
R-29, care Office Appliances, ¢ hic ago, Ill 
ANTE D—I High class local distributors and salesmen of 


recognized ability to handle the best Calculating Machine 
known Wwe want men who can furnish bond. We will fur- 
nish the capital. Earnings will be large for men who can show 
results. Our machine would make an excellent sideline for 
adding machine salesmen. Strictly commission and profit shar- 
ing basis. Address D-34, care Office Appliances, Chicago. 


APPL 


State St., 


IANCES 7 


ANT live- 
commercial 
selling attractive line. 
New York City. 
ALESMEN now calling on the trade in Illinois, Indiana, Wis- 
consin, Michigan, Iowa, and Minnesota, to carry as a side- 
line our extensive line of pen and pencil clips, paper clips, point 
protectors, etc. Commission basis. Protected territory. Estab- 
lished trade. L. D. Van Valkenburg Co., 202 S. State St., 
Chicago 


wire representative. Must be familiar with the 
stationery trade. Unlimited territo Start 
Art Steel Company, 313 East 22d street, 











WA rED—First class salesman for Chicago. No traveling. 
High grade mailing machines. Established 7 years. Ad- 
dress F-35, care Office Appliances, Chicago. 


WANTE }D—Typewriter and adding machine repairmen and 
mechanics for me mbership in the Typewriter & Adding 
Machine Mechanics’ Aid Ass’n, Inc., Employment Bureau, gen- 
eral information bureau. Purpose, Nation-wide organization. 
Address 8 Nevins street, Brooklyn, N. Y., at once, for detailed 
information. Branches in Kansas City, Mo., and in Boston, 
Mass. 








typewriter salesmen wanted for branch office 
A good proposition for men who can de- 
Office Appliances, Chicago, Ill. 

LIVE office supply man can make $200.00 a month with a 

stationery and office supply firm in one of the smaller west- 
ern cities. A clean cut chap from twenty-four to thirty-five 
years of age will fit into this position nicely. First class op- 
portunity for someone who wants to get right into the west. 
Address G-31, care Office Appliances, Chicago, Il. 


wo GOOD 
work in St. Louis. 
liver. Address E-30, care 











WANT! D—Salesmen calling on office furniture trade to sell 
complete line of patented typewriter desks. These desks 
have been on the market for five years, are nationally adver- 
tised, exceptionally good sellers and the best repeaters that ever 
crossed the floor of an office furniture dealer. Address C-28, 
eare Office Appliances, Chicago. 


ANTED—Experienced commercial stationery salesman. Must 
be acquainted with all details of business, and assist in 
buying. In time to take full charge. A position with a future 
to right party. GOL Darts nIN BOOK & STATIONERY CO., 102 
20c he ster, _N. 








FOR SALE. 














DDRESSOGRAPHS, 
ers, letter folders, 





Multigraphs, duplicators, envelope seal- 
Mailometers, supplies. Less than half 








price, guaranteed one year. Pruitt Company, 112-H North 
La Salle, Chicago, 
ULTIGRAPHS—Like new, at one-third to one-half cost. 


Thoroughly rebuilt, including new type, platens, bearings, 
ete. Iron-clad two year guarantee. Will ship on approval, Rus- 
sell Earnest Baum, 33 South Broad street, Philadelphia. 


ULT IGRAPH, | rt ete., ribbons re-inked black, 
blue or purple, $6 per dozen. Ajax Ink Company, 4406 S. 


Dearborn street, Chicago, Ill 
ULTIGRAPHS, 

















Dictaphones, Ediphones, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you cnet 
Price, Inc., 440 South Dearborn street, Chicago. 


GU ARANTEED 





Addressing Machines, Multigraphs, Multicolor 
Presses, Ditto and Mimeograph Duplicators, Letter Folders, 
Check Writers and Protectors, Typewriters, etc., rebuilt like 
new. Office Machinery Company, 22-X Quincy street, Chicago. 
OR SALE—Addressograph equipment: One Addressograph 
Equipment, complete, consisting of 1 Model F Addresso- 
graph for T Plates No. 24023, mounted on metal stand, with 











duplicator repeater safety Jevice, dating attachment, cut-off 
hand repeating attachment, power attachment A.C. 110 V., 
60 cycle, skipping attachment, listing attachment for sheets. 
One model C2-56 Cap. Graphotype Machine, with stand and 
accessories for T Plate No. 1575, No. 1 and No. & Type, A.C. 
110 V., 60 eycle. Four 16-drawer oak cabinets for Addresso- 
graph frames; 8,00@ Addressograph frames. Address The Grab- 


ler Mfg Co., 


OR SALE—“Finger Print” 


4600 W. Harrison street, Chicago, IIL 

bank chevk protection, covers 
signature, date, amount, payee. Can’t be counterfeited or 

changed without instant detection. Sale out‘its for stores and 

agents Chesney Finger Print Protector, Atlanta, Ga. 








LL MODE L s Multigraphs, duplicators, folding, sealing, ad- 

dressing machines and supplies. Guaranteed serviceable as 
new. One year free service Chicago. Machines bought for 
cash, taken in trade and handled on consignment. Office De- 
vice Cc ‘company, 162 -H, North La Salle, Chicago. 


300 new standard typewriters in 
700 each, f. o. b. Paris or $52.00 
Zellers-Stevens, Inc., 126 Liberty 





OR SAL E—Now in France, 

original cases. Prices Frs. 
each f. o. b. New York. 
street, New York. 


OR SALE—Line -a-T ime 
less than one-half price. 
i @e 





machines; closing out our stock 
Onondaga Trading Co., Syracuse, 








“OR SALE—Goax ood estab lished typewriter business in live West- 

ern town. In rich irrigated country, thickly settled. Owner 
going to Honolulu July first. Stock invoices $3,500. Will sac- 
rifice for cash. Full particulars given in first letter. Address 
T-31, care Office Appliances, Chicago. 








AGENTS WANTED. 





HE GORDON SALES CORP., exclusive world agents for the 

Gordon Perfect Ink Pencil, an article of merit and attrac- 
tive in its simplicity and writing qualities. Writes right. Offices 
in the Cable Building, 611-621 Broadway, New York City. 
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Copies of any of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Sigger 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 








No. 1,373,870.—Attachment for billing machines, relating par- 
ticularly to an improved carbon paper sorting and feeding 
mechanism; patented April 5, 1921, by Millard J. Downey, of 
Chicago, Ill. 

No. 1,373,700.—Paper feeding apparatus for typewriters, prov- 
ing a means of simultaneously feeding a plurality of sheets 
of paper to any standard form of typewriter; patented April 
5, _ by Wm. Chas. Avery, of Honolulu, territory of Ha- 
wail. 

No. 1,368,729.—Multiple form for continuous billing machines, 
vetc., and method of making it; patented February 15, 1921, 
by Leland Ingersoll, of Cleveland, Ohio, assignor to A. S. 
Gilman Printing Company of the same city. 

No. 1,364,692.—Ink receptacle; gotentes January 4, 1921, by Ar- 
thur Bomboy, of Charlotte, N. C. 


machine. Ferdinand Hoffman, 


1,370,648. 
Cuchenheim. 


Typewriting 


1,370,737. Copy holder. George W. Furrey, Evanston, 
Ind. 
1,370,772. Typewriting machine. Oscar Woodward, 


Babylon, N. Y., assignor to Remington Typewriter Com- 
pany, Ilion, N. Y., a corporation of New York. 

1,370,852. Loose leaf holder. Joseph E. Stinger, St. 
Louis, Mo., assignor to Dawson Manufacturing Company, 
St. Louis, Mo., a corporation of Missouri. 


1,370,992. Alfred B. Parker, Monroe, La. 


1,371,138. Calculating machine. Joseph H. Bair, Phila- 
delphia, Penna., assignor of five-twentieths to Lewis H. 
Taylor, Jr., three-twentieths to James O. David, and two- 
twentieths to William C. Haddock, Philadelphia, Penna. 


1,371,185. Calculating Valentin J. Ohner, 
Stockholm, Sweden. 


_ 1,371,230. Typewriting machine. E. S. Dodge, Ilion, N. 
Y., assignor to Remington Typewriter Company, Ilion, N. 


Typewriter. 


machine. 


Y., a corporation of New York. 


1,371,269. Drop-leaf calendar. 
treal, Quebec, Canada. 


John A. Stevens, Mon- 


3,373,700 











































1,372,354. 







1,871,771. 





No. 1,373,524.——Carriage shifting device for calculating machines: 
patented April 5, 1921, by Valentin Jakob Odhner, of Gotten- 
borg, Sweden. 

No. 1,371,771.—Attachment for pencils or like, providing means 
for associating an eraser with a writing or drawing instru- 
ment, and also to function as a clip for retaining the instru- 
ment in the pocket; patented March 15, 1921, by Arthur A. 
Beck, of Bemidji, Minn. 

No. 1,372,354.—Pencil equipped with propelling mechanism with- 
in its body, operated by exterior means to advance into oper- 
ative position a lead at one end and an eraser at the other: 
patented March 22, 1921, by Charlies R. Keeran, of Chicago, 
ill., assignor by mesne assignment to the Autopoint Pencil 
Company of the same city. 


1,371,292. Penholder. James J. Boyle, New York, WN. Y., 
assignor of one-half to Daniel P. Boyle, New York, N. Y. 


1,371,526. Calculating machine. Martin Teetor, Des 
Moines, lowa, assignor to Teetor Adding Machine Com- 
pany, Des Moines, Iowa, a corporation of Iowa. 


1,371,591. Typewriting machine. Oscar Woodward, 


Babylon, New York, assignor to Remington Typewriter 
Company, Ilion, N. Y., a corporation of New York. 


1,371,694. Typewriter. Peter Krumscheid, Roxbury, 
Mass., assignor of two-thirds to Lewis W. Kilbourne. 
Cambridge, Mass. 

1,371,771. Attachment for pencils or the like. Arthur 
A. Beck, Bemidji, Minn. 

1,371,847. Calculating machine. Jacob M. Brandvein 


New York, N. Y 

1,371,909. Typewriting machine. A. G. F. Kubowski, 
srooklyn, N. Y., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,371,953. Calculating machine. J. A. V. Turck, Wil- 
mette, Ill., assignor to Felt & Tarrant Manufacturing Com- 
pany, Chicago, IIl., a corporation of Illinois. 

1,371,954. Calculating machine. J. A. V. Turck, Wilmette, 
lli., assignor to Felt & Tarrant Manufacturing Company. 
Chicago, Ill., a corporation of Illinois. 
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1,373,062. Eraser holders. Lothar W. Faber, New 
York, N. YX. 
1,373,063. Index card tabs. William Feldmann, Chi- 


cago, Il. 


1,373,270. Overlapping flat 
Hill, Chicago, Il. 


card index. Edward W. 


1,373,278. Pencil. Frank J. Vierling and Andrew 


Kyorning, Minneapolis, Minn., assignors to Brown & Big- 
clow, St. Paul, Minn., a corporation of Minnesota 


1,374,239. Memorandum calendar. Henry A. Schramm 


and Jackson D, Hawkins, San Antonio, Texas. 


1,374,426. Fountain drawing pen. 
Rueschikon, Switzerland. 


1,374,594. 


Herman Burkhardt, 


McBee, Athens, Ohio 


1,374,969. Combined typewriting and computing ma- 
chine. John Waldheim, Elizabeth, N. J., assignor to Un- 
derwood Computing Machine Company, New York, N. Y., 
1 corporation of New York. 

1,374,999. Combined paper feed and finger releasing 
mechanism for typewriters. Max Garbell, Chicago, IIL, 
assignor to Garbell Typewriter Corporation, Chicago, III., 

‘orporation of Illinois. 

1,375,029. 
England. , 

1,375,113. Typewriting machine. Geo. A. Seib, Ilion, N. 
Y., assignor to Remington Typewriter Company, Ilion, N. 
Y., a corporation of New York. 


Paper binder. Chas. F. 


Pencil holder. Andrew Veleggia, London, 


1,375,295 An- 
geles, Calif 

1,375,344. Typewriting machine. Frank H. Armstrong, 
Auburn, N. Y., assignor to Corona Typewriter Company, 
N. Y., a corporation of New York. 


Pencil sharpener. Soren Johnson, Los 


li Grotor 
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1,375,356. Typewriting machine. Lewis B. Bridges, 
Brooklyn, N. Y., assignor to Corona Typewriter Company, 
Inc., Groton, N. Y., a corporation of New York. 

1,375,509... Envelope grip and pen or pencil rack. Wm. 
C. Heatle, Beverly, Mass. 

1,375,559. Fountain and other reservoir pen. 
Cameron, Edinburgh, Scotland. 

1,375,579. Thomas Fisher, Kearney, N. J. 

1,373,310. Pen or Frank De Luca, 
Bowdens, N. C. 

1,373,245. Registering 
Toronto, Ontario, Can. 


Duncan 


Pencil 
pencil attachment, 


mechanism. R. C. Hughes, 


1,373,222. Expanding filing pocket. A. Bushnell, Jr., 
Philadelphia, Pa. 
1,373,591. Memorandum device. John B. Brady, Som- 


erset, Md. 

1,373,545. Pocket 
Sioux City, lowa. 

1.374218. -¢. O. 
Detroit, Mich. 

1,374,426. Fountain 
Rueschilkon, Switzerland. 
_ 1,374,515. Clip for pens, pencils and similar instruments. 
S. M. Nathan, Fitchburg, Mass. 


check protector. F. A. Weigman, 


Wm. P. Noble, 


D. envelope container. 


drawing pen. H. Burkhardt, 


1,374,532. Perpetual calendar. Wm. J. Spilman, Wash- 
ington, D. C. 
1,374,863. Card holder. F. K. Peterson, Alliance, Ohio, 


assignor to The McCaskey Register Company, Alliance, 
Ohio, a corporation of Ohio. 
1,374,883. 
Fla. 
1,374,870. 


Jules A. Frost, Alafia, 


Stamp-inking device. 


Penholder. B. W. Zimmerle, Sutton, Nebr. 


The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 





For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U.S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 









Subscribers 






















“Mere ia @ 
































Charming Sketch of Independence Hall, Philadelphia—a fine 
example of “‘color” possibilities of black and white. Plate made 
from drawing done with pencil.—Reprinted from The Office 
Appliance Exporter, by courtesy the Jos. Dixon Crucible Company. 
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APITAL, labor and co-opera- 
tion constitute a perfect trin- 
ity of working forces—an 
omnipotent triumvirate of success. 
These three kings sit upon the 
throne of industry, ruling their sub- 
jects by mandates of financial rec- 
iprocity. It is a democratic com- 
bination of directorship, each sov- 
ereign, each equdl in power and 
glory. Capital is the head; labor 
the body; co-operation the heart 
mental, physical, moral—a co-ordi- 
nation of brain, brawn, conscience. 

They are symbolized by the three 
Christian graces—faith, hope, char- 
ity. They represent the conjuga- 
tion of the verb “to be”—I am, thou 
art, he is. By the addition of their 
arithmetic, three make one. They 
must all work in harmony, or the 
organization is a failure. They 
must all support one another, or the 
structure will crumble into an ava- 
lanche of ruin. United they stand 
victorious forever; divided they 
fall into the ignominious defeat of 
bankruptcy. 

Capital represents the amassed 
value of past labor. Labor has no 
accumulated investment of value, 
but offers a willingness to earn. 
Co-operation is the common bay 
horse sense uniting these two 
mighty energies of industry into a 
workable partnership. It is the ar- 
biter, the counselor, the peacemak- 
er, the attorney at law of this bel- 
ligerent corporation. Its jurisdic- 
tion is to bring capital and labor to- 
gether, cement their mutual inter- 
ests, cultivate their friendships, lu- 
bricate their frictions, and gently 
lead them away from suicidal war 
into a prosperity of peace. A won- 
derful mission and a mighty re- 
sponsibility ! 

Emanating from both, is not the 
third member of this trinity the 
most important personage in this 
galaxy of potentates? 

The principle of co-ordination 
between capital and labor, the give 
and take policy of mutual conces- 
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By Edwin G. Marshall.—Published 
Originally in the Santa Fe Maga- 
zine, Reproduced by The Inland 
Printer and here again Reprinted 
because of its Unusual Merit. 


Note—The editor of Office Ap- 
pliances has not the privilege of be- 
ing acquainted with the author of this 
article. This is our misfortune. Mr. 
Marshall is a painter in the empley 
of the railroad at Arkansas _ City, 
Kansas. The Santa Fe Magazine, in 
which the article was originally pub- 
lished, is devoted to the interests of 
employees of the A. T. & S. F. Rail- 
way System. Mr. Marshall is evi- 
dently a thinker as well as a wielder 
of the brush. He presents his ideas 
with force and brevity and his obser- 
vations bear not only the stamp of 
common sense but of broad human- 
ity and clear insight into human psy- 
chology. We commend this article 
to the careful attention of the readers 
of Office Appliances. 


sion—arbitration—has scarcely 
been recognized in the business 
world. This is the panacea for all 


financial ills. Capital and labor 
have within themselves the forces, 
the power, to correct the conditions 
agitating each other. It lies simply 
in a get-together league, a working 
agreement for the welfare of both. 
When these two historic duelists 
throw away their artillery, they can 
march, arm in arm, into the council 
temple of the parliament of man, 
be seated at the round table of 
friendship, in the room of reason— 
behold the cradle of co-operation 


Co-operation, then, is the amal- 
gamation, the fusion of capital and 
labor into a third force greater 
than themselves. Standing alone 
they are nothing; united in co- 
operation they are everything. It 
is the life preserver of the two. It 
is the articulation of perfect har- 
mony between employer and em- 
ployed. It is the tact, heart, soul 
and conscience of business. It in- 
terprets all puzzles, solves all diffi- 
culties, overcomes all obstacles. 

All of its attributes and accom- 
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plishments are embraced and ex- 
pressed in one word—honesty. The 
trumpet call for the amelioration of 
business is the application of old- 
fashioned honesty between buyer 
and seller, between employer and 


employed. If the ideal standards 
of the golden rule were observed, 
an era of unparalleled prosperity 
would sweep over the land. Full 
services rendered, value received, is 
the invincible combination which 
would revolutionize the commerce 
and morals of our country. When 
the scale of business is equity, its 
measures justice, its arithmetic hon- 
or, then shall the tranquillity of 
financial peace overcome this. oid 
regime of selfishness. 


The postwar conditions demand 
that the railroads have the fullest 
co-operation between all depart- 
ments, between the supervisory - 
forces and every man on the pay 
rolls. The “company be damned” 
policy doesn’t go on the Santa Fe. 
lt is selling the best transportation 
on earth and not conducting a phil- 
anthropic institution nor an “I 
won't work” resort on an eight-hour 
basis. The anti-operator has no 
place in modern railroading, but 
the co-operator is in demand as 
never before. The command of 
the hour is honesty; honesty is the 
perfect co-operation of rendering a 
full day’s work for a full day’s pay. 
Every employee should have his 
heart in his work and his pay check 
on his conscience. Obey the rules, 
do your duty, earn your wages, 
don’t watch the clock, exercise ini- 
tiative, save material, do it right, 
do it the quickest way, be safe your- 
self and careful of others—this is 
co-operation. And co-operation is 
simply the golden rule put into prac- 
tice by doing for the company what 
you would like done for yourself. 

The stability of wages depends 
on earning capacity. By giving the 
company his best effort, the work- 
man is promoting his own interests. 
No chain is stronger than its weak- 
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est link, and no company’s efficien- 
cy is greater than the strength of 
the band of loyalty uniting its army 
of workers to its service. Build up 
yourself by building up the com- 
pany—merit wins on the Santa Fe. 
Remember practically all of the big 
officials rose from the ranks— 
there’s plenty of room at the top. 
Inefficiency puts an awful load on 
efficiency, holding wages down to 
the level of their incompetency. 

General contentment is the com- 
manding officer of co-operation. 
Good will is the high private in the 
rear rank. A tyranny of super- 
visory forces is a regime of disas- 
ter; Americanism won't stand for 
slave driving. 

The officious and “hard boiled” 
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ters it would be a blessing, and 

not in disguise, if such epistol- 
ary formalities as “Dear Sir” and 
“Yours truly” were banished alto- 
gether, if all communications began 
and ended clean and clear without 
the inclusion of what, in the irrev- 
erent language of the composing 
room and the stenciling depart- 
ment, are known as bunco lines. 

I am trustworthily informed that 
practically all intercommunications 
in the Post Office Department and 
in the Army, Navy, and Aviation 
services are well rid of such time- 
losers, correspondents simply fill- 
ing-in such blanks as Date, Place, 
Subject, From, To, Signature, etc., 
though letters to and from civilians 
may be discursive with useless ba- 
nalities. The sensible official style 
has, it is said, long prevailed in 
Europe in the corresponding 
branches of public service. 

Thousands of letters are written 
every day and are read by millions, 
which lack any sign whatever of 
salutation or submission, being 
printed and read merely: To the 
Editor of The , or words to 
that effect. No one suffers for this, 
nor is the militia called out therefor. 
This journalistic style is in vogue 
in all countries and in all languages. 

Whatever meaning the expres- 
sions “Dear Sir” and “Yours truly” 
may formerly have had, when cor- 
respondence was mainly between 
people who were actually related or 
known to each other, has become 
obliterated and inoperative in the 
course of time, now that our post 


f° )R stenographers and typeset- 
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foreman is a common pest, both to 
the company and to the men, that 
should be exterminated. The fore- 
man who can’t lead his forces 
should be reduced to the ranks or 
sent to the office. Co-operation, 
like rain, comes downward; it is 
filtered through the supervisory 
corps into the workers until it per- 
meates every activity of service. In- 
gratitude is often the world’s wages. 
Countless millions toil on, day after 
day, yearning for a word of ap- 
preciation that is never spoken. 
They live under a _ regime of 
“damned if you do, and damned if 
you don’t.” Just recognition of 
merit, encouragement for work 
faithfully performed, is real co- 
operation put into action. Thus ap- 
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plied, it becomes the multiplication 
table of effectiveness. Successful 
railroading is a question of success- 
ful leadership. 

A good foreman is one of the 
noblest handiworks of God. Com- 
bining rare qualities of mind and 
heart, knowledge and experience, 
firmness and gentleness, patience 
and justice, with rigid impartiality, 
he binds his men in loyalty to him- 
self and to the company with fet- 
ters of iron. Our hats are off to 
you, natural-born leaders of men! 
You are the signal towers piloting 
the “Santa Fe all the way” across 
geography. 

The railroad world salutes the 
new-born pacificator of the golden 
age—Co-operation ! 


Menaces ‘‘Dear Sir’’ and 


Yours Truly’ 


March of Modernity Portends De- 
thronement of the Old Epistolary 
Landmarks.—How Stationers and 
Printers May Draw Profit from 
Their Disappearance.—Written by 
Jacob Backes for Office Appliances. 
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the “March of 


Note.—I f 
Modernity” solved man’s problems, eco- 
nomic or otherwise, we would be willing 
to carry a banner or preside at the front 


Epitor’s 


end of the bass drum. It may be just as 
well to drop the old epistolary land- 
marks, but no economy is effected. Man 
effects no economies. What he saves in 
effort through simplified spelling he loses 
in maintenance of jazz orchestras. His 
million dollar movie houses, elaborated 
golf courses, silk underwear, etc. take up 
the economic slack as fast as it appears. 
By mental agility man keeps a couple of 
jumps ahead of the cosmic sheriff for 
awhile. Sooner or later the minion of 
the law closes in. Man then puts a 
mortgage on the old homestead and 
starts another race in the opposite direc- 
tion from economy and the solution of 
his problems. 

“The March of Modernity” keeps man 
supplied with new toys, eliminates booze, 
shortens the skirts of the women folks, 
brings cabarets, simplified spelling and 
whatnot, but as Artist Goldberg says, 
“It doesn’t mean anything.” 


boxes are choked with “correspond- 
ence” multicopied by the thousand, 
the million, and sent to us by strang- 
ers. Could anything be more edi- 
fying than “Dear Sir” and “Yours 
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sincerely” printed on 50,000 postal 
cards mailed to every Tom, Dick, 
and Harry. No significance can 
possibly attach to the “salutations,” 
as they are used indiscriminately 
and with equal facility by the mis- 
sionary and the wife-beater, the 
schoolma’am and the burglar, the 
farmer and the counterfeiter, the 
priest and the profiteer. 

The more intensive the civiliza- 
tion, the shorter become the saluta- 
tional _ banalities. “Faithfully,” 
“Respectfully,” “Sincerely,” the 
first one that comes into the head, 
will finish a letter among American- 
speaking people all over the world, 
and “Achtungsvoll” or “Hochach- 
tungsvoll” will do the same among 
100,000,000 in Central Europe. But 
in Latinized regions a correspond- 
ent who challenges to a duel, or bit- 
terly disputes a reckoning, or de- 
clines to furnish information, gen- 
erally needs a lot of prettification 
toward the end of the letter ; some- 
thing like this, for example: 
“Veuillez agréer, Monsieur, mes 
bien sincéres salutations.” 

In flowery and mystic Cathay the 
following ending for a letter is 
good form, according to an old 
volume I picked up: 

“May Peace abide with you for- 
ever at your right, and Prosperity 
at your left. May your offspring 
be beautiful as the rising sun, may 
your shadow never grow less and 
may your enemies be blasted.” 

In other words, Go chase your- 
self ! 

To all of this, of these, what is 
the answer? Surely the prevalence 
of epistolary banalities must not 





last forever, must come to an end, 
and. soon. 

Yet if you omit, without ade- 
quate explanatory provision, one or 
both bunco lines, the receiver of 
your letter may suspect that an in- 
vidious distinction has been made, 
that Disrespect has pointed the 
finger. 

All who may desire to help the 
sood work and to become active 
members of the S. P. E. B. (So- 
ciety for the Prevention of Epistol- 
ary Banalities) are herewith shown 
a carefully drawn, standard, anti- 
humbug sentence around which all 
may rally, as follows: 

“Friends will note that, following 
the example of others and in ac- 
cord with present-day tendencies to 
omit nonessentials, epistolary forms 
such as ‘Dear Sir,’ ‘Yours truly,’ 
etc., are herein omitted.” 

[his is to be printed as a part of 
letterheads and noteheads. For 
those willing to write and to sign 
emancipated letters, the form has 
been devised with the idea of in- 
cluding, with as few words as pos- 
sible, as much explanation, concilia- 
tion and promulgation as possible. 
The receiver of the letter will im- 
mediately perceive good reasons for 
the omission of the bunco lines and 
may obey an impulse to become a 
member of the S. P. E. B. himself, 
even if he has to send to the printer 
an order for a new lot of stationery 
with improved printing on it. After 
the public has become more fa- 
miliarized with the idea, the print- 
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ing “Member of the S. P. E. B.” 
or a small rubber-stamp impression 
will suffice. 

The translations below of the 
suggested form were supplied by 
courtesy of the editors of the fol- 
lowing publications: Brazilian— 

g | 
Editor of “La Hacienda,’ Buffalo, 


N. Y.: Finnish—Editor of “Rai- 
vaaja,” Fitchburg, Mass. ; Esperan- 
to—Editor of “Esperanto,” West 
Newton, Mass.; German—Mr. 


Carl Schnorr, Schilling Press, New 
York, N. Y.; French—Editor of 
“Courrier des Etats-Unis,’ New 
York, N. Y.; Dutch—Editor oft 
“Standard,” Grand Rapids, Mich.; 
Italian—Editor of “Il Progresso 
Italiano-Americano,’”’ New York, 
N. Y.: Welsh—Editor of “Y 
Drych,” Utica, N. Y.; Spanish— 
Editor of “América Comercial,” 
Philadelphia, Pa. : 
American 

Friends will note that, 
example of others and in accord with 
present-day tendencies to omit nones- 
sentials, epistolary forms such as “Dear 
Sir,” “Yours truly,” ete., are herein 
omitted 


following the 


Brazilian 

Os nosses amigos notaraéo que, seguin- 
do o exemplo de outros e de confirmadade 
com as tendencias actuaes para omittir 
coisas n&o essenciaes, omittimos n’este 
as formas epistolares taes como “Amigo 
e Senhor,’’ “Caro Amigo,” etc 


Dutch 

Vrienden zullen noteeren dat, volgende 
het voorbeeld van sommigen en in strek- 
king met moderne neigingen om onnoo- 
digheden te vermijden, briefvormen zulke 
als ‘‘Waarde Heer,”’ ‘“‘Hoogachtend,”’ 
“Uwe dienstwillige,” enz., hierin zijn 
weggelaten. 
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l’speranto: 

Amikoj povas rimarki, ke en konsento 
kun kelkaj aliaj, kaj en akordo kun mo- 
dernaj tendencoj ellasi nenecesajojn, 
“Kara Sinjoro,” “Vere la Via” kaj simi- 
laj formoj estas ellasitaj. 


Finnish: 

YstA4vit huomannevat ett&, seuraten 
muutamien muiden esimerkkiai ja ny- 
kyaikaista taipumusta poisjitt#é tarpeet- 
tomat, vanhentuneet muodot, kuten 
“Hyvii Herra,” “Kunnioituksella Tei- 
din,” j.n.e., ovat tissi poisjatetyt. 


French: 


Nos amis voudront bien noter que, 
conformément a l’exemple donné par 
d'autres, et d’accord avec la tendance 
moderne d’éliminer le  superfilu, nous 
avons supprimé l’emploi des formes épis- 
tolaires telles que “Monsieur,” ‘Mes- 
sieurs,”’ ainsi que des salutations. 


German: 

Freunde werden merken dass, dem 
Beispiel Anderer folgend und im Bin- 
klang mit gegenwiirtiger Tendenz, nur 
vom Wesentlichen Gebrauch zu machen, 
epistolarische Formen als ‘“Geehrter 
Herr,” ‘Hochachtungsvoll,” u.s.w., hier 
vermieden sind, 


Italian: 

Gli amici noteranno che in seguito all’ 
esempio di altri ed in accordo colla ten- 
denza moderna di omettere tutto cid che 
non @ essenziale, le forme epistolari come 
“Eegregio Signore,” ‘“Suo devotissimo,”’ 
etc., sono qul omesse. 


Spanish: 

Se notarfé que, siguiendo el ejemplo de 
algunos mfs y de conformidad con las 
tendencias modernas de omitir las for- 
mas epistolarias no esenciales, como 
“Muy Sefior nuestro,’’ ‘‘Muy attos. y ss. 
ss.,’ et cétera, éstas han sido omitidas 
en la presente. 


Welsh: 

Sylwed caredigion y gadewir allan yma 
gyfarchiadau llythyrol anhanfodel, megys 
‘““Anwyl Syr,” ac “Yr eiddoch yn gywir,” 
gan ddilyn esiampl rhai eraill, mewn_ 
cydsyniad a thueddiadau y dyddiau pre- 
senol. 





DENNISON MANUFACTURING COMPANY’S PAPER FASHION SHOW AT THEIR CHICAGO STORE.—AIl costumes were 


made of crepe paper, but none of them looked like paper 
fairies, the sprites, the nursery rhyme children, Minneha ha returned to earth 
Reference to this event will be 


ire the 
right is a belle of 1860 


At the left we see 


found on page 152 


the neacock girl, gorgeously aftayed; in the center 


the Spirit of Music, and others. On the 
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Salesmen Indispensable in Getting Value of 


RE your customers or your 
A salesmen your best sales- 

men? Even in buying gro- 
ceries you like to have the salesman 
do something more for you than 
name the price and the brand. If 
your furniture salesman does no 
more than this, can you wonder 
that after taking half an hour of 
his time shopping on styles and 
prices he has finally got near the 
door and with hand on the latch 
drops the comforting remark he 
guesses he will drop around to 
Blank’s and see what Blank’s sales- 
man has to offer? 

Roger Babson has been playing 
tunes on statistics so long that we 
who follow him look constantly for 
the new note. He literally took 
“High C” shortly ago when he re- 
marked that the really constructive 
work of the world is done by about 
two per cent, and offered the sug- 
gestion that a great increase in our 
productive possibilities is possible 
if only another two per cent should 
get to work. But what struck me 
most forcibly was the thought that 
we have been so busy chasing dol- 
lars that we have not given enough 
attention to the men who produce 
the dollars. 

Looking back over a varied sales 
experience | am going to be so 
frank as to say that I have never 
been hired in a way to insure the 
best use of my experience. I have 
worked for some of the “finest” 
fellows in the world—at least in the 
United States. I have also worked 
for some of the finest concerns 
whose names you instantly would 
recognize as leaders. I have taken 
part in sales conventions whose 
management and appointments 
were marvels. But I have yet to 
meet the sales manager or president 
who has spént five minutes consec- 
utively in analyzing my experience 
and formulating a plan of proced- 
ure which would be most profitable, 
which would produce the results 
most desired. As with unnumbered 
others, the record being satisfac- 
tory; it was strictly up to us to pro- 
duce*the results. That we have 
done so prompts the conclusion that 
a very comfortable percentage of 
achievement might be added to our 
efforts as the result of careful anal- 
ysis of the working materials. 
Imagine a chemist, an architect or 
an engineer securing the perfection 
of results that are his without a 


Store Display 


Being the Third in a Series of Arti- 
cles by H. M. Goldthwait, the First 
of which Entitled “Filing Cabinets 
and Their System Policies,” Ap- 
peared in January and the Second, 
Entitled “Proper Display of Loose 
Leaf Accounting Supplies,” Ap- 

eared in the February Number. 
he Subject of the Present Article 
Is “Furniture,” in which the Author 
Offers the Suggestion that the 
Dealer Should Analyze His Sales- 
men as to Possibilities Rather 
Than as Merely to Capabilities. 
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The money the other 
Capital—Getting it away 
Labor.—Literary Digest. 


careful analysis of his materials. 
Given a salesman, a price book, 
a territory and a few instruction 
sheets—who can prophecy just 
what is going to happen, and how 
much? We know only too well 
there are dynamic forces in the 
man, different from those in any of 
his fellows, which must be the ba- 
sis of a mutual success. This un- 
known quantity as well as quality, 
their determination, just how to ap- 
ply the spark that will light up the 
sales record—this is the problem I 
believe is shared almost equally by 
the salesman and the sales mana- 
ger. Unfortunately the belief is not 
always mutual. There must be 
something else than that Smith has 
made a “whopping” record at 
Blank’s. That he has done so is 
no assurance that he can go to the 
less highly organized Jones and du- 
plicate it. The salesman is morally 
bound to get “some’’ results. His 
motive may be only bread and but- 
ter, perhaps some jam on it, more 
infrequently an ambition to gain 
first place at any cost no matter 
what the wreckage of material. 


There is a new level of attain- 
ment to be got in sales records by 
going behind the price book, in- 
struction sheets and mere “get to- 
gether” policies. It is to be found 
in the man himself. An “I” beam 





of a certain dimension is designed 
for a certain load for a certain 
place. So I believe the man can be 
mere accurately analyzed. [ thinl 
you will grant that the ordinary 
process is to load up the man and 
if he bends or breaks—well, we find 
out about it afterward and the 
damage is done to us as well as 
the man. The engineer cannot 
build his bridge on any such prin- 
ciple. Personally, I place the man 
and his equipment ahead of the line 
he represents. To prove this to my 
own satisfaction I have taken an 
inferior, but good, line, and beaten 
the “master” at his own game. I 
have seen proven again and still 
again, an indifferent “get the busi- 
ness” policy coupled with a com- 
plete indifference to the man and 
the line represented, break the best 
of men. We shall gain a long stride 
ahead when groups of allied busi- 
ness concerns get together and for- 
mulate policies of training, assur- 
ing themselves that the salesman 
not only is thoroughly informed 
about the line, as many do, but that 
the salesman has certain fundamen- 
tal and contributory training that 
will bring a higher plane of results. 
[ have seen many loose leaf sales- 
men who couldn’t draw up the sim- 
plest form, much less prepare it for 
the ruler and _ printer-——furniture 
salesmen who couldn’t, never have, 
and never thought of laying out a 
working plan, much less read one. 
The men who could do these things 
sold thousands where the others sold 
hundreds. You would recognize in- 
stantly these men should I name 
them. 

Of course, we have not lost sight 
of the fact in this series of articles 
that “turnover” is a mighty impor- 
tant point. Instead of turning over 
one or a few desks by main force 
of price and the fact that we have 
the stock, why not take a lesson 
from the scientific management as 
applied to labor, just ordinary la- 
bor. Read some of the works of 
the late Frederick Taylor. See how 
stevedores learned to move six or 
eight times the amount of ingots 
they had formerly loaded, with less 
fatigue, and incidentally more pay. 
Due to Frank Gilbreth the brick 
layers are laying infinitely more 
bricks, and could lay more, if the 
unions would let them. 

Why match patience with the 
purchasing agent over price, size 
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and finish, when you can go to the 
president and say: “I understand 
your business is increasing to such 
an extent that you must increase 
the office force. We have been 
making a study of your business, 
and find that due to wrong routing 
your orders are not getting through 
as quickly as they should. Men 
who could ,work to advantage at 
adjacent desks are separated. In- 
stead of following a direct line you 
lose time in jumping papers about. 
We are specialists in office arrange- 
ment. With your permission and 
co-operation we will make a com- 
plete study of the situation, draw a 
plan, and place the matter before 
you in intelligible form, so you may 
buy new equipment to the best ad- 
vantage. You can use some special 
record desks to better advantage 
than the regular form. I know we 
can speed up your work, possibly 
save money on the equipment.” Say 
it your own way. But say it, and 
be prepared to do it. You and your 
business will be on a different foot- 
ing from that moment. 

The use of desks and chairs 
seems so perfectly obvious to most 
persons that they are nothing more 
than desks and chairs. It is a real 
science to provide the proper type 
of desk for a particular kind of 
worker. No less art may be used in 
the selection of the proper type of 
chair for that worker. Of course 
chairs are a little more expensive 
now than they used to be. I was 
much amused a few days ago when 
a sales..:an quoting on a chair, was 
startled by the query, “Is that one 
or by the dozen?” Even a chair is 
not just a chair. The shape and 
slope of the back, type, and seat all 
have a great influence on the com- 
fort and convenience of the work- 
er, and the thoughtful buyer will 
appreciate your practical as well as 
artistic ideas as to its suitability to 
the use intended. 

This is a great day for the sales- 
man of office equipment. Thou- 
sands of businesses have, like Top- 
sy, “just growed,” and today are 
trying to do business practically in 
knee breeches as regards methods 
and equipment. Your opportuni- 
ties for reorganization are great. | 
always prefer to start from the top 
with the president, or other operat- 
ing officer. It carries great weight 
to have the president say, “See So- 
and so and tell him I sent you.” 
Your tact and a broad knowledge 
should do the rest. Always go with 
a definite idea, forcibly, clearly and 
briefly expressed. Previous calls 
will have given you an opportunity 
to analyze the situation. Be prac- 
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tical above all things. I recall an 
interview with the president of a 
very considerable corporation. It 
lasted two minutes, and | was well 
out as the president was saying 
good-bye to start on a trip. His 
part of the interview was, “I think 
that will be good for us. See So- 
and-so and tell him I sent you.” It 
resulted in quite an order. Not al- 
ways so, of course, but a definite 
presentation helps. 

The foundation for work of this 
type should be preparation of the 
broadest and most careful charac- 
ter. In addition to the accepted 
general education, either school, 
night school, or correspondence, the 
man who aspires to success should 
either through employment or spe- 
cial study be a finished draftsman. 
If no other means are available he 
should secure from the public li- 
braries or buy all the new works 
possible on business organization 
and procedure, and there are many 
valuable works now in print, and 
constantly being issued. A book by 
Schulze is very clear as to the lay- 
out of desks in accordance with 
routing of papers. Since the last 
article was published I ran across a 
new book on Retail Organization 
and Accounting Control, by Car- 


thage. It is the most satisfactory 
exposition of department store 
methods I have seen. Salesmen 


handling Art Metal Construction 
Company lines of steel have the Op- 
timism Book of Offices which is 
mighty valuable for so small a 
book, and will be a revelation to 
those who think “desks is desks.” 
A thorough handling of accounting 
should be undertaken. On filing, 
books by Hudders and McCord, 
especially the first, give a broad 
survey of the filing field. 

While the books mentioned are 
named at random, the salesman will 
do well to lay out a systematic 
course of study and reading suited 
to his needs. The salesman selling 
directly for any of the great spe- 
cialty manufacturing companies is 
well taken care of in the way of ed- 
ucational matter. It is the sales- 
man covering several lines in a 


smaller field, who is sometimes per 
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plexed and discouraged by his 
many problems, that we have in 
mind. 


The opportunity is ready made 
for manufacturers, dealers and 
salesmen to combine in an educa- 
tional movement to the end that 
service shall be added to merchan- 
dise. The National Association of 
Stationers and Manufacturers is of 
course doing an immensely valuable 
work from their members’ stand- 
point. But a ‘standardization of 
preparation for selling especially 
loose leaf, filing cabinets and sys- 
tems and furniture could be made 
of such value as to raise the sales- 
men of these lines to the standard 
of a profession, where it rightly be- 
longs, dealing as it does with the 
vital features of business adminis- 
tration. As such it would attract a 
constantly better and more thor- 
oughly prepared class of men to 
the business, while business as a 
whole would be the gainer by rea- 
son of the broader and more ac- 
curate work done. The merely 
“growed up” salesman is hardly ad- 
equate to the task before him. And 
it means that this type of salesman 
will have the opportunity to broad- 
en and inform himself also to be 
able better to meet the competition 
that is closing around him. 


I believe in keeping the sales- 
man’s. relations with the “boss” 
strictly impersonal. Anything tend- 
ing to social intimacy lowers effi- 
ciency. This does not mean that 
cordial co-operation cannot exist— 
on the contrary, it will grease the 
wheels of business. One of the 
most pernicious habits of many em- 
ployers is the “grand and lofty” 
pose, staging “fake” criticisms mG 
perfectly good salesmen before vis- 
itors for the sake of effect, blaming 
the salesmen for a temporary 
run of poor business, and saying 
the house would have got the 
order anyhow when a _ particu- 


larly good order is taken. These 
faults are more common than 
you would suppose. They do 


not fool the good salesman, and 
certainly will not increase the out- 
put of the average man. You cer- 
tainly would get a “mess” by jam- 
ming some of the parts of one of 
your intricate machines. You sim- 
ply wouldn’t do it. 

Listen to what the colored gentle- 
man said: 

“Ah says to dem Af’can golf 
balls, Ah says”’— 

“What did you-all say, Eph’m?” 

“Ah says, ‘Bones, lissen at yo 
mastah’s voice an’ brung home the 
bacon,’ an’ dey done brung.” 
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Some Things from Glen Buck’s Work Shop 


“That which expresses true art 


is never quite in fashion and never 


quite out of fashion,’ says Glen 


Buck, which statement discloses the 


secret of the popularity and influ- 


ence of his own good work in ad- 


vertising. 

Glen Buck has three arrows in 
his advertising quiver with all of 
which he pierces the bull’s-eye. He 
is an authority on trademarks and 
has to his credit one of the best 
books on that subject. Also he is 
pamphleteer extraordinary. 
productions of that sort for him- 
self, he does notable work for his 
clients. He has published two books 


on epigrams, the last one under the 


title of “Quirks and Quadrates.” 


Buck’s work in advertising is 
widely known and highly rated. For 
the execution of his ideas he em- 
ploys the best technical talent. In 
each piece of work there is beauty 
of design, but only as a setting for 
the message. The message, almost 
invariably brief, is the important in- 
strument of impression. The mes- 
sage “gets across” because always, 
the logic is sound, the argument 
persuasive and the phrase pleasing. 
Having the gift of epigram, Buck 
thinks straight and shortcuts to the 
point. 

The accompanying examples of 
Suck’s advertisements are repro- 
ductions of page plates in “The 
Saturday Evening Post.’’ All are 
recent, except the “Packard” copy, 
which appeared a year or two ago 
and which is shown in “Pen Draw- 
ings and Pen Draftsmen,” the last 








Beside 
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book of the distinguished commen- 
tator, Joseph Pennell. Mr. Pennell, 


as everyone knows, is one of the 
greatest of American artists and an 
art arbitrator of the United States. 
third of a 


His latest book is the 
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@Fresh! Sweet and clean as a new 
flower is the paper towel we make. 
Sanitary! It has no questionable 
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past. Hygienic! No other hand ever 


touches it. Safe! 





It eliminates towel 
dangers—and reduces towel expenses. 
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series of art reviews, the first of 
which was entitled, “Lithography,” 
and the second, “Etchings.” In each 
of these reviews Mr. Pennell 
lects, in different fields, examples of 
what he considers to be the high- 
class productions of the year. To 
have one’s work chosen is a high 
compliment. 


Ssc- 


For a short time Mr. Buck was 
associated with Henry Ford. When 
the relationship was terminated, the 
late Elbert Hubbard made the fol- 
lowing comment upon it: “Before 
Buck went to Detroit, he and Ford 
were like David and Jonathan. 
When they had been together a 
short time, it was impossible to tell 
which was David and which was 
Jonathan. Ford owning the plant, 
Glen went back to Chicago.” 

Mr. Buck was born and spent his 
early life in Michigan, but has lived 
in Evanston and had his workshop 
in Chicago since his university days. 
There was the exception of a short 
period in St. Louis. The Presby- 
terians just missed having Glen 
Buck for a minister, a loss they 
have never recovered. 

suck is a naturalist and despite 
the wide disparity in ages, was for 
many years an intimate of the late 


John Burroughs, with whom he 
maintained an interesting corre- 
spondence. Among Buck’s prized 


possessions is a letter, presented to 
him by Burroughs and written to 
Burroughs by Walt Whitman; the 
postscript, “John, I'll return that 
hundred soon,’ shows that even 
poets occasionally get up against it. 
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A won real and 
lasting beauty which man has created has been 
for her. Her instinct for the genuine and the 


truly fine has ever been insistent and sure. In 


} choosing the Packard—as in the choice of her & 
By jewels, her fine furnishings and fabrics—she py 
sie but satisfies a natural and innate craving for 
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’T would be hard to reckon the 
millions of dollars that this little machine 
is saving for American business. Always 
a quick and economical way of duplicating all kinds of 

typewritten letters and forms! But with the arrival of 

the new Dermatype stencil—‘‘a thin sheet of dark-blue 
paper” —the Mimeograph becomes tremendously more 
useful. J¢ does finer work. And, asthe new stencil is prac- 
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that form of beauty which carries the highest 
| 0mark of truest worth. @ There are twenty and more 
ackard styles to select from. The prices are three chou- @ 
@® Sand fifty dollars and up, at Detroit. ¥ ® The Packard 
Motor Car Company. of Chicago, Michigan Avenue at 
Twenty-fourth—also Danville, Dubuque, Grand Rapids, 
Milwaukee, Oshkosh, Peoria, Rockford, South Bend. 


tically indestructible, it does quicker work—and cheaper. 

Also it easily prints maps, plans, designs and the like— 
opening new possibilities for development. In thousands 
of American industries the Mimeograph is now effecting 
essential economies. Cogitate! At this crucial time don’t 
you think it worth while to investigate what it can do 
for you and your business? All information—and catalog 
“N"—from A. B. Dick Company, Chicago—and New York. 
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@ Experience is the name that men give to the total of 
their blunders. 

Q If your capacity to acquire has ourstripped your 
capacity to enjoy, you are on your way to the scrap-heap. 
@ Your impressions are toneless until they become 
expressions. 


@ Teach children to believe what they know is not so, 
and you lay the foundation for a race of hypocrites. 


@ He turned over a new leaf—but the blots on the old 

page soaked through. 

@ Ignorance is never bliss—but just hard work and low 

wages. 

@ A man owned a four hundred foot yacht and a marble 

palace on the Hudson—yet they did not in any way add 

to the worth of the man. 

@ The good for which you pray was given you at birth. 

@ The keys of the typewriter hold fame and fortune for 

you—if you know the right combination. 

@ Some men have to lose their legs before they can dis- 

cover how far their brains will carry them. 

@ History offers no example of a coward who won. 
GLEN BUCK. 
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Our Present Issue. 

HIS number of Office Appliances reaches our 

readers a few days late owing to slight delay in 
the settlement of questions of hours and wages in the 
printing trades. Happily that settlement was reached 
with creditable promptness so that only a few days’ 
delay resulted, bringing about, we believe, very little 
loss to the publishers. All of this is solid evidence of 
the spirit of fairness and sound sense which animates 
the responsible men at the head of the printing crafts. 

The present issue of Office Appliances has devoted 
a number of pages to a special discussion of the han- 
dling of loose leaf devices in the stationery store. 
Herein we have presented from several of the leading 
stationers throughout the country a series of sugges- 
tions which we believe will prove valuable to other 
members of this industry. None of the suggestions 
made are at all revolutionary, but they are uniformly 
practical and stress the importance of a knowledge of 
loose leaf devices and their purposes and of account- 
ing generally and, furthermore, emphasis is laid upon 
the fact that the seller of loose leaf devices must, to be 
successful, be a seller of service first and merchandise 
second, and that he who is prepared to give service 
with his goods and to follow up sales once made and 
see that the maximum service is obtained by the pur- 
chaser is the man who lays the broadest foundation tor 
a prosperous and successful business. 

Other suggestions, of course, are made with regard 
to the arrangement of stock, window displays, etc., but 
the real heart of the business is knowledge plus the 
desire to serve. 

Readers will be interested in the report of the Bos- 
ton business show, which occupies a considerable sec- 
tion of this issue and on one of the earlier pages will 
be found the conclusion of Mr. Goldthwait’s series of 
articles in which he outlines the results of a number 
of years of practical experience in the industry. His 
present article is devoted to the subject of office fur- 
niture, and herein he makes a number of suggestions 


of value. 
Other articles, we trust, will also interest readers of 


this number. 

Next month’s issue will be centered upon the subject 
of office furniture in the stationery store and we hope 
to present at that time as good an issue as this one, if 


not a better one. 
<8 > 


Uncle Sam and the World. 

ITIZENS of the United States, it would seem, 

even yet do not realize the meaning of the signs 
which point to the future commercial greatness of our 
country. We complain of a towering national debt, 
and fuss about a considerable increase in our taxes, 
forgetting that perhaps the tax levying bodies, being 
only human, could not be expected to exercise ideal 
judgment at all times in the manner in which taxes 
were laid; but when we compare ourselves even cas- 
ually with the nations on the other side of the Atlantic, 
we cannot help but realize how fortunate and how all 
but impregnable our commercial situation is. None 
of the nations engaged in the great war escaped stag- 
gering debt, and those most directly concerned emerged 
from the war either frankly bankrupt or in a most 
difficult position which will impose a burden upon 
generations yet to come. There has been considerable 


loose talk about repudiation of obligations by impor- 


tant nations abroad, but in the case of our principal 
Allies in the war, there will, of course, be no such 
thing as repudiation, for every nation which would 
maintain its own prosperity must take care of its obli- 
gations somehow and this, of course, will be done. 
The bankrupt nation is the ruined nation, for without 
credit it is without standing in any capital. 

While we are discussing domestic concerns among 
ourselves, economists of France, England, and other 
commercial countries are casting the horoscope of the 
United States. They note the growth of our merchant 
marine; they take into consideration eur enormous 
and rapidly developing natural resources; they esti- 
mate the important undercurrents of our national 
thought and foresee that before many years we shall 
have available sources of natural power denied to 
them, which will place us emphatically in the lead of 
all the manufacturing nations of the world. They 
note that we are importing vast quantities of raw ma- 
terial to feed our factories and that we are producing 
year by year greater and greater quantities of goods of 
all kinds, which slowly but surely are penetrating to 
the ends of the earth. They note that we are begin- 
ning to learn the art of exporting and their own con- 
sular offices inform them that the American commer- 
cial traveler is found in every corner of the earth and 
that goods with American labels can be picked up al- 
most anywhere. 

While we go about our business day by day uncon- 
scious of the powerful currents of destiny, it is well 
perhaps for us to look upward and outward and to 
realize that our peculiar situation will force us whether 
we will or no into a leading place among the com- 
mercial powers of the world and that perhaps it will 
fall to our lot to be leaders in commerce and civiliza- 
tion for many, many years. This thought should not 
give us any feeling of pride or conceit. If we take 
the place of leadership, it will be because of our situa- 
tion and our resources, not because of native genius 
beyond that of other nations, who, in our situation 
would be forced to assume the same responsibilities 
which seem to be coming to us. 

<*> 


The Boston Business Show. 

HE success which attended the business show last 

month in Boston furnishes an encouraging fore- 
cast of the growing interest felt by all classes of men 
in time and labor saving devices for the carrying on of 
office work. Not only do we know from the members 
of our own staff that the show was the best ever held 
in Boston from all points of view, but the same opinion 
is held by other observers of the event. The number 
of exhibits was encouraging large and a very large 
number of office devices was demonstrated. Perhaps 
at no business show has there been a greater number 
of new devices shown and seldom has there been more 
interest on the part of the public who gave the show 
a most liberal attendance and exhibited throughout a 
keen and intelligent curiosity concerning the various 
devices. 

The typewriter contest under the direction of Prof. 
Kimball was an inspiring event particularly for young 
people and drew a large crowd. While the results 
were not startling the work done by many of the con- 
testants was exceedingly good, considering the brief 
training they had had and seemed to indicate that the 
best methods of teaching typewriting are coming to 
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be very generally understood among commercial edu- 


cators. This is a most heartening sign. We may 
marvel at the wizardlike skill of some wonderful 


speedster, but what really counts is the increasing gen- 
eral efficiency of the men and women who follow the 
avocation of the typist and the reporter. 

It is encouraging for this industry to know that busi- 
ness people are keenly alive to the advantages and the 
economies offered by the devices produced in the field 
of office equipment and that with every business show 
we discern a growing appreciation of the important 
place which this industry holds in the estimation of the 
general public. 

<-> 
Co-Operative Movements Among Office Equip- 
ment Men. 

N THE news columns of the present issue is a short 
account of the organization of the Cincinnati Office 
Appliance Managers’ Association, which is composed 
of the representatives of a number of the leading office 
equipment concerns having Cincinnati agencies. The 
purpose of this association, as of others, is to establish 
the broadest possible co-operation between these 
branches, whether competing or non-competing, and, of 
course, it is the purpose of the organization to include 
in its membership as many of the branch managers as 
possible. As we understand it, no one who is a straight 
out-and-out branch manager for a reputable concern 
in this field will be excluded. The principle on which 
this organization was formed follows closely the prin- 
ciples outlined by the Detroit Office Appliance Man- 
agers Association and the Office Appliance Managers’ 
Association of Grand Rapids, whose recent successful 
business show has supplied an interesting item of news. 

It appears to the publishers of Office Appliances that 
the principles upon which these associations are formed 
are absolutely correct. They are co-operative and 
educational, each man helping the other in every way 
that he consistently can. The organizations have noth- 
ing to do with the matter of prices. They are not 
combines in restraint of trade, but are combines for the 
promotion of trade. They are formed for the benefit 
of the industry with full knowledge of the fact that 
whatever brings about the spread of knowledge of 
office equipment devices is of advantage to every mem- 
ber of the trade. These organizations tend to unify 
the thought of the industry, to create enthusiasm, pro- 
mote friendship and advance the standards of office 
equipment everywhere. 

We sincerely hope that other large cities will or- 
ganize similar associations and that finally these asso- 
ciations will be linked up with the National Office Ap- 
pliance Manufacturers’ Association so that all may 
work together to achieve the maximum of results. 

<> 


The View from Our Proscenium Box. 

ROM our own vantage point on the bleachers of 
F business, we seem to discern conditions which are 
not at all discouraging. It is quite true that in some 
sections of the country money is not easy to obtain 
and commands high rates of interest, but notwith- 
standing this, there is much business activity. The 
difficulties we are having to get prices of necessary 
things back to normal are no more than were antici- 
pated ; in fact, we ourselves had looked for much more 
trouble than has thus far eventuated, particularly in 
getting human service down from its lofty war-time 
rewards to a basis upon which business could continue 
to exist and still pay its workmen. It appears to us 
that one of the principal difficulties to which the people 
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of the country should address themselves is that of 
building costs. The lowering of costs of construction 
by the gradual reduction per hour of wages, a lessen- 
ing of the price of material and a revision of contracts 
on the part of builders, would immediately release 
large sums of money in almost every important sec- 
tion of the country. 

The United States today is one of the most populous 
and powerful nations and any gonsiderable depression 
in business approaching catastrophe is unthinkable. 

<> 
An Encouraging Statement. 
HE Underwood Typewriter Company is conduct- 
ing an important newspaper advertising campaign, 
taking half-pages in the big metropolitan dailies. One 
f their advertisements showed their two important 
plants, plant No. 1 at Hartford and No. 2 at Bridgeport. 
[he illustrations were striking indeed, showing the size 
of these mammoth factories devoted to the manufac- 
ture of typewriting machines and typewriter adding 
machines, but more important to the industry, was the 
simple statement between rules at the lower right hand 
corner of the advertisement: 

“More Underwood typewriters were sold in the 
United States, in January, February and March, 1921, 
than in the same three months of any previous year.” 

The typewriter is the index to conditions in our 
field. In its wake goes all other office equipment. An 
increase in the sale of typewriters is an encouraging 
sign—a straw showing the way of the wind. 
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This is Number Two of a series of twelve articles, written 


are addressed because they 


knows that every 


man’s 


How to Handle Your Competitor 


By Dr. Frank Crane 


T IS a mistake to suppose that you 

have fight your competitors. 

Nothing was ever permanently 
gained by fighting. For fighting of any 
kind is pure destruction. 


to 


not have to be 
your friend. 


Your competitor does 
your enemy. He can be 

Competition does not kill trade; it 
builds trade, stimulates trade, and makes 
new trade. 


This is based on the natural law that 
no one person can suit everybody. No 
man can get all possible business in any 
community. His personality attracts 
some and repels others. Wherever 
there is a lot of business for one man 
there is business for somebody else. 


This is proved by the fact that in any 
big city business houses in the same line 
group together. We find most of the 
piano houses in one part of the town. 
Most of the automobile concerns are 
strung along a certain section of Broad- 
way, New York. The silk merchants, 
the hat manufacturers, and so on, each 
have their district. This proves that in 
the practical working out of business it 
pays a man to locate in the neighbor- 
hood of his competitors. 


It is not true that there is just so 
much business to be had, and that a rival 
cuts your trade in half. As a rule the 
more tradesmen the more trade. A good 
lively competitor will increase your cus- 


tom. 


Two grocers in the same block will do 
more business than if there were only 
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one, and if the other grocery is good it 
is a more valuable competitor to you 
than a poor one. 


“Where the carrion is there the eagles 
are gathered together.” 


So runs the proverb. And where no 
eagles hover there is slim picking. 
Don’t hate your competitor. Hate is 


always expensive. Get acquainted with 


him. You may learn something. 
Don’t knock your competitor. It 


sounds bad, and it is bad. Be a good 


sport. Play the game. Keep good na- 


tured. 


Beat your competitor if you can, but 
remember that the surest way to beat 
him is to sell better goods, give prompter 
and have more courteous work 
people. Don’t fight by cutting prices. 


Keep your margin of profit fair. 


service 


If your competitor lies about you, or 
underhand methods harm 
He is cutting off his nose 
He cannot fool all the 
Straight business 


to you, 


uses 
don’t worry. 
to spite his face. 
people all the time. 
and good nature win out always in the 


long run. 


Your competitor will do you a deal of 
good if you keep your eyes open. He will 
keep you from slumping. He will make 
you energetic, careful, more attentive to 
business, and altogether will be a good 
tonic for you, if you know how to use 


him. 
There is business enough for both of 
you. Go after it. 


By Dr. FRANK CRANE. 
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He knows, 
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too, 
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INSTALLATION OF DICTATING AND TRANSCRIBING MACHINES IN THE OF- 


FICD OF THB AMERICAN SURETY COM PANY 


Minute 


typists producing at the same time 


Make Every 


NEW YORK.—Dictators and Dicta- 


C 


ount 


BEING AN ARTICLE CONCERNING THE ADVANTAGES 
OF THE DICTATING MACHINE IN A BUSINESS 
OFFICE—BY ALBERT B. CHURCH, SALES MANAGER 


SAN FRANCISCO 


© EVERY man in business, indeed, to every man who 
ti values his future, time is the vital element. It is a 

matter of the greatest concern. Time wasted can 
never be recovered. The manufacturer gives great concern 
to his time and production statistics and sometimes em- 
ploys engineers skilled in the art of arranging automatic 
machinery, designed to eliminate unnecessary human at- 
tention. The merchant endeavors scientifically to arrange 
his stock and equipment so that the stock may be attrac 
tively displayed and at the same time may be distributed to 
customers with the least possible expenditure of time and 
iction on the part of employees. The publisher endeavors 
to install the most up-to-date inventions in automatic type 
setting machines and power presses, enabling him to in- 
crease his output manifold without a corresponding increase 

time and payroll expenses. 

\ good word for the present day is “watch your office.” 
That which is closest to us very frequently receives the 
least concern. This is a human characteristic. The same 
principles which apply to manufacturing and distributing 
lepartments, however, apply with equal force to the office. 
The following statement as to what he found in his office 
was made by an’executive of one of the largest industries 
in the world, during an interview in which he discussed op- 
portunities for economy in business: “It is amazing what 
improvement efficiency principles have brought about just 
in our company. For example, we found that we were em- 
ploying 150 stenographers. It was pointed out that we had 
45 more than we needed. By requiring a little more effi 
ciency from 105, we found that we could dispense with the 
45." Analysis of most any business will show similar op- 
portunities for retrenchment without impairing efficiency. 
These opportunities may be present in a greater or lesser 
degree, but no business is conducted along exactly ideal 


line Ss 

There is no greater constructive service to be had than 
that which is cffered by the office appliance inventor, man- 
ufacturer and distributor. The typewriter, the adding and 
calculating machines, addressing devices and other equip- 
ment of lesser importance have achieved an established 
economic value and an indispensable p!ace in the business 
ind professional offices of the land. 


OFFICE THE DICTAPHONE 


Towards the close of the 19th century the typewriter 
came into general commercial use, greatly increasing the 
production of business correspondence, etc. Then Ameri- 
can business was beginning to awaken to its world wide 
opportunities and was breaking away from its previous 
characteristics of provincialism. Followed then the dictat- 
ing machine, which was a still further advance in the art 
of saving time and promoting efficiency. The dictating 
machine furnished speed, but speed without rush or waste 
motion. 


Let us for a moment apply this thought to the most im- 
portant element in office work. Modern business consid- 
ered its correspondence the arterial or life blood which 
keeps alive the relations between the business house and its 
customers. Letters are the media of good will building. 
Letters are silent salesmen. They are trouble adjusters. 
They are collectors. Letters are the medium of contact 
between executives, department heads, correspondents and 
customers. 

With these points for consideration it may be asked what 
does letter writing cost? Let us roughly figure it. The 
result will be a surprise. Follow closely the mail from the 
time of its delivery by the post office through the opening 
and distributing process and note the time required to pre- 
pare the dictation of replies. Let us note the actual opera- 
tion of dictating and recording dictation, such losses of 
time as may be incident throughout the time consumed in 
the transcribing or writing of the letters. 

The executive, of course, has a private secretary. The 
efficiency of this assistant may be little or much, depending 
upon his or her ability, the extent to which that ability is 
used. The private secretary may be employed merely to 
write letters; on the other hand, he may be employed as a 
constructive assistant using his own initiative to relieve his 
chief of many of the details incident to his position. To 
such a secretary time means a good deal and its conserva- 
tion is an important item. If he is called away from other 
important duties to take a telegram, a memorandum, or a 
special letter, to say nothing of one hour, two hours or 
three hours per day, sitting at his employer’s desk taking 

(Continued on Page 138.) 











Office Appliances in Great Britain. 





Exclusive Correspondence to Office Appliances. 


London, April 15th, 1921. 

S IF Britain’s share of the general trade depression 

were not enough, we have had added to our troubles 

strike outbreaks and threats of further trouble on an 
absolutely unprecedented scale. Since midnight March 3lst 
every coal miner has been on strike in Great Britain, al- 
though the miners class it a lockout, The matter arose in 
this way: Government war-time control of the coal mines 
ceased at midnight of the above date. The coal owners 
declared that when they resumed occupation they could 
not afford the old rate of wages. Furthermore, they were 
opposed to a thing the miners stand out for very strongly, 
and that is a national basic wage. From the miners’ point 
of view every man who goes down to do a day’s work in 
a coal mine is entitled to a certain definite sum of money 
whether the coal field is a rich one or a poor one. They 
stand for a national wage. The coal owners stand for a 
district wage which would very from coal field to coal 
field. The coai owners, therefore, stand for local varying 
rates of basic wage; the miners for a national uniform basic 
wage. 





<—-> 


This is where the two parties differ and eventually the 
coal owners withdrew from further discussion prior to 
March 3lst, by announcing that on the morning of April 
Ist their mines would be open for any miner who would 
accept what had been drawn up as the particular local rate 
of wages. The miners found that upon an average these 
rates of wages meant a $5 cut and in extreme cases a $10 
reduction. They therefore declared a national strike and 
stayed away. After a day or two they appealed to the 
railway men and transport workers, the two other great 
bodies who with the miners form what is called the Triple 
Alliance of Labor. As this letter is being mailed it looks 
as though these two bodies will come out on strike as well. 
This will raise the number of strikers to two million. Other 
unions also have threatened to strike. This is partly in 
sympathy with the miners and partly from fear that their 
own wages may be the next to be attacked. The employers 
of labor patiently point out that the revival of industry 
demands lower wages and that these lower wages are fur- 
ther justified by the fall in the cost of living. None of 
these arguments has any influence, however, and we are 
consequently in a swirl of strike and labor excitement. 

<> 


Whether or not these labor troubles have prevented a 
revival of trade prosperity cannot be said, but that they 
have enhanced the depression and gloom goes without 
saying. 

ying ed 

Capital is less and less inclined to adventure forth and 
business enterprise is practically stagnant. A few more 
blows of this sort and commerce and industry in this 
country would be moribund. 


Influence of all this upon the typewriter and office ap- 
pliance business is, of course, not good. Cheery smiles 
still greet the visitor at the various London typewriter 
headquarters, but by this time methinks the smile is get- 
ting a trifle forced and the note of gay optimism somewhat 
strained. A good many firms insist that they are doing 
quite a fair amount of business, and one British house de- 
clares that it has nothing whatever to complain about. 
Some of these statements must surely be made specially for 
publication, for it is difficult to see how many people can 
be buying office equipment under social and commercial 
conditions such as we are at present experiencing. 

<--> 


Advertising campaigns are being cut down to a mini- 











The chief advertisers of late have been the Corona 
and the Underwood Portable, together with Burrough’s 


mum. 


Adding Machine. One or two of the other concerns have 
made little furtive appearances in the publicity columns of 
the newspapers, but on the whole most of the typewriter 
and office appliance firms appear to think that at a time 
like this is one when the policy of “wait and see” is more 
advisable than any other. For example, if the transport 
workers came out on strike along with the railway men, 
there would be no chances of delivering goods of the kind 
this journal is interested in. Practically all conveyances 
will at once be commandeered by the government for essen- 
tial food services and private firms will have to part for 
the time being with their horses and mechanically pro- 
pelled vehicles. Already notice has been served upon them 
to hold all such vehicles in readiness. All the principal 
London parks have been closed to the public, to be used 
as centres for food receipt and distribution, whilst one is an 
armed camp. 
<--> 

Furthermore. the government’s call for young men as 
volunteers for the defense force and the older men to en- 
roll as special constables has drawn on a good few mem- 
bers of the various staffs in the city of London. The com- 
panies have let the men go freely and are in most cases 
guaranteeing their full wages when they join the defense 
force. That is roughly how things stand at present, but 
in any case there may be a big change for better or for 
worse. In the meantime it is not surprising that business 
is practically at a standstill. We keep getting fair supplies 
of typewriters in this country, although monthly figures 
fluctuate considerably. March imports, for example, num- 
bered 5,265 machines. This compares with about the same 
number in March, 1913, but is 1,300 machines down as com- 
pared with March last year. The figures of typewriter im- 
ports for the past six months are interesting as showing 
much chop and change. Here they are: 1920—October, 
4,391; November, 4,986; December, 7,081. 1921—January, 
6,395; February, 6,395; March, 5,265. 

<---> 


Typewriter parts were also imported during March to 
the weight of four tons against two tons in March last year 
and ten tons in March, 1913. 

<---> 

With regard to exports of goods produced and manu- 
factured in this country, we shipped away 210 typewriters 
in March and five tons of parts. This makes the total ex- 
ports of machines of this sort for the first three months of 
this year number 822 and twelve tons of parts. The other 
division of our exports is concerned with the foreign and 
colonial merchandise. Under this heading we exported 
during March (or really re-exported) 856 machines and no 
parts at all. This figure brings these exports for the first 
three months of the year up to 2,004 machines and as will 
be seen these re-exports make quite a sufficient hole in the 
number of machines left for domestic consumption. 

<-> 


It is an ill wind that blows nobody good. Two or three 
of the companies, especially those featuring the portable 
machines, report some tidy sales within the last few days 
in connection with the equipment of the new crown forces 
which have been raised, as I mentioned above, to cope with 
possible disorder arising out of the strikes. Otherwise the 
note in all the government services now is economy. Staffs 
of superfluous clerks are being cut off on every side and 
staffs therefore greatly reduced; surplus equipment is being 
dug up and got rid of; departmental chiefs of the minor 
sort who have been accustomed to have the use of the type- 
writer themselves alone have now got to share them with 
two or three others; all the way around there is cutting 
down and economizing. This campaign has not gone very 
far as yet in view of the large amount of ground it has got 
to cover, but from the taxpayers’ point of view it is a wel- 
come movement. 
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It is curious to note in passing that this perpetual cut- 
ting down in surplus staffs is throwing upon the labor mar- 
ket here a vast number of inefficient and untrustworthy 
stenographers. How they did their work in their tem- 
porary posts in the civil service was a persistent marvel. 
They are absolutely of no use'in the ordinary commercial 
office until they have acquired further special training. 
Just now, of course, they are having a particularly bad time. 
The numbers wanting work are out of all proportion to the 
positions offering—especially in a time of trade depression 
like this. An ordinary advertisement in a London daily 
paper for a shorthand-typist in the morning will produce 
close to 200 replies by the first post next morning. 

<-> 


The stationery and allied trades appear to be in rather 
a poor condition. Consumption of all classes of goods is 
down to a minimum and even foun- 
tain pens are a drug on the mar- 
ket. The manufacturing stationers 
are being helped somewhat by the 
fact that the cost of their raw ma 
terials is dropping substantially, 
but against this they still have to 
pay heavy war-time wages and find 
sales reduced to a minimum. The 
leading houses are therefore trading 
from hand to mouth and reserving 
their fresh ideas and novelties un- 
til trade shows distinct signs of re- 
viving and wages have been re- 
duced to a level more commensur- 
ate with the new basis for lower 
costs of production. 


American Typewriters at 
Prague Fair. 

There was an exhibit of Amer- 
ican typewriters at the 1921 Prague 
Sample Fair. Josef Foist, distrib- 
utor of Royal typewriters, Prague, 
Czechoslovakia, showed them. The 
booth was appropriately decorated 
with American flags and _ signs. 
Mr. Foist had made all arrange- 
ments for the exhibit prior to the 
receipt of his first shipment of 
Royal typewriters. Despite the ad- 
verse conditions prevailing, Mr. Foist has been able to 
make substantial progress in developing business for his 
new line. 





T. T. Malleson, export manager of the Royal Type- 
writer Company, Inc., recently had the pleasure of visiting 
Mr. Foist in Prague. He feels that American machinery 





‘IOSEF FOIST, PRAGUE, CZECHOSLOVAKIA. 
Courtesy The Royal Standard. 


APPLIANCES 23 


is adequately represented there, and looks for increased 
results in the near future. 


Our Markets in China. 
Reproduced in English from the French of Edouard 

Herriot in |"Exportateur Francais (The French Exporter}. 

China in the years to come plans to develop very largely. 
She has lost, for example, her traditional superstitious 
opposition to the railroads and by means of exports, she 
has accumulated large amounts of silver, which are Still 
hidden, but little by little these sums will be directed 
towards the banks. Our industrial enterprises from now 
on can find important outlets in that market. One may 
miention as the type of these opportunities, the utilization 
more and more largely of our hydroplanes on the Yang- 
tse-Kiang. Aviation could obtain a 
commanding place in China. The 
English know it well. They have 
clearly taken the start of us in 
possessing themselves of the bank- 
ing facilities which before the war 
were controlled by the Germans 
who by modest loans to the Chi- 
nese government were able to ob- 
tain considerable advantages. 
France ought to open in China im- 
mense markets for the placing of 
her metallurgical products. 


Arthur Tunley Defers Trip. 

Arthur Tunley of Arthur Tunle 
& Company, Johannesburg, Sout 
Africa and Port Elizabeth, who 
had planned to sail last month for 
quite an extended tour of the in- 
dustrial centers of the United 
States, was delayed by the illness 
of the manager of his business. He 
expects, however, to be able to get 
away soon, 


Patent Reciprocity with 
Norway. 

Norway has granted complete 
reciprocity with the United States 
in recognition of the Nolan act. A limit of June 30, 1921, 
is set by the Norwegian government for filing patent ap- 
plications. Patents filed in the United States since August 
1, 1913, may be filed with the Norwegian patent office, 
assuring priority of United States patents when lodged 
there prior to June 30, 1921. : 

(In Other Lands—Items—Continued on page 140.) 





AMERICAN TYPEWRITERS SHOWN AT PRAG UE SAMPLE FAIR—EXHIBIT OF JOSEF FOIST. 
Courtesy The Royal Standard. 
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A Word 


From 





Belgium 


CHARLES HERINCX, GENERAL AGENT FOR RONEO, - 
LTD., WITH OFFICES AT BRUSSELS AND BRANCHES 
AT ANTWERP AND OTHER BELGIAN CITIES GIVES 
INTERESTING INFORMATION ON BUSINESS IN BELGIUM 


URING the four years of the war those of us who 

could do so made such plans and preparations as 

_ possible to start on other lines as soon as the war 
was over. When this happy event came, we were glad in- 
deed to be able to start to work again. Business was un- 
usually good after the armistice for those who were suf- 
ficiently fortunate to get typewriters and other devices 
from the United States but many of us hardly got any- 
thing. I recall the instance of a very well known type- 
writing machine, one of the leading typewriters in the 
United States, which was hardly known before the war, 
but since the signing of the armistice, they have sold 
more machines in a year than they sold during the whole 
time their machines were offered prior to the war. Agents 
were able to obtain very profitable prices on all typewriters. 

Nobody in this country thought .that all of a sudden 
business would become so alarmingly slack. Many firms 
who had gone to considerable expense to improve their 
organization and work shops are now in a difficult pre- 
dicament. One of the consequences, however, of this 
crisis that will eventually work out to the advantage of 
the trade will be the elimination of those who started in 
every line without experience and with money earned in 
a rather curious manner. The situation is comparable to 
a frost which kills the microbes. The older firms who 
have good reputations and the right methods of working 
will probably stand up against the storm and the result 
will be a healthy cleaning-up. 

There is ill feeling here against the Americans on ac- 
count of the rate of exchange between francs and dollars. 
Imagine, for instance, what you would say over there if you 
had to pay nearly $3.00 for one, for this is practically the 
case with us, as just now we pay 13.90 francs instead of 
5.21 francs.* 


We thought during the war that it would be many years 
before the Germans could do business here, but on account 
of this dollar and francs question, they are welcomed here 
and sell as much as they like or can deliver. Naturally, 
they also take advantage of the situation and cut their 
prices just sufficiently to get the orders although they 
could very well sell much more cheaply. 

First class typewriters are sold here at 1750 francs as 
against 625 francs before the war. Ribbons sell for 6 
francs in comparison to 3% francs pre-war price. Carbon 
paper has not increased much—about 30% only. Letter 
paper is very expensive still—about six times pre-war 
prices. Addressing machines and steel files could be sold 
on a broad scale if only the prices were not prohibitive. 

The Remington Typewriter Company has taken other 
headquarters in Brussels and just opposite them the Roneo 
Company, whom the writer represents, has bought at- 
tractive premises which they have altered to conform to 
their requirements. This brings some of the leading office 
machines nearly together. . 

The Brussels Fair will open on April 4th and will last 
until the 20th of April. Nearly all of the office equipment 
companies will have a show there, including the Under- 
wood Typewriter Company, Roneo Ltd., L. C. Smith & 


Bros. Typewriter Company, Elliott Fisher Company, Bur- 
roughs Adding Machine Company, Felt & Tarrant Mfg. 


Company and others. All the people in the trade here hope 
that this fair will bring an increase in business. 

*NoteE—We might suggest by way of response to Mr. 
Herincx’ remark, that the value of the dollar has much 
depreciated in the United States and that we encounter 
somewhat the same experience with our own currency, 
at least in effect, for our prices have been from 100 to 
300% higher than normal ever since the armistice and 
only now are they beginning to break in spots. 


The Office Equipment Trade in Scotland, 1921 


BY E. C. SCULTHORP, OF E. C. SCULTHORP & COMPANY, 


DEALERS 


IN OFFICE FURNITURE AND EQUIPMENT, GLASGOW, SCOTLAND 


It is not a far cry from 1914 to 1921, but the revolution 
which has taken place in the office equipment trade during 
that period has been swifter and more far-reaching than in 
any other period of its history. 

In 1914, traders were happy if they were covering their 
expenses and leaving a margin over for a rainy day. In 
1919-20 conditions had so vastly altered that it was not a 
question of £. s. d. but a question entirely of being able 
to obtain goods and deliveries against orders in hand. 
Most traders had got into a habit of ordering six months 
ahead, and in some cases further, with the result that 
when the slump in trade began between August and Sep- 
tember, 1920—while deliveries were coming in on the 
monthly average of January and June, 1920—the orders 
had fallen considerably, and the financial side of the busi- 
ness was responsible for more grey hairs than ever in 


the past. Towards the end of February huge stocks were 
lying in the warehouses. Bills were due to be met. 
rders were not forthcoming against the stocks and 


numbers of the customers were requesting long credits. 
The result was for a few months, Chaos. 

The banks with their usual far-sighted policy, have 
nobly risen to their opportunity of helping the traders, 
with the result that many firms are now in a position to 
plan for the future, unhampered by the fear of inability 
to face present financial obligations. That is a good sign. 

In February, March and April, business has been gen- 
erally of the hand-to-mouth order, firms having stocks 
not ordering, and those whose stocks had gradually 
dwindled ordering against immediate requirements. Such 
is the condition at the present moment. To look at the 
present conditions, they appear serious, but I think there 
is a clear ray of hope shining strongly between the clouds. 
You have a trader sending in a small order. If he had a 


stock, he would deliver it direct from his stock and you 


therefore, his stock of that par- 
ticular article is exhausted. This means that immediately 
he feels that the market is again opening up, he will be 
ordering in larger and larger quantities. | have no doubt 
that within the next six months, when labour troubles 
have been settled, if not permanently, at least placed in 
such a condition that one can look ahead a few months 
with reasonable hope of accepting contracts without fear 
of loss, the office equipment trade will have a foretaste of 
the busy time which the future holds for it. 

The world is starving for manufactured 
have reached such a limit that the goods are economically 
unattainable. When prices fall to a reasonable level, the 
world will start ordering. At that moment the office 
equipment trade enters into the busiest period in its history. 

Great Britain is conservative, has always been con- 
servative, and will always be conservative.  Britishers 
are inclined to look to precedent to show them the way. 
During the war necessity compelled new business methods 
They were adopted. They have proved themselves worth 
while. These methods will be enlarged to fight this great 
world trade battle. 

Every new addition to the office equipment line opens 
up the way to something better. Old methods are changed 
and new methods instituted. Results are gratifying and 
better organization is produced. As an office equipment 
specialist in Scotland I look forward to the very near 
future when business will be brighter and brisker; when 
employers will appreciate the advice and help of the ex- 
pert; when the question of organization as a selling force 
will be more completely understood and utilized. 

I may seem like a prophet in the wilderness crying on 
the office equipment hosts to prepare for the day, but I 
am sincere. I feel that the great opportunity is knocking 
at the door. The wonderful dawn is at hand. Get ready 
for the great day! 


would not hear about it, 


goods. Prices 
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New Type Printing Machine Is Silent. 

The Rapid Type Printer is designed with special refer- 
ence to “Silence and Speed,” though other features are in- 
cidentally claimed, such as direct printing, absolute align- 
ment and mechanical simplicity. 

Silence is obtained by adopting a “key set” instead of a 
key operated mechanism. The keys are set for the whole 
line and are simply stop plugs against which the type 
bar 1s positioned for printing the designated letter. The act 
of printing is done by pulling the operating lever and with 
no more lost motion than is now used to throw the car- 
riage back with the ordinary typewriter. The only sound 
possible is when the impression is taken and that is no 
more than when a rubber stamp is used. 

Speed is obtained by being able to depress or set more 
than one key at a time; any number of keys from one 
to 55 can be depressed with one stroke, if you have fingers 
enough. They can be depressed in any combination that 
comes to the mind of the operator at the mdment and they 
will all print. The setting is done from left to right, that 
is in writing the word “Speed” the letter “s” is depressed 
in the first column, “p” in the second, “e” in the third and 
so on, all five letters being depressed simultaneously. Spac- 
ing is accomplished by simply omitting to depress any key 
in the column corresponding to the space. 

There is no ribbon feed or spacing mechanism to be op- 
erated each time a key is depressed and there is only one 
mechanical operation for each line as against 55 complete 
mechanical operations with the standard typewriter. That 
is, with the present designs of typewriters there are several 
complete mechanical operations every time a key is struck. 
The type bar must swing to hit the paper, the ribbon must 





MECHANICAL DRAWING REPRODUCED FROM A PHO- 
TOSTAT PRINT SHOWING SOME OF THE DETAILS 
OF THE RAPID TYPE PRINTER. 


be fed to a given space, and the carriage must be spaced. 
Avoiding all of these things makes for mechanical sim- 
plicity. The result is that the Rapid Type Printer only 
has 67 parts of distinct sizes and shapes, while the standard 
typewriters have an average of 450. 

Another outstanding feature of the Rapid Type Printer 
is that it can be converted into a species of type duplicat- 
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ing machine by simply setting out the type bars. with 
raised letters and substituting bars with indented molds, 
from which the line is cast. The cast lines can be used to 
print any number of copies. In other words it will do the 
same work as a linotype machine, except that the work 
produced will be letter-spaced like typewritten matter. 


Shock Absorber for Tabulator Mechanism. 


The Gorin Shocklessspeed Tabulator Company, 805-807 
Central Building, Seattle, Washington, has placed on the 
market the Gorin Shocklessspeed tabulator, which was 
made to eliminate the shock occurring on typewriters and 
other machines on which a tabulating mechanism is em- 
ployed. It finds application also on ledger posting ma- 
chines used in banks and business houses for making 

















THE GORIN SHOCKLESSSPEED TABULATOR. 


monthly statements. The run of the typewriter carriage 
produces a hammer-like blow when the carriage is ar- 
rested by the tabulating mechanism. This, of course, has a 
tendency to shorten the life of the mechanism and to 
bring about necessity for repairs. In some cases if the: 
operator did not hold the tabulating key in its operative 
position a fraction of a second after the carriage was ar- 
rested, the carriage would rebound and possibly position 
itself incorrectly for proper tabulation. Various devices 
have been employed to eliminate this effect, including a 
rotary form of brake and a friction shoe brake, both of 
which had a tendency to reduce the speed of operation. 

The Gorin device, however, does not, interfere with the 
run of the carriage from one printing point to another as 
rapidly as the main spring will move it, but a cushion is 
interposed to absorb the shock which occurs at the mo- 
ment of the arrest of the carriage. This cushion: is so 
arranged that the stopping of the carriage at correct writ- 
ing point is at all times assured. An automatically acting 
device is employed which operates the instant the tabulat- 
ing stops collide with each other so that the operator can 
commence to write instantly upon such integration. 

In applying the Shocklessspeed device to a ledger post- 
ing machine, the mechanism is different to that used on a 
typewriter. In the ledger posting machine the keys which 
actuate the printing mechanism are depressed and the car- 
riage remains stationary until the entire set of figures has 
been placed in printing position and a tripping mechanism 
causing the figures to print has been actuated. The car- 
riage then moves to the left a predetermined distance 
which can be varied by moving the location of the stops 
which are mounted on a bar at the rear of the carriage. 
In devices of such delicacy the new shock absorber is 
particularly useful since it eliminates jar and vibration. 


The Gorin Shocklessspeed tabulator consists of a set of 
springs which absorb the shock of the carriage and over- 
come its impact as it moves from zone to zone. An air 
locator returns the carriage to the writing point and an 
air cushion is provided which receives and absorbs the 
shocks incident to returning the carriage to the first col- 
umn when beginning another line. 

There is a pintle at the left end of the device when facing 
the back of the machine. This maintains the working re- 
lation between the stop bar and the carriage at all times. 
The bar is of reduced diameter just outside the supporting 
bracket, which allows it to move against the springs. 

The Gorin Shocklessspeed Company has a mask for the 
tabulating keys which enables the operator to actuate the 
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tabulator with the palm of the hand, rather than with the 
fingers. Its purpose is to relieve the fingers of the effort 
of manipulating the keys. It shifts the work from the 
fingers or thumbs to the hand and forearm. 


A New Short-Writing Machine. 

V. Ch. Dold, mechanical engineer, formerly secretary of 
the consulate general of Luxembourg in France, 114 Route 
de Clamart, Issy-les Moulineaux (Seine) France, in collab- 
eration with his father, is the inventor of a new typewriter 
intended to replace hand written stenography. This ma- 
chine prints on each line ten syllables, one syllable at each 
stroke of the key. The letters form syllables, which ar- 
range themselves regularly one after the other without 
leaving irregular spaces between them. The keyboard con- 
tains 27 keys and the speed of printing is said to be from 
175 to 200 words a minute. 

This machine was described in the “Schreibmaschinen- 
Zeitung Hamburg” in October 1920, and in the November 
number of “Revue du Bureau,” Paris. The article in the 
“Schreibmaschinen-Zeitung Hamburg” gives the following 
information :— 

“The keyboard of the Dold machine provides for two 
keys to be operated by the index finger, middle finger, ring 
finger and small finger of each hand, and three keys for 
each thumb. The impressions may be made either on a 
paper roll or, if desired, on a loose sheet the width of an 
ordinary letter head. The machine prints 10 syllables on 
each line instead of only one syllable on a line as in the 
other machines which have been on the market. The line 
spacing of the paper is done automatically by the machine. 
Of course the machine writes phonetically. To condense 
the keyboard, consonants which are similar in sound are 
represented one character and one key. For instance, in 
the French model, the following groups are represented 
each by one character, S and Z, Z and CH, B and P, F 
and V, Gand K, Dand T. No syllable requires more than 
one pressure of the key representing it, that is, one pressing 
of the key for each syllable. 

The notes which the machine writes may be placed upon 
a copy holder to be transcribed and do not have to be re- 
rolled. 

The dimensions of the first model of the new machine 
are 10 inches wide by 4-% high, by 10 inches long or deep. 

The inking of the machine is done by means of inking 
rolls. The more important moving parts of the machine 
are ball bearing. 

The editor of “Schreibmaschinen-Zeitung” points out 
that the new machine is not a shorthand machine in the ac- 
cepted sense of the word but a rapidly writing typewriter.” 





Fountain Pen With Pump Handle. 

The Dunn Pen Company, 709 Sixth avenue, New York, 
N. Y., is featuring its fountain pen “with the little red 
pump handle.” It has but four parts, made in four sizes, 
with four options on pen points. 
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The Simplograph. 

Some two years ago, J. Phil Bannigan, who conducts 
the Utica Publicity Company at Utica, N. Y., a part of 
which business is the reproduction of letters, conceived 
the idea that there should be some sort of a simple, hand, 
reproducing device that could be used for short runs of 
letters, forms, menus, price lists, etc. The result of that 
idea is The Simpiograph, which is about to be placed on 
the market. 

The Simplograph consists of but three parts—a per- 
forated base, which corresponds to the drum on the rotary 
machines, a simple handle, and an ink guard. It is a 
stencil device and the stencil is made in the usual way, 
either by hand or on the typewriter. The method of at 
taching the stencil is simplicity itself. The base, after hav- 
ing had the ink applied on the inside and smoothed over 
the perforations, is laid on the stencil, the ends of which 
are brought over the knurled edges of the base, and the 
handle placed in position. A slight pressure downwards 
brings the stencil taut and with a single motion of the 
finger the handle is locked to the base. The device 
then ready for operation. The copies are made by a rocker 
motion and from forty to fifty a minute can be produced. 
Any number of copies can be made, of course, from one 
stencil—just as many, in fact, as can be made on the rotary 
machines. : 

The new device seems to possess many features of 
merit. For one thing, it can be used in bound books, some- 
thing no other reproducing device, either composition or 
stencil, will accomplish. Copies of letters, orders, bulle- 
tins, reports, etc., can thus be imprinted in bound books 
of record, avoiding the labor of writing them in. The 
Simplograph can also be used on the inside of boxes or 
box covers, for printing instructions, etc. Also on the 
outside of containers of any size, shape or form, or made 
of any material, such as wood, metal, cloth, cardboard, etc. 

Another important feature of this device is the fact that 
any kind of stencil paper on the market can be used in 
connection with it. There are no knobs or projections by 
which the stencil is attached, both ends being held firmly 
in position by the handle, making it ready for operation 
instantly, . 

The Simplograph comes in a handsome metal container, 
the cover of which serves as a guide in locating the matter 
for reproduction. A full outfit of supplies is also sent out 
with the device. The Simplograph Company of Utica, 
N. Y., is placing the new device on the market and has 
openings for district representatives in several sections of 
the country. 


is 


Roberts “Midget” No. 66 Numbering Machine. 


The Roberts Numbering Machine Company, 694-710 
Jamaica avenue, New York, N. Y., has produced Model 66 
“Midget” numbering machine, for which great simplicity 

(Continued on 7 


Page 155.) 





THE STANDARD POSTAL PERMIT PRIN TER 


scribed on page 153 of the April issue of Office 
capacity of the machine was stated as 1,000 per 


AND SEALER.—This machine was de- 
Appliances. Through an unfortunate error the 
hour. The actual capacity is 10,000 per hour. 











KIMBALL, 
OF CONTESTS. 


MANAGER FRANK E. 


Boston’s Best 


INTEREST IN TIME SAVING 
ANCE EVER RECORDED AT 
HAT we know as the business show really came 
into its own in conservative New England during the 
week of April 4 to 9, inclusive. Previous business 
expositions have been successful, but it remained for the 
1921 show to prove conclusively that business men realize 


the best means of exercising economy and 
increased production in every department, 


he necessity 


inging about 


ot only in the factories, but in the offices as well. No 
usiness show in Boston before the one which closed its 
doors on Saturday evening, April 9, has* shown a record 

ttendance equal to that of the last show. Almost with- 

exception every visitor was interested in acquiring 
knowledge of the various exhibits in the building Chere 
has never been a more diversified display of office equip- 
ment of the most modern type. Everything from safes, 
ypewriters and adding machines to filing cabinets, book- 
keeping and billing machines, were to be found, and in 


addition to these larger devices, there were great numbers 
of specialties of all kinds. Many of the most recent de- 
lopments in the office appliance industry were exhibited 
here for the first time. 

Monday, the first day of the show, was designated as 
student’s day and tickets of admission were distributed 
among the students of business schools and colleges 
throughout Boston and vicinity. A typewriter contest for 
amateur typists having no professional training and for 


ve 


novices, that is, students who have studied typing only 
since last fall, was the real feature of students’ day. The 
amateur contest was won by Miss Wiliford E. Wheaton, 
of Stone School, New Haven, Connecticut and she, there- 


ore, now holds the title of Interscholastic Typewriting 
Champion on New England. The high school class or 
novice contest was won by Lawrence Lane of the Waltham 
High School, Waltham, Massachusetts. 

The enthusiasm and interest shown on Monday evening 
on the great in Mechanics’ Hall when prizes were 
distributed at the close of the contest were good to see. 
Professor J. N. Kimball, manager of contests, distributed 
the prizes. It was estimated that not less than 6,000 friends 
of the contestants were present and the announcement of 
each prize winner was enthusiastically received. 

Tuesday afternoon and Thursday afternoon of business 
show week were known as executives’ days and from one 
o’clock until six, admission was by special ticket ony. 
This practice, which has become the regular custom of the 
business show company, resulted in a large attendance of 
the heads of important commercial and industrial organ- 
izations. 

The management of the National Business Shows main- 
tained the high standards it has set in the general appear- 
ance of the show—standards which have become nationally 
recognized and which make these expositions worth visit- 
ing from the artistic standpoint, even if one is not inter- 
ested in the devices exhibited. A number of special feat- 
such produced an especially 


stage 


ures, 


as side wall drapings, 
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BUSINESS EXPOSITION 


pleasing effect. The Venetian scenes on the end walls, 
blending with the draperies on the side walls, produced an 
ensemble most pleasing to the eye. United States flags 
were draped in profusion along the front of the balcony 
railing and gave a touch of color that completed the har- 
mony of the general effect. 

The most striking innovation introduced by the show 
management was the entire elimination of music, and to 
the credit of their judgment be it said that in spite of the 
absence of “jazz” and even of the classical selections which 
to the trained ear are music, while “jazz” is simply noise, 
more business was done at the Boston show this year than 
at any other business show ever held in Boston. There 
was not a single objection from any exhibitor during the 
week. 

In one of the halls of the Mechanics building where the 
show was held, a modern moving picture apparatus was 
installed, where five reels of film were run from time to 
time during the day, depicting the story of the evolution 
of the small merchant into a large one, through the use of 
modern office equipment and the installation of improved 
office systems to care for an increasing business. These 
pictures carried such titles as “The Lightning Calculator,” 
“Speeding up the World’s Work,” “The Machine that 
Thinks,” “Hustling for the Hundred Club,” and similar 
subjects. The pictures were taken by the Bray Studios 
and clearly emphasized the advantages of using such mod- 
ern business appliances as addressing machines, adding 
machines, etc. So great was the interest shown in these 
features that it became necessary at times to close the 
doors of the theatre. 

New Devices Shown. 

Among the new office appliances for the first time ex- 
hibited at any show were the new Standard Postal Permit 
Printer and Sealer, made by the Standard Envelope Sealer 
Manufacturing Company of Somerville, Massachusetts. 
This is a printing and sealing device designed for use in 
connection with postal permits as applied to first class 
mail, 

* * Ok 

The tew Acme visible ledger in convenient book form 
was shown. This is a patented rolling book, containing 
four frames which roll over to a flat writing surface which 
permits entries to be made on the backs of cards without 
removing them from the frame. This device was exhibited 
by the Acme Card System Company of Chicago. 

x *** 


The Elliott Company of Cambridge, Massachusetts dem- 
onstrated their new electrically operated automatic en- 
velope printer. This machine has a capacity of six thou- 
sand envelopes per hour and does not have to be stopped 
for the insertion of new stencils in the machine. 

: 

The Elliott-Fisher Company of Harrisburg, Pa., exhib- 

ited for the first time the improved model of the Elliott- 
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Fisher machine, which has three hundred fewer parts than 
the old model and is more rigid in construction, lighter 
in weight and more easily operated. It is claimed that the 
improved model is so constructed that it checks every 
possible error for which the human element is accountable 
and at the same time mechanically checks itself. 

* 


The Brandt Manufacturing Company of Watertown, 
Wis., gave the first demonstration of their new machine 
known as Special number 71. This is a payroll and bank- 
ing machine for handling change. It has nine keys for 
pennies and twenty-three keys for other coins and com- 
binations. There are several improvements in the con- 
struction of this new model] that make it extraordinarily 
versatile. By simply detaching the keys and reversing 
their order, the machine can be used for payrolls. 

* 


One of the new machines which at- 
tracted more than ordinary interest 
was the new model Dalton listing, 
adding and calculating machine. This 
machine is the sum of the knowledge 
gained from experience during the 
many years the Dalton Adding Ma- 
chine Company has been engaged in 
the production of adding machines. 
The company claims the new machine 
to be fool-proof. Simplicity is par- 
ticularly emphasized in the construc- 
tion and operation of this machine, 
the important features of which in- 
clude an adjustable tabulation stop, 
subtracting feature and light weight. 
The new machine is known as the 
Super Model Dalton, and it is notable 
for its lightness, fast handle pull and 
quiet operation. A new multiplica- 
tion key is utilized and a subtraction 
key is more conveniently placed than 
on other models. The total key is to 
the right of the keyboard, eliminating 
lost motion in the handle pull. The 
machine has many other striking fea- 
tures which are covered more fully in 
another page in this issue. 

* * * 

The Kalamazoo Loose Leaf Binder 
Company demonstrated a new cata- 
logue binder, known as the “Style L,” 
incorporating loose extension posts 
which provide for the extreme of ex- 
pansion and compression. This de- 
vice is made in various styles of 
binding. 

* * * 

The Orpin Desk Company of 
Charleston, Mass., exhibited their new 
series five-ply construction high-grade 
office desks in quarter sawed white 
oak and genuine mahogany. 

* * * 

The George B. Graff Company of 
Boston showed for the first time the 
new “Graffco” map tacks with enam- 
eled heads made in fifty different col- 
ors, many combinations and three dif- 
ferent sizes. 
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The Sundstrand Adding Machine 
Company of Rockford, Ills., demon- 
strated its new cash drawer model 
used in connection with the Sund- 
strand machine, the cash drawer op- 
erating as a unit with the adding ma- 
chine and the adding machine tape 
printing in duplicate. The company 
also demonstrated their new state- 
ment machine which prints the dates 
and adds on the statement separately. 
The latter machine has an attachment 
which shows dates, paid out, on ac- 
count, balance, debit and credit and 
also clerks’ numbers from one to 
thirty-nine. A feature of the ma- 
chine is the lock on _ the total 
key, which prevents the taking 
of the total by any person other than 
the one having the key. 











The Brown-Howland Company of Boston exhibited the 
Jamestown Metal Desk Company’s line of walnut and 
mahogany desks made at Jamestown, New York 

a 


The Costmeter Company of Boston demonstrated its 
new “Wireless” visible index. This name is applied because 
the record strips which fit in this index require no metal 
supports other than the open channels into which they fit. 

« ok ok 

The Ideal Stencil Machine Company of Belleville, Illi- 
nois, exhibited a new steel stencil filing cabinet made in 
two-drawer and five-drawer sizes. 

* K 

The Index Visible Company, Inc., of New Haven, Con- 
necticut, exhibited their new ledger posting euipment. 
This equipment is placed at such an angle as to make post- 
ing more easily accomplished. 
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The Library Bureau of Boston exhibited their new steei 
savings bank card ledger desk equipped with a waterproof 
roll cover. Some of the features of this device are the 
ability to drop the front of the desk to permit the easy 
removal of trays containing cards, the capacity of the 
desk, it being capable of handling 10,000 accounts on 
heavy-weight cards, and holding 10 trays. Another feature 
is a sliding board on the top which provides for posting 
and which can easily and freely be moved from side to 
side. They also had on display a new card record desk 
in wood and steel in large capacity and a new steel safe 
for general office use which can either be fitted with 
shelves or standard equipment. 

* * * 

The Praemafix Corporation of America displayed their 
new patented cold embossing machine designed to do away 
with much of the effort and expense of producing signs 
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and display cards for merchants and other advertisers. 
~ 7” * 


The Wales Adding Machine Company of Wilkes-Barre, 
Pennsylvania, had on display what is known as its new 
“100 class” portable adding and listing machine. This 
machine has all the standard features of the regular Wales 
machine but is smaller and on account of an aluminum case 
and base weighs only thirty pounds. 

* oe cK 


The Simplograph Company of Utica, New. York, dis- 
played the Simplograph, a portable duplicating machine 
composed of three parts. This duplicator is capable of 
from 200 to 500 copies although many more copies can be 
made it is claimed. Any stencil can be used on this 
device which can be used in a rotary duplicating machine 
and one of the distinctive features claimed for it is that 
it can be Operated in bound books or on containers made 
of cardboard, cloth or wood, 

* 


en 


This list of new devices displayed 
for the first time emphasizes the fact 
that the Boston Show for 1921 was a 
remarkable one and by far the most 
interesting show that New England 
has ever seen. There has never be- 
fore at one time been given the public 
an opportunity to see under one roof 
a more diversified or larger number 
of new devices than were demon- 
strated during the week in Boston. 


Some Features of the Show. 

The largest single exhibit at the 
Show was that of the General Fire- 
proofing Company showing their All- 
steel products. This splendid displa 
occupied the entire width of the hall 
at the rear and took the form of a 
complete bank equipment including 
the counter, teller’s cages and every 
detail that goes to equip a bank. 
Filing systems and safes were installed 
under the counters and the teller’s 
cages equipped with the latest me- 
chanical devices. The only thing imi- 
tation about the booth was the money 
in the cash drawer and probably no 
exhibit in the show attracted any more 
attention. 

Just in front of the main entrance 
on the right was the large and splen- 
didly equipped booth of the Under- 
wood Typewriter Company displaying 
a most comprehensive arrangement of 
the Underwood Bookkeeping machine, 
as applied to all branches of machine 
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bookkeeping. 

To the left of the main entrance was 
the Burroughs Adding Machine Com- 
pany’s display of most generous pro- 
portions and artistic as well as prac- 
tical arrangement, showing models of 
listing and non-listing machines of 
every sort for figuring and calculating, 
for posting ledgers and making state- 
ments and every other line of com- 
mercial work. 

Among the other large and well ar- 
ranged booths of particular promi- 
nence were those of the Elliott-Fisher 
Company, Kalamazoo Loose Leaf 
sinder Company, Addressograph 
Company, Felt & Tarrant Manufac- 
turing Company, Thomas A. Edison, 
Inc., Library Bureau, Monroe Calcu- 
lating Machine Company, Oliver 
Typewriter Company, Brown-How- 
land Company, and many others. 

The publishers of this journal desire 
to express hearty thanks to the Gen- 
eral Fireproofing Company and L. G. 
H. Palmer, New England district 
manager of that company, for the 
equipment supplied for the booth of 
Office Appliances. This included a 
fine suite of steel furniture complete 
in every detail. This courtesy is one 
which Office Appliances keenly ap- 
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preciates. The equipment was per- 
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fectly adapted for the purpose for which we desired to use 
it, and all that our representatives had to do before getting 
down to work at the Show was to walk into the booth and 
hang up their hats. 

ok * * 


The many photographs reproduced showing the differ- 
ent booths at the exposition were taken by the Inter- 
national Film Company, Inc., 80 Summer street, Boston, 
Massachusetts. The Boston manager of International Film 
is George S. Woodruff. The operator is L. A. Vowells. 

* * ok 


A more detailed account of the various exhibits is pre- 
sented in another part of this report. Those who attended 
the show believe that it will be some time before any 
business exposition will present a larger number of new 
devices than were shown at Boston, or a more diversified 
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bridge, Massachusetts; W. C. Buchanan, general mana- 
ger Golding Manufacturing Company, Franklin, Massa- 


chusetts: H. D. Hoffman, district manager, Dalton Adding 
Machine Company, Cincinnati, Ohio; T. T. McCarthy, 
General Fireproofing Company, Boston, Mass.; R. J. 
Moulton, General Fireproofing Company, Boston; Johnny 
Lee, General Fireproofing Company, Boston; P. G. Un- 
derwood, Underwood Glass Tack Company, Philadel- 


phia; Sam Clayton, McMillan Book Company, Syra- 
cuse, New York; J. F. Dunleavy, Boston; Mrs. J. F. 
Dunleavy, Boston, Susanne and Emily Dunleavy, Bos- 
ton: P. L. Waters, Remington Typewriter Company, 


New York City; F. W. Storck, general manager, Standard 
Envelope Sealer Manufacturing Company, Everett, Massa- 
chusetts; H. C. Hoskyns, secretary, Standard Envelope 
Sealer Manufacturing Company, Everett, Massachusetts; 
M. Tigner, president, Harvard Envel-ope Company, Cam 





vices which are doing so much to ad- 
vance our country’s industries through 
increased efficiency at lessened cost. 

x “* * 


exhibition of those machines and de- 
re 
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Those Who Called on Us. 
Office Appliances acknowledges 
visits from many friends during the 
show. Among those who registered 

at our booth were the following: 
Nelson C. Durand, vice-president 
Thos. A. Edison, Inc., Orange, New 





Jersey; Lou H. Warnica, Canadian 
Office Appliance Company, Toronto, 
Canada; Frank J. Merrill, Francis 
Doane & Company, Boston, Massa- 


chusetts, president Boston Stationers’ 
Association; J. E. Neahr, general 
sales manager, Underwood Typewrit- 
er Company, New York City; Fletcher 
Wood Taft, Carter’s Ink Company, 
Cambridge, Massachusetts; C. K. 
Woodbridge, general sales manager, 
The Dictaphone, New York City, 
president National Association of Of- 
fice Appliance Manufacturers; D. W. 
R. MacDonald, president, Ellis Adding 
Typewriter Company, Newark, New 
Jersey; Professor J. N. Kimball, New 
York City; L. J. Conger, sales mana- 
ger, Corona Typewriter Company, 
Groton, New York; W. I. Beckert, 
agency manager, Corona Type- 
writer Company, Groton, New York; 
L. G. H. Palmer, New’ Eng- 
land district manager General Fire- uit 
proofing Company, Boston: Mrs. _ 

G. H. Palmer; Charles P. j afi 
Garvin, sales manager F. S. Webster | 
Company, Boston; Mrs. Charles P. 
Garvin; A. N. Smith, general manager, '; 
Wales Adding Machine Company, 
Wilkes-Barre, Pennsylvania; Warren 
Ide, factory superintendent, Wales 
Adding Machine Company, Wilkes- 
Barre, Penna.; G. Rogers, Boston 
manager Wales Adding Machine Com- ‘ 
pany, Boston; J. S. Sprott, manager 
of agencies, General Fireproofing 
Company, Youngstown, Ohio; H. C. 
Grubbs, director of sales, Dalton 
Adding Machine Company, Cincin- 
nati, Ohio: Raymond C. Tuttle, vice- 
president C. A. Cook Company, Cam- ae 
bridge, Mass.; T. C. Nutting, systems 
manager, Boston Index Card Com- 
pany, Boston, Mass.; James E. Brown, 
Multicolor Sales Company, New York 





City; M. W. Montgomery, Library : 
Bureau, Philadelphia, Penna.; Peter Pf 
Nicholson, New England manager Pf 
Ellis Adding Typewriter Company, : 

Boston, Mass.; G. W. Swarts, Edu- 


cational Exhibition Company, Provi- 
dence, Rhode Island; Ralph Poole, 
Kalamazoo Loose Leaf Company, 
New York City; R. U. Reed, assistant 
sales manager, The Bircher Company, 
Rochester, New York; George Rem- 
ensnider, president, [deal Stencil Ma- 
chine Company, Belleville, Illinois; O. 
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Normal E. Fallot, Type-Adder Company, New York City; 
C. O. Wrenn, Business Appliances, Worcester, Massachu- 
setts; Jack Williams, Crouch & Fitzgerald, New York 
City; J. H. Skillings, Orpin Desk Company, Charlestown, 
Massachusetts; H. L. Frost, Worcester, Massachusetts; 
Mr. and Mrs. E. A. Maxfield, Boston; D. P. O’Brien, edu- 
cational director, Dalton Adding Machine Company, Cin- 
cinnati, Ohio; Herman Stake, president Everready Manu- 
facturing Company, Boston, Mass.; George B. Graff, pres- 
ident, George B. Graff Company, Boston; Mrs. George B. 
Graff, Boston: H. W. Woodward, treasurer, Graywood 
Manufacturing Company, Lynn, Massachusetts; Eleanor 
Sylva, secretary, Graywood Manufacturing Company, 
Lynn, Massachusetts; Elmer E. Gray, president, Graywood 


Manufacturing Company, Lynn, Massachusetts; F. W. 
Barkley, New England manager, Multicolor Sales Com- 
pany, Boston, Mass.; Jerry Burleigh, Rapid Addressing 
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Machine Company, New York City; Deane S. Reynolds, 
Office Appliance Company of Boston, Mass.; J. C. Liggett, 
president, Costmeter Company, Boston; Gordon P. Turner, 
vice-president and general manager, Costmeter Company, 
Boston, C. A. Slingerland, educational division, Elliott- 
Fisher Company, Harrisburg, Penna. 


The Exhibits Described. 

ACCOUNTING DEVICES COMPANY (See Chipman Corporation). 
ACME CARD SYSTEM COMPANY, Chicago, Ill, and Boston, Mass., 
demonstrated “open” types of visible card indexing equipment. There 
were two styles of steel! cabinets—the Duofold and Tray cabinets— 
and for the first time at any show the Acme visible ledger in con- 
venient book form was exhibited. This is described in an earlier 
portion of this report under the subtitle “New Devices at the 
Show.” Another new feature of the line is the telescoping card 
with auxiliary sheet attached, which increases the writing space 

to 800 square inches for a given record. 
ADDRESSOGRAPH COMPANY, THE, Chicago, Ill, presented an 
interesting dispiay of 1921 models of hand, foot lever, and automatic 
feed models of Addressographs, A popular 
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term for the Addressograph is “The Card 
index That Addresses Itself on All Forms,” 
Here the visitor saw whatever model was 
most desirable for his business and had ex- 
plained to him how the machine cuts record 
keeping and routine costs in pay roll, collec- 
tions, dividends, cost keeping and other 
work, and how circular letters can be filled 
in fifteen times faster than by the hand of 
the typist and with quite as good results. 
Advertising and sales managers were par- 
ticularly interested in the automatic selector 
attachment, which works in conjunction 
with tabs placed in various positions at the 
tops of Addressograph plates, thereby gov- 
rning the addressing of the list of names 
according to kind of goods, ratings, terri- 
tories, sex, ete., and enables the user to 
make direct mail advertising individual and 
personal. In addition to the various models 
of Addressographs, there was a complete 
array of hand and motor-operated Grapho- 
types, which are simple machines that en- 
able any one quickly to type names and ad- 
dresses on metal address plates used in the 
Addressograph. The various attachments 
which increase the scope of the machine's 
usefulness, also filing cabinets, card index 
filing drawers, etc., completed the exhibit. 

The booths were in charge of A. L. Davis, 
Boston manager, assisted by H. P. Phillips, 
H. C. De Courcy, F. J. Maguire, A. R, 
Hitchcock, P. F. Lynch, W. P. Hamann, 
H. W. Joy and J. T. O'Keefe 


AMBERG FILE & INDEX COMPANY, 
New York, N. Y., and Boston, Mass. The 
Amberg organization devoted its attention 
principally to showing visitors the finer 
points of indexing. The usual lines of steel 
and wooden cabinets were there, but the 
greater portion of the exhibit had to do 
with properly installed and efficient index- 
ing. Among its specialties was a geographic 
index, adapted for use in different countries. 

The Amberg line of steel and wood files 
was on display. The Amberg plan of filing 
and finding and the service which this com- 
pany gives to clients was fully emphasized. 

The exhibit was in charge of Roland W. 
Butters, district manager, who was assisted 
by A. H. Sweeney, H. B. Clark, of Worces- 
ter; C. A. Baker, of Springfield; G. W. 
Brown, of Providence, R, 1.; H. E. Cole, of 
Taunton; R. A. Croswell, of Portland, Me.; 





G. T. Pascoe, F. E. Benson, R. P. Lane, 
4. M. Fiering, W. B. Elwell and M, L 
Miranda, 

ART METAL CONSTRUCTION COM- 


PANY, Jamestown, N. Y., and Boston, Mass, 
An interesting exhibit of steel filing equip- 
ment, showing developments in the produc- 
tion of office furniture and equipment in 
steel, was to be found at these booths, in- 
cluding steel desks, safes, filing equipment 
and office equipment of all kinds in olive 
green, mahogany, oak and walnut finish. 

An interesting part of the exhibit was a 
steel door which was manufactured by this 
company eight years ago and which they 
are to install in the new John Hancock Life 
Insurance Company’s building. 

Ss. E. Sullivan, New England sales man- 
ager, was in charge, assisted by E. F. Roden, 
J. J. Fayle, John W. Lewis, L. O. Stewart 
and P. J. Spilline. 


ATCHISON, JOHN, Boston, Mass. The 
Lightning change maker was shown and 
demonstrated. The device is manufactured 
by the Lightning Coin Changer Company, 
4401 Ravenswood avenue, Chicago, Ill. The 
Lightning change maker is made in three 
styles, one for banks, one for stores and 
markets and the third for use with pay 
envelopes. The coin tray on these machines 
has been enlarged and the relative position 
of the keyboard has been changed so as to 
be more convenient. The hand delivery at- 
tachment has also been changed so that it 
is impossible for a coin to stick in the ma- 
chine, 

fhe Meilicke Calculator Company’s line of 
Greater Efficiency Devices which included 
such items as payroll, unit, coal, tax, dis- 











Photographs by International Film Company, Boston, Massachusetts. 


count, yard goods, savings bank, interest, 
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express and lumber calculators, and the Dictaform and other devices 23 
were shown as well. The electrically illuminated calculating device 


was also on display. 


The booth was in charge of John Atchison. 
manager from the home office of the Meilicke Calculator Company, 


visited the show during the week. 


ATWELL COMPANY, THE, Boston, Mass. 
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and 9 penny 


keys. It is based on $1.00 


on a lever, can be turned into a 25c 


By simply detaching the keys and revs 
can be used for payrolls. 


Henry Marti, field this versatile machine 


Ediphone Dictating Machine and Transophone. Several 
improvements have been made in this machine in order to 


the stenographer’s work bench right under her finger tips. 
the place of the air-controlled foot pedal for starting and stopping ) 
the dictating machine, a button to be placed on the left of the making 


machine, electrically controlled, has been perfected. The e 
button on the right of the typewriter is still used for repetition by 
of dictation which was not secured by the operator. 


The reproduction qualities as perfected by Mr. Edison through 


the making of new tools and devices for use in the manuf 


were dwelt upon by the salesmen in the booth. 


Mr. Atwell was in charge of the booth assisted by com 
demonstrators. Nelson C. Durand, vice-president of the T 


A. Edison Laboratories of Orange, New Jersey, was present during 


the week. 


AUTOGRAPHIC REGISTER COMPANY, Hokoben, N. J. 


models in autographic registers were demon- 
strated, here. These are manifolding devices 
used for the making of delivery, sales and 
credit slips, express receipts, bills of lad- 
ing, ete. The Shoupaligner Recorder is a 
full record register which re-rolls the third 
copy and locks it in the machine. The 
Shoupaligner Manifolder model issues all the 
copies from the register. The Shouperior 
Systematizer which is used in connection 
with the Elliott-Fisher typewriter is used 
for making the most comprehensive cam- 
bination of office and factory records in from 
three to twelve copies. The features of this 
machine are automatic alignment and reg- 
istration, automatic measured delivery and 
guaranteed automatic paper stop and start- 
er. The exhibit was in charge of G. A. Ny- 
man, New England sales manager, assisted 
by M. R. Noonan, W. N. Ryan and C. M. 
Kendall. 

BALOPTICON ADVERTISING SERVICE 
OF NEW ENGLAND, INC., Boston, Mass. 
Illuminated automatic advertising as accom- 
plished by the Balopticon was described 
here. The Automatic Balopticon is an 
electrically operated stereopticon slide pro- 
jector which displays, upon a screen, a con- 
secutively arranged series of advertisements, 
illustrations or pictures, each of which is 
in view for a period of ten seconds, when it 
is silently succeeded by the next slide of 
the series. The machine can be equipped 
for a series of 24, 48 or 68 slides. This com- 
pany also designs the slides and advertis- 
ing matter uged thereon for their clients. 
Three machines were operating at all times 
during the show in the booth to illustrate 
the uses of the devices. The booth was in 
charge of Thomas B. Waugh, vice-president, 
and Miss Marion Bloomberg, private sec- 
retary. 

BEATON & CALDWELL MANUFACTUR- 
ING COMPANY. (See H. R. Hale Exhibit.) 

BECK DUPLICATOR COMPANY. (See 
Wensell & Company Exhibit.) 

BIRCHER COMPANY, THE. (See H. A. 
Gosgrove Exhibit.) 

BOSTON SCHOOL OF FILING, Boston, 
Mass. Here was outlined, so far as it was 
possible, its work in teaching all the mod- 
ern methods of filing. An employment agency 
is run for the graduates of this school. Ap- 
plications for entrance were taken at the 
show. This school is operated and managed 
by Library Bureau. This exhibit was under 
the supervision of Mrs. Eugene Chick, as- 
sisted by Miss N. Mae Sawyer and Miss 
Blanche Partridge. 

BOSTON TIME STAMP COMPANY, INC., 
Boston, Mass. Here was demonstrated 
“Ajax"’ time stamp, which is a _ self-con- 
tained clock-driven time stamp operated by 
a separate motor. In the Ajax the clock 
motor is entirely isolated from the time 
printing part of the recorder, the only con- 
nection being by a light shaft operated 
through a separable clutch. This stamp has 
its cate wheels and time dial engraved on 
hard engraver's brass. It has a six-yard 
printing ribbon with automatic feed and 
re-rolling device. This ribbon is of standard 
size and easy operablé. The exhibit was in 
charge of Joseph Levy and James Molin- 
eaux. 

BRADLEY STENCIL MACHINE COM- 
PANY, Boston, Mass., and St. Louis, Mis- 


souri. Four styles of the Bradley stencil 
cutting machine for cutting stencils on oil- 
board were shown at this booth. Both 


rotary and horizontal machines are made 
by this company. A chart showing the dif- 
ference parts of the machines was also on 
display. Inks, marking pots and brushes 
completed the exhibit. John M. McGrath, 
New England agent, was in charge, assisted 
by C. E. Wickens from the New York office. 

BRANDT MANUFACTURING COMPANY, 
Watertown, Wisc., and Boston, Mass. This 
exhibit covered the company’s general line 
of pay roll and banking machines, and a 
special exhibit of coin sorting machines and 
special models for the departmental and re- 
tail stores. Several new models were shown. 
The new machine, Special Number 71, was 
shown for the first time It is composed of 
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coins which would drop on the 


coin sorting machine which was shown was 
is used instead of a money till. The coins can 
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Hall, division manager, was in charge of the 
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COMPANY, Boston, Mass. 
the largest dealers in New England. It 
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chests, 
addition 
loose-leaf 
factory 
James- 
finished 


which includes iron safes, burglar proof 
boxes, vault doors and vault equipment In 
departments, there was a display of card, 
and manifold work, manufactured in Brown-Howland’s own 
together with other items from their extensive line. The 
town Metal Desk Company's lines of walnut and mahogany 


Victor line, 
safe deposit 


to these two 


the 


desks were on display in these booths. Kleradesk, a series of 
interlocking steel units or uprights joined together giving just as 
many filling compartments as needed for any individual desk, manu- 
factured by Ross-Gould of St. Louis, Missouri, was also on display 
here. The Faultless line of loose leaf manufactured by the Sta- 
tioners’ Loose Leaf Company of Milwaukee, Wisconsin, was exhibited 
as well. 

BUCKWELL, A. W., Boston, Mass. Featured here was a new 
combination billing, ledger, sales analysis, cost and stock record 


system, all at one writing, in connection with a new system of cash 
records. This takes one into the higher branches of accounting 
and is made possible by the extreme flexibility of the Moon-Hopkins 
billing machine. It is planned to sell the system and the machine 
as two separate units. The exhibit was in charge of Arthur W. 
Buckwell, manager of the Boston office of the Moon-Hopkins Billing 
Machine Company, assisted by G. W. T. Dowling, A. F. Peterson, 
F. Crowley and L. Ellis. 
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BURROUGHS ADDING MACHINE COMPANY, Boston, Mass., 
and Detroit, Mich, The eight spaces required to handle the com- 
prehensive Burroughs exhibit housed a most complete adding me- 
chine exhibit. Here were machines for every purpose from the 
simplest machines up to the high capacity machines and those 
adapted specially for bookkeeping and bank work, A feature of 
the exhibit was the Burroughs motor-returned-carriage ledger post- 
ing machine upon which an overdraft if there be one is auto- 
matically indicated. Then simply by touching a key, the amount 
of the overdraft is printed and the machine can go on with its 
work. All styles of machines from 5 bank to 17 bank machines 
were on display An 18-inch carriage was shown on one machine, 
This booth was very attractively gotten up. A Viking electric 
sign with the words “Burroughs Adding, Bookkeeping, Calculating 


Machines” added much to the display. Four window boxes con- 
taining flowers were used instead of railing around the booth. A 
rest room with several comfortable chairs was provided in the 
center of the booths where visitors could enjoy a short respite. 
The exhibit was in charge of representatives from the factory, 
including Frank C. Davies of the national advertising division and 

E. D. Shaw of the sales department. 
CHIPMAN CORPORATION, Boston, Mass. Thig company had 
on exhibition “The Only Visible Automatically Shifting Record 
Device,”’ manufactured by the Visible Rec- 


ords Equipment Company, of Chicago, a dis- 
tinctive type of visible record-keeping equip- 
ment. A 100,000 record may be advanta- 
geously handled in a space five feet square. 
The salient features of this device are its 
compactness, portability, easy removal and 
insertion of records, large expansion and 
simple and precise construction, There was 
also shown the “Adco” loose-leaf equip- 
ment manufactured by the Accounting De- 
vices Company of Chicago. The “Adco”’ 
products include the “Vif” (French word 
meaning “lively’’) machine posting ledger 
and auxillary equipment for any make of 
machine, the “Nutop” rack, ‘“‘Typocount”’ 
ledger paper, the Book Rest, “Youtray,” 
ete. Richard L. Silva, president of the cor- 
poration, was in charge of the exhibit, as- 
sisted by M. B. Chipman, W. Burton Wilson, 
M. Martin Kallman and Warren C. Silva. 
c. A, COOK COMPANY, Cambridge, Mass. 
On display here were the Cook spring-back 
typewriter chairs with the new “motokloth” 
upholstery in several colors. These chairs 
are form-fitting and can be fitted to any 
person by simple adjustments which pre- 
vent fatigue and makes for more comfort. 
This company also makes an extremely sub- 
stantial factory chair. A Utility Folding 
Stool for bathrooms, elevators, motorboats, 
automobiles, etc., was shown here also, The 
is 11 inches in diameter and when ex- 


seat 
tended consumes 14 inches of espace but 
when folded only requires 4 inches. It is 


finished in either oak, mahogany or walnut. 
A small model of this device was placed in 
the front of the booth to illustrate the ac- 
tion of the stool and it attracted consid- 
erable attention. H. F. Ollis was in charge 
of the booth. Raymond Tuttle, vice-presi- 
dent of the company, visited the show dur- 
ing the week. 

CORONA TYPEWRITER COMPANY. 
(See Model Typewriter Company exhibit.) 

COSGROVE, H. A., Malden; Mass. Mr. 
Cosgrove was in charge of his exhibit, as- 
sisted by R. U. Reed from Rochester, New 
York. He exhibited “Lightning” letter open- 
ers, “Lightning” envelope sealers, “‘Light- 
ning’’ mailing machines and Abernathy mail 
room systems, all manufactured by the 
Bircher Company, Inc., Rochester, N. Y. 
The Model P Lightning majling machine 
was one of the most interesting machines 
on display. This machine seals and stamps 
envelopes at one operation at the rate of 
6,000 per hour. It is, of course, motor 
driven. Other machines of this line are 
both hand and motor driven, 

Coin counting machines, manufactured by 
the Standard-Johnson Company, Inc., Long 
Island City, New York, were also on exhi- 





bition in this booth. 

COSTMETER COMPANY, THE, Boston, 
Mass. The Costmeter exhibited several new 
filing features. In addition to the well 


known Rapid Reference File, showing many 
ingenious applications to specific kinds of 
business, the new models oe the 
busy executive, who found innumerabl pup 
gestions for saving space, time and Ta 

The new Wireless Visible Index was dis- 
played for the first time. This name is ap- 
plied because the record strips which fit in 
this index require no metal supports other 
than the open channels into which they fit. 
These strips are folded in a folding machine 
made especially for this strip. 264 records 
can be kept in each panel. Aluminum is 
used in the construction of all the de- 


now 

vices of this company. ’ 
Warren H. Child, New England sales 

manager, had charge. His assistants were 

Messrs. Magee and Stearns of the Boston 

office, F. A. Henderson, in charge of Prov- 

idence and Worcester territory, present 


most of the week, also E, E, Fowler of the 
Hartford, Conn., office and J. C. Liggett, 
president and general sales manager of the 
company. Gordon P. Turner, general man- 
ager, Mr. Butler, production manager, and 
Mr. Skinner of the Hartford office were 
also present at the show. 

DALTON ADDING MACHINE COMPANY, 
Norwood, Cincinnati, Ohio. A complete 
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line of machines, electric and hand operated, were shown by this cational director, all of the home office in Cincinnati, were present 
well-known company. Touch method was demonstrated by young as well as T. J. Sheridan, the New York manager 

ladies from Boston business houses who are users of Daltons. DIAGRAPH STENCIL MACHINE CORPORATION, St Louis, 


The new Super-Mode! Dalton adding machine was shown for the 
first time. This machine is noted for its very light touch and 
light, fast handle pull as wel! as its silence in operation. The ma- 
chine has been equipped with a new multiplication key which 
multiplies from left to right or right to left. The subtraction key 
has been more conveniently placed and its function is to print a 
minus sign after an item which is not intended in the calculation 
and at the same time to subtract it from the total without printing 
the item again as well as the regular subtraction work and the 
total key has been placed at the right of the keyboard so that 
there need be no lost motion when the handle is pulled back. A 
back space key has been provided so that it is possible to take out 
a figure if a mistake is made without taking the whole number out. 
The correction key is much lighter in action and is located in a 
more convenient position for the operator. A very excellent im- 
proved typewriter carriage has been placed on this new machine. 
Adjustable tabulator stops have been added. The machine regis- 
ters accurately, it being possible to write over figures without any 
danger of missing the former position. An item counter is provided 
which is either continuous or counts with bell and lock any re- 
quired number of times. A variable line spacer makes it possible 
to print on a ruled line if necessary. Visible splits are also another 


Mo. (See H. R. Hale Exhibit.) 
A. B. DICK COMPANY, Chicago, III. (See Office 
Company Exhibit.) 
DICTAPHONE, THE 


Appliance 


(Columbia Graphophone Compan 3oston, 


Mass. ‘The office machine which talks’ is always a drawing card 
at business shows. This booth had a fine display of Dictaphones 
and accessories. On Monday (School Day) the company made a 
feature of the multiple tube system for instructing ten students 
at one time, using the Permanent Practice Records 


During other 
sessions machines were available at al} times for the uss visiting 
friends to use in dictating and there were demonstrators and opera 
tors for transcribing. 


S, Q. A. McClure, manager of the New England branc} had per- 
sonal charge and was assisted by salesmen E. F. Morgan, O. L. 
Hodgekins, H. B. Moninger, J. S. Foulds and O. E. Hallenborg. Miss 
Ray Adams represented the employment department and the instruc- 
tion department was in charge of Mrs. H. I. Phillips. < K. Wood 
bridge of New York City, sales manager, visited the show during 
the week. 

DITTO SALES COMPANY, Boston, Mass. Here the ‘“Ditto’’ 
duplicator was demonstrated. Different models were shown and 


their uses in various lines of office and commercial work explained 
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feature. The pivotal principle as used on all the other models of 
the Dalton has been kept in this new Super-Model. There is only 
one casting used in this machine, that being the frame at the base, 
and only four milling operations are necessary to work this casting 
into shape for use which are the four holes drilled therein. The 
rest of the machine is entirely stamped out from special tools and 
dies. Machine number one was manufactured without an adjust- 
ment or without the use of a file or any such tool necessary. It 
was simply assembled and worked perfectly. Additional machines 
were assembled in the same way and have operated just as prop- 
erly. Tests have been made by disassembling these machines and 
then reassembling them again and they have worked correctly in 
all cases. The working parts are of easy access to the operator, 
getting away from the old idea that it is necessary to keep the 
mechanism under lock and key. This machine is the result of 
seven years’ deveiopment and of fifteen years’ experience and is 
surely a credit to the company. The exhibit was in charge of 
Cc. J. Nellis, manager of the Boston office, assisted by the following 
Boston salesmen: F. C. Horan, William Selig, Jos. Selig, T. J. 
Choals and R. B. Peacock. H. C. Grubbs, vice-president and director 
of sales; H. D. Hoffman district manager, and D. P. O’Brien, edu- 


Photographs by International Film Company, Boston, Massachusetts. 


This duplicator is of the gelatine roll type and is so arranged with 
its operative parts as to be able to turn out a large variety of work 
neatly and quickly from reproductions of letters to maps, charts 
diagrams, etc., not excepting office and commercial forms The 


Walther, New 
Noell, H. H, 


England manager, 
Hazard and F. L. 


exhibit was in charge of L. E. 
assisted by Percival B. Waters, J. A. 
Hogan, 

DUPLICATOR MANUFACTURING 
Sales Company.) 

EDIPHONE, THE. (See Atwell 

EDUCATIONAL EXHIBITION 


COMPANY. (See exhibit Ditto 
Exhibit.) 
PROVIDENCE, R. I 


Company 
COMPANY, 


Here were displayed “‘EdExCo”’ devices for keeping graphic records 
The line included glass head map pins, outline maps, map mount 
charting papers, swinging leaf display fixtures and books on 
graphics, also elaborate displays of working examples of “EdExCo” 


the mechanical bar charts and sales- 
men's quota boards, showing methods of using these, and special 
pin boards for controlling sales and production. The booth was in 
charge of Gardner T. Swarts, Jr., assisted by L. E. Dumas, J. P. 
Jaquette, R. W. Berry, H. J. McKenzie, L. C. Easterbrooks 
Ss. J. Swedberg. 


mechanical graphs, especially 


and 
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In this and the nine succeeding pages 
the sale of loose leaf devices is 
discussed by the following gentlemen: 


Lewis R. Curlett, Baltimore, Md. Edward Granfield, New Haven, Conn. 

J. M. Love, Denver, Colo. William E. Ward, New York, N. Y. 

D. S. Hansen, Moline, Iii. J. R. Morrill, Grand Rapids, Mich. 

John Wilding, Fort Wayne, Ind. H. E. Frantz, Detroit, Mich. 

B. S. Tuttle, South Bend, Ind. F, H. Gades, Topeka, Kansas 
Charles L. Mitchell, Topeka, Kansas 
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Some of the Essentials of Success in Loose Lea 
BEING A SUGGESTION OR TWO WRITTEN FOR OFFICE 
APPLIANCES BY LEWIS R.CURLETT, SECRETARY, 

BALTIMORE STATIONERS’ ASSOCIATION, BALTIMORE, MD. 


KNOWLEDGE of opportunities in one’s field is the There is nothing among the appliances which have been 
A one essential to success in the loose leaf or any other invented and developed within the memory of men still 
business. This knowledge may be extensive and young which has so universal an application to account and 
1ccurate or otherwise, but it is the very foundation upon record keeping as loose leaf. The field is limited only by 
vhich sales rest and the measure of one’s success is to a the number of records which are to be kept. Every busi- 
rge extent measured by one’s knowledge of opportunities. ness and every profession can use loose leaf in whole or in 
Knowledge alone, however, will not bring success It part It meets the needs of the small dealer, the village 
t be knowledge applied in a practical way and this not lawyer, the real estate man, the blacksmith, the carpenter, 


means thought, but it means work of other kinds. A just as it meets the more complicated requirements of trust 
great many people fool themselves by thinking that they companies, banks and larger dealers. Big business has 
1 get along without knowledge, while others with knowl- adopted loose leaf systems and thereby has reaped incal- 


| 
edge think thev can get along without work. One has as’ culable advantage. So extensive has the business become, 
mu ch chance of success as the other, which is very little, so generally understood are its many convenient devices 
ause unless knowledge and work form a partnership, that hardly a man in any city or village in the country is 
an accomplish nothing United they can stand unaware of some loose leaf devices and I venture to say 
Divided they fall that the average man possesses something in loose leaf if 
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not as books of account, then as pocket memorandum 
books and the like. Loose leaf binders, ring books, ledgers 
etc., are purchased because they are convenient, because 
they facilitate the performance of work and because finally 
they are economical. In the last quarter of a century this 
business has started and grown up, but the loose leaf idea 
is very, very old indeed, so old that those learned men who 
spend their lives exploring the immemorial dust heaps 
where civilization older than Egypt once flourished, tell us 
that the art of writing upon separate tablets was known and 
practiced with great proficiency at least five thousand years 
ago. The ancients of that time did not understand the mak- 
ing of paper apparently, at any rate, its use for record 
purposes was not understood, consequently, they used tab- 
lets of fine clay, which when finely ground and moistened, 
smoothed out into a flat surface which readily took the im- 
press of a stylus or other writing tool. In the yielding sur- 
face of these clay tablets, the ancient bookkeepers kept 
their accounts and ancient scribes wrote their letters, while 
the mighty deeds of 
kings and traced the course of dynasties. 


historians recorded 
The letters used were known as cuneiform 
>haracters—probably a development of pic- 
but 
the early attempts of men to communicate 
with pictures as 
our alphabet is beyond the first attempts 
of the earliest Phenicians at written 
munications. It 


ture writing, as far advanced beyond 


each other by means of 
com- 


may interest some of 
our readers to learn that not so long ago 
a portion of a work written on the clay tab- 
lets and containing a grammar of the Baby- 
lonian language was discovered by a scien- 
tist who was exploring the site of an ancient 
This was written in cuneiform char- 
acters on tablets of clay had 
baked in the sun. These most ancient rec- 

erds were not bound in book form, but for safe keeping 
were after being baked enclosed in clay envelopes suitably 
inscribed and filed away in rooms especially reserved for 


city. 


which been 


the purpose. 

Coming down to the ancient Egyptians, we find that they, 
too, were persistent and accurate record keepers. It is be- 
lieved that when Joseph was appointed governor of Egypt 
by Pharaoh he must have installed an enormous system 
of accounting in connection with the storage of food and 
grain stuffs during the seven years of plenty. The Egyp- 
tians showed their letters and accounts on parchment or 
papyrus which were stored in chests and vases. The 
scribes worked at first on the ground, sitting cross-legged 
like a tailor. Small portable desks came next, to be suc- 
ceeded by larger desks with compartments. The records 
were not bound in book form, but were kept in rolls. These 
rolls of parchment were used even by the Romans and it 
was not until the middle ages that we find bound books. 
These first made by the Monks in the monasteries 
which were the only safe places where scholarly men could 


were 


perform their labors 
It is a long step and a far cry from the clay envelope of 
the Babylonian, whose records required an oxcart to carry 
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them from place to place to the modern loose leaf ledger 
with its handsome leather and corduroy cover and its steel 
and aluminum mechanism, which, working with the accu- 
racy of a watch, holds firmly its filling of high-grade ledger 
paper, until such a time as the sheets are used when they 
are released and filed away and new sheets substituted in 
the same binder. 

While the loose leaf ledger is more costly in the initial 
outlay than bound ledgers of equal quality, yet the bound 
ledger is useless for further records once its leaves are 
filled, whereas the loose leaf ledger will last a generation or 
longer if properly cared for, in fact, the hand of time rests 
very lightly indeed upon the strong and serviceable mech- 
the book 
gested that such mechanisms may be guaranteed against 


anism of loose leaf and we have heard it 


sug- 


almost every destructive influence. 
Methods of Advertising. 
Advertising is a very potent factor in the retail store, al 
though a retail stationer cannot advertise so extensively as 


the department store. He does, however, 


advertise in a different and probably 


way 
can make his advertising quite as effective, 
dollar for dollar. 


The law of advertising is 


like the law of distribution. The need of the 
consumer is the law of advertising The 
greatest need, therefore, in all loose leaf ad 
vertising is to educate the consumer. All loos« 
leaf advertising should be planned with this 


object in view and folders should show th 


point of contact between the goods advert 


tised and their use. I think a great many 
folders find their way to the waste basket 
because they possess no vital point, pos 


sess no appeal to the consumer, unl 
so happens that he thoroughly understa 
the article The 
sumer not in commercial work speaks of all 


advertised. average 


loose leaf goods as loose leaf ledgers. I have known 


men to walk all over town asking to see loose leaf ledge 


when what they really wanted was a loose leaf note book 


which could have been obtained of any dealer in town 


call 
had the clerk been interested enough or intelligent enough 
to find out his needs. 


and which customer would have received on his first 


Using mailing lists is bound to bring out some concrete 
results. Just to what extent such methods pay it would be 
difficult to figure. With us they have not been very profit- 
able, but I would not venture to say that it is the fault of 
the method, but rather of the lack of method. The 


tory of several mail order houses forestalls any argument 


his- 


against mail order methods when properly applied 


Newspaper advertisements for increasing or stimulating 


local business are the cheapest and most effective advertis- 


ing because of its wide scope. Bill-boards and street car 


signs are also found advertising media. The advertising 


business where it covers a general line resolves itself into 


publicity. The best results are obtained in advertising a 


specific article. Your own journal answers for the purpose 


of an illustration—‘with the key on the cover.” 


ot ot ot 
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How Practical Men Handle Loose Leat Stocks 


BEING A 
TIONS BY 


PRESENTATION 
SEVERAL 


KNOWN TO THE STATIONERY HOUSES 


OT all « ilers in loose leat vho have found their 
loost departments to be money ikers are 
agreed upon all of the methods which tend to make 

h departments successful, nor is it easy to determine 
it this or that system is the best because so much de 
yends upon the personality and the selling ability of those 
y apply the systems. The best one can do is to compare 
ferent suggestions and allowing for a certain degree ol 
salesmanship, adopt that system which appears to 

the leas istance to the successful consummation o 
sale. Dealers are not a unit as to whether it is good 
icy or not to confine themselves to the lines of one 


nufacturer Probably the majority opinion inclines to 


his view and it is also probable that even those stationers 
ho hold. this view do not strictly adhere to it, but make 
rather a general policy leaving themselves the liberty to 


ndle such special devices from the lines of other manu 


turers as may meet certain requirements of their trade 
We present here the policies followed by a number of 
ominent commercial stationers, believing that the mate 
rial we give will possess both interest and practical value 
by way of suggestion, stimulating thought on one of the 
branches of the business which experience has proved to 


ye increasingly 


important and profitable. 
A Word From the Rockies. 


for the 
Denver, Colorado, says that in its loose leat 


1. M 


amy Company 


Love, department manager Kendrick-Bell 


department his company does not go in for machine book- 


keeping devices and supplies, but that their efforts are cen- 


tered on memo books, price books, ring binders, ledgers 
post binders—sheet holders, et 
[he company specializes on the products of one manu 


facturer for the reason that one complete line is considered 


» be better tl several broken ones. “Our sales people,” 
said Mr. Love, “get more familiar with one line than they 
uuld or could with several. No store can sell all goods, 

o matter if does attempt to carry them.” 
\ loose leaf department should be located so as to be as 


onvenient d conspicuous as possible. Goods well dis 
played save ti and stimulate the interest and desire of 
those who a merely looking about. \ suitable show 
ise, eight feet long, will serve to display a full line of 
mo books, price books and ring binders in two qualities 
covers of each line. The various fillers and indexes 


should be kept on shelves immediately back of the cass 
with sufficient stock on the shelves to cover both single re 
fill sales and sales by the box. Ledgers should be placed 
another show case adjacent with refills close at hand 
We find it a good plan,” continued Mr. Love, “to as 
semble all rulings of any one size in a folder and to show 
to a new customer with the statement that all covers 
be supplied with any of the rulings shown Ledger 
eets can be handled to advantage in the same way 
‘The problem of properly showing the post binders we 
ve not yet been able to solve on account of a lack of 
floor space in our department. However, we favor a slop- 
table with samples displayed thereon and stock for de- 
ivery conveniently arranged beneath. Displays in win 
dows and showcases may be changed easily by showing 


oks open with various rulings and for different purposes. 


OF 
CONCERNS WHOSE 


ADVICE AND SUGGES- 
NAMES ARE WELL 
OF THE UNITED STATES 


SOME 


ndow displays of loose leaf devices help busi- 
1 a full assortment of sizes and rulings, 
to be instantly shown and sold is another prime fac- 

The majority 
of customers show the salesman their cover and if it is 
necessary to ask them what ruling is desired. 
ling is in the book, the salesman’s 
ified and he has but to discover then how 

ustomer desircs.” 


Another View. 


lmimenseiy an 


ready 
tor in the success of a loose leaf department. 
empty it Is 


If a sample the ru 


problem is 


many sheets the 


house of Carlson Bros., Moline, 
lines the policy of his house in the following 

“We car lines of several loose leaf manu- 
s, especially where one manufacturer does not make 
line embodying the features of another. We 
of several manufacturers but 
avoid duplication of goods and conflict wherever possible. 

“In our opinion loose leaf departments should be located 
well towards the front of the store where they can be given 
lighted section, so as to attract the at- 
whether they are at the moment 
prospective purchasers of loose leaf or not. The supplies 
f should be shelves within quick 
clerk and so labelled as to make it unneces- 
consume much time in searching for what 
geht in a loose leaf department is a very 
because the customer desires in nearly 
every case to inspect carefully that which he is buying, not 
e from any lack of confidence in the stationer, but 
any considerable transaction in loose leaf involves 
the purchase of goods which are not inexpensive and which 
so well made and attractively finished as to invite a 
careful inspection of the purchaser. 


ansen oO the 
Illinois, out 
manner! ry the 
facturer 
a complete 


specialize on certain lines 


a prominent, well 


tention of customers, 


of stock arranged on 


ach of the 
sary for him to 


he wants. Good li 


important factor 


to be sur 


eCcause 


are 


“We sample our ledger outfits, binders and miscellane- 
ous items behind glass doors in wall cases,” continued Mr. 
Hanse1 ‘Price book covers, ring binders and various 


der glass in a floor showcase, Loose 
be shown on top of the counter, 
be inspected by the interested cus- 
af sheets and indexes and in fact, all 
be kept in the original boxes or in dust- 
ielving boxes because each customer expects, and 
unhandled merchandise for his 
icy to sell the sample wherever pos- 
a fresh item and in that way keeping 
new and moving all merchandise. 
the important factors in making the loose 
leaf department successful is to carry a well balanced stock 
of popular sizes Take inventory and order 
Another factor, perhaps equally important, is to em- 
ploy experienced loose leaf clerks who can come to the 
customer’s aid in selecting the proper items for his particu- 
lar use. A once well satisfied with his purchases 
be a good prospect for other de- 


f loose i€al 


i is 


forms are placed un 
1 . 5 | | 

eaf memo books may 
where they 


AT 


StOCcK 


can easily 


tomer loose le 
paper must 


1 
proor!t s 


has a right to expect, clean, 


1 


money It is our pol 


sible, replacing it by 
the sample 

“One ol most 
and forms. 


often 


customer 
likely to 


partments 


Some Suggestions from Indiana. 


John Wilding of the Fort Wayne Printing Company, 
Fort Wayne, Indiana, says that his house specializes in the 
loose leaf devices of one maker because in this way they 


can bunch their orders. They insist that they be regarded 
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as exclusive dealers in their territory and that all pros- 
pects be referred to them for attention. Their salesmen, 
being sold to the idea that their house handles the best all 
around line, are able to better convince their customers 
of its superiority. “We sell a few specialties of other 
makers,” said Mr. Wilding, “but only one complete line.” 

Ideas of the best way to arrange a stock of loose leaf 
goods in a store should be governed by the character of 
the business. “Being a purely commercial or office supply 
store,” said Mr. Wilding, “and carrying no fancy lines of 
home stationery or school supplies, we display samples of 
the principal lines of our loose leaf goods in show cases in 
the front part of the store. The balance of the stock is 
stored in closed cabinets close to the same section. 

“Prominent display, constant advertising, by means of a 
house organ or otherwise, are among the principal factors 
in making a loose leaf department profitable. The Fort 
Wayne Printing Company has also added much to its pres- 
tige through its manufacturing departments, which make 
up all special orders of leaves not regularly carried in 
stock, thus being able to give quicker service than the 
stationer who has to submit his special orders to the 
manufacturer.” 

The Tuttle Corporation, of South Bend, Indiana, is a 
consistent believer in the use of advertising matter, dealers 
helps, etc., of the kind which manufacturers turn out for 
the use of their dealers to bring the goods and their advan- 
tages to the attention of the public. This principle is par- 
ticularly applicable to the loose leaf department. As one 
instance of many, we note a small insert used by the Tuttle 
Corporation, addressed especially to clothing merchants, 
asking eight pertinent questions as to his stock and his 
business, al! of which he should be able instantly to an- 
swer, provided he had a suitable record. On the opposite 
side of the sheet is a statement that the Tuttle clothing 
stock records furnish a means of supplying all this informa- 
tion and much more instantly without complicated book- 
keeping. The record may be kept up by a girl in 15 min- 
utes every day enabling the merchant to know at all times 
every detail of his clothing stock. Another folder gives a 
detailed description of these stock records with their bind- 
ers, special outfits, etc., with prices. This method applied 
to other lines of business is equally successful in calling at- 
tention to the advantages of loose leaf devices. 

Discussing the arrangement of a loose leaf department 
and the sale of loose leaf generally, Mr. Tuttle says, “In 
our loose leaf department we specialize first of all on our 
own line of supplies and second on the line of one of the 
widely known manufacturers of loose leaf. We have found 
that our own imprinted goods are the best sort of advertis- 


ing we can buy. We carry the same line of binders contin- 
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uously and suggest to our customers that they order by 
numbers, a method which is much easier for them and 
likewise for the dealer, making at the same time for accu- 
racy and quick service. In this way we can take care of 
repeat business which would be difficult if we were han- 
dling an item of this and an item of that.. Likewise, it is 
difficult to keep customers supplied with price lists of dif- 
ferent lines, so that we find that one line serves us best. 

“Our loose leaf goods are arranged in shelves on one side 
of the house.’ All loose leaf devices are in one department 
so that when the customer enters the door, he is face to 
face with this department and has instant opportunity to 
inspect the display. We have found the show case method 
of handling loose leaf goods a success, for samples can be 
laid out where customers may examine them. There is a 
chance of spoilage, of course, but if samples are sold out 
and replaced, the loss becomes inconsiderable. We carry 
a very complete line of loose leaf supplies and can show 
our customers outfits of all sizes and at all prices—both 
sheets and binders—giving him a complete lay-out for his 
business.” 


Connecticut House Outlines Loose Leaf Policy. 


For the following suggestions we are indebted to Ed- 
ward Granfield of the Tuttle, Morehouse & Taylor Com- 
pany of New Haven, Connecticut. Mr. Granfield 
“We have just decided to standardize on one line of loose 
leaf devices as far as possible. We are of the opinion that 
this will obviate the necessity of our salesmen carrying two 
or three catalogues,’ and since they will have to refer to 
but one catalogue at all times, they will thereby become 
more familiar with the line they carry, whereas in carrying 
four or five catalogues, attention is divided and they can- 
not become familiar with any one line thoroughly. By 
confining ourselves to one line, we feel that we can carry 
will more 


Says, 


a somewhat smaller stock as well as one that 
completely cover the requirements of our customers. 

“We have just made one change in our loose leaf depart- 
ment, In stocking our ledger forms, we have put into use 
a nine drawer storage section made by a widely known 
manufacturer of steel furniture. In keep 
our sheets. We find that we can time 
by this method as we do not have to pull down a number 
of boxes which in the course of time and with much han- 
dling become badly broken. 
are stored in the steel storage section, they are 
kept in better condition.” 

One of the most important factors in the success of a 
loose leaf department is a knowledge of the needs of cus 


office this we 


save considerable 


Furthermore, when the sheets 


always 


tomers and a possession of a sufficient stock to meet those 
needs with prompt efficient service on special orders 


Suggestions for a Loose Leaf Department 


WRITTEN FOR OFFICE APPLIANCES BY WILLIAM 
E. WARD, OF JOHN WARD & SONS, NEW YORK 


HE field for advertising a loose leaf department in a 
commercial stationery store starts primarily with the 
inside of the store, for the advertising of any depart- 
ment must have proper display of merchandise before full 
advantage can be taken of any expenditure for the purpose 
of attracting sales to the merchant’s store. 
There should be two definite objects to be accomplished 
in the advertising—one object to assist the direct sales 


within the store—the other to assist the outside salesmen 


to create new business and make sales without wasted ef 
fort. 

The relative importance of these two fields of advertis- 
ing depending largely on the possibilities open for the mer- 
chant. 

A stationer who depends largely on the customer who 
visits his establishment would find that efforts directed to 
attract the customer to his store would prove more profit- 
able. 
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outside selling organization 


Another 


whose sales were largely made outside his s 


stationer with an 
tore should con- 
centrate on efforts to assist his salesmen. 
The first 
goods, placing them conspicuously in his 


merchant should first separate his 


. " 
class of! 


loose leaf store, 


that the impression on the customer would be that it is an 


important part of his business, using great care to attrac- 


tively display either in show cases or on counters, the 


items of his stock. He should have a thor 


clerk 


practice of accounting, and let him handle 


10st im] ortant 
oughly informed who preferably understands the 
principles and 
as far as possible prospective customers. 

instal- 
attitude 


formed through the ini- 


Frequently a customer requires advice as to the 


lation of loose leaf requirements and his entire 
toward loose leaf systems can be 
ital purchases. 

Window display should be made with a view to interest 
the sea- 


the particular class of people who pass the store, 


sons of the year are an excellent subject for study in win- 
start of the 


time for 


For instance, the year suggests 


Reports 


dow display 


Ledgers and Transfers- Income Tax 


columnar records, investment and income form 


suggests 
estate activities suggests special stock forms 


: | > ~*~ 
sheets—rea 


’ > ; 
mortgages, construction and engineering 


ue es 


t ee 
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Inventory time suggests, inventory sheets, cost sheets and 
system work; with careful study of local business condi- 
tions the list of possibilities for interesting windows is 
almost unlimited 

Mailing lists should be classified into special lines of 
business and wherever possible literature sent which will 
directly apply to the business; a great deal of effort is 
wasted by lack of care in this direction. 

Newspaper advertising in small or medium sized cities is 
important for general publicity, but more can be accom- 
plished by judicious use of circular matter sent to care- 
fully compiled prospects and at very much less cost. 

The best advertising for the outside salesmen is a care- 
ful educatién in the loose leaf line, for thorough knowledge 
helps to create enthusiasm and confidence, which are the 
best assets to help sell loose leaf merchandise, This in par- 
ticular has been one of the weaknesses of the loose leaf 
department of merchants’ establishments. Money 
spent in this direction and taking advantage of the co- 
operation offered by many manufacturers to assist in the 
education of salesmen would greatly improve the oppor- 
tunities to the scope of the loose leaf field, and 
bring the business where it properly belongs, in the hands 


of the 


many 


lar 
eniarge 


commercial stationer. 


Bind¢€# 


A FEW RECORDS TAKEN PROMISCU- 


OUSLY FROM 


HE following suggestions are set off in paragraphic 
easy reading. 
Office 


other sources. 


form Some of them have appeared 
heretofore in Appliances, a few have been 


cleaned fron Some of them are already in 


quite general use, others are not applicable to every busi- 
ness. We present them simply for what they are, in the 
readers will find in them something of 


applied in some way to their loose leaf depart 


belief that many 
value to be 


ments 


bi Oks and 
The 


sheets are 


Keeping supplies of fillers for loose leaf ring 
smaller binders sometimes offers a problem 


h 


sug- 


estion has been made that inasmuch as these 


binders and that each binder will accom- 


number of sheets, 


punched to fit the 
that such supplies be 


wrapped and sealed, the 


nodate a deftrmnite 


packages, requisite num- 


kept in 
] 


ber of sheets in each package so that when it is desired to 
refill a book, the clerk has only to turn to the shelves be- 
hind the counte r, 


take out a pai 


raise the front of a drop front receptacle, 
kage and hand it to the customer or place it 
fter removing the wrapper. This serves to 
clean and in good condition and prevents 


The 
time is 


is incident to keeping loose sheets. 


done in advance at odd moments, 


lso saved at the moment of sale 


Keeping fresh stock in 


es W ell fitting drop fronts is favored by many. 
The fronts of such boxes, of course, are labeled with the 
ecessary rmation to enable the salesman to put his 
ind insta upon the supplies which are wanted, the 
labels corresponding to the numbers and directions on the 
nple s 
Some de rs keep their sample sheets on upright stands, 
ing swinging leaves. These stands need not be large as 
ule, especially if they are designed to present samples 
of small sheet Some are small enough even to set upon 


DIFFERENT 


SOURCES 


a counter. The samples can be covered with transparent 
celluloid sheets, keeping them always fresh and free from 
dust. The customer in order to find the sheet he wants, 
simply turns the leaves until he comes to it and orders by 
number. Larger samples may be kept on similar stands 
which can be placed on the floor or ona pedestal; in fact, 
such nds of various sizes and heights may be. 
used for a large variety of samples and when so used, it 
is advisable to cover the samples with transparent cellu- 
samples are affixed to the swinging leaves by 


swinging sta 


loid. T he 


means of flat-head thumb tacks 
x * 
In answering inquiries for loose leaf devices, it is found 


that the customer does not always know what he wants. It 
therefore time of the salesman to find out tact- 
fully the purposes for which the device is to be used. Of 
yple can give an almost exact idea of their 
Others cannot do so and frequently these 
are profitable customers if their requirements are thor- 

understood Let no salesman attempt to sell a 
leaf system which he himself does not understand, 
for he may sell something which is not adapted to the 
ustomer’s requirements and he may find many customers 


repays the 


course, many pe 


requirements. 


oughly 


loose 


who know more about the system than he does himself. 
[his is not a good discovery for the customer to make 
because it does not make for confidence. The salesman’s 
knowledge should be at least equal to that of his best in- 


formed customer and he should be able to add a suggestion 
his own experience which had not oc- 


customer 


here and there out of 
curred to the 


a * * 


The qeaier wnt 


expects to make the most of his oppor- 
loose leaf devices should employ some 


tunities in selling 


man whose knowledge and ability are equal to meeting ex- 
pert bookkeepers and public accountants on their own 
ground. These men are the best and most intelligent users 


U.N CUTOUTS PASE 
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of loose leaf devices and every salesman can learn much 
from their suggestions. The kind of a man required is the 
man who knows his business and yet whose mind is open 
to new suggestions and a growing store of information. 


%* * ok 


If possible, establish in the loose leaf department a table 
or low counter where customers desiring to study systems 
may be comfortably seated and may have spread before 
them the different systems to be considered. The comfort- 
able man is the most likely buyer. 


ee © 


It is well to place the loose leaf department near the 
front of the store, where the light is good and to associate 
it closely with the blank books and memorandum books 
because the would-be buyer of bound books and memoran- 
dum books is frequently easily led to the consideration of 
loose leaf devices for a similar purpose, much to his ad- 
vantage and the advantage of the dealer. 


* * * 


It is not always easy to close a sale. The time comes 
when the salesman has proved to the prospect his need of 
the article, when he has answered all objections and has 
shown conclusively that the goods will serve the require- 
Then comes the point when the 
salesman has said enough. An expert loose leaf man says 
that a man who lacks two degrees of reaching the closing 
point is better off than the man who reaches it and goes 
beyond, for the man who goes beyond has to resell his 


ments of the customer. 


prospect. 
+ 1 Ok 


The loose leaf department of a well known Pittsburgh 
house occupies a twelve foot hollow square. Each counter 
is thirty-six inches wide. On one side ring books are 
shown. On another, current ledger devices with minute 
and record books. On another side are transfers, and the 
fourth side of the square is devoted to mechanical book 
keeping devices. Each article is rubber stamped on the 
loose sheet with the price of the cover, the sheets and the 
index and the complete price. Salesmen are instructed to 
sell the sample at all times, thus keeping fresh stock al- 
ways in the sample cases. On the side where current de- 
vices are shown, a sheet of plate glass is placed over many 
forms that are worked up in pen and ink. On the inside 
of the square there are drawers and shelves, the drawers 
holding ring books, indexes and fillers with the prices under 
each. The shelves contain the ledger sheets and forms in 
black drop-front boxes, each form banded in 100 lots. The 
size, form, number and price are lettered on the front ot 
each box in white. On other shelves are boxes, each con- 
taining different sized binders. The desk of the manager 
is in the center of the square, so that he can keep in close 
touch with what is going on at all times. A small stock 
is kept in the department with a reserve stock in another 
part of the store. 

x * * 

A Southern stationer suggests that it is a good plan for 
the dealer to have his own series of numbers on the loose 
leaf items in addition to those of the manufacturer, so that 
if the customer should re-order by private number, the 
order would be plain to a salesman of the store where the 
first sale originated, but would not be readily understand- 
able to a competitor. This dealer echoes the advice of 


many others that loose leaf customers should be system- 
atically followed up to see that orders for supplies come to 
the right store and do not go to the stores of competi- 
tors. 
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A good method to display small items such as ring bind- 
1- 


ers, etc., is to close all storage shelves with slanting cov- 
ers hinged at the tops and to display different sizes of 


samples clipped to these covers. The customer easily 
be induced to indicate the approximate size and style de- 
sired before it is removed. A fresh sample is drawn 
from the protected stock directly behind the hing yoard 
cover. Samples of stock sheets may be displayed in the 
portfolio properly indexed and so marked as licate 
those forms and sizes regularly carried in sto 
k * * 

Window trimmers frequently reckon too largely on the 
familiarity of the observer with the articles on display, 
omitting a nicely worded suggestion which w often 
effect a sale. Window trimmers persistently negl o put 
new and usable sheet forms on display in their windows 
with cards calling attention to their merits. A w dis- 
play is more satisfactory if price books and memos are 
shown by themselves and loose leaf ledgers ders 
with their various rulings at another time 

A Southern dealer suggests that the cente: store 
appears to be the most logical place for the display loose 
leaf goods, some of which he displays in the shelves and 
the rest in show cases opposite the shelves in an eight foot 
display case and on a ten foot table in the center of the 
store, where several outfits and practical and egested 
forms are exhibited for all kinds of business [his sta- 
tioner makes use of slides in motion picture theaters to re- 
mind the public of his loose leaf department and sion 
ally he takes a column in the local newspapers 

A prominent dealer in Philadelphia recommends that in 
ring books the stationer should carry two grades bind- 
ing in each size, also the different kinds of rul sheets 
for each buyer. A sample line of covers should be shown 
arranged so as to be convenient for the customer to han- 
dle, for in most cases the purchaser has not ma ip his 
mind as to the size he wants and likes to get the feeling of 
the different sizes and to figure out what is best for his 
purpose. 

* 

It is suggested that a good office atmospher cre- 
ated in loose leaf displays by showing adding o ymput 
ing machines in connection with loose leaf dey particu- 
larly in connection with ledger posting devi hich 
department of the industry all loose leaf 1 icturers 
have provided suitable racks or stand for hol lgers 
used in connection with posting machines 

Ba * 

Matters of size and punching are very import It is 
usually best to recommend stock forms here 
possible. 

* 

Interest in the possibilities of loose leaf syste: s best 
aroused by a direct printed circular letter w! lraws at- 
tention to special outfits gotten un for different lines of 
business. Daily newspaper advertising is also il. The 
use of direct printed matter in connection with mailing 
list will enable the dealer to keep his customers constantly 
in touch with new ideas and will also serve to develop new 
business. This is the suggestion of a Baltimore stationer. 

x * 

From Denver comes a suggestion that outside salesmen 
should work their territories intensively. It is a mistake 
frequently made by salesmen to call on the big fellows first 
while what the average business needs is good, consistent 
missionary work among small users as well as big ones 
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Developing Sales Germ in Loose Leaf Man 


A DIGEST OF SOME OF THE 


THE TRADE AS A RESULT 
HE saw says, “In multitude of counsel there is 
much wisdom.” Obeying this ancient precept, the 
editor of Office Appliances has sought to dip wisdom 


from sever minds and believes that the suggestions thus 


obtained vell worth passing on to other members ot 
the trade 


Loose Leaf Salesman Should Know Bookkeeping. 


We will start with the view expressed by J. R. Morrill, 
of the Bixby Office Supply 

Company, Grand Rapids, 

Michigan. Mr. Morrill says 

“My experience in the loose 

leaf business has covered a 


peri rd of only two years, so 


1 


under the circumstances my 





judgment is perhaps far from 

the best, but’ I have been sell 

ing omce appliances and al 

lied systems tor ten years 

ind consider myself expert 

n j | ¢ SO ] es TO 

some vose leaf su stions 

r} greatest the 

writer has found th loose 

leaf salesmen is lack book- 

LRILL. keepii and auditing knowl 

eda They seem take it 

tor grant it it takes an ex] enced auditor to talk 
0oks, although I find after taking up 

journal eets, for instance, at a sales n ting, we 

) oug} ly a yzed before t he whole force ] sale ot 
his particular item and the sales immediately jumped 
ward \s soon as their minds are thoroughly ac 
quainted with the form they lose their fear of it and in 


stead of pl t on the pedestal to be dealt with by some 


expert they sell it as they would any other piece of mer- 
chandise You will note above that the writer has in- 
ugurated sal meetings and is taking these sheets up 


yy one having them analyzed, bringing them down 
to every day business level. 

‘I think that a good salesman of loose leaf blanks and 
forms should cater to the small and medium small busi- 
ness mat [t is customary in our particular locality for 

) 5 rporations of any magnitude to take it for 
ranted th they must hire an auditor to install their 
\00ks iditors who are doing the work for them, 
we worl [his makes it easy and gives us the busi 
ness without additional work. 

“In deal ith the less opulent concerns suggestions 

in be ( garding the simpler binders and sheets, per 

ips sé $50.00 or $75.00 worth of business or less per 
oraer 

“With tl] ld method of leaving the customer to pick 


ooks, he would buy $5.00 worth of bound 


seem to be satisfied. It is merely a case of 


where ignorance is bliss.’ It is up to every salesman of 


books to know the subject thoroughly so that he 
a set of books and get the office help started with- 


out any great difficulty, usually making a friend for life, 


whose future business comes without any question of price 


entering the transaction. 


‘Also, I find that whereas, when the customer is left to 


SUGGESTIONS RECEIVED FROM 
OF 


RECENT CORRESPONDENCE 

wants, he invariably orders canvas 
binders with canvas hinges, but when we have his confi- 
dence, he orders corduroy books with steel back and hinges. 
been done so many times that I know it can be 


determine his ow! 


This has 


done 9U per cent of the cases. I also find that in over 
80 per cent of the cases where we used to sell the cheaper 
ledger sheets, we are now selling the best.” 


Mailing Lists Invaluable Sales Adjuncts. 

[he next letter we quote is from Charles L. Mitchell, 
secretary and sales manager of Crane & Company, Topeka, 
Kansas. Mr. Mitchell does not go into the subject of 
training salesmen, but he does show how sales are made 
leaf departments and this we take it is apropos to 
our subject He says 
first place, we carry newspaper advertising regu- 
larly, and aim to keep the loose leaf idea before the buying 
public We use with which the loose leaf 
as envelope stuffers, and send them 


in loos¢ 


“In the 


folders 


ompanies furnisn us 

out in all of our mail, thereby keeping the loose leaf idea 
in fre f all « orrespondents. We have a number of 
regular mailing lists, which we use for ‘hammering home’ 
e loose de ind we are daily showing customers how 
the loose Ik idea will work out more advantageously for 

he rk than bound records will. 
W daily showing people why it is more economical 
y loose kk record and then buy the leaves from 
time to time for use in the same cover. We are daily show- 
ing ple ho ey can expand their index by simply 
dding leaves to the different letters as they are needed, 
and are forcing many a sale on account of the flexibility of 


loose leaf, as compared with the bound record. 

We we can get prospects thoroughly 
old on the idea of loose leaf for just one job, that they, 
themselves, become loose leaf enthusiasts, and immediately 
2° over their other records to the loose 


that where 


commence changin 


leaf style 


Loose Leaf Men Advised to Study Catalogues. 
Logically comes the following interesting statement by 


Harry E. Frantz of George A. Drake & Company, Detroit, 
Michigan, whose advice at the end of his letter is “if the 
opportunity is offered any young man to attend a loose 


leaf school of instruction, let him by all means grasp it.” 
On the gei:eral topic of loose leaf selling, Mr. Frantz says: 

“The subject of loose leaf with its wide scope offers to 
who has ambitions in 


the young man 


endeavor unlimited op- 


little 


classed as common-place are 


things so often 
essen- 
foundation for big- 
refer to the 
cata- 
Much time and thought have 


nd serve as a 





ger things to follow. I 


study of the manufacturers’ 


logues 





een put into their compilation, and to 

the man who would devote some of H. E. FRANTZ. 
his leisure moments to the study of 

such catalogues the reward would be assured. The time 
saved in knowing the catalogue will enable one to concen- 
trate on the more important needs of the customer which 


are the forms most applicable to his particular business. 
Many of our transactions in the loose leaf department are 
sometimes I have seen salesmen 


with accountants and 
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cheapen themselves in the eyes of these experts by over- 
zealousness. 

“The point I wish to bring out is that accountants are an 
asset to cultivate, and one must bear in mind that these 
same accountants who have spent years of their lives in the 
study of accountancy, will appreciate your respect of their 
knowledge and with the proper diplomacy you will get 
their hearty co-operation, and this means sales. 

“Briefly summarized, the best we can offer is, strict at- 
tention to the customers’ wants, and courtesy with the 
ever-ready helpful suggestions given with sincere straight- 
forwardness.” 

Suggestion from Des Moines. 

Will H. Zaiser, Jr., of the Will H. Zaiser Specialty Com- 
pany, Des Moines, Iowa, presents the following suggestions 
which we believe offer a practical method of increasing 
sales. It is one which is laborious, but all things worth 
while come through labor. Mr. Zaiser says: 

“T believe that for a young man ambitious to succeed 
in the loose leaf business it is necessary to have a funda- 
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mental knowledge of bookkeeping, and I am encouraging 
my salesmen to take a correspondence course in account- 
ing, which broadens their viewpoint and enables them to 
sell loose leaf systems intelligently. We believe that the 
groundwork of selling consists in knowledge of merchan- 
dise and the application of the merchandise to the require- 
ments of the prospective purchaser. 

“We are running a series of classes for new men coming 
into the business. The first thing we teach them is what a 
set of books consists of, how it is operated and why records 
are made for modern business. We cover the loose leaf 
line first, then the blank books, then take up every phase 
of office equipment, even telling them how pencils, pens and 
ink are made. After a few weeks course of training they 
are able to start into the selling game well fortified with 
knowledge and able to make money at the start. Teach a 
young man what a blank book or loose leaf device is and 
he will be a failure unless you teach him how that book 
or loose leaf device is applied in the business world. Let 
him know what is going to be done with the device, how it 
will be used and he will have no difficulty in selling it.” 


Concentration of Lines Advantageous 


WRITTEN FOR OFFICE APPLIANCES BY F. H. 
GADES, OF CRANE & COMPANY, TOPEKA, KAN. 


HERE was a time when it possibly was necessary for 

a dealer to buy certain classes of loose leaf from two 

or more manufacturers, but during the past year or 
more most manufacturers have built up their respective 
lines so completely that it is now possible to obtain every 
requirement, including posting machine equipment and rec- 
ord book covers from most manufacturers. This is par- 
ticularly advantageous to the dealer, as regards buying, 
consolidation of shipments, reducing investment in stock, 
handling of the account, establishing confidence with the 
manufacturer to handle inquiries for his products, which 
can often be handled better by the stationer. 

The handling of one manufacturer’s line will also mate- 
rially reduce the possibility of duplication of certain classes 
of merchandise, which is very likely unless a well defined 
difference exists in the two classes purchased from each re- 
spective manufacturer, and consequently reduces the in- 
vestment involved. 

The appearance of a dealer’s shelves should also have 
due consideration, and as most manufacturers have a uni- 
form style of labeling their boxes, the appearance of the 
dealer’s stock is enhanced greatly by an array of merchan- 
dise on his shelves by box after box, shelf after shelf, and 
tier after tier, of the same general appearance. 

This leads up to the location and arrangement of the 
loose leaf stock. In my opinion, the loose leaf department 
should be conspicuously yet centrally located in the store. 
On account of the loose leaf department being such a vital 
department in the stationery store, the location of it should 
be announced by a neatly lettered sign displayed within 
the store so that everyone entering the store will become 
acquainted with the “Loose Leaf Department.” This de- 
partment should not be too near the front, yet not too far 
in the rear, back far enough, however, to give the loose 
leaf customers who come into the store an opportunity to 
see other merchandise that is being carried, which will un- 
consciously carry to the customer the knowledge that this 
store is the logical place to buy office needs. 

Steel shelving, of which there are several good types on 
the market, is the ideal shelving to use for wall cases, these 


permitting of the adjustment of the shelves to suit the 
stock on hand. It permits dividing the stock of covers, 
indexes and sheets, which in the case of memo and price 
book covers, should be separated by the class of cover, and 
each line arranged in numeric order. This will facilitate 
keeping up stock, and above all, service to the customer. 
The same plan should be carried out on post binders, keep- 


Ledger binders, sheets 


ing the binders of a class together. 
and indexes likewise. A well arranged stock will mate- 
rially reduce the quantity of stock that otherwise must be 
carried, as stock orders can be made frequently and with- 
out the loss of a great deal of time. 

Memorandum books and price book covers should be 
on display, filled with sheets, and with sheets indexed, in 
well lighted show cases. A sample folder can be made up, 
showing the different sizes of the various ring binder sheets 
carried in stock, and this supplemented with each form of 
ruling with neatly lettered information on each sheet, show- 
ing the stock number in which that respective form of rul- 
ing is supplied. Not only does this help the sales person, 
but it gives the purchaser an opportunity of making a com- 
parison of sizes for his selection, and conveys to him an 
idea of the completeness of the stock. and creates a favor- 
able impression. 

There is not a line of merchandise carried in a stationery 


9° 
ine, 


store that is more profitable than the loose leaf yet 


many are content to let the line sell itself. To my mind 
there is no other one thing that a stationer can do that will 


pay him larger returns than to spend time in making up 


outfits of systems, particularly commercial systems. We 
will take the combined cash journal as an example. The 
vast majority of sales of this particular system as a stock 
form is to a clientele who are not as familiar with the 


present day accounting methods as they have a desire to 


be, and solely for this reason a set of sheets with dummy 


entries to illustrate a demonstration of the advantages of 
the system, will go a long way toward clarifying the sys- 


tem. The same is true of the duplicate bill and charge 


tem, and many other records and systems that are now 


obtainable as stock forms. 
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of Failure 


IN DIFFER- 


ENCE AND LACK OF UNDERSTANDING OF THE LINE 


IKE everything new, the loose leaf idea upon its ad- 
vent was viewed in suspicion by many people and by 
some was looked upon as almost a sacrilege, so many 
being bound up their 
ledgers, so that to separate them from the idea that safety 


business men inside hand-sewed 


ies in the bound sheet and nothing else, required almost a 
take 
Further- 


surgical Stationers in general did not 


kindly to the 


more, it was revolutionary. 


operation. 
loose leaf idea. It was a novelty. 
Behold, said they, the oppor- 
tunities it will give for crookedness in account and record 
keeping. Contemplate the lost sheets and the irreparable 
ruin which will result from the careless handling of these 
We 


not actively hostile at first, were indifferent with the result 


loose leaves. will have none of it. Those who 


were 


manufacturers of loose leaf were obliged to go out 


for their 


that 


into the highways of trade to create a market 
the stationery trade as a whole would ac- 
part of the line. As 


stationery stores did take hold of it, they at once perceived 


product before 


ept it as standard soon as the 


the value of the system and the fears which were enter 
tained as to the danger in the use of. loose leaf systems 
Many dealers have been conspicu- 
Others less 
indifferent de- 


lissipated. 


were soon ¢ 
ously successful in handling Joose leaf devices. 


so, and still others have achieved only an 
sree of satisfaction in the possession of a loose leaf depart- 
Those 


put the most study and energy into understanding the line 


ment who have succeeded have been the ones who 


and gave the most whole hearted co-operation to the 
efforts of the manufacturers to widen the scope and appli- 


cation of the 
Che 


roportions of a great industry. 


svstem, 


manufacture of loose leaf devices has attained the 
There are several power- 
ful competing companies in the field and the aggregate 
apitalization of these companies amounts to a large figure. 
[Thousands of people are employed daily in the manufac- 
ture and distribution of loose leaf devices and some of the 
best minds in the office equipment industry are devoted to 


working out new devices to meet other needs and to find- 
ing new fields for the application of the loose leaf prin- 
ciple. Like all businesses which have attained the propor- 
industry, the tendency has been towards stand- 


tions of an 


irdization. This tendency has now so far advanced that 
one may go into practically any city in the country or any 
town of a few thousand inhabitants and duplicate the es- 


sential features of his loose leaf equipment. 


At one time should 


iver up the 


A Window 


WHAT A 


it was felt by the stationer that he 


manufacturers’ trade mark with some label of 


LOOSE 


AS TO HOW THE MESSAGE 
HERE are more than two ways of doing every job, 
in fact, there are as many ways as there are people 
and as many ways as the ideas, the inclinations, the 


reshness of spirit and the enthusiasm of all the people 


‘alled upon to do a given class of work. Prob- 


the same work exactly 


vho may be 


bly the same man would not do 


witha 


.EAF WINDOW OUGHT TO CONVEY 
TO THOSE WHO LOOK AT 


his own in order to insure repeat orders for other equip- 
ment and for fillers for the equipment already sold. This 
notion has long since gone overboard on account of the 
very development just mentioned, since fillers of standard 
size and binders of standard appearance and dimensions can 
be obtained in practically any stationery store. The pub- 
lic is not fooled by private label, for practically every one 
now knows that the making of loose leaf binders and other 
an occupation in which the small stationer 
but that it requires the facilities of an extens- 
Some of the more important sta- 
tionery houses purchase metals for loose leaf binders and 
make them up for special customers, but this is a special- 
ized business and should not be confused with manufactur- 
ing for general distribution. Furthermore, the local dealer 
rule cannot begin to duplicate the quality which it is 
necessary for him to maintain in order to meet competition 
in loose leaf and his output .being relatively small and his 
unit relatively high, the dealer soon finds that 
he cannot compete with concerns having prestige, capital, 
buying power and vast factory facilities. If the dealer pins 
his faith to a manufacturer, chooses some line of goods and 
into that line puts all his own selling force and couples up 
all of the matters which the manufacturer 
offers him, he will find himself driving a double team of 
himself between the 


covers is not 
can engage, 


ive manufacturing plant. 


asa 


expense pe! 


advertising 


staunch horses instead of putting 
shafts to pull the load. 

Leading loose leaf companies have built their success 
quality of their work—their sheets are always 
trimmed to an exact size, punches are perfectly shaped, the 
leaves are perfectly aligned on the posts and the lining 
The quality of paper is of the best, the 
colors are of the proper tone, columns are properly - 
short, everything is done in the standard equip- 
by high-class manufacturers which book- 
keepers like to see and without which they are dissatisfied. 

There is no part of the stationery store which will re- 
ward intensive study more than the loose leaf department. 
It would pay any department manager or salesman to in- 
form himself by every means in his power not only of the 
lines he is carrying, but of the new improvements and ten- 
dencies in le the new fields it is entering, new 
being made of the idea, and ac- 
counts generally as handled the loose leaf way. 

All this information will open up a new world to any 
intelligent man interested in loose leaf and will so vastly 
stimulate his enthusiasm as to guarantee his success in 


Punch 


upon the 


sheets are smooth. 
ruling 
spaced, in 


ment turned out 


loose le al, 


applications which are 


IT AND 
CAN 


A SUGGESTION 
BE PUT ACROSS 


the same twice in succession, if it were a matter involving 
reflexes of habit. One afflicted with in- 
one day might do indifferently or poorly work 
which under other circumstances he would have done well. 

Prevailing lack of originality in window displays cf loose 
leaf devices, we believe, is not due to lack of ability, but 


anything but the 


digestion 


MIU KRU Toa 
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to lack of thought given to the real objects and purposes 
of a window display. 

Whatever we are selling must be shown to the public, 
for with the exception of a few things, such as life insur- 
ance, fire insurance, etc., the public will consistently re- 
fuse to buy what it cannot see and most of the public 
which has cut its eye teeth will decline to buy what it 
does not see the need of buying. Why should a man in- 
stall a loose leaf system when for thirty or forty years he 
has been accustomed to buying blank books bound in can- 
vas and regularly storing them away in the vault at the 
close of every year. Unless we can show him some rea- 
son why he should change his system, we are not using to 
the full the advantages offered us by our windows. 

It is a great temptation to the window trimmer to ar- 
range the loose leaf stock in the window in such a way as 
to show off the beauty of the goods, the fine bindings, the 
polished metal, the neatly ruled pages—without much ref- 
erence to the use to which all these goods are put. They 
are pretty to look at and make a pleasing window, but such 
goods are not made for their beauty. Beauty is simply in- 
cidental. The goods are made for certain definite uses, 
for which they are better adapted than anything else so far 
devised by the brain of man. The handsome appearance 
of a loose leaf outfit, to be sure, has its influence upon sales, 
but the purchaser buys it because he is convinced of its 
value to his business. He is pleased that his outfit looks 
well, but he would not buy it on the strength of its looks 
alone. 

Modern loose leaf manufacturers have covered the entire 
field of accounting and they have gone extensively into ring 
books, memorandum books, etc., on the one hand and into 
large albums for photographs, plans, drawings, etc., on the 
other. Between these two extremes lies the whole field of 
account and record keeping. Loose leaf is locked up now 
with the adding and calculating machine. One might al- 
most say that it is joined in bonds of wedlock to these 
efficient devices through the ledger posting racks which 
have done so much to lighten the work of the accountant 
in the banks and large industrial concerns. 

The window trimmer should be just as well informed on 
the advantages of the goods as the salesman, who has to 
fight their battles every day. The audience to which the 
window trimmer speaks is larger than that to which the 
salesman speaks for the latter can give his message indi- 
vidually to one person at a time while the former speaks 
to the multitude who pass his shop-front daily. It is, 
therefore, very important that he speaks to this multitude 
after the manner of the salesman, forgetting perhaps, if 
necessary, that he is a window trimmer. 

The true salesman patiently explains and diagrams uses 
to which his goods are to be put, and he is not long in 
fitting this information to the requirements of his custom- 
ers once he has learned them. Herein the man who cre- 
ates the show window is at a slight disadvantage, for he 
must appeal to all of the customers at the same time while 


We hear much about Service; but we do not always have it defined for us. 
sence of Service is to do for the other man—the customer—what you 
like in fairness to have done for you were you the customer and he the dealer. 


APPLIANCES 





the salesman can put his proposition before individuals. 
The salesman can concentrate his message. 
Since the window trimmer must operate at this 


it behooves him to study the subject all the more 


andicap 
closely 
and to give the strongest messages he can possibly convey. 
We believe it to be a good plan in laying out a window 


screen to have some screens or low partitions made high 


enough to form a background for the goods to be dis- 
played. These partitions should be made of light material 
and should be painted a light slate or some other neutral 


color with border of a darker color. Neutral tints help to 


show up the goods by suppressing the background against 


which they are shown. The attention is, therefore, con- 
centrated on the goods. 

The uses of a loose leaf book, whether ring book, ledger 
or what are so numerous that one could not hope to show 


all of the uses in one window, but one or two of these ad- 
vantages should be emphasized in every display, bringing 
1 


out the reason why the loose leaf book is to be preferred 


over the older method. Something about the torical 
development of record keeping might not be amiss for one 
window, but let the comparison always be in fay f the 
modern system of record and account keeping man- 
nequins, dummy cabinets, desks, stands, adding machines, 
typewriters and like devices freely to illustrate the wide 
scope of the usefulness of loose leaf. Show how ng books 
and pocket memorandum books can be used to advantage 
Demonstrate the preservation of fugitive memoranda and 
the ease with which new refills may replace used sheets 
Show how one’s daily memoranda notes, etc., may be 
filed away in suitable order without in the least rfering 


with the value of the memorandum book. Show the use 
of the loose leaf ledger or other form, when it is desired 
to make typewritten entries, at the same time making out 
the order and other papers connected with the transaction 
Show how banks and large commercial houses employ the 
loose leaf system in their ledger posting work and 
out the point that the system saves time and in other ways 


bring 


achieves enormous economies over the older methods. Be 
free with signs, hints and suggestions and in each window 
advantages of looses 


concentrate upon one or two of the 


leaf. 


Occasionally let something be shown in regard to the 


+ 


manufacture of loose leaf devices, proving that these de 


bound 


vices are far more substantially made than any 
books. Bring out the real economy in purchasing loose 
leaf systems, for once the system is installed, what one 
buys thereafter is not books, but simply ruled pape1 
Introduce the public to your own printing and ruling 
business if you have one, bringing out the fact that all 
manner of forms can be had within reasonable time on 


order. 
Let neatness and symmetry characterize all displays but 


in every display have an object. Drive home an idea. 
Demonstrate some point in the usefulness and inestimable 


value of the loose leaf system. 


7 he real ¢S- 
the merchant—would 
If he 


“puts something over on you”—sells you what you don’t require—then he is not living up 


to the Golden Rule of Service. 
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Corona Typewriter Company Election. 

At the annual meeting of the Corona Typewriter Com- 
pany, Inc., the election of directors resulted as follows: 
Hon. Benn Conger, president; Hon. J. Sloat Fassett, vice 

l Brown, treasurer and general man- 


president: Carlton F. 
ager; S. G. H. Turner (president Secor?fd National Bank 


of Elmira, New York State Bankers’ Association and the 
Shepherd Electric Crane & Hoist Company); Thomas H. 
Dinsmore president National Underwriting Company, 
New Yorl William G. Shaible (treasurer Chase Securi 


ties Corporation, New York); Harold Mc D. Brown, secre- 
tary; Laurence J. Conger; Theodore S. Kenyon (Kenyon 
& Kenyon, lawyers, New York); Earle K. Ray; Walter B. 
Gale (First National Bank of Groton); Laird C. Dins- 
ore ja Longer. 
Following the stockholders’ meeting, the directors met 
and Bestaved the usual quarterly dividends, payable April 
to stock « cord March 15. The dividends: First pre- 
ferred, 2 per cent; second preferred, 134 per cent; com- 
) $2.01 r share 


New Association in Cincinnati. 


( Office Appliance Managers’ Association 
vas organized on April Ist and the following officers were 

cted 

H. W. Rutherford, The Ditto Sales Company, president: 
W. L. Gibs Dalton Adding Machine Company, vice- 
president; George T. Bacon, Corona Typewriter Company, 
secretary-treasurer. The members of the association in 
‘lude the foregoing officers and Daniel Fager, Kalamazoo 
Loose Leaf Binder Company; H. F. Watt, Wales Adding 
Machine Company; Roye V. Lowery, The Rand Company; 
). L. Bac Monroe Calculating Machine Company; C. 
M. Kanawl Moon-Hopkins Billing Machine Company; 
C. A. Lemkuhl, Remington Typewriter Company; C. L. C 
Miller, Todd Protectograph Company; A. R. "Groenke, 
Stromberg Electric Company; R. B. Dishman, Elliott- 
Fisher Company; L. W. Holt, American Sales Book Com- 
pany; H. C. Emerson, The Safe Cabinet yes xs oy 2 
Jones, K Company; L. P. Morrell, Cincinnati Time 
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Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 







Recorder Company; A. E. Imbus, Globe Register Com- 
pany; E. C. Roberts, Italic Equipment Company, and H. E. 
Eckstein, The Bircher Company. 

The object of the association is to promote better 
methods and conditions in the marketing oi office appli- 
ances; to advance general education relative to saline: 
to promote personal friendship and good fellowship among 
members; to increase the knowledge of all the members 
concerning the merits of devices other than their own; to 
create a better feeling among the purchasing brotherhood 
and to eliminate the price cutter and knocker from the 
office appliances field. 

Thaddeus Davids Company Elects Officers. 

Word comes from New York that at the regular meet- 
ing of the board of directors of the Thaddeus Davids Ink 
Company, Inc., held on April 28 at the conclusion of the 
stockholders’ meeting at the office of the corporation, 95-97 
Vandam street, New York, the following officers were 
elected: President, Harold Merckle; vice-president and 
treasurer, M. A. Kline; secretary, F. E. Ashley; assistant 
secretary, T. H. Pancoast. 

The announcement of the election of Harold Merckle to 
succeed his father, J. W. R. Merckle, as president of the 
Thaddeus Davids Ink Company will interest stationers gen- 
erally throughout the United States. It makes him prob- 
ably the youngest president of an important corporation 
in this field and president of perhaps the oldest company in 
the field in this country. He has been connected with the 
company for a number of years and has an intimate knowl- 
edge of the details of the business. 

Office Appliances extends its hearty good wishes. 

Typewriter Business Condition Favorable. 

\ New York dispatch to the Chicago Journal of Com- 
merce says that typewriter companies report that sales 
to both the domestic and foreign trade continue to hold up. 
In the case of Underwood the report of business for April 
shows that shipments were considerably larger than in 
March. This is what was to be expected according to 
officials. There was a demand that could not be caught up, 
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with during the war period, but this has been gradually 
relieved. It is further felt that there will be a falling off 
in demand in another month or so, but trade is expected to 
return again in the fall. 


Stationers Attend United States Commerce Cham- 
ber Meeting. 


On this page is a group of pictures showing faces 
familiar to the stationery and allied trades. These photo- 
graphs were taken by the Atlantic Foto Service during the 
meeting of the Chamber of Commerce of the United States 
at Atlantic City, New Jersey, April 27, 28 and 29. 

The discussions at this meeting quite thoroughly covered 
the industrial field of the United States and many men of 
prominence made addresses. The Hon. Herbert C. Hoover, 





SOME OF THOSE IN THE TRADE 


LANTIC CITY MEETING OF THE 


—Upper left hand picture, left to right—R. 
Fletcher 


of Stationers and Manufacturers; 
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N. Y.; Chas. E. Falconer of Baltimore, Md.; Wm. Henry 
Brooks of Philadelphia, Penna.; and Fletcher B. Gibbs, of 
Chicago, all of whom have been presidents of the National 
Association of Stationers and Manufacturers. Others con- 
nected with the trade who were present 4ncluded Eberhard 
Faber of Brooklyn, N. Y., and John W. Ogren of Chicago. 


Mittag & Volger, Inc., Open Sub-Branch in Los 
Angeles. 


The ribbon and carbon manufacturing house of Mittag 
& Volger, Inc., Park Ridge, New Jersey, has opened a sub- 
branch establishment in the Tajo building, 307 West First 
street, Los Angeles, California, in charge of William Hani- 
gan. Preliminary to the opening of this branch the com- 








WHO WERE PRESENT AT THE AT- 


UNIT ED STATES CHAMBER OF COMMERCE. 


S. Bauer. president, National Association 
B. Gibbs, general manager of the associa- 


tion, and John W. Ogren, chairman of the loose leaf and drawing materials divisions 


of the association. 
tom picture, left to right—C. G. 
Mass.; B. K. 
H. 


vision, and W. 


, secretary of commerce of the United States, was one of the 
principal speakers. Mr. Hoover offered by way of tenta- 
tive suggestions the idea that the United States govern- 
ment might through his department gather and disseminate 
the trade statistics, current prices, etc., now gathered and 
sent out as part of the routine work of numerous trade and 
business associations; that the only valid objection to the 
methods pursued by trade associations is that their reports 
are necessarily conveyed to their own members and are to 
that extent denied general circulation; hence failed to come 
to the knowledge of the public; and that this condition in- 
vites action which may be at times inimical to the interests 
of the public by confining fresh trade information to certain 
groups whose members, having this knowledge are enabled 
to base their action upon it from day to day. 

The subject of a federal sales tax was quite freely dis- 
cussed and considerable opposition to the idea developed. 
One proposition was to limit the tax to one percent of all 
sales of $1.00 and over. There was likely objection to this 
proposition, for it was pointed out that there is a tremen- 
dous volume of sales under $1.00 and that the five and ten 
cent stores by such a law would be exempt from the tax. 
We expect to give a digest of the resolutions next month. 


Stationers in attendance at this meeting included Ralph 
S. Bauer of Lynn, Mass.; Millington Lockwood of Buffalo, 


Upper right hand picture—Mr. and Mrs. Eberhard Faber. 
Bradford 
Elliott, president B. K. Elliott & Company, Pittsburgh, Penna.;: 
tobbins of Philadelphia, Penna., all connected 
M. Blackford of the Strath more Paper Company. 


Bot- 
30ston, 
Charles 
di- 


of Spaulding, Moss & Company, 


with the drawing materials 


pany sent its special representative, G. H. Hadley, to the 
coast last December. As a result of his activities, the com 
pany’s San Francisco office was re-organized and is now 
in charge of W. G. Huston as manager, an energetic gen- 
tleman of pleasing personality, who is well acquainted with 
the business, having been connected with the typewriter 
industry for many years. 

The Los Angeles branch was established for the purpose 
of giving better service to customers in that city. Mr. 
Hadley plans to remain at Los Angeles until the new office 
has been firmly established, when he will return to head- 
quarters. A little later the company expects to establish a 
sub-office at Seattle and offices at other important points 
in order to keep at all times in close touch with the trade. 


This show was held at the Business Show Pavilion, Grand 


Avenue and Washington Street, Los Angeles, April 25 to 
30 inclusive, from 1:00 P. M. to 10:00 P. M. daily. While 
this is the first Los Angeles show, it is the third Pacific 


Coast business show and proved to be one of the most suc- 
cessful trade expositions of the kind ever held. More than 
seventy-five exhibitors were represented with over one hun- 
dred exhibits and the attendance was larger than at any 
previous Pacific Coast show. 
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The next Pacific Coast exposition will be held at Port- 
land, Oregon, September 19 to 24, inclusive. It is hoped 
to close all space bookings for that show by July Ist, thus 
affording more time for the detail work of the exposition. 
These shows are under the management of the Business 
Exposition Company of which Nathan W. Tupper is pres- 
ident and Waldo T. Tupper is secretary and treasurer. The 
company’s business address until July 15th will be 522-24 
American Bank building, Los Angeles, California. After 
that date the offices will move temporarily to Portland at 
321 Washington street. 








H. R. McCleary Joins Boorum & Pease Company. 

H. R. McCleary has joined the Boorum & Pease Com- 
pany, New York, N. Y., as associate sales manager. He is 
devoting himself entirely to the perfecting and developing 





H rR. MceCLEARY, ASSOCIATE SALES 
VANAGER,. BOORUM & PEASE 
COMPANY. 
lines of loose leaf devices It is 
1umbers will soon find 


of the Boorum & Pease 
exp ected that some interesting new 
their way to the market. 

Mr. McCleary was associated for ten years with the 
Irving-Pitt Manufacturing Company. Prior to that con- 
nection he was with the Baker-Vawter Company for a 
similar period 


New —— of Underwood Chicago Sales Staff. 

W. G. (“Bill”) Brown, who is well known in Chicago 
and in the middle west as a typewriter man of ability, has 
just become a member of the sales staff of the Chicago 
office of the Underwood Typewriter Company. 





W. G. 


BROWN 


Mr. Brown started with the Remington Typewriter Com- 
pany in Chicago in 1902 and worked a loop territory as 
salesman until 1913, when he was called to New York and 





APPLIANCES 47 


made special railroad representative, traveling the United 
States and Canada for special machines only. He con- 
tinued this work until 1918, when he was made manager 
of the Detroit office, but gave up this position the following 
year on account of ill health. After a short time he ac- 
cepted a position with the Wahl Company as central dis- 
trict manager. This position he resigned to take up his 
present work with the Underwood. 

Mr. Brown is a man who has won many friends in the 
typewriter business and among business men generally. He 
is a sincere, conscientious worker who understands his 
business from A to Zed and is always to be depended upon. 


Addressograph Hundred Club Jaunt. 


gardens of the Bermudas is 1921's 
reward the Addressograph Company of Chicago has paid 
its salesmen. Several members of the company’s sales 
force, accompanied by their wives, have just enjoyed the 
outing as a result of perfect records for sales and co-opera- 





Ten days in the faery 


tion with the home office. They were members of the 
Hundred Club. The company’s salesmen automatically 
elect themselves to the Hundred Club by making their 


sales quotas. 

The men sailed from New York in the latter part of 
March—the company’s quota year ends April 1—and went 
directly to a seashore hotel for their sales convention. 
Their activities while there covered the entire group of 
British Islands, trips being made in boat, motor car and 
tally-o daily. 

The trip to the Bermudas was kept as a surprise reward 
for the company, the company annually arranging some 
form of entertainment with which to reward its “quota 
busters.” Last year the convention was held in Chicago 
and Charlevoix, Mich. This year the company decided the 
men could make any trip that could be made within two 
weeks from any starting point in the country. 

The vote showed the men preferred the Bermuda trip 
most unanimously. When the start was made a “calamity 
was discovered. William F. Milburn, Atlanta sma A 
manager of the company and president of the club by 
reason of having the highest quota, was missing from the 
dock. 

Investigation showed that he had planned to make the 
trip his honeymoon. The hitch—and there usually is a 








MEMBERS OF THE 


A4DDRESSOG 
TO BE RMU DA—Left to right: 
EF’, 


RAPH HUNDRED CLUB EN 
ROUTE L. K. Murrill, Bal- 
timere; E Heaton, New York: J. “ Ward, Cincinnati; 
E. C. Hawkinson and George Biesinger, New York. 


hitch in such things—occurred in a dainty modiste’s shop 
in Atlanta. The modiste just could rush the trosseau 
through in time, it was difficult to move the wedding date 
ahead and 

Well, Mr. and Mrs, Milburn dropped in on the Hundred 
Club one morning several days late, just as the members 
were preparing for a drive through the beautiful palm and 
oleander paths to “Devil’s Hole.” The president and Mrs. 
Milburn accompanied them and found much rice, etc., to 
feed to the one-eyed fish and groupers in the hole. Mem- 
bers of the party are confident the rice came from trouser 
cuffs and hat bands. 

During the trip the members visited Hamilton and St. 
George, the coral reefs and other historic points of interest. 

3athing, golf and sailing also added to the varied pleasures. 

The members of the club, without exception, were in 
Quota Group No. 1, having the highest mark set by the 
company to make. They were enthusiastic salesmen, so 
enthusiastic, in fact, that E. C. Hawkinson, one of the 
party, carried along a hand Addressograph, demonstrated 
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Union Ribbon & Carbon Man Goes Abroad. 


Ernest L. Dalton, field manager of the Union Ribbon & 
Carbon Company, Philadelphia, Pa., sailed on April 22, in- 
tending to visit England, France, Belgium and Spain, in 
the interest of his company. Although the itinerary made 
in advance for Mr. Dalton includes only the countries men- 
tioned, it is the hope of his company that his work may 
advance rapidly enough to permit him to visit some other 
countries. 

Mr. Dalton has been engaged in the ribbon and carbon 
business for several years and has sold his lines through- 
out the United States. The company which Mr. Dalton 
represents enjoys a fine prestige at home and abroad. It 
is expected that Mr. Dalton will extend their present busi- 
ness and establish some new agencies. 


Office Appliances’ Guest Book. 

The following gentlemen called at our office and _ in- 
scribed their names in the Guest Book since the publica- 
tion of the preceding list in our April issue: 

T. K. SIMPSON of Indianapolis, Indiana, was a recent 
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P. A. HOFFMAN of the Smead Manufacturing Com- 
pany, Hastings, Minnesota, spent an hour in our office on 


May 5. Mr. Hoffman recently attended the annual conven- 
tion of the Book-Dealers Association at Rock Island 
A. W. WILLIAMS, sales manager for Eberhard Faber, 
visited the west a short time ago and among other activities 
attended the Illinois Book Sellers meeting at Rock Island. 
HARRY A. MAY, of the Todd Protectograph Company, 
Rochester, New York, visited Office Appliances a few days 


ago. He returned recently from a trip to England, France, 
Holland, Belgium, Denmark, Norway, Sweden, Germany 
and Italy. On this trip he visited the company’s agents 


and obtained many ideas concerning business conditions in 
Europe. 

e. P. 
City, Mexico, called on 
account of the somewhat 
Bender. 

W. R. BOSS of Providence, 
same day Mr. Carter arrived. 

W. S. BABEY of Louisville, Kentucky, 
Appliances the middle of last month. 


BENDER of the house of Deyne & Tello, Mexico 
April 20. In another column is an 
extended interview with Mr 


called on the 


Rhode Island, 


visited Office 
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PRESIDENT MONROE AND MEMBERS OF PACIFIC STATES DIVISION AT SAN FRANCISCO | CONFERENCE HEL D 
EARLY THIS YEAR.—Front row, left to right—T. R. Wilson, H. ©. Bostrum, J. F. Neuhart, W. R. rown, Miss Eva Smith 
H. F. C. Hoffman and President J. R. Monroe. Middle row, left to right—F. C. Wiggins, T. A. PE Mcony W. W. Luce, M. C 

A. Bostrum, J. A. Mattson, G. C. Nicholson, E. W. Holesworth and E. B. Jessup. Back row, left to right—George 


Brunner, W. 
Altstock and George L. Higgins. 





H. Wright, A. M. Brown, B. F. Reeves, A. H. Ridgley, R. J. Stevenson, J. A. Kelly, J. W. 
visitor to this office. Tom Simpson spent nfany years in F. A. ROBINSON, a typewriter and typewriter-adding 
machine for many years connected with 


the typewriter business, but is now in other fields. 

E. J. CARTER of the house of Peacock Bros., Mel- 
bourne, Australia, was a visitor on April 13 from overseas. 
He is spending two or three months in the United States in 
the interests of his house. Most of the time has been spent 
in Chicago, where he made his headquarters with the Felt 
& Tarrant Manufacturing Company, his house being the 
agents for the comptometer in Australia. He was with the 
Irving-Pitt Manufacturing Company, Kansas City, for a 
short time, studying the manufacture of loose leaf devices, 
and is now in the east, where he is visiting other companies 
which his house represents. Peacock Bros. are important 
office equipment dealers at Melbourne, who specialize to a 
considerable extent upon American office devices. Mr. 
Peacock visited this country a year or so ago, at which 


time Office Appliances published an interview from him. 
W. B. HALL of Cincinnati, Ohio, called on April 27. 
In the present issue is reference to a new business recently 


started by Mr. Hall. 

C. W. STRAUBEL of the 
pany, Green Bay, Wisconsin, 
bel has just returned from a 2% 
Coast and southwestern states. 
Mrs. Straubel. 


Automatic File & Index Com- 
called on May 4. Mr. Strau- 
months’ trip to the Pacific 
He was accompanied by 


man of distinction, 
the Underwood Typewriter 
us a visit last month. 

A. W. EATON, 
wood Typewriter Company, ‘ 
his visit to this office. 


Company of New York, paid 
d i 


+} 


Denver district manager for the Under 
iccompanied Mr. Robinson on 


Nate Milnor, Globe Trotter. 


Nathan F. Milnor, who some months ago ¢ p his 
position as Pacific Coast sales manager of The Dictaphone 
at San Francisco, shortly afterwards started on a trip 
around the world. He is now well on his way. Cards 
from India, the Malay Peninsula, Egypt and elsewher: 
have been received from him. On this trip M filno 


has a special commission from The Dictashe e, for whi 
company he is doing some agency work on his t els 


Erickson Serves Export Round Table 
O. T. Erickson has taken position on the executi 
mittee of the Boston Rear Round Table. He 
ager of foreign finance, The Carter’s Ink Company. 


man- 
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Philip H. Yawman 
The office equipment industry learns with keen regret 
of the passing of Philip H. Yawman, one of the founders 
and the president of the Yawman and Erbe Manufacturing 
Company of Rochester, New York. 
Mr. Yawman died at his home in 
the advanced age of 81 years. 


that city on April 5 





THE LATE PHILIP H. YAWMAN 


fe was born in Rochester on Sept. 1, 1839, and educated 
in the schools of that city and Scottsville, to which place 
his family moved in his youth. His father, Nicholas Yaw- 
man, was a native of Schmidtweller, Lorraine; in 1816, 
and came to American with his father and four brothers 
in 1832. Nicholas Yawman was a cooper by trade and 
connected with the industrial life of Rochester for 
many years. 

After finishing his schooling, Philip Yawman joined his 
father in the cooperage business in Scottsville and subse 
quently learned the trade of a machinist. 

In 1880, at the age of 41, he went into partnership with 
Gustave Erbe, a mathematical instrument maker, and they 
began the manufacture of microscopes, at first employing 
only five workmen. Gradually, however, they enlarged the 
scope of their business, first to include the manufacture of 
novelties and later the manufacture of office devices for 
the Clague, Wegman, Schlicht & Field Company, which 
was later changed to the Office Specialty Company. 
Eventually.the firm of Yawman and Erbe bought out the 
Office Specialty Company and sold their metal working 
business to an out-of-town concern. 

The original business started in 1880 in Exchange street 
was removed to larger quarters and in 1885 the company 
moved to the present location in St. Paul street. The 
business continuing to grow, a modern plant was erected 
in Gates. This plant was greatly enlarged not long ago 
and is considered one of the most perfectly equipped in- 
stitutions of its kind in the worid. 

In 1863 Mr. Yawman married Mary G. Weber, who died 
many years ago. He was one of the best known men in 
Rochester and was prominent in the activities of the 
Catholic church of that city. He was one of the oldest 
members of St. Joseph’s church and was interested in char- 
itable work, giving during his life-time very liberally to the 
poor. He was vitally interested in the Catholic Charities, 
an organization which he helped to found, and he was one 
of the oldest and most distinguished members of Roches- 


was 
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ter Council, Knights of Columbus, and a member of the 
Fourth Degree Assembly. 

In addition to his position as president of the Yawman 
and Erbe Manufacturing Company, he was a director of 
the Flower City Tissue Mills Company and of several 
banks, including the Genesee Valley Trust Company. He 
was a director of the Bastian Bros. Company, a member of 
the Catholic Young Men’s Association, the Catholic Char- 
ity, the Holy Family Society of St. Joseph’s Church, the 
Chamber of Commerce and many other organizations. 

On September 2nd of last year Mr. Yawman observed 
his 8lst birthday with a family dinner. Despite his ad- 
vanced age, he worked steadily at the office. His outside 
interests other than those already mentioned included auto- 
i and mechanical inventions and de- 


mobile tours, reading 
vices. 
The name of his successor as president of the company 


has not yet been announced. 


Ea 
Charles Slemin. 


Another one of the strong men of the office equipment 
industry has recently laid down his burdens and passed 
beyond 

Charles Slemin, vice-president of the Yawman and Erbe 
Manufacturing Company, of Rochester, New York, died 
shortly after noon on Tuesday, April 19th, at his home, 
271 Canterbury road, in that city. Mr. Slemin’s death 
occurred fifteen days after the passing of Philip H. Yaw- 
man, president of the company. 

Mr. Slemin had been in ill health for about a year and 
a half, and on January Ist had retired from active work 
as sales manager of the company. He retained, however, 
the office of vice-president. He was 62 years old on last 
September 28. 

Mr. Slemin leaves his wife, Mrs. Isadora Kayes Slemin, 
two sons, Harry C. Slemin of Toronto, and George C. 
Slemin of New York, one daughter, Mrs. William J. Bab- 
cock, and three grandchildren, Harry C. Slemin, Jr., Vida 
Eleanor Babcock, and William J. Babcock, Jr. One son, 





THE LATE CHARLES SLEMIN. 
Harry ( Slemin, is managing director of The Office Spe- 
cialty Mig. Company, Limited, of New Market, Ont., 


Canada, the Canadian company allied to the Yawman and 
Erbe Company; the other son, George C. Slemin, is a mem- 
ber of the brokerage firm of Markoe & Morgan Company. 
New York. 

Mr. Slemin was born in Toronto, and in 1887 joined the 
Yawman and Erbe organization as a salesman if San 
Francisco. Shortly afterwards he became branch manager 
in that city. He later was promoted to the branch man- 
agership of the Chicago office and subsequently became 
branch manager in New York City. 

During the twenty-two years previous to his retirement 
in January of this year Mr. Slemin had been general sales 
manager and for the last four years vice-president of the 
“Y and E” company. He had taken an active interest in 
the company’s affairs and was a prominent factor in the 
company’s business. 


Continued on Page 180.) . 
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An Unusual Sales Contest. 

A sales competition conducted in the language of the 
baseball diamond is unusual but such a contest has been 
going on since last fall among the salesmen of the Dalton 
Adding Machine Company of Norwood, Cincinnati, Ohio. 
Last fall the company organized the entire sales force into 
ball teams, dividing the 114 sales agencies in the United 
States into eight leagues, each league being named after 
a Dalton executive. These leagues were named as follows: 
The James M. Dalton league, consisting of teams from 
Houston, New Orleans, Oklahoma City, Minneapolis, Fort 
Worth, Los Angeles, Dallas, Detroit, Pittsburgh, Cincin- 
nati, Columbia and Buffalo; Daddy Grubbs league, consist- 
ing of teams from Spokane, Kansas City, Chicago, San 
Francisco, St. Louis, New York, Norfolk, Seattle, Phila- 
delphia, Boston, Cleveland and Washington; the R. R. 


Cronkhite league, consisting of teams from Savannah, 
Terre Haute, La Crosse, Pocatello, Reading, Billings, 
Galveston, Johnstown, Boise, Burlington, Poplar Bluff, 


Augusta, Manchester, York, Utica, Evansville, Allentown 
and Bloomington; the H. C. Berkeley league, consisting of 
teams from Tampa, Mobile, Shreveport, Charlotte, Jack- 
sonville, Winston-Salem, Worcester, Jefferson City, Nash- 
ville, Macon, Davenport and Sioux Falls; Birney Dysart 


: 
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show. This dinner was presided over by H. C. Grubbs, 
vice-president and sales director of the Dalton Adding Ma- 
chine Company. Among those attending the meeting were 
D. P. O’Brien, director of educational sales; H. D. Hoff 
man, district sales manager, Boston, and the salesmen from 
the Boston office and those from some of the offices nearby 

To retain this trophy the same agency must win it three 


times. Needless to say that other agencies are on tip-toe 
to get the cup away from Mr. Flanders and his “go- 
getters.” 

E. A. Flanders, manager of the supreme championship 


team of the Dalton Adding Machine Association, is a com- 
paratively young member of the staff. He took charge of 
the Dalton agency at Bangor last August after a success- 
ful career as an automobile salesman. After being in 
harness for a short time he came to headquarters at Cin- 
cinnati to take a course of training in the sales school after 
which he returned to Bangor and in November he made 
the machine-a-day club. Manager Flanders and his team 
won the championship in the Birney Dysart league last 
fall without the loss of a single game, finishing the world 
series which followed at the top of its stride with the 
biggest number of runs scored for any one game since the 
launching of the association with a single exception. The 








THE ABOVE CUT IS REPRODUCED FROM A PHOTOGR APH TAKEN ON THE OCCASION OF THE PRESENTATION 
OF A TROPHY CUP TO THE DALTON BASEBALL CHAMPIONS AT THE CITY CLUB IN BOSTON SOME WEEKS AGO 
—The men standing are: At the left, H. C. Grubbs, director of sales of the Dalton Adding Machine Company, who is in the act 
of presenting the cup to E. A. Flanders at the right, manager of the Bangor, Maine, office. Harold Annis is the man standing 
beside Mr. Flanders. Those sitting at the table beginning at th? left band and going around: R. B. Peacock, Joseph Selig 
W. Seiig, D. P. O’Brien, director of the educational department Dalton Adding Machine Company, H. D. Hoffman, district sales 
maneger, C. J. Nellis, manager of the Boston office, F. E. Horan, and T. J. Choals of the Boston office. 

honor of annexing the biggest wholesale batch of runs in 


league, consisting of teams from Bangor, Lexington, Mem- 
phis, Youngstown, San Antonio, Salt Lake City, Syracuse, 
Akron, El Paso, Louisville, Albany, and Little Rock; 
Charlie Dalton league, consisting of teams from Chatta- 
nooga, Portland, Maine, Grand Rapids, Butte, Hartford, 


Phoenix, New Haven, Montgomery, Harrisburg, Fort 
Wayne, Scranton and Providence; Griff Glover league, con- 
sisting of teams from Huntington, Baltimore, Dayton, 


Peoria, Duluth, Portland, Oregon, Atlanta,, Omaha, Des 
Moines, South Bend, Indianapolis and Toledo; Harry 
Landsiedel league, consisting of teams from Sacramento, 
Milwaukee, Birmingham, Denver, Rochester, Springfield, 
Trenton, Binghamton, Knoxville, Erie, Columbia and 
Fresno. 

The contest was based upon runs, a certain amount of 
sales quota being counted as a run. Dope sheets were 
issued every ten days for three months by experienced 
baseball editorial writers. Winning league teams were 
brought into the factory and entertained for several days. 
These included teams from Spokane, Tampa, Bangor, 
Maine, Sacramento, California, and all corners of the 
country. Cups were presented to each winning team. 

Following the foregoing was a world series league teams 
against each other for a thirty-day stretch, ten-day period 
games. The world series was won by E. A. Flanders, the 
machine-a-day man from Bangor, Maine, and his organiza- 
tion. The final world series cup was presented to him at a 
dinner in Boston during the week of the Boston business 


one game still belongs to E. D. Hathaway, of Washington, 
whose team made an even half century mark on the bulle 
tin board. 


Mr. Flanders is a native of Maine. He is a comparative 
ly young man with a brilliant future. The men who helped 
Mr. Flanders put it over are Harold Annis, a Dalton 
veteran, and James R. Walsh, who joined the Bangor team 


following the close of the regular season. 


Boyd Takes Indiana Branch for Shaw-Walker. 


Rex C. Boyd has been appointed manager of the new 
Indiana branch of the Shaw-Walker Company of Musk« 
gon, Michigan. The company has leased a large buildings 
in Indianapolis, centrally located and after extensive re 
modelling will open what they expect to be as fine a com 
mercial furniture store and business systems establishment 
as there is in the state. 

It is the plan of the company to carry a complete line of 
its products and to give to dealers in the vicinity every 
assistance possible so that they can render efficient servic« 
in turn to their customers. Not only will the branch carry 
a complete line of steel and wood files, but they will also 
handle a full line of posting tray equipment for bookkeep 
ing and stock record inventories, safes and the many acces 
sories used by business executives. In connection with th 
foregoing, an exclusive line of desks, chairs and other com- 


mercial furniture will be handled. 
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Procrastination is the Thief 
of Profits— 


If you are not making use of the prestige, popularity and 
sales bringing power of the Mittag & Volger Lines, at least 
get the FACTS about it. There are points about this 
Quality Line of 


Typewriter Ribbons 
and Carbon Papers 


that will mean good profits from a growing volume of 
business for you. Get the facts today. . Customers that 
come again are the kind that bring you surest profits. But 
customers of this sort are only attracted and held by the 
reputation for giving good value and satisfactory goods. 


One advantage enjoyed by the dealers who handle M. & V. Ribbons 
and Carbons is the regularity with which customers return for re- 
peat orders. x 

The M. & V. Line is by far the most prominent of Typewriter Rib- 
bons and Carbon Papers today. Almost every country in the world 
knows them as the most dependable and long lasting procurable. 
The M. & V. Line gives clearer, cleaner impressions for a much 
longer time than any other ribbons or carbons. 


Dealers take a well-deserved pride in handling the M. & V. Line. 
Why not write today for terms? 


We suit every purpose 


Request our new catalog 
It is full of real information 


®)MITTAG & VOLGER, Inc. 


4 ; Fe : PRINCIPAL OFFICE AND FACTORY 
& Sa PARK RIDGE, N. J., U.S. A. 

| RYT BRANCHES 

a NEW YORK CHICAGO SAN FRANCISCO 

261 Broadway 295 W. Monroe Street 35 Montgomery Street 
We fill . t CLEVELAND BOSTON ST. LOUIS 
e every requiremen 326 Erie Building 160 Congress Street Merchants Laclede Building 
LONDON 


7 and 8 Dyers Building, Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 
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A Remarkable Desk Factory. 

The importance of office desks as adjuncts to the lines 
of dealers in office equipment, commercial stationery, etc., 
is emphasized once more by the expansion of the office 
desk business. This expansion is nowhere more in evidence 
than in the new factory of the Clemetsen Company at 
3401-3461 West Division street, Chicago, Illinois. This 
factory must be visited in order to be fully appreciated. 
The illustration given on this page, although a good like- 
ness of the plant, does not convey the true idea of its 
impressiveness. 

The factory is built on a plot of ground at the south- 
west corner of West Division street and North Homan 
avenue. From the tower at the corner the building, front- 
ing north on Division street, extends 450 feet. From that 
point an L extends southward 250 feet towards the rail- 
road tracks, making the total length of the plant 700 feet. 





NEW FACTORY OF THE CLEMETSEN COMPANY, 


The main building is three stories high, while the L- 
shaped structure is one story high with saw-tooth roof. 
The entire factory is so arranged that at any hour of the 
day there is ample light all over the plant for the work- 
men to perform their work without eye strain. This 
lighting feature is one of the conspicuous things about the 
plant, for the windows contain 11,000 panes of glass, all 
set in steel sash. 

This same wall construction is followed out in the L, 
additional light from above being admitted by the saw- 
tooth roof. This part of the plant, which has light on four 
sides and from above as well, is the machine room, and has 
been designed to give plenty of light and ventilation where 
the closest and most accurate work is necessary. It is 
recognized that with high speed wood-working machines 
going, there will necessarily be some dust notwithstanding 
the fact that the most modern blower system for taking 
away sawdust and shavings has been installed. This fact 
makes it ali the more necessary to provide even greater 
ventilation than would ordinarily be necessary in order 
that the health and comfort of the workmen may be 
conserved. 

Outside of the factory and connecting with receiving and 
shipping departments, there are 2,200 feet of switch track. 
The fine hardwood lumber comes off the railway cars and 
is piled on kiln cars upon which it is drawn into the dry 
kilns as wanted. From the dry kilns the lumber goes to 
dry storage, thence to the mill room, from whence the 
milled finished product goes to the stock room and is from 
there distributed to the glueing department and then to 
the assembling department. From the last mentioned de- 
partment the product goes to the finishing room on the 
third floor where it makes a complete circle of the room 
in its travels. The almost finished desks then go to the 
second floor where they are trimmed, packed and placed 
on the shipping platform which accommodates on one side 
railway cars and on the other side, trucks. Raw material, 
from the time it enters the plant until it emerges a finished 
desk, follows a regularly defined course, making a complete 
circuit of the plant. 

The lower floor of the factory is made up of six-inch 
cement on which two-inch planking is placed and on top 
of that, fine hard maple flooring. The other floors are 
composed of a plank base with maple top, so that workmen 
in all departments and on all floors have wood to walk 
upon throughout the day. 

The plant has no basement, everything being above 
ground except a connecting tunnel which houses the steam 
pipe and electric wiring. The power plant consists of a 
400-h.p. Chuse non-releasing Corliss engine with two 300- 
h.p. Pasge voilers which supply steam for the engine, the 
exhatist from which is used over again to heat the plant 
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and operate the dry kilns. The engine generates electricity 
from a large dynamo which is connected with individual 
motors throughout the plant, each machine having a motor 


for its operation. 

The dust and shavings from the machines are carried up 
ward from each machine by means of a powerful suction 
mechanism and are transported by the same force through 


galvanized iron pipes which are connected with the fur- 
naces, thus supplying a certain measure of heat and getting 


rid of waste at the same time. Furthermore, in this man- 
ner, the air of the plant is kept pure throughout the entire 
day. 

Although the company has been in the new plant but 
about four months, it is remarkable how smoothly the 
materials are already working through from the dry kiln, 
all stock passing through with a continuous forward move 
ment. 

The itself is built o 

solid concrete foundation. The interior co! 

struction provides by means of heavy woode: 
pillars for any load which the floor may be 
called upon to carry. All stairways are fire 

proof and an automatic sprinkler system is 
provided in every part of the plant, thus safe 

guarding the place against destructive fir: 

The management of the company has given 
thus far little concern to office comforts, pro 
viding, of course, ample and pleasant spaces 
for the office staff, but the manager has first 
lined up the factory with a view to getting 
maximum production under the best possible 
conditions. He realizes that the goods are the 
things which talk and that the fitting up of 
the front office can easily follow the perfec 
tion of the manufacturing equipment. There 


factory 


fore, only those things which ar: "essary 
to the conduct of the business are to be found in the office 
Anybody who handles office equipment either in this 


country or abroad might well consider it a treat to be 
escorted through this modern wood-working factory and 
see the many improvements in machines and processes and 
to note the cleanliness of all rooms and the excellent sys 
tem by which the stock moves forward from the rough 
boards to the finished desks. P 
The Clemetsen Company has concentrated its entire a: 

tivities in this one plant. Heretofore they operated three 
plants but the present factory is of such proportions that 
their output possibilities are twice as great in the new 
plant as they were in the three plants which they formerly) 
conducted. 


William E. Koch Takes Up New Work. 

William E. Koch, until recently the educational director 
of the Irving-Pitt Manufacturing Company, Kansas City, 
Mo., having finished his work with that company late in 
April, has taken up institute work and will conduct edu 
cational classes on the subject of business control for the 
educational department of the National Association of R: 
tail Clothiers, Chicago. 

Mr. Koch is an interesting speaker, who has the faculty 
of putting life into a dry subject. He is an expert on th: 
subject of practical accounting and business systematizing 
in general and his talks are appreciated and eagerly sought 
by various commercial organizations. : 

The fact that Mr. Koch is about to leave the office equip 

ment field is a source of considerable disappointment and 
all his friends in this field cherish the hope that he will one 
day return to it. 
Typewriter Man Addresses Indianapolis Rotarians. 
J. Lee Sweeney, president and manager of the Office 
Appliances Company, Inc., Indianapolis, Indiana, made a 
speech before the Rotary Club of that city last month. In 
this speech, he told the Rotarians about the origin and 
development of the writing machine and predicted that th 
time would come when all typewriting machines would 
operate without noise. 

The Indianapolis Rotarians are fortunate in having many 
good speakers. Among the membership are several celeb 
rities, one of whom—Kin Hubbard—wrote a creed or 
code of ethics for the organization. This contains 
such choice bits of wisdom as, “He serves best who doesn’t 
need the money;” “If you see a married man eating break 
fast downtown always believe there are two sides to the 
argument.” One of Kin Hubbard’s creations is “Abe 
Martin”—an epigrammatic and humorous philosopher who 
presents homely truths in capsules, sugar coated with a 
shrewd and kindly wit. 


' ’ 
creed 
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We have been striving to produce distinctive 


lines for JOBBERS and DEALERS along the 
lines of our WELL KNOWN PANAMA 
DISTINCTIVE LINE THAT CAN’T 
BE MATCHED. 


We are gladto announce we have created three dis- 


tinct lines, THAT CAN’T BE MATCHED, 
for DEALERS. 


We invite DEALERS who are sincerely in- 
terested in having a distinctive line of their own 


THAT CAN’T BE MATCHED, to 


request samples for comparison. 


MANIFOLD SUPPLIES COMPANY 


Manufacturers of 


‘The Line that can’t be matched’’ 


BROOKLYN, WN. Y. (Station L-2) U. S.A. 
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A Great 


Remington Development 


VER since the advent of the first Remington development has always 
Remington, which started the _ been an event of first importance in 
reign of the writing machine, anew the typewriter world. 


The Improved No. 10 


which was placed on sale January 
20, 1921, contains all of the funda- 
mental features of construction 
which have always made 
the Remington supreme 
for work and wear. It 
contains every familiar 
time-saving Remington 
feature, including the in- 
comparable, Self-Starter, 
which is found only on 
the Remington. It has, in 
addition, an improved car- 
riage,an improved escape- 
ment, improved type-bar 
mechanism, improved 
ribbon mechanism 
and refinements 
of construction 
throughout. Above 
all, it has a touch which will 
be a revelation to every typist. 

The touch has been carefully _ it is bound to do so, under all con- 
adjusted to the natural muscular ditions of operation. 























Improved 
No. 10 


Remingto 


tendencies of the human hand — The sum of it is that the Improved 
with just the resilience which ban- Model 10 Remington possesses the | 
ishes fatigue and makes the day’s qualities desired by every typist to a 
work swift and easy. It does beauti- degree never before equaled in a 


ful work, and is so constructed that writing machine. 


Now on demonstration at all Remington offices in the United States and Canada. 
Call at the nearest Remington office and see it for yourself. 


Remington Typewriter Company 


(Incorporated) 


374 Broadway Branches Everywhere New York 
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(Boston Business Show.—Continued from page 34.) 
EFFICIENCY PRODUCTS COMPANY, THE Cleveland Ohio 
«(See Thorp & Martin Company exhibit.) 


ELECTRIC SEAL CORPORATION, THE (See H. R. Hale Ex 
hibit.) 

ELLIOTT COMPANY, THE, Cambridge, Mass. Here the “Ad- 
dresserpress’’ was the feature of the exhibit The machine was 


demonstrated in connection with the stencil address cards which 
can be put in any typewriter. The small desk machine was also 
shown, with complete demonstration of the ‘‘Addresserpress sys- 


tem. The new electrically operated Automatic envelope printer was 
the feature of this exhibit. This machine has a capacity of print 
ing addresses on 6,000 envelopes per hour. It does not have to be 
stopped to put new stencils in the machine and works on the same 
principle as the other “‘Addresserpress’’ machines Four models of 
the “‘Addresserpress’’ are made for hand operation. The company 


also displayed a mail order machine which combines the use of a 
record card and stencil, the holder for the stencil being larger 
than the ones used on the other machines to permit the making of 
memoranda, The stencils used on the ‘‘Addresserpress’” can be cut 
on any typewriter Up to Friday night when Office Appliances’ 
representative called at the booth a stencil had been run through 
one of the machines in the exhibit 20,000 times and was still in 


good condition. \ transcript attachment was also shown which is 
used for printing the addresses on a strip of paper for mailing 
purposes, etc. The exhibit was in charge of George Gillette, assisted 
by G. H. Cleaver H. P. Elliott was present during the show 


ELLIOTT-FISHER COMPANY, THE, Harrisburg, Penna The 
machines here shown demonstrated their application to the follow- 
ing classes of accounting, detail ledger posting, bank bookkeeping, 
skeleton ledger posting, commercial bookkeeping with distribution, 
stock brokerage bookkeeping, insurance bookkeeping, billing with 
sales ournal and distribution, general utility machines for the 


writing of all sorts of records. These machines during the show 
were demonstrated on the accounting forms of prominent Boston 
users The exhibit showed the improved accounting bookkeeping 


machine and the various systems employed by New England users 
of Elliott-Fisher equipment, The improved model ‘was exhibited 
for the first time [t is so constructed that it checks every possible 
error made by the human element and mechanically checks itself 
The adding registers or totalizers have had the hand clearance 
levers removed, thus forcing the operator to write and subtract all 








totals accumulated The non-print keys have also been removed, 
forcing the operator to make a record of all corrections and facili 
tates the auditing of the records. There are 400 less parts than 
the old model and it is more rigid, firmer in construction ighter 
in weight and easier of operation. These machines are capable of 
writing adding and subtracting both horizontally and vertically at 
one operation handling forms of various sizes 
( Slingerland, of Harrisburg, educational division, had charge 
He was assisted L. W. Koss, Atlantic district manager Pp, L 
Ca Boston local manager, and different members of the Boston 
sales ree, In addition to the foregoing tl company exhibited a 
multiple rack on which the accounting forms of users are mounted 
ontaining entries showing the controlling possible in ac- 
nz by the app ition of the Elliott-Fisher system Competent 
tors, some of whom were from the offices of New E 





were present t all hours during which the show was 
IS ADDING TYPEWRITER COMPANY, Newark, N. J. Here 
to be found a machine which is equally efficient as a type 











WI I an adding machine as it works in both capacities at the 
same time. The exhibit at the show consisted of two bookkeeping 
ma nes, one bank transit machine, where numbers only are used 


ombination machine, using both numbers and the type 


i 
writer for descripti 





Tl exhibit was in charge of Peter Nicholson, sales with 
th issistance of Miss Collins, general demonstrator, s eral 
others D. W R. MacDonald, president of the company, 1 th 
show during the week 

ENSIGN COMPANY Boston, Mass. Here were demonstrated the 





modern office calculators known as the Ensign electric calculating 


machines Five or six of these machines were found in actual opera- 
tion, showing how ail calculations are simply, quickly and accurately 
mad These machines have an automatic shifting carriage and do 
away with cranks or the counting of keystrokes They are capable 
of doing double multiplication, if necessary 4 positive check on 
results is given and Qearance is performed with one stroke The 


exhibit was in charge of C. T. Daley, assisted by M. J. Daley and 
I Cc. Nute 





EVEREADY MANUFACTURING COMPANY OF BOSTON Bos 
ton, Mass. The well known line of Eveready paper fasteners was 
demonstrated her The Evereddy paper fastener consists of a 
machine which makes staples from a steel taps It is mounted so 
that it may be set upon the desk and a quick depression of the 
lever forms the fastener, forces it into the paper and clinches it. 
The paper fastening material is wound off its spool and is auto 


matically fed into the machine. This booth had an attractive elec- 
trical display sign, and was in charge of the president and general 
manager of the company, Herman Stake He was assisted by 
Messrs. White and Fries 

FELT & TARRANT MANUFACTURING COMPANY, Chicago, 
Ill., and Boston, Mass Here the Comptometer adding and calcu- 
lating machine was demonstrated, likewise the specially arranged 
tables which were provided for the use of Comptometer operators, 
bringing the machine to exactly the right height and right angle 


for convenient operation. The wide versatility of this machine, its 
speed and accuracy were demonstrated by the members of the 
Boston force, who were on hand at all times. At different intervals 
during each day a salesman gave a five minute lecture on the value 
of the Comptometer as well as its varied uses 4 demonstrator 


assisted to illustrate the points brought out These lectures proved 
of very considerable interest. W. L. O'Connor, Boston general 
soliciting agent, was in charge. 

GENERAL FIREPROOFING COMPANY, THE, Youngstown, Ohio, 
and foston, Mass Here was to be found an interesting exhibit of 
steel office furniture, filing equipment, etc. The exhibit was in the 
orm of a typical bank display, occupying a space 82 feet long by 
2 feet deep, where all kinds of equipment necessary for the proper 
iling of all known records used in a national bank, trust company, 
iving bank or co-operative bank were included The exhibit em- 
braced all the records found in the many departments of these 
different banks, such as the transit department, bookkeeping depart- 
ment, paying tellers, receiving tellers, officers’ quarters, etc., and 
showed the many varied methods of protecting them in all models 
of the latest Underwriters’ safes. The stationary safe for keeping 
these records and the cabinets mounted on buses to roll into the 
vault were also shown Only three drawer filing cabinets were on 
display, displacing the four drawer cabinet. The new style makes 
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Ten Years From Now 


The standing of any dealer 
ten years hence is largel 
determined by the depena- 
ability of the merchandise he 


is now selling. 


In the department of office 
furniture it is possible to in- 
sure a very lasting and favor- 
able reputation by supplying 
your community wi 





Imperial Desks 





Their appearance coupled 
with their resistance to deteri- 
oration give lasting a 


to the purchasers. ey are 
sure to rate highly the dealer 
who originally made the sale. 


Imperial Desk Company 


Headquarters Export Dept, 
Florida and Devon Sts. 25 Whitehall Street 
Evansville, Ind. New York, U.S.A. 
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This BADGER 
RING BOOK ASSORTMENT 


will stimulate 


Your Ring Book Sales 


The purpose of the Ring Book Assortment 
is to provide a practical method of display- 
ing Badger Ring Books, so that they will 
be seen by everyone coming into your store. 
It is “on the job” working for you every 
minute of the day—a “silent salesman” that 
actually makes sales. 
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Display this Assortment— 


Set it out on one of your counters, and ob- 
serve the actual increase in the sale of ring 
be 0ks. 

The Assortment contains six Badger Ring 
Books—two each of three of the best sell- 
ing sizes, each book complete with 100 
sheets and limen-tabbed A-Z index. 


SALES EASILY MADE— 
—LIBERAL PROFITS 


It is advisable also to keep a reserve stock 
of these books on hand, so that the display 
box may be kept filled at all times. 





‘‘The Badger Trade-Mark Assures Quality’’ 


Send for copy of Catalog O-16 showing the 
entire Badger Price Book Line, and ask for 
special dealers’ proposition. 


THE HEINN COMPANY 


MILWAUKEE, - : WIS. 


APPLIANCES Vay, 1921. 


possible the use of the top of the cabinet for a ounter. The 
counter-height safe in this exhibit attracted much attention The 
door on this safe opened as ordinarily but it could be slid back 
out of the way in a little space prepared for it, making for more 
room behind the counter 


Engraved invitations together with executive tickets were sent 
eut to all the banks in New England requesting them to send 
representatives to see the Business Show and ) ill at this 
booth 


Lionel G. H. Palmer, district manager for New England, super- 
vised the preparation of this exhibit and the demonstration during 
the week of the show was in the hands of the bank service depart 
ment, consisting of the following men: R. J. Moultor manager of 
the bank service department; J. G. McCue, R. H. Weatherbee, W. Cy 
Smith. 


GLOBE REGISTER COMPANY, THE. Cincinnati, Ohio. and Bos 
ton, Mass Here was shown a complete line of Glob 1utographic 
registers in different sizes and for various purposes featuring 
particularly the Globe ball aligner-register, which is a radical im 
provement on this class of machines. The compar ilso showed 
an attractive assortment of business forms used | 1 wide range 
of businesses and for many different purposes The exhibit was in 


charge of R. M. Simonds, district manager, assisted by |! R. House 
and R,. C. Powers. 

GOLDING MANUFACTURING COMPANY, Franklin, Mass. Some 
thing not heretofore shown at business exhibitions was presented 
at this booth, namely, the ‘Pearl’ paper cutter on iron base, recom- 
mended for the use of banks and business houses for cutting the 


margins from their monthly statements in moder bookkeeping 
systems and for the great variety of cutting uses in their printing, 
multigraphing and _ stationery departments The Boston’’ and 
“Official’’ cutters for single sheet cutting and machines for offices 
stores, departments, factories, business houses, et« vere also dem 
onstrated, The “Golding” tablet press was showr This is a 
useful appliance for blocking spoiled stationery nto scratch pads 
and for tableting a great variety of stationery i: ff forms for 
economical and convenient use. Another device as tl “Officia 

imprinting press for the engineering departments of manufacturing 
and government institutions and railroads which saves hand letter 
ing of titles, shop numbers, etc., on drawings, b prints and 
shop forms, and is handy for printing tags and sma shop forms 
George H. Yeames was in charge of the exhibit assisted b M. L 
Buchanan and F. A. Brown W. Cc. Buchanan, manager o the 
company, was present during the week. 

GRAFF COMPANY, GEORGE B., Somerville, Bostor Mass rhe 
“Graffco"” pencil sharpener was a feature of the xhibit About 
sixteen of these sharpeners were attractively arranges at the y 
of the counter of the booth, allowing the visitors to see the machine 
in operation. The durability of the device, the fact that a perfect 
point could be easily secured and that the utter in be changed 
by any one very quickly at 1 nominal charge \ f mphasized 
The new Graffco map tacks which were exhibited th first tim 
are made with enameled glass heads and in 590 differe ce rs and 
nany combinations Three different sizes wer ! v1 sma 
medium and large, and to show their practicab e exhibite 
on maps. The well known Graffco signals, ind ~ ips and 


silver steel pens were also displayed 

The exhibit was in charge of Charles W 
Ernest S. Tappan, Ethelind A. Munroe, Helen E. R nlund and 
Mrs. E. A. Maxfield George B. Graff, presider tl compar 
was present during a portion of the show 








GRAPHIC SERVICE CORPORATION, Bostor Mass and é 
York, N. Y. The value of graphic control systems and the sualiza 
tion of statistical analysis was emphasized it s boot This 
company does all kinds of research work and stalls graphic 
control in factories, offices, et Graphic materials itistical sup 
plies, ‘xamples of graphic service work sales igers maps 
production charts, et« were displayed here Ha I zewent £ 
vice-president of the corporation was in < ul ssisted M 
Lewenberg. 

GRAYWOOD MANUFACTURING COMPANY Mass H 
the Graywood envelcpe sealing machine was ! nstrated in 
chine combining positive iction together with speed bud 
degree. In this machine the speed of operation is 1 deper 
upon the intensive training of the operator but s the res 
correct mechanical design and the elimination st r 
new feature of this machine is its changeab r ister 
roll which is very easy to remove and replace mois 2 
device is also easily removable, but when in us e 1achi s 
locked in place. The oxidized finish is the of f vhich is w 
put on the Graywood sealer The exhibit was harge of Elm«e 
E. Gray, president of the company, Harry W. Woodward, treasurer 
and Eleanor Sylva, secretary. 

HALE, H. R., Boston, Mass. Mr. Hale exhibit the Diagrapl 
Stencil Machine Corporation's line of stencil cutting machines and 
supplies in three styles; the O. K. letter ope s in hand and 
metor driven models. The hand machine opens 4 ters a n te 
ind the electric machine opens 100 letters a mir und thev ar 
guaranteed for five years The Ludington copyh s ins s ~ 
nanufactured by the Beaton & Caldwell Manufa J g Company f 
New Britain, Conn.; the Hutchinson Spool-O-W stener nd tl 
electric seal machines for use with sealing wax factured by t 
Electric Seal Machine Corporation of New York The booth wa 
charge of Mr. Hale, assisted by Harry P. Burns, J. F. ‘ rke, H. I 
fennett, E. E. Havey, Mr. Barrett and the Misses } I l ind 
F. R. Bloomberg. 

HAMILTON AUTOGRAPHIC REGISTER COMPANY Bost 
Mass On demonstration were models of the s a grapl 
registers. Model S is a crank-handle operat ste issuing 
original and duplicate records and rewinding it sid 
the register, providing a secret record under k Perfect alignment 
is assured for entries appearing on all copies s regist« 
issues an original and duplicate without the r« ked ins 
the machine. This is the smallest model mad s e-pi 
construction, without a single loose rod, « 1 } 
The alignment is controlled from four points s 
a crank handle. The exhibit was in charg I Rump p 
eral manager, assisted by the New Engiand repr s, Joseph 
\. McIsaac, John D. Walsh and H. L. Mclisaa 

HUTCHINSON OFFICE SPECIALTIES COMI Ss H, |} 
Hale exhibit.) 

IDEAL STENCIL MACHINE AGENCY, Bost ss He vere 
shown ell models of the Ideal’’ stencil machin irking shiy 
ments, together with the new steel filing eq Y e Idea 
ef shipping room supplies, including oi ird, fou i 
stencil brushes, stencil and marking ink, b I scrapers, et 
New steel stencil filing « sts for keeping sté« s in an order 
manner for future use were shown here for the first time These 
cabinets are made vp in two drawers and five dra s The exhibit 
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Yesterday You Were Oversold! 


Today You Want Sales! 


; “it . ’ > ’ > : 
RDER-TAKERS can’t get ’em in 
this ‘‘buyers’ market.’’ But thzs short-cut 
CAN and DOES! 
36% MORE sales than our former record, resulted from 
Addressograph- ed letter campaign just finished. 
—Sherwin Williams Paint Co., Cleveland, Ohio 


In spite of greater selling re sistance this year you 


1 “beat back”’ to your former sales level. Hundreds of 


Addressograph users are doing it. They’re turning a 
nation-wide setback into a business getting opportunity. 
Letters filled-in with Ribbon Print Addressograph are 


now pulling $4 to $20 sales per letter. 
Hinde & Dauch Paper Co., Sandusky, Ohio 


You need this addressograph right now for main- 
taining the prestige of your product—for holding the trade 
you have worked so long to secure—for replacing your lost 
= fits! It reaches your logical buyers quickly when favor- 
able selling opportunities arise. It automatically selects 
names of active buyers for circularizing — enables you to 
concentrate onthemaccording to territories—goods wanted 

at wane: credit — stiff competition and good business 
localities—so mail the coupon—no obligation—just good business! 


ADDRESSOGRAPH CO., 903 W. Van Buren St., Chicago 


United States Sales Offices and Service Stations 


Allentown, Pa Cleveland, Ohio Kansas City, Mo Salt Lake City 
Albany, N. Y Dallas, Texas Los Angeles, Cal San Antonio, Tex 
Atlanta, Ga Denver, Colo Minneapolis, Minn San Francisco 
Birmingham, Ala Des Moines, lowa Newark, N. J Seattie, Wash 
Baltimore, Md Detroit, Mich New Orleans, La Spokane, Wash 
Boston, Mass Duluth, —, = York, N. Y St. Louis, Mo 
Buffalo, N. Y El Paso, Tex ymaha, Neb St. Pavi, Minn 
Butte, Mont Grand Rapids, Mich. Philadelphia, Pa Syracuse, N. ¥ 
Chicago, Ill Houston, Texas Pittsburgh, Pa Toledo Ohio 
Cincinnati, Ohio Indianapolis, Ind Portiand, Oregon Washington, D. ¢ 


Canadian Head Office, 60 W. Front St., TORONTO—Montreal— Winnipeg —Vancouver 
Write, Phone, or Send Coupon for Free Trial, or 
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‘Him Demonstrate It 


a 








MAIL THIS COUPON ,WiTH YOUR, 


4 To a aph Compan 


903 Van Buren Street, oe, Chilenee 
ee oe eg br ew HAND we 
i rint ddressog for 1 

free trial. If we don’t gt od we vil 
return it at your expense. 

HAVE SALESMAN DEMONSTRATE the 
Addressegraph he carries with him. 
SEND 1921 CATALOG AND PRICES with 
samples of Ic blank plates. 


We are interested for: 


Direct Advertising. C) Dividends. 
Filling in Letters. a — Records. 
Collection. Tags and Labels. 


C) Payroll. a Reating 
1) Scheduling 


: (5-21) 
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Better Business Now 
Than Ever Before 





Parker 20 Baby, especially 
popular for sautoir ribbons 
and chains. 


To Parker 
Dealers 


Business this year is going to better 
salesmen. The story of how one dealer really 
is boosting his present and future business is 
told in the column at the right. 


Write now for special window 
trim to speed June gift sales 
for brides and graduates. 


The Parker Pen Company 
Janesville, 39 Wisconsin 


Distributing Branches at 
New York Spokane Chicago San Francisco 


= 


A, 


a: 
tucKy =O = 








Making Two Sales Where One 
Was Made Before 


A man asked to see a fountain pen. Mr. D. 
showed him a Parkerandexplained: “This 
pen has a curved feed bar which rests against 
the inside of the pen and attracts the last 
drop of ink back into the barrel. 
“The feed-bar is free for expanding air to 
ass. Without this Lucky-Curve, ink would 
be forced out around the finger grip. 
“The second feature is the Parker inner cap.” 
He unscrewed the top cap and demonstrated. 
“This bevel locks with the shoulder of the 
finger grip and no ink can possibly leak 
from any position. The point is in an air- 
tight space. This keeps it moist and always 
ready to write. 


Every User A Salesman 
“The Self-filling button is in the end and 
safety-sealed by this blind cap. Should the 
rubber sack inside become damaged, no ink 
can leak out. You could even use the pen 
without a sack. You see there are no slots 
in the barrel of a Parker. No projections 
of self-filling device.” 
The buycr fund a writing point to suit him, 
bought the pen and thanked Mr. D. for his 
demonstration. 
“That man,” said Mr. D. “will demonstrate 
those features to all his friends. Some of 
them will be in to buy Parkers before long. 
This practice has built a big repeat bus- 
iness * me.” 
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Fountain Pens 
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Parker Inner Cap 
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was in charge of H. W Meyers, manager P +t} 


Remnsnider, president of the Ideal Stencil Machine Comp 
ville, Il was present during the week Miss Margar 
and Henry L. Fox assisted. 

ILLUMINATED ADVERTISING SERVICE INC (Ss 
talopticon Advertising Se rvice, Inc.) 

INDEX VISIBLE COMPANY, New Haven, Conn. [In t 
wer shown filing equipment of the rotary and the stra 
types and a new m del of posting equipment designed 
ledger and ledger card systems. This new ledger posting 


1e agency 


CE APPLIANCES 


iny, Belle- 


et Hopper 


ee exhibit 


he exhibit 
ight track 
to succeed 
equipment 


is composed of a rack with severak,leaves which are placed at an 


angle of forty-five degrees, designed to make posting n 
accomplished. The display included forms and systems 
for handling records of production, sales promotion, a 
accounting, retail credit, banks, hospitals, insurance, 
federal government ete In charge was G E. Prude 
manager, assisted by W. N. Horner, H. K. Broadhurst, Wr 
and others of the staff 

INTERNATIONAL ACCOUNTANTS’ SOCIETY, Chicag 
Boston, Mass. Established 1903. John B. Tanner, presiden 
Gilman, chairman board of directors; E. L. Perkins, vice 
Wm. T. Sunley, educational director. Staff: Over fifty 
Cc. P. A.’s. Instruction; Correspondence; exclusively loos« 
terial: direct staff supervision. Courses Basic Account 
Graduate (Electives) Auditing; C. P. A Coaching; 
Credits Analysis; Systematizing and Cost Accounting; Ir 
Excess Profits Tax. M. V. Doten and L. A. Hogan were 
assisted by C. B. MacNiel, H. N. Bittner and H. N. ki 

JAMESTOWN METAL DESK COMPANY, Jamestown, 
Brown-Howland Company.) 





10ore easily 
developed 
dvertising, 
state and 
n district 


n. K. Hale 


», I and 
t; Stephen 
president 
practicing 
leaf ma 
ing; Post- 
Statistics; 
rcome and 
in charge, 
ifkin 
N. Y. (See 


KALAMAZOO LOOSE LEAF BINDER COMPANY, Kalamazoo, 
Michigan, and Boston, Massachusetts. The exhibit of this company 


consisted of a display of loose leaf devices f 


for both ma 


chine and 


hand made records, ruled and printed forms and devices Special 


emphasis was laid on the new Kalamazoo catalogue bin¢ 


ler, which 


is known as Style a It is used for binding all sorts of miscel- 
taneous sheets rapidly It incorporates loose extension posts with 
practically unlimited expansion and compression. Any style bind 
ing can be furnished The new bank and commersgsial desk and 


steel bank chair which permits the bookkeeper to remain in one 


plac to perform her work was featured. The bookkeepin 


g machine 


is placed n the middle section of the desk with a two drawer 


section for materials on the left hand side By folding 
cover, a bookkeeping desk is secured. The exhibit was 
of R. T. Poole and Miss Mabel Morton. 


LA SALLE EXTENSION UNIVERSITY, Boston, Mass., 


cag I Here was explained this school’s business traini 
in higher accountancy} business administration, law and 

letter writing and advertising, inter-state commerce, perso 
agement, banking and finance, salesmanship, business Eng 


mercial Spanish and ndustrial management The Unive 


down the 
in charge 


and Chi 
ng service 
procedure 
nnel mar 


lish om 





aTSity now 


gives the extension of home study training to about one-quarter of 
a million students who are located all over the world. The text 
material supplied with the courses was on display Miss Helen 
Sweet was in charge issisted by H. L. Meade and H. N, Rasely 
LIBRARY BUREA Boston, Mass. Here were on exhibition lat« 
features in equipn t for accounting and booking machines and an 
exhibit of the L. B Automatic index in actual operation. Their 
new steel savings bank card ledger desk was shown for the first 
time. It is equipped with a waterproof roll cover The front of the 
desk may be dropps down so as to permit the trays containing 
the irds to be eas removed. This desk is capable of handling 
10,000 accounts o1 eavy weight 8x5 cards and ten trays can be 
placed in this desk \ sliding board on the top is provided for 
posting which car e moved freely on rollers from one side to the 





other New card 1 rd desks in wood and steel capable of holding 
10,000 8x5 cards were also shown for the first time A new steel 
safe r general office use which can be either fitted with shelves 
standard equipment was also displayed The company’s |! 
size or demi units in steel were on display These are horiz a 
units which can b t up in sections and which can be us or 
irds locuments rrespondence, In the center of exhibit was 
tl House of Cards made entirely of cards b M. 3. Richardson 
Boston Offic equipped with electric ghts and fitted } 
th d furnitur photograph of a s ir Library Burea 
H se of Cards is shown in Office Appli ces recently ( F 
Crow of the g eral sales department an W. Jones, Boston 
nanager vere su] sing 
LIGHTNING COIN CHANGER COMPANY See John At so! 
INE-A-TIME MANUFACTURING COMPANY, INC Rocheste 
N. Y., and Boston, Mass Here were exhibited the standard models 
: 2 A-Tim transcribing stenographi notes ind pying 
models ) i S s Various special models were also exhibited 
Thes nclude ma ng lens model, electric lighted, iv 0k 
m special nodels for attachment t Remington Wal and 
Und vood accou! g machines, Elliott-Fisher bookkeeping ma 
cl d Flexotype The exhibitors also showed spec ] cl 
me or invo rd ind envelopes work Char \ I } 
Bos na ge n charge, assisted by H 4. Dolbea and 
salesmen to r with Cranston Seabur Providens ma 
ag I ( Priest Vor ster manager, and Roy T. Smitl Hart 
ul W \ Vi manager of sales ron the home ff t 
Ro« st was i present Messrs Lou Stock, M I 7 
n nd I Warnica, Canadian I . tativ st 
~ - +f th } 
LISENBY MAN ACTURING COMPANY See Multik 5 s 
Con exhib 
Met SKEY REGISTER COMPANY, THE \ ince, Ol H 
is t be founs i eresting exhibit of t McCaskey vrit 
r ysten or har g tool checks and too I ntory, stock kee} 
ing, } tual ir cost records, planning routing and i 
ing, n hine contro ler control, and carbon back fact rms 
styles a s ptions The boot! vas in charg & 
s i sentative; H Stande Bostor st 
mar Roy W. Pr Connecticut district 1 se 
Wo ster and Springt il representative, and C. J. A. R | 
Island representat 
MAI O-METER COMPANY, THE (See Multicolor Sales 
par hibit. ) 
N HANT CAL( ATING MACHINE COMPANY, En 
Ua Califort Boston, Massachuset Here \ s 
hant calcu g¢ machine in two styles \, with 
es, and B vith a capacity of 18 pla It is s 
»peratior rapid ecurate It is an a sible machine 
act f ilculat } ng always before ths perator 


Continued on page 63.) 
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Quality 
Merchandise 


plus 


National 
Advertising 


Direct-Mail Literature— 
Store Display Matter— 
Newspaper Ad Service— 
belong to the retailer of 








OFFICE A TABLES 


Ta 
MUTSCHLER BROTHERS CO.NAPPANEE.IND..U. * 


Thru tables built on superior lines 
of construction, every dealer is enabled 
to make a lasting customer of the pros- 
pect developed and educated by Samson 
National Advertising. 


Nothing is spared to make Samson 
tables the most durable and becoming 
on the market. In like measure, Sam- 
son advertising and dealer assistance 
create quick and profitable patronage. 


This advertisement can do no 
more than tell you a portion of what we 
are doing to create Samson demand. 
Your inquiry will bring complete details. 


MUTSCHLER BROTHERS 
COMPANY 


Nappanee --- Indiana 


Since 1896 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 


President, RALPH S. BAUER, Lynn, Mass.; First Vice-President, EBERHARD FABER, New York, N. Y.; Second Vice-President R. H 
BAXTER, New York, N. Y.; Third Vice-President, J. OGDEN PIERSON, New Orleans, La.; Treasurer, A. H. CHILDS, Chicago, Ill.- Auditor 
AMEDEE PETING, St. Louis, Mo.; FLETCHER B. GIBBS, General Manager, 403-495 Conway Building, Chicago, Ill.; Secretary, MORTIMER 
W. BYERS, 41 Park Row, New York, N. Y.; Assistant General Manager. W. D. PITTMAN, Conway Building, Chicago; Field Secretary, W. H 


GREENLEAF Conway Building, Chicago Ill. 


DIRECTORS—STATIONERS 


O.L. Jernigan. Atlanta, Ga. A. Pomerantz, Philadelphia. Pa. 
Henry Frank, New York, N. Y R. B. Sanders, Cleveland, O. 

D. W. Collins, Oklahoma City, Okla Paul Wielandy, St. Louis, Mo. - 
John T. Bailey, Boston, Mass Charles F. Meyer, St. Louis, Mo. 
H. |. Stratford. San Francisco Cal. W. A. Montgomery, Portland, Ore. 





DIRECTORS—MANUFACTURERS 


A. L. Reed, New York. N. Y. 

H. C. Bainbridge, New York, N. Y 
George Parmenter, Brooklyn, N. Y 
Frank D. Waterman, New York, N. Y 


| James R. Armington, Framingham. Mass 


J. H. Schermerhorn, Jersey City, N. J. 
W. S. Stafford, New York, N. Y. 


Place and Time of Next Meeting—Atlantic City, N. J., October 10-13, 1921. 


SECRETARY'S OFFICE 


41 Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—433-495 Conway Building, Chicago 


W.D. PITTMAN, Assistant General Manager, 


Southeastern Division Organized. 


The Southeastern Division of the National Association 
of Stationers and Manufacturers was organized April 4-5 
at the Tutweiler hotel. Birmingham, Ala. Delegates were 
present representing the stationery interests of Alabama, 
Louisiana, Mississippi, Tennessee, Georgia, Florida, North 
Carolina and South Carolina. The first was pre 
sided over by Fletcher B. Gibbs, general manager of the 
National Association of Stationers and Manufacturers. 
He was assisted by R. H. Pogue, chairman of the Birm 
ingham Stationers’ Association. \n address of welcom«e 
was given by City Commissioner Hornady, after which 
Mr. Gibbs discussed “The Objects of a National Associa 
tion.” Following the address several topics were discussed, 
including costs of doing business, the simpler forms ot 
accounting, and determining the correct compensation for 
traveling and street salesmen. At the close of the after- 
noon session a number of the delegates accompanied the 
executive committee of the Birmingham Stationers’ As 
sociation to the Country Club for dinner. 


session 


The evening session took up the elements of selling ex 
pense, and the matter of cash discounts to consumers 
The discussions were carried on by Messrs. J. B. Irving, 
J. Ogden Pierson, Gassenheimer, Moody and Cooper. 

The morning session April 5 included a discussion on 
advertising by J. Ogden Pierson. He drew on his ex- 
periences to illustrate the costs and relative merit of the 
advertising done. The discussion was illustrated by sam- 
ples prepared for the meeting by the advertising manager 
of the Dameron-Pierson Company. All were unanimous in 
accepting the conclusions of the topic, “Should Dealers’ 
Prices be Promptly Adjusted to Levels Quoted by Manu: 
facturers’” It was felt that the adjustment should take 
place as quickly as possible. A resolution was passed 
thanking the Birmingham Stationers’ Association for the 
splendid hospitality provided on short notice. 

Organization Perfected. 

A motion was made that a Southeastern Division of the 
National Association of Stationers and Manufacturers be 
organized. The motion was discussed by Charles M. 
Marshall and J. Ogden Pierson. Mr. Gibbs surrendered 
the chair to Mr. Pierson to take the floor and state his 
views on the proposition of a regional organization. He 
heartily approved of the project. The motion leading to 
organization presented by Cy Moody made membership 
in the National Association a requisite to membership in 
the Southeastern Division; members of the National body 
residing in the eight southeastern states automatically be- 
come members of the Southeastern Division. The vote 
on the motion was unanimous in favor of its various pro- 
visions. 

The election of officers followed. The official staff pro- 
vides for eight vice presidents, each having control over 
his own state. The officers chosen for the initial year c ‘ 
the Southeastern Division of the National Association ot 
Stationers and Manufacturers are: John R. Dewberry, 
president (Dewberry & Montgomery Stationery Company, 
Birmingham, Ala.); Charles M. Marshall, vice president. 
(Fielder & Allen Company, Atlanta, Ga.); Wm. G. King, 


secretary-treasurer, (secretary of the Birmingham Sta 
tioners’ Association). The state vice-presidents are Mit 
Gassenheimer for Alabama, Mr. Pettiton for Louisiana, 1 
[. Chambers for Mississippi, Charles M. Marshall for 
Georgia, Cy Moody for Tennessee, I » Johnson for Flor 
ida, Mr. Moore for North Carolina, H. T. Bayliss 
South Carolina. 


A cordial invitation was extended by Charles M. Mar 


shall to hold next year’s meeting at Atlai The dele 
gates were guests at luncheon in the Civic Club, the hosts 
being the Birmingham Stationers’ A\ssociatio1 \fter 
luncheon the delegates were taken on a three-hour auto 


mobile tour, viewing the scenic beauties of Birmingham 
and its environs and the industrial plants \ dinner at 
eight in the evening closed the first meeting the Soutl 
Stationers 


eastern Division of the National Association o 
and Manufacturers. About 120 partook of a bounteous 
repast, which was enlivened with entertainment features 


Auxiliary Association at St. Louis. 


An auxiliary, comprising inside and outside stationery 
salesmen, has been organized by the St. Louis Stationers’ 
Association. The first meeting was held March 14, with 
an attendance of about 125 salesmen. There is now a 
membership of about 150. A meeting was held April 11 
\ general educational program is laid out for the coming 
year. Meetings will be held the second Monday of each 
month. 


Blue Print Division Meets. 

The Drawing Material, Blue Print Paper and Artists’ 
Material Manufacturers’ Division of the National Associa 
tion of Stationers and Manufacturers met at the Old ( olony 
Club, Traymore Hotel, Atlantic City, N. J., April 25. The 


business sessions were under the direction John W 
Oegren, chairman of the division. Fletcher B. Gibbs, gen 
eral manager of the association, was present. Plans were 


made to hold two general meetings each year, with regional 
conferences as required. A monthly production barometer 
applying to the fields of the division was announced \ 
dinner tollowed the business meetings 


Seattle Stationers to Meet in June. 

C. E. Moore, secretary of the Seattle Stationery Dealers’ 
Association, announces that the Pacific Northwest Sta 
tioners’ Association will meet in Seattle in June. It had 
been planned to gather at Paradise Inn, Ranier National 
Park, but reservations cannot be arranged for visitors 
there. It is thought that the meeting will be held at the 
New Washington hotel, Seattle. 


San Francisco Stationers to Dine Employees. 

The Stationers’ Association of California is planning a 
dinner to which will be invited employees of members 
The plan is to emphasize the value of co-operation and 
enthusiasm in business. It is expected that there will be 
about 120 guests. Henry Dimond, chairman of the Sta- 
tioners’ Association of California, will preside. 
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Towering back of the Mimeo- 
eraphisalongrecordof honorable 


and important accomplishment in business and edu- 
cational institutions throughout the world. In old 
Yale, and in the newest industries of the east and 
west, it is working remarkable economies of both time 
and money. An hourly grist of five thousand neat and 
exact duplicates of any typewritten sheet, makes its total 
delivery forty or more thousand a day. And this work is 
done at negligible cost, privately, far quicker than by any 
other means. No annoying delays in making ready. No 
type to set. No expensive skill necessary. The speedy and 
inexpensive way of reproducing letters, forms, bulletins, draw- 
ings, charts, etc.! For thirty years the Mimeograph has led in 
its field, but today it is agreater device than ever before. Ask for 
booklet “ T- 5.” A.B.Dick Company, Chicago—and NewYork. 
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UNDERWOOD 


TIFE WRITER 
Make YOUR Business Grow 


HE Public is buying Underwood 
Typewriters in anticipation of better 
business. 


Make the Underwood a part of your 
business plan. 


To fill the demand for Underwood 
Typewriters two factories have become 
necessary. 


It’s Not Too Late — Start Now 


Speed— Accuracy — 
Durability — Service 
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WORE Underwood Typewriters were sold in the 
United States in January, February and March, 
1921,than in thesame three months of any previous year. 
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Boston Business Show.—Continued from page 59.) 
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1dding machine two styles, listing and on-listing, was also on 
isplay Its features are that it is light ir vyeight, easy of opera 

tion with an eilgh bank keyboard J. C. Stevens, New England 

sales manage! had charge of the boot! 

MEILICKE CALCULATOR COMPANY Chicago Illinois (See 
Johr Atchison exhibit.) 

MODEL TYPEWRITER COMPANY, Bostor Mass This exhibit 

ynsisted of tl Corona typewriters exclusively Two of these 
machines were displayed on pedestals, one on either side of the 

x! it Several machines were shown equipped with 
s such as medical keyboards Spanish French 
ompany'’s line of leather luggage was also on 

Kane had charge of the exhibit, assisted by 

netrators H F. Frost sales manager of the 

Company was present during the ia @ 

iger of the Corona Typewriter Com Wm 

manager, and Mr. Smit! all f n New 

York were als resent, 

MONROE CAL LATING MACHINE COMPANY, Orange MZ. 
New York, N. nd soston, Mass. The exhibit of the Monroe 
Calculating Machir Company was of interest t y vi at the 
show The displa vas not only ittracti and 

as wel This machine is an a ro achine, 
useful t t engineer and to the accountant It wi figure 
ivrolls, invol extensions, costs, and it will solve problems in- 
yiving squar ind cube roots By virtue of its two-way mechanism 
the Monroe mu plies, divides, subtracts and adds. At the exhibit 
representativ« yblems in accounting work were submitted and 
handled b the Monroe. To the few who never saw it, the 
Monroe was a ! elation to the many vho were acquainted with 
ind already use it, there were some new applications demon 
strated which were of interest. In the Monroe advertising lately a 
oy has been shown operating this machine Edward Delaney of 
ent during 0 


Orange, New Jerse} this famous ‘‘Monroe boy’ was pres 
t she occupying a stage in the middle of the booth where he 
yrmed the most difficult calculations in a simple and quick 





manner. His presence created many favorable comments from all 
sides Among t company’s representatives present were a. FF. 
O’ Hanlon district manager for New England in charge of the 


exhibit; G. H. Parker, W. F. Mason, N. H McKean, W B. Van 
Riper, J. E. Teagar E. H. Gauthier, H. G. Bartlett, H. B. McGrath Pr . - a 
G. = ig wee I. L. Brady, evi, 3eecher mee - G. Coyle, all of There 1S but one way to gain satisfied 
the ew England division; and ¢ G. Clarkson, office service man 
ger from the thetery ees Gs Grange, ew come. ¢. & ee customers, and that is to sell merchan- 


president and H G Dechant vice-president ind genera sales 


inager of the company, visited the show during the week 


MOON-HOPKINS BILLING MACHINE COMPANY. (See Arthur dise which forever convinces the cus- 
W Buckwell exhibit.) ° . 
MULTICOLOR SALES COMPANY, Boston, Mass. The exhibits tomer that its purchase was to his 


were Multicolor press and Multicolor Autofede made by the Lisenby 


Manufacturing Company of Fresno, California ind mode Is if Mail- advantage. 





O-Meter, Automat check endorser, Mentges folding maching« The 

new and improved Liberty model of the Multicolor press was 

show! The Multicolor automatic feed which stacks sheets, feeds y . ° ° ° 
the envelopes, cards, letter-heads, forms, etc., as ast as the ma We offer a line of desks which immedi- 
chine will take them at the rate of fi thousand per hour was * 

demonstrated in njunction with the Multicolor press The Mail ately impresses one as an excellent 
O-Meter which seals, stamps and counts 200 envelopes per minute - 


ie ON CR ee eee er ggee iy An value. But, more important still, is 


checks by hand, and the Mentges folding machine which will 








a sheet from x6 to 14x 20 and fold ons two or three folds at . . 

1 rate of 3,000 to 4,500 per hour, were also on display A special its resistance to wear and tear over a 
on the Mult or press was made during the show showing 2 

a sol compositior with half-tone cuts \ circular letter with long period of hard usage. 

facsimile typew tten letter, letterhead and _ signature in three . 


colors was also ff on the Multicolor during the week I Ww 
OT COE te Oe ee ee ee ee ee ae This is what gratifies the customer and 
NELSON, THOMAS & SONS. (See V. E. Sutliff exhibit . 
OFFICE APPLIANCE COMPANY, THE, Boston, Mass. The Edi enhances the reputation of the dealer. 


son-Dick Mimeograph in both hand and electrically driven models 


ranging in price from $45.00 to $250.00 were displayed here The 

ctri mimeo ipl is capable of running off 5,000 copies per ° 
hour Hand and electrically driven Dick folding machines were Catalogue and price 
displayed on which one, two or three folds in be made at the rate . 
of 3,500 to 4,500 per hour. The Mimeoscope for use in tracing list upon request 
forms and commercial illustrations was shown This machine is 
equipped with an electrically illuminated drawing board giving 






. 
plenty of light to perform the most delicate work. The Dermatype 
stenci or usé yn the Mimeograph was shown in the process of 
being ut ty} the exhibit Specimens of GF Allstee!l 


j r on vpewriters in } 

she ing were included in the booth. J. i Brown was in charge 
exhibit, assisted by J. G. Kilpatrick, James A. Doherry di 

Anthony Blake, Geo. S. German, Wm, S. Davison, Gurdon Taylor Jasper, In lana 
ind Miss May Arder Deane S. Reynolds, treasurer of the com ” 
pai isited the booth during the show Makers of ‘‘Every Inch Sanitary” Office Desks 

OFFICE APPLIANCES, Chicago, II] Here the service of Office 
Appliances the trade and technical ournal of office equipment, 
was explained nd subscriptions were taker The work of the 
se! ‘ bureau the publication was emphasized The booth was 

irge of ¢ irles H. Everly, Eastern manager of the publica- 


, ssisted by Dwight N. Briggs. 
Oo. K. MANUFACTURING COMPANY, Oswego, New York (See 
H R. Hale exhibit.) 


OLIVER TYPEWRITER COMPANY, Chicago, Illinois nd Bos 














Massachusetts Here the latest models of the Oliver type 
x tey vere sho. l its work was demonstrated at tl hands 
petent operators Emphasis was laid on the mar iluable 
res of the nachine among which may be mentioned its use 
fulness in manifolding, the Printype feature and other characte1 
istics of this typewriter! Machines with ten-inch twelve-inch 
fifteen-inch, eigl n-inch and thirty-inch carriages were on dis 
p The interestir feature of this machine is that these cai 
riages may be nterchanged at any tim« making it sible for 
stenographer to do rush work and still keep her work in 
the carriage wl s taken off to provide for the rush The exhibit 
is harg ( ( E. Dustin, manager of the Boston office 
ORPIN DESK COMPANY, Charlestown Mass The company’s 
ne series ‘“‘five 1 construction high grade office desks in selected 
quarter-sawed t mak and genuine mahogany were on display 
h co ine of samples of flat tops tables and type 
Vriter desks shown featuring the typewriter desk with the 
I hanism disap} ring in the pedestal Tr display also featured 
roducts « t vriter tables, telephone tables and costumers 
by spe al invit n many out of towr lealers visited the exhibit 
and commentec é ivorably on the company’s accuracy in pro 
duc the Dert 00” line. J. H. Skillings was in charge, assisted HU LLULUTULOUE OSLER 
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EDUCED prices on 


“falcon” rulers enable the 
enterprising stationer to enter 
attractive bids on contracts 
that are now being solicited by 
the various school boards. 


Submit the requirements to 
us and we will go into the 
matter thoroughly, submitting 
sample assortments. 


All styles of school rulers 
graduated to give the best 
service in all grades. 


Ruler makers since 1888 


AMERICAN MANUFACTURING 


CONCERN 
Falconer, N. Y., U.S. A. 


Established 1807 
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STANDARD ENVELGPE SEALER MAN 
PANY, Everett, Mass The exhibit consis 
line of mailing machines, comprising enve 
affixers, suitable in size and capacity for 
houses; also the new Standard Postal Permit 
device designed for use in connection with po 
to first-class mail. This machine will autor 
individually from a large stack, imprint 
the postal authorities, at the same time cou! 
ing and sealing each successive letter, a 
continuous speed of 10,000 per hour can be 
operator. The booth was in charge of F. W 
ager, assisted by H. C. Hoskyns, secreta 
Boston representative 
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Profit Tips 


A Page of Ideas for Enterprising Fountain Pen Dealers 


PREPARED BY THE W. A. SHEAFFER PEN COMPANY 


May, 1921. 








FORT MADISON, IOWA. MARCH 14, 1921 Dealéy ‘Protection 


Dealer Co-operation 











A. C. PARSONS 
Jeweer ; Oprician 


OFFICIAL WATCH INSPECTOR 
©, & FR. CG. AND FIO GRANDE WESTERN 


S1® MAIN STREET 
Grano JUNCTION, CoLo. 


March 22 
19 21 
Mr. J. G. Orr, Mgr. 

W. A. Sheaffer Pen Co. 

Denver, Colo. 


Dear Orr:= 
You will be interested in this: 


Yesterday we received two Gold band "Life-Times" 
from the factory and it occurred to me that the best way 
to sell ‘em would be to go out and show ‘em. This morning 
I took the two $10.00 pens and five of the Regular "Lifers® 
and went out and interviewed some of Grand Junction's bus- 
iness men. The result was that I sold the seven pens and 
also the Boss's and my own personal "Life-Time". That was 
the extent of our stock. I found out that a great many 
pens can be sold by a little personal solicitation and I 
intend to keep up the good work by going out after ‘em ocoasion 
ally. 


If you have a leather or cloth roll that I could 
carry about a dozen "Life-Time" pens in, I wish you would 
send me one as I intend to take some with me on all of my 
trips around this part of the country. 


I enclose copy of order which I am sending direct 
to the factory in order to save time. 


Very truly 


The NEW EDISO 


“The Phonograph With a Soul” 

















What HEADWORK plus FOOTWORK Can Do 


Given a pen of such recognized merit as the 
SHEAFFER “‘Lifetime”’ plus effective advertising, 
the average dealer has but to add a dash of in- 
itiative to build up a sizable volume of sales 
and profit. 


Every dealer, like Mr. Parsons, has spare moments 
when he can slip away from his store and demon- 
strate the wonderful qualities of “Lifetime.” Every 


man that writes wants a good, reliable pen—but 
unless he happens to be in your store he puts off 
buying one. A little visit to him overcomes his 
inertia—witness the success of Mr. Parsons. 


You can sell the SHEAFFER “Lifetime” just as 
fast as Mr. Parsons by doing just as he did. Be- 
cause no pen gives you such a barrel of talking 
points as this wonderful business man’s pen. 








Address communications to Sales Department Ww. A. SHEAFFER PEN ©0., Fort Madison, lowa 
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to demonstrate the necessity of having Nelson's Loos Leaf Er 
cyclopaedia in every home 
THORP & MARTIN COMPANY, Boston, Mass. horp & Martin 
Company, conducting a commercial stationery and off supply 
business, demonstrated the Autopoint pencil in tl! booth This 
ore 00 ‘ Hi pencil is made in seven styles from 60c up. Five grades of leads 
£ eae «5: jae are available as well as erasers. The Efficiency file, manufactured 
‘eu i by the Efficiency Products Company of Cleveland, Ohio, the Strap 
BN eB pe flex folder, using straps instead of rings for holding papers, manu 
e ers 96.0.” 8 factured by H. W. Whittemore & Company of Medford, Massa 
fe Bot chusetts, were included in the exhibit. M. L, Dicky was in charge 
ic assisted by salesmen from the store. 
Fe TYPE-ADDER COMPANY, New York, N. Y This company was 
i demonstrating its machine on various makes of typewriters Th 
ore 00 Ye Type-Adder combines four functions: Writing, adding, subtracting 
- : i checking, in a single operation. It does everything from heading ir 
So = ig the date, name and address, to computing and writing the fina 
; C2 ~ 2% total. Vertical or cross additions may be made as desired. This 
usiness = % device makes of the typewriter a two-purpose machine (1) a 
a listing-adding machine, and (2) the same dependable typewriter as 
y before without interference with touch, speed or quality of work 
The exhibit was in charge of A. Brunswick, secretary of th« ) 
pany, and his assistants were Miss S. Abelman and J Ludwig 
Ae N. E. Fallot of New York City visited the show during the week 
UNDERWOOD TYPEWRITER COMPANY, New York, N. ¥ The 
elle complete line of Underwood bookkeeping machines were demor 
strated here. Special features of interest were also shown tracing 
el 1c e the art of writing from early times down to the present Speed 
experts demonstrated what can be done on Underwood typewriters 
+ in the rapid and accurate transcription of copy or dictation The 
speed demonstrations of one minute duration by the speed oper 
C a orm tors of this company created a great deal of interest The numbe 
of words written by the operators were shown o 4 ground glass 
illuminated dial, the device being connected to the machine of the 
DIRECT PE operator. The exhibit was under the direction f genera sale 
RSONAL SALES LETTERS manager J. E. Neahr. 
. . . . “ UNITED STATES BULLETIN SERVICE, Bosto1 Mass., and 
are getting the business this year. Every- Washington, D. C. This booth was devoted to a business forecast 
bo 
oii a - a service conducted by the organization This orga zation conducts 
body knows that. The problem 1S how to an economic statistical service with business in general forecast 
. m y ing any changes in commodity prices. They dea wit credit state 
increase the volume ot your correspondence ments and forecast the credit of a firm as we \lso deal w 
. ° ° : ° sales forecast, labor forecast and investment forse - The ser 
without low ering its quality. includes a weekly bulletin dealing with all thes lifferent topics 
Ss e Aaron M. Jones was in charge, assisted by C Young W I 
Tower, R. E. Jackson and G. F. Moulton. 
. VICTOR ADDING MACHINE COMPANY Cc} I Se 
THE MEILICKE DICTAFORM does just Marchant Calculating Machine Company exhibit 
. VISIBLE RECORDS EQUIPMENT COMPANY HI (See 
that. It dictates your own best letters— man Corporation exhibit.) 
; P ~ WALES ADDING MACHINE COMPANY Bos Mass ind 
and does it in one-tenth the time. Your Wilkes-Barre, Penna. In addition to the regula s of Wales 
‘ visible adding machines the company showed for the first time s 
letters are there—full concise shrewdly new 100 class portable adding and listing machins This macl 
° : ras - has al! the standard features of the regular Wales machine 
worded—ready to » DIS - , é is a little smaller, and on account of the ilu nu iS¢ 
: a r the typist to copy. You aluminum base weighs only thirty pounds The vere Ste 
$1 ylv ce ft — 7 * n exhibition the Model 30 twin counter subtracting ma ne, equipp 
mply call off the index numbers. Dicta nei nt eerie teenies ares Maw Gediaa> wed elet 36 & 
i ‘ > Inct- , chine, which is an eleven-column machin: lipped with tl 
) > 
torm re Spe ynds instantly. variable split-nine-column visible bank transit achine, equip] 
vith shuttle carriage; style C poster, equipped with shuttl 
. riage, which automatically non-adds the io imt for 
You can “get out” 300 letters a day—Dicta- posting. Tip Wales machines are ciectricaly or & Servs 
. 4 ; - exhibit was in charge of G. L. Rogers, New Engla listrict ma 
form dic dd. “very > 7 ager, assisted by the salesmen of the Boston T AN. S 
ctated. Every one of them you at eh Tait mein Memteaent euenstenent mé 
r it——- sate . » Warren Ide, factory superintendent from Wilke« I s 
your best. Just try it—and watch results. saan teaid abana Gh te eau. 
WALKER LITHOGRAPHING & PUBLISHING COMPANY, 1 
THE MEILICKE DICTAF ton, Mass. This company publishes sales pron 1a ind ft 
is i oe- systems, installing them as well. Thev w ] g 11 na 
‘ a if ORM iS Inge system for each need, if necessary. C. H Whitti ral ma 
niously design 2d to x . , ; + and secretary, was in charge, assisted by T. W. ‘ is, J. 5 
¥ “ _ r maximum convenience tael, H. Walker and P. C. Newell. 
. anidity ’ at? . . . : WENSELL & COMPANY, Boston, Mass é ) 
( d1¢ > 7 ! 
and rapidity of operation; substantially Beck Duplicator Company's self-feeding duplicator, the Everes 
; r , [a6 three styles and the Ironclad duplicator whic! ! pies witl 
built for many years copying ribbon. This self-feeding Ironclad duplicator is a gelat 
\ - . 4 roll duplicator with an attachment which feeds sheets of pape 
. » of active use. A one at a time to the duplicating surface Mr. D McGille 
‘ » * . Cc. A. Goodrich and W. C. Wensell were in cha I 
“A Se 8) handsome, compact, H. W. WHITTEMORE & COMPANY, Medford, Mass, (S 
J, “o “ 4 & Martin Company exhibit.) 
Dotan ready-for-action 
“a 3* en ~ e P Po 
‘ file worthy ofa The Typewriter Contests. 
plac e at vour The only contest held at the show was t New Englat 
. novice typewriting contest. This was d under Inte 
elbow. And the national contest rules and was presided over by Prof. J. N 
more vou use Kimball. Miss. Wiliford E. Wheaton of the Stone Business 
* ‘ : College, New Haven, Connecticut, and Madeline C. Hunt 
it the more of the Bay Path Institute, Springfield, Massachusetts, too! 
—_ it’s worth. first and second place, respectively. Third ice Was take 
by Cecilia Misbach of the Royal Business College, N 
Ord 1 Haven, Connecticut, and fourth place by Helen E. Galla 
rder today gher of the Bryant & Stratton Commercial School, Prov 
fromour rep- dence, Rhode Island The net records per minute wet! 
: a 71, 67, 67 and 66 for the first, second, third and fourth 
resentative More than 67 students entered this contest and the ge 
or write us eral average of the records made, considering the 
: time they had studied typewriting, was excellent 
direct. 
di ye ged Now With Woodstock. 
Meilicke Calculator Company Tics Uk ins joule’ the’ slak Ol the Wood 
equipment field, ‘has joined the staff of th Woodst 
Makers of Time and Money-Saving Efficiency Devices [Typewriter Company to look after the business in Wis 
° or sin Headquarters will be in Milwaukee Although ex 
E-340 N. Clark St. Chicago, Illinois perienced in many divisions of the field, Mr. Mayhew is 
an old typewriter man. He will give good account of hin 
self in the new territory. 
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The Faultless Turning Post Ledger 


Built Exclusively for Machine Bookkeeping 












Capacity 200 to 1100 Accounts 


~~ 


TURNING POST 
FEATURE 

















Permits instant reference to, 
and clearly reveals the bal- 


“NON-SLIP” 
POSTS 






» 
a 
me , 
een 


Oval shaped posts release or ance of each account. i Milled posts prevent sheets 
lock the sheets instantly | from slipping during posting 
100% expansion permitseasy / 


manipulation of sheets,@ 
which insures more work 
with fewer motions. 


Adjustable and Detachable Ratchet Stands 


STATIONERS LOOSE LEAF COMPANY, Milwaukee, New York, Chicago, U.S. A. 

















Loose Leaf Products 





The Miller Line of Flexi-Post Binders 


Acknowledged the W orld’s Best Binders 


paid. tn ae wend Exclusive link post construction. 
ACITY There is always a two-inch expan- 






















< sion, permitting easy manipulation 
™ HINGED... CASE CLOSING co: : . 
GEES TOPS MAKING of sheets. Positive locking feature. 
“EHEM NON-PROTRUDING 
MECHANISM CASE INTO Flexible capacity 
tm WHICH LINK POSTS ARE 
ORAWN TO COMPRESS from one sheet 
SHEETS AND LOCK to an ry 
THEWBINDER y numbe 
desired 
FLEXIBLE LINK POST 
FOR_EXPANSION WITH- 
FOUT AD SECTIONS 
atl * The 


Non-Protruding 
Sectional 
Post Binder 
with 
Expansion 


PY@@elll gal ic PRODUCTION 
DEPT. “The Binder that Grows DEPT. 


with the Business’’ 


STOCKKEE PING PURCHASING 
DEPT. DEPT. 





e 
ee ae 6 <10ue Live Post Wirm Sections Aocee 


Wren Linn Ports An 
Orawn To Comome ss 
Smee rs Axo Loca 
Twe Bimaen 


Batu Flare 
Sane invo Poe Cove 5 Ty) ENCE 
Woe» Bevoer ls Coo se 0 CURRENT LEDGER Faultless Flexi 


Cr18.¢ Lawn Pos? wh Pw Secrions hook Fan 
/lmeneasing Capacity 





Ficmace Linn Post 


i reeumce Line Post 
4mo Locn Tut Bimota Fon Expansion Witrau" Aoved Secrions Fon § spansan WImaut A0IeO SECTIONS 


STATIONERS LOOSE LEAF COMPANY, Milwaukee, New York, Chicago, U.S.A. 
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The Faultless, Scratchless 
Current Ledger 
‘‘The Pioneer Steel Back Ledger’’ 


Bound in Russia Back and Corners, Cor- 
duroy Sides. Made in one, two and three- 
inch minimum capacities, with 100% Rubber 


. jumpers 
expansion. Prevent 


Scratching the Desk#@” 


—_ 
we 
<< 





The Progress Sectional 
Post Binder 


is made in all standard bindings and in 
many stock sizes, to meet every loose leaf 
requirement. The leather covered metal 
hinge completes its handsome appearance. 





The Percentric Sectional 


Post Binder 


has the ‘“‘Switch Button”’ center lock, which 
cannot get out of order; made in all stand- 
ard bindings and carried in many stock sizes. 
The leather covered metal hinge completes 
its handsome appearance. 





The Miller Price 
Book 


Made in 3 in., 1 in., 
13 in. and 2 in. capaci- 


The Excello Solid or Sectional ties, in various bind- 


Post Binder ings, with covers both 
stiff and flexible. 





Made with posts ;‘; in. in diameter, 
with sliding button, snap lock, that 
cannot be jarred loose— simple and 
secure. Canvas binding with heavy, 
reinforced hinge, leather corners. 


STATIONERS LOOSE LEAF COMPANY, Milwaukee, New York, Chicago, U.S.A. 
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Loose Leaf Products 








The Faultless, Scratchless 
Ledger Metal 


is a pressed, cold rolled steel case, operated by 
toggle-link action centered over a right and 
left-threaded screw. End and center bridge 
plates or braces insure strength and rigidity. 
Ends of metals have rubber bumpers. The 
bumpers prevent metal scratching the desk. 
Ledger made in stock and special sizes. 

Nickeled Finish. 1, 2 and 3-inch Minimum Capacities 


with 100°; Expansion. Four Telescoping Posts ;°5 inch 
diameter. 





PERCENTRIC 
Top Lock With and Without 
Metal Hinge. 


Aluminum and Rubber End Caps. 





The Excello — Sectional or Solid Post Metal 


Made with snap-lock device, with self-locking button 
which cannot be jarred loose. Case is nickel plated and 
is exposed in binding. Slot in locking case makes it 
unnecessary to lift cover over posts. 

Made with two interchangeable solid posts, ;% in. 
diameter, or with sectional posts same diameter. Made 
in many stock sizes; specials to order, but in certain 
definite post centers only. 





PROGRESS 
End Lock With and Without 
Hinge Lug Extension. 
Metal Construction of Heavy Tubular Steel Case With or Without Metal Hinge. 
Top Lock Style, operated by a slight turn to 
the right_of “Switch Button” Key. End Lock Style operated by Key. 





The Progress Sectional Post 
Metal — End Lock 


Made with tubular top and bottom cases. 
Posts riveted’so they cannot work loose. Posts 
either ;°; in. or 3 in. diameter. 


The Percentric Sectional Post 
Metal — Top Lock 


Made with tubular top and bottom cases, like 
the Progress, but with a snap top lock. Posts 
are either ;°; in. or *¢ in. diameter. 


The Semi-Ready Sectional Post 
Metal — End Lock 


Undrilled cases, equipped with locking mech- 
anism. Semi-ready metals are made with the 
tubular top and bottom cases. The book- 
binder, with but little mechanical equipment, 
can drill holes for the posts; rivet these in 
place and attach the ends. Rubber or alum- 
inum ends. Posts either *¢ in. or ;°; in. 





Miller Ring Book Metal 


14 in., 1 in., 114 in., and 2 in. Capacities 


The strongest and most efficient ring metal 
made; 14 in. and 1 in. capacity metals made 
to open with thumb trigger at end of metal; 
larger capacities opened by pulling rings apart. 
Concave plates to which rings are attached 
insure flat writing surface and increase capac- 
ity of book. 


STATIONERS LOOSE LEAF COMPANY, Milwaukee, New York, Chicago, U.S.A. 
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Foreign Traders Hold Convention. 

Before this issue of Office Appliances reaches its readers 
the eighth National Foreign Trade Convention will have 
been held. This convention took place at Cleveland, Ohio, 
May 4 to 7, inclusive. James A. Farrell is chairman of the 


convention and QO. K. Davis, secretary. The first general 
session, that of Wednesday, May 4th, was called to order 
in the Hippodrome at 10 o’clock in the morning. The 


iorning addresses included “Financing Foreign Trade,” 
by Fred I. Kent, Bankers Trust Company, and “Frozen 
Credits”—what they are and how to thaw them, by W. P. 
G. Harding of the Federal Reserve Board. A trade ad 
iser meeting was held at 12:45 p. m. and at 2:30 p. m. the 
second general session was called to order. Addresses 
were presented on value of long credits to the exporting 
manufacturer, by George R. Meyercord, Illinois Manufac 
turers Association; the lumber exporters’ need for long 
redit machinery, by J. J. Donovan of the Bloedel-Donovan 
Lumber Mills: credits in the export of textiles; credits in 
the exports of specialties, by F. H. Taylor of the S S. 
White Dental Manufacturing Company; financing agricul- 
tural exports 

At 7 o'clock a dinner was given by the Export Managers 
Club of New York. In the evening group sessions com 
menced at the Hollenden, Statler, Cleveland and Winton 
hotels. Group 1 took up the general topic commercial 
education for foreign trade. Group 2, in co-operation with 
the National Association of Credit Men, discussed foreign 

lits. Group 3, in co-operation with the Export Man 
ers Club of New York, discussed problems of the ex 
port manager. Group 4 took up the subject, “The Motion 
Picture in Foreign Trade.” Group 5, in co-operation with 
the American Manufacturers Export Association, discussed 
the subject, “Export Problems of the Manufacturers.” 
Group 6 took up foreign trade advertising. Group 7 dis 
ussed inter-American trade relations. Group 8—Interest 
of Agriculture in Foreign Trade, Group 9—Banking serv- 
ice to Foreign Trade. This discussion was in co-operation 
with the American Bankers Association. Group 10, in 
o-operation with the American Exporters and Importers 
Association, discussed the service of the export commission 
house, Group 11 discussed trade relations in the far east. 

[These group discussions were scattered throughout the 
ur days of the convention 
he third general session took up various addresses, such 
as the “Effect of Double Taxation on Our Foreign Trade,” 
“Use and Value of Foreign News,” and “Settlement of Our 
Export Plans.” J. Walter Drake of the Hupp Motor Car 
Company spoke on “Government Service to Foreign 
[rade,” and an address was presented on the subject, “Rea- 
sonable Policy for American Foreign Loans.” 

At the fourth general session James A. Farrell, chairman 
of the National Foreign Trade Council, discussed “Ameri 
an Maritime Policy.” Other topics brought up for dis 
cussion included “Marine Insurance Operating Problems 
and Inland Waterways.” 

The fifth and last general session brought all of the re- 
ports of group sessions together and the report of the 
general convention committee, followed by miscellaneous 
business and adjournment. 

The series of exhibits were arranged in the four hotels 
mentioned, limited to foreign trade publications and banks 

Entertainment was provided for the ladies accompany 
ing convention delegates. This included trips about the 

tv and vicinity, music, etc. During the session of the 
convention the group session reports of the several de 
partments of the federal government interested in the 
development of foreign trade were available for consulta- 
tion and advice 

\n address was presented by Dr. R. S. McElwee, head 
of the Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., on the “Trade Plans and Exchanges,” and 
an address on “Foreign Market Surveys,” by E. G. Mont 
gomery of the Bureau of Markets. Practical developments 
of the Edge law banking was the topic presented by Philip 
B. Kennedy of the First Federal Foreign Banking Associa- 
101 Wesley Frost of the Department of State also pre 
sented an address on trade plans and exchanges. Many 
other addresses were presented at the group sessions by 
men connected with leading concerns in various lines 


redi 


Waterman Benevolent Society Show. 

Last month the Benevolent Society of the L. E. Water 
man Company presented a minstrel show in Prospect Hall, 
Brooklyn, N. \ There were 2,500 Waterman employes 
and guests present to witness a sterling performance which 
was ably staged and acted. The singing won much ap- 
plause. A dance followed the performance. 





YOU 
CAN 
SELL 


Our “LIKE NEW” Rebuilts are 
ready to sell or to be used 








UNDERWOODS 


by anyone—at any time 
and are as STANDARD 
as gold 


T 100% 
ONTHLY 
ROFIT 


If you doubt—ask us! 


GENERAL 
TYPEWRITER 
EXCHANGE 


INC. 
30 Main Street, Brooklyn, New York 


Formerly at 35 York Street) 
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RISHEL DESKS 


Flat Top Roll Top 
Typewniter Office Tables 


Makers of Fine Furniture Since 1867 


J. K. Rishel Furniture Company 


Williamsport, Pa. 
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New House in Carbon and Ribbon Field. 


The name of John Allen is not new in the carbon and 
ribbon industry, but Allen & Company, the present concern 
of which John Allen is the active head, is a recent organi- 
zation, created through a combination of the interests of 
several men long active in various branches of the carbon 
and ribbon field. 

John Allen has spent thirty-four years manufacturing 
this line of products and has been for so long a well-known 
figure in the industry that he is now recognized as one of 
its pioneers. During his early connection with the field, he 
spent some years in the employ of some of the foremost 
manufacturers in the east. In 1895 he formed the John 
Allen Company of New York, which became well known 
in the field and continued in business for more than twenty 
years 
' Allen & Company, the present concern, was organized 
about a year ago. It includes in its persorfnel Frederick 
H. Mahler as secretary in charge of the sales department 
a man who has spent the last fourteen years in active work 
connected with the sale and distribution of carbon and 
ribbon products. Louis Marcelini is factory superintend 
ent. He has spent the last twenty years in the manufac 

ig end of the industry and has put in the past ten years 











| 
JOHN ALLEN FREDERICK H. MAHLER 


or so in direct connection with Mr, Allen and his interests 
in the field. 

Temporary quarters for Allen & Company were secured 
some months ago at 26-28 Downing Street, New York 


City, where a complete and well equipped plant was in 
stalled and put in operation. Plans were worked out for 
the future and a permanent location was sought. Mr 


Allen’s many years of work in the heart of the paper job 
bing district of New York caused him to feel a natural 
desire to continue business in the neighborhood in which 
he had established himself years ago. Accordingly, nego 
tiations were finally closed with the RoVan Corporation, 
with which Mr. Allen is connected, whereby the property 
at 11-13 Vandewater Street and 17-21 Rose Street, New 
York City, was secured and the company permanently es- 
tablished at that address, the RoVan Corporation having 
previously boug the company. The present equipment 
of Allen & Company was moved to Vandewater Street 
May Ist and plans have been worked out for additional 


modern equipment which is being added as rapidly as pos 


t 
h+ 
a) 


sible. With larger quarters, better facilities and a more 
convenient location, Allen & Company feel they are now 
fully prepared to care for the needs of their customers to 
the best possible advantage. A complete line of both type 


writer and pencil carbons is being manufactured, likewise 
a comprehensive line of typewriter ribbons. It is stated 
that the efforts of the company will be directed toward 
the production of a line of goods that will measure up to 
the fullest needs of every business both in quality and 


service. One of the individual features claimed for the 
line is a permanent black carbon of very high finish and 
pronounced color made in all different weight sheets. The 
company is especially interested in the export business and 
is familiar with the packing and shipping of goods and 


general conditions surrounding the export trade. 


Sayre Joins Staff of Indianapolis House. 
_R. W. Sayre has become manager of the commercial 
furniture department of the W. K. Stewart Company, In 
dianapolis, Ind. He will start a special service to clients 
who are in need of expert advice as to installation. 
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There’s a 
Significant 
thing about— 


DIEMER 
PRODUCTS 


Whenever a dealer be- 
comes, for the first 
time, a retailer of 
DIEMER PRODUCTS 
he usually “feels his 
way” by placing a small 
order for a few select- 
ed pieces. 


Within a short time, 
however, -the new 
member of the Diemer 
family identifies him- 
self as one of us by 
placing a much larger 
order and then follow- 
ing it up with ever in- 
creasing frequency. 


This speaks volumes 
for the turn-over en- 
joyed by Diemer deal- 
ers. And _ turn-over, 
you know, is the lead- 
ing factor in a profit- 
able business. 


107-09 Lafayette St. 


New York, 
N. Y. 
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Meetings and Dinners 





New York Stationers Study Fountain Pens. 
The April dinner of the Stationers’ Association of New 
York was held at the Drug & Chemical Club, April 18 
Mortimer W. Byers, secretary of the National Associatiot 
of Stationers and Manufacturers, presided in the absence 
ot Henry Frank, president of the New York Association 
Reports of offices were read, the secretary’s statement 
showing that there is now a membership of 150. During 
the past year. fifteen new members were added to th 
rolls. In two years, due largely to the energetic efforts 
of Mr. Hill, chairman of the membership committee, the 
Association had made a net gain of fifty new members \ 

rising vote of thanks was tendered by the membership 





Mr. Hill. 

N emerging from the chaotic mer- The annual outing was discussed. Two propositions 
ch di ° di : f th l f were considered—an outing at Gedney Farms, following 
andising con itions o e ast few the practice of recent years, or a smoker. The expression 
months, business men, universally, of the majority of the speakers was !n favor of the smoker, 
tti bett ti f l which would enable employer and employee to meet o 

are ge ing a , er conception o val- common ground and discuss problems of the trade. 
ues; in doing this they have studied bet- The nominating committee reported. The election re 
ter business methods than ever before. seated the directors whose terms had expired Edwin 
Smith (John Ward & Sons): Clarence M. Smith (Smith 


‘. ‘ & Thompson): J. W. Collins (W. Reid Gould); John E 
For that reason they readily recognize Myers (John E. Myers, Inc.); J. J. O'Brien (J. J. O’Brien 


the economic possibilities of the & Son). eee 
Discussion on Fountain Pens. 


e Mortimer O’Connell, of the L. E. Waterman Company 
nstant e erence l es gave an interesting talk on fountain pens. He showed the 
necessity of stationery dealers installing equipment to re 


pair fountain pens. He urged this, not only as a means 


The saving in reference time, and the of increasing — but of ingen a real service for 

4 a : ° customers. Should a fountain per sold by the stationer 
possibility of keeping important papers get out of order, or need repairs, it is to the dealer’s ad 
or data within easy reach, appeals to vantage to make the repairs in his store. This saves th 


user the loss of use of the pen while it is in transit to the 
manufacturer, and awaiting its turp with the thousands ol 
other pens sent the maker from al! parts of the country 


every desk worker. 


The experience of those who stock This — — gon oars 3 =~ weeks. In — 

° cases the stationer wi oan the customer a pen from 
Kohlhaas Instant Reference Files has stock, possibly losing an opportunity for its sale, and in 
been that their sale not only increases volving the trouble of putting it in shape for sale on its 
the number of satisfied customers, but return. 


that the unconscious advertising of Another advantage to the dealer in oper iting his ow! 
repair shop is that he can contrel some business from 
those customers has a large cash-in large users. These prefer to buy direct from the manu 
value. facturer, on the ground that the dealer cannot render effi 
cient service in cases where repairs are needed. Mr. O’Con 
There is no better time than now to ask nell placed the annual production of fountain pens in the 
° United States at about 20,000,000. Stationers are not get 
for more complete details. ting their share of this business because they do not back 
up their sales with prompt service in repair work. He 
said that in the past few years his company had instructed 
hundreds of stationers’ clerks in the art of adjusting and 
repairing fountain pens, and giving them coaching in their 
sale. The L. E. Waterman Company is prepared to ex 
tend its facilities in training stationers to handle their own 
repairs. 


Atlanta Stationers’ March Session. 


The March meeting of the Atlanta Stationers’ Associa 
tion was heid March 31. A representative attendance was 
present. The meeting was devoted largely to discussing 
the proposed organization of the Southeastern Division of 
the National Association of Stationers and Manufacturers 
which was consummated at Birmingham, Ala., early in 
April. 

The April meeting of the Atlanta stationers was held 


April 28. 





The Kohlhaas Company Worcester Stationers’ Educational Meeting. 


The Worcester Stationers’ Club held a meeting at the 
Worcester, Mass., Automobile Club in April. A talk on 
480 Lexington Avenue 183 N. Dearborn Street the application and sale of loose leaf devices was made 

NEW YORK, N. Y. CHICAGO, ILL. by Thomas Roe, of the Irving-Pitt Manufacturing Com- 


pany. The Worcester Stationers’ Club plans a series of 
educational meetings. 


Manufacturers of Instant Reference Files 
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TYPEWRITERS 


At a time when every dollar m 
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When a user of office equipment compares the work of € 
and cents basis the Royal is the natural, almost inevitable. 


The Royal Typewriter can improve every letter that you send oak 
each letter more nearly accomplish the purpose for which bic 
wish to convey a sales argument, the Royal Typewriter i es 
of that sales argument. If you wish to establish the credit, e and Lapeer ee 
of your organization it will help in that direction, also. sage the Royal. Sap 
Typewrite r improves the result-getting power of correspondence——~EVERY letter _ Ky 
sf 


through EVERY channel and avenue of your business. P 24 


o¢ ; 
What is such a machine worth to you? On a basis of finer work, slone—the 
force and effect that it will add to your correspondence—the Royal i is. a superior — 
> 


value. After you have compared, also, the greater durability, 
and ease of operation, there should be no question in your wie sede, the reasons — : 
for Royal superiority. A brief trial is thoroughly CONVINCE | 
Royal office today for a demonstration. 


ROYAL TYPEWRITER COMPANY,. < 
Royal Typewriter Building, 364-366 Bra ; 
Branches and Agencies the Wofld 
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—« BOTILITY— 


The paramount consideration 
in office chairs 


In producing office chairs that will be satisfactory to both 


of its utility is absolutely necessary. 


To manufacture a line of chairs that 
merely looks well because of design and 
finish would be to forget the main pur 
pose of its production. We feel con 
fident that our great volume of orders is 
mainly due to quality and utility of our 
workmanship. 


Catalogue covering com- 
plete line of “Better Built” 
chairs sent upon request. 


Conrades Manufacturing Company 


Second and Tyler Streets 
SAINT LOUIS, MISSOURI 











dealer and customer, keen consideration 
No. 446HS 
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Bridgeport Meeting of “Vallies.” 


The feature of the Bridgeport meeting of the Connecti- 
4 , “igi ‘ 
cut Valley Stationers’ Association April 13 was an ad- 


dress on “The Opportunities of Selling Office Furniture.” 
vas W. E. Andrews, agency manager of the 


The speaker 

Yawman and Erbe Manufacturing Company, Rochester, 
N. Y. The theme of Mr. Andrews’ talk was for the dealer 
facilities in selling office equipment. It 
enables the dealer to place his equipment on the basis of 


hat it can do for the consumer, rather than to dispose of 
a group or omer desks and filing devices which are de- 
livered to t user as mere merchandise, leaving him to 
vork out their efficient use as best he can. Mr. Andrews 
showed h the dealer can use to advantage the various 


Ips furnished by the manufacturer. 


Future meetings of the Connecticut Valley Stationers’ 


Association are scheduled thus: June 8, Hartford, Conn 
annual ( September 14, Hartford. Conn October 
19, Bridg Conn.: November 9, New Haven, Conn 
] 1 1, 1922, Hartford, Conn February 8 (annual 
og Springfield, Mass. 
Powers of Trade Associations. 
. speci mmittee of departmental managers of the 
mbet Commerce of the United States has been 
ted t ynisider “What are the legitimate functions of 
ga yns.”” It is expected that a report will 
se which led to the formation’ of by far the 
est nut r of these Associations was the informing 
1 education of their members as to many trade practices 
nd problems hich could not be effectively dealt with in 
lividually i 
Much good has resulted from most of thts work, not 
ly to such trade lines as have organized, but to the ul- 
tim ite nsumer as well. Standardization of products, 
shipping methods have helped deliver 
Q user food materials not only in more sanitary 
lition but in convenient quantities 
\ few have subjected themselves to criticism and have 
ceived s attention by certain agencies of the Gov 
ernment through a misconception of their proper functions 
ind legal limitations, but the number is relatively small. 
Ma ( omplaints against them are for technical 
1 ns due to a lack of knowledge, or the ability to de 
their limitations. 
here is, therefore, needed for the guidance of all co 
g ations an authoritative setting forth of 
mentals which should govern the proper ictivi 
ti S 1 lies and it is towards this end that the Cham 
s tal preliminary step 
Horder’s “Addasale Frolics.” 
‘Addasale Frolics’” was staged April 23 at Oriental 
Consistory hali, Chicago, by the Addasale Club of Horder’s, 
\ thusiastic audience of Horder employes, their 
ds and individuals active in the stationery trade was 
ed by a sprightly musical revue It was 
en by |. White and William Murray The stage 
direction was in the hands of I. J. White 
he revue was presented in two acts of five and six inci 
dents respectively. Solo and chorus numbers were given 
by the company, with organ selections on the Consistory 
organ by Owen W. Brown. 
T he ast of the “Frolics” included Cecelia I Bredt, 


Marie Neuzil, Mr. Ingram, Mr. Nimmy, Rose Goodman, 
1. J. White, Randall Krelle, J. Arthur Phillip, Carl Guthier, 
Rose Nessel, Mr. Redmond. Assisting in the musical num- 
bers were Misses Harriett Pottman, Mae Connelly, Marie 
Eichman, Mary: Heraty, Rose Nessel, Helen Chase, Mar 
garet Grieve, Hazel Richards and Fannie McCoy. The 
male chorus comprised Messrs. Braunling, Pulaski, Cole- 

. Hansen, Madura, Starr, Snelling, Prescott and Red 


Specialties introduced were dancing by Dorothy Lewin 
d | Karger; banjo features by I. J. White, assisted 
Mr. Ingram and Mr. Nimmy; dancing by Miss A. de 
coulet J. Arthur Phillip. The dance arrangements 
ere by J. Arthur Phillip. 


Dancing followed the performance: 


“Vallies’ May Meeting. 
The Connecticut Valley Stationers’ Association meets 
May 14 at Springfield, Mass. F. E. Frost, Worcester, will 
speak on “Proper Accounting Methods for the Retail Sta- 


tioner.”’ 
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Dependable 
PLATENS 











24-Hour Service 


At the Re-covering Stations 


Every platen is accurately ground 
and you will find no “running out” 
in our work. 


en is our aim and no better rub- 
ber than we use is obtainable. 
Each core is re-covered with a 
jacket especially prepared to give 
the best results on the particular 
machine for which it is to be used. 


Durability and the proper resil- 
ncy 


[If you will send us your platens 
once you will become a steady cus- 
tomer. Our years of experience 
are a guarantee that you will get 
quality and service. Give us a 


trial 





WAR FABRIC RIBBONS 


[here are a few more of these ribbons 
left. Just the thing for rentals and gra- 


tuities. Ask for samples and prices. 


RUBBER COVERS 


Our Cover Department is now pre- 
pared to turn out rubber dust 
covers of ANY SIZE OR SHAPE 
and in any quantity. Tell us your 
requirements, that we may submit 











samples and prices. 


PLATEN RE-COVERING STATIONS 
506 Market St., San Francisco, Cal. 
449 Central Ave., Newark, N. J. 


Send your platens to nearest station. 
Rubber Cover Department at Newark. 


AMERICAN WRITING MACHINE CO, 


449-455 Central Avenue Newark, N.J., U.S.A. 
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“Meat Twice a Week.” 
A narration of the beginnings of the envelope industry 
pOHERTy in The Red Envelope referred to the habits of frugal New 
Englanders before the Civil War. The individual was 
Cyrus White, one of the founders of White & Corbin, 
which later became a part of the United States Envelope 
Company. 





Mr. White practiced frugal living and believed that all 
those associated with him in business should do the sam« 
and on one occasion, having noted the fact that the 


butcher stopped at Mr. William H. Prescott’s house twice 
during the week, took him to task for his extravagance 
The conversation as reported to me by Mr. Prescott rat 
something fike this “Henry, does the utcher sto] 
your house twice each week?” and when Mr. Pres 
acknowledged that to be a fact, Mr. White’s reply was 
“Humph, humph, I don’t wonder you can't lay up a 


money—meat twice a week.” 
The account in The Red Envelope cites a 


paper prices, which makes our recent experiences see 
trivial. The paper stock used before the war cost eightee 
cents a pound. In 1865, toward the close of the ir, tl 


same stock cost forty-five cents a pound 





New Secretary for Connecticut Valley Stationers. 


> 


Owing to the resignation of C. R. Ki rn ¢ Ne 
7 Haven, Connecticut, who has been for sometime secretary 
Prevent Strained Nerves of the Connecticut Valley Stationers’ Association, president 
D. D. Macdonald of the association has appointed E. W 

e Pape of the Adkins Printing Company, New Britain, Co 
that Mean Mistakes necticut as temporary secretary. A meeting of the ass 
ciation was held on May llth, at which Mr. Macdonald 


said he hoped the association would confirt $ 


ANY a stenographer is blamed _ for ment making Mr. Pape permanent secreta 
errors in her work when the real - - 
trouble is that she has not been provided H. K. Brewer Company Dines Sales Force. 
with proper equipment. 3ent backs and The H. K. Brewer Company, New York, N. Y., held the 
. . . . { - <erte , > ’ , 4 P > f 9 { ) 
strained eyes, from reading copy laid flat first of a series of dinners for its sales forces March 24 
agers : . ‘he ° his embraced the salesmen from the various Brewet 
on the desk, result in tired senscing v= and mis- stores. Mr. Davies, of the New York office of the Stee 
takes. Avoid mistakes by providing a Do- Equipment Corporation, addressed the March gathering 
hertv Type-O-] iner The dinners are arranged by R. J. W. Huff, retail man 


ager for the H. K. Brewer Company. 


Directly Before the Eye Philadelphia Shaw-Walker Dinner. 


The Type-( )-Liner is just at the most con- A dinner was tendered the sales force of the Shaw 

. % os ° . ° alke <5 « ILGl- . oa >. recent] one 
venient position for reading—directly be- Walker Company, Philadelphia, Pa., recently. J. F. Stone 
. . - general manager of the Capital Service Company, wa 
fore the eye and squarely above the ma- the speaker of the evening. Those present were Messrs 
chine. Emptage, Stone, Shannon, McConnell, Magill, Longstreet 


Strauss, Norton, Strong, Lutz, Poprass, Doyl [cKinne 


It Indicates the Line Graffins, Reese and Heckman, 


A broad metal ruler on the Type-O-Liner Rhode Islanders Hear About Pens. 
indicates the line that is being copied. <A The Rhode Island Stationers’ Association met April 18 
: 2 A ) : cea oa nee ae 4 larcer atten ne than «anal 
touch of the lever to the operator’s right at Providence. There was a larger attendance than usual 
= ; 5 Among the speakers was Mr. Halsey, of the Esterbrook 
adjusts the ruler to the next line. Steel Pen Manufacturing Company. He made a talk o1 


It Folds in the Desk The Making of Pens.” 


oP Bae! : ’ é Chicago Bowling Tournament. 
The Type-O-Liner is always ready for 


A bowling tournament in Chicago is under the auspices 


work because it folds in the typewriter of the Association of Commerce. Horder’s, Inc., is rep- 
desk. No bother of lifting it about—no up- resented by one five-man team, two doubles and two 


. . : ; gles. 
Setting—no jarring action. 5. 
. A two man team from the Smith Typewriter Sales Co1 


Consider also that the Type-O-Liner pany is entered: W. H. Jerrett and Paul A. Behrent 
costs less, is light and trouble proof. — — 
How many can YOU sell to YOUR New York Foreign Trade Conferences. 
office trade? sal nny tire : eae 
[he National Association of Manufacturers will hold a 
trade conference in New York May 16-18 Ambassadors 








and commercial representatives of thirty nations will par 
} 


ticipate. United States governmental departments will be 
represented. 
The Doherty Mfg. Co. pies, 


4903 Harlem Avenue Manco Club Annual. 
Cl l d.O The eleventh birthday of the Manco Club (William 
eveianda, ° Mann Company), Philadelphia, Pa., was held April 2. The 


dinner included vaudeville entertainment and community 
singing. A June outing is being planned 
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Shifting for Capitals 





Ball Bearing Long Wearing 


In shitting to write capital 
letters, the operator of the L. C. Smith 


& Bros. Typewriter presses the shift key and raises 
the type basket. The carriage is unmoved. 

This is important for several reasons. It takes no heavier pressure 
to raise the type basket or segment, whether the operator is using a reg- 
ular Model 8, or a wide carriage model. The non-shifting carriage pro- 
vides a printing point that is stationary at the moment of type contact— 
no jiggling of the carriage up and down or forward and backward. 

And the shifting operation, like all other essential L. C. Smith oper- 


ations, is a ball-bearing one. 


Our free illustrated catalog wil! give further explanation. Ask for it. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 
Syracuse, N. Y. 


Branches in all principal cities 
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Send for descriptive 
booklet and im- 
pressive list of users. 
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Sileut_Star 


The Noiseless Typewriter is as wel- 
come to the stenographer as to the execu: 
tive. 

By eliminating the incessant click-click 
it makes the isolation of stenographers 
unnecessary, and permits you to enjoy 
the full use of the telephone. 


Before, your ear was in competition 
with the neighboring din; or else, speak- 
ing very briskly, you commanded quiet. 
Now you need not interrupt the labors 
of your secretary even during a long dis- 
tance conversation. 


The first morning with The Noise- 
less Typewriter in your office seems bless- 
edly unreal! Such peaceful quiet. Con- 
versation in ordinary modulated tones. 
Low voiced dictation with other type- 
writers busily writing nearby. 

Thinking is a noiseless process. In- 
sistent distracting clatter impairs the 
power to think quickly and clearly. ‘The 
Noiseless offers you permanent relief 
without sacrificing speed, touch or beau- 
tiful work. 


Ask for a demonstration. 


” NOISELESS 


TYPEWRITER 


THe Notsetess Typewriter Company, General Sales Offices, 253 Broadway, New York, N. Y. 
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Owl Classes Graduate at N. C. R. 

There were 657 graduates from the Owl Classes of The 
National Cash Register Company at Dayton, Ohio, April 
12. There is finesse in calling the night school students 
‘Owls,” not only because of their using the hours of 
larkness for preparing for larger tasks, but because they 
1ave absorbed some of the wisdom for which the owl is 
typical. The 1920-21 school session conducted twenty-one 
lifferent cl The graduation exercises included ad- 


asses. 


dresses by John F. Ahlers, chairman of the educational 
ommittee; Dr. Barr, head of the hygiene department; 
Welfare Director Garland; C. E. Steffey, general sales 
manager, and Superintendent Hartman. A feature of the 


program was exhibits of dresses, hats and knitted garments 
yroduced in the millinery, dressmaking and knitting 


classes. 


At the conclusion of the program refreshments were 
served by of the home economics class. 
Some of the popular courses in the N. C. R. Ow! Classes 


salesmanship, advanced salesmanship, agen 
and public speaking. Men from these 
work in the field, and making good 


element 
v office pt tice 
lasses are already at 
cords 


Accessories for Dealers’ Advertising. 
he accessory advertising matter supplied to dealers by 
the Eaton, Crane & Pike Company, Pittsfield, Mass., is of 


type that merits extended use. One of the current 
ures is series of cut-outs for window displays show- 
g colonial maid. There are eight pieces, in delicate 
olor Cat irds, also suitable for counter use, teature 
Highland linen, Crane’s linen lawn and Crane’s kid finish. 
\ counter display for Crane’s linen lawn makes an asset 
counter space Various display cards in color are de- 
signed to accompany showings of specific lines \ set of 
three counter cards explains correctness in stationery selec- 
S Lant slides for moving picture advertising are 
evoted to both social stationery and Berkshire typewriter 
apers \ wide variety of electros for newspaper adver- 
ising 18 avallable 
\ thre window background screen has been de- 
sed for dealers of the Yawman and Erbe Manufacturing 
Company They are adapted to many uses, and capable 
iffordi attractive effects in window dressing 
Che Work-Organizer Specialties Company, Detroit, 
Mich., distributes to dealers a poster stamp to attach to out- 


mall, pack 


ages, etc. 


Dealers oft the Shaw-Walker Company are furnished 
h a Skyscraper paper weight to distribute for adver- 
g purpos ' 
Rexall Philosophy on Fountain Pens. 
Stationers may be interested in the policy of the United 


j many Rexall 


Drug Company, the supply source of the 
item for 


drug throughout the country A recent 
druggists handling fountain pens said 
“Suppose you stocked a dozen fountain pens costing 
to retail at $1.00 and you sell only ten. Assum- 
cost of doing business is twenty-eight per 
ten pens have cost you $2.80 to sell and, with 
your original investment of $7.20, represent a total invest- 
$10.00—so far you have just got your money 
Don’t you see that your profit is buried in the re 


stores 


at your 


cent, thos¢ 


ment oft 


back 


maining two pens? But when you do move them you get 
your profit—$1.44 in this instance—or twelve per cent.” 
A concrete instance of the importance of increasing the 
dealer's average sale is given. 
[If you increase your average sales four cents per cus- 


tomer this means to you, on a business of only $12,000 a 
year, representing about 36,000 sales, an extra 
$1,440. As your expenses are practically the 


- 
net profit would be at least $500.” 


business of 


Same, your 





N. Y. Sales Branch of Hammond to Move. 


\ removal will take place on May Ist, 1921, of the New 
nch of the Hammond Typewriter Company, 
Duane 


street to 305 Broadway, corner of 


York sales 
trom 4 Warre1 
street, 
improved facilities accomplished by this organization 
will bring the Hammond into closer touch with the type- 


writer section of New York, promoting service and a 


more satisfactory condition all around. 

The New York branch office is in charge of Charles 
QO. Garner, manager, who has been associated with the 
company for many years. 
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More Desirable Than Ever 


UR new catalogue has a 


message for you. It tells of 
tables that are fitting tributes 
to the office that requires the best ; 
whether it be the large handsome 
designed table for the Director’s 
room, or the more staple kind for 
the modest office. 


St.John’s quality is recognized 
by business leaders from coast to 
coast. Every table is guaranteed 
to give satisfactory service. Many 
progressive retailers have found 
that these are the tables that they 
can sell profitably. 


We will gladly send our 
catalogue upon request. 


ST. JOHNS TABLE COMPANY 
Michigan 


Cadillac 
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Satisfies Modern Ideas 
in Office Equipment 


lift dilapidated old-style waste 

basket will soon be in the same 
class with the public drinking cup. It 
is being supplanted by attractive, sani- 
tary baskets of metal. 


The modern business man is critical of 
details and sensitive to impressions. 
He knows how a dirty, tattered waste 
basket affects his opinion of the other 
man. 


His knowledge of psychology tells him 
that a neat, handsome Dan-Dee waste 
basket, finished in harmony with the 
refinement of his other office equip- 
ment, may be worth thousands of dol- 
lars in its effect upon the other man’s 
opinion of him. 


The dealer who gets in on the ground 
floor of this growing demand for 
waste baskets of character is bound 
to cash in big. The sooner you 
identify your store with the Dan-Dee 
line of metal goods, the firmer will be 
your hold on the vast future business 
and the bigger your profits. Don’t 
wait until your competitor has all the 
business in your territory. And re- 
member it’s better to be able to tell 
your customers when they ask for 
Dan-Dee waste baskets, “Yes, I have 
them” than “No, but I can get them 
for you.” 


Write today for complete details of 
our line and our splendid sales plan. 


ERIE ART METAL CO. 


ERIE, PENNA. 


The Dan-Dee line includes Round and 
Square Waste Baskets, Towel Baskets and 
Hampers; strong cash and _ security 
Boxes, etc. 


The Dan-Dee Dain- 
Tee line helps you 
sell more Dan-Dee 
products and _ in- 
cludes exquisitely 
decorated Round and 
Square Waste 
Baskets, Book 
Racks and Boudoir 
Boxes. Write for 
information con- 
cerning this new 
line and new plan. 
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Old Vermont Store Changes Management. 


The Griswold store, Bennington, Vermont, dealers in 
sporting goods, music, pictures, talking machines, sta 
tionery and books, has recently undergone a change of 
management. E. T. Griswold, who has conducted the 
business for a number of years, while still retaining the 
proprietorship of the store, has retired from active man- 
agement and has turned the control of the business over 
to his brother, J. L. Griswold, who returned some months 
ago after having spent a year with one of the largest stores 


of its kind between New York and Chicago carrying the 
same line of merchandise as the Griswold store. Chis 
experience will put the new manager in a position t 
enhance efficiency and service of the local business. Som 


changes in the system have already been made and it is 
expected that at an early date ideas will be worked out 
which will result in a considerable expansion « 


i ilready 
large business. The fo'lowing history of the Griswold store 


was taken from a recent issue of the Bennington Bannet 

“Griswold’s is one of the oldest stores in Bennington 
T. Griswold having been actively connected with retail 
merchandising in this town for a longer per probably 
than any merchant at present doing business in Benning 
ton. The present business was established by E. B. Gris 
wold, father of E. T. and J. L. Griswold, in 1875, in the 
Putnam House block where the Marshall show rooms ar¢ 
now located. In 1889 it was moved to the building next 
door to where they now are (where the Checker-line mar 
ket is), and the firm name was changed to E. B. Griswold 
& Son. In 1895 the business was again moved to where 
the Partenope shoe repair shop is now located 

“In 1897 E. T. Griswold and Andrew Maurer ight out 
the stationery business of C. A. Pierce & Co., publishers 
of the Bennington Banner and soon thereafter the business 


of E. B. Griswold & Son and that of Griswold & Maurer 
were moved into the double store occupied at present 
Some time after the death of E. B. Griswold, Mr. Maurer 
purchased the stationery stock of the firm but in a year 
later E. T. Griswold by repurchase became the sole pro 
prietor of the two concerns which were united and have 
continued to be known since as ‘Griswold’s, Mr. Maurer 
continuing as manager of the magazine and stationery de 
partment. 

“With the present change it will hereafter be known as 
‘The Firm of Griswold.” From the sporting goods and sta 
tionery lines, musical and art goods were added and the 
store has been recognized as headquarters for these goods 
for many years. They were among the very first dealers 
in this part of the country to sell talking machines, having 
the agency for the old Gramophone in 1892, and have kept 
pace with the industry as it has developed 


] 
i 


“With the many novelties that dovetail into the various 
lines, the store has become widely known as a stopping 
place for tourists looking for local information or where 
they can pick up novelties as souvenirs This is almost 
weekly attested to by the many letters received from all 
over the country from tourists who have at some time or 


another passed through Bennington and stopped at ‘The 
most interesting shop in town.’ ” 


Adding Machine Man Goes Into Bond Business. 


D. H. Van Valkenburgh has severed his connection witl 
the Federal Adding Machine Corporation in New York 
City with the intention of associating himself with 
department of a high grade security house on the Pacific 
Coast. Mr. Van Valkenburgh has been identified with the 
adding machine field for the past ten years, having been 
connected with the Wales Adding Machine Company, 
3urroughs Adding Machine Company and American Can 
Company, besides his recent connection with the Federal 
While with the Wales Company he succeeded in landing 
one of the largest adding machine orders ever taken. This 
order was secured from the Crane Company of Chicago 
for about ninety machines for use in their many branch 
offices. 


the bond 


Hammond’s San Francisco Branch in New Office. 
The San Francisco branch office of the Hammond Type 
writer has been moved from 461 Market street to 51 Second 
street, bringing the office more closely into the business 

section of San Francisco. 

The San Francisco branch is in charge of J. H. Sait, 
manager. Mr. Sait has just been appointed to a managerial 
position. 
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he Points of Pal 


Point 4—Salability 


PAlL—the pencil, sells to everybody because 
he’s the king-pin of a type of pencil that has 
come to stay. Everybody uses a pencil, and 
everybody can afford a PAL, for he retails at 
$1. In Canada $1.50. 


Full pages in Saturday Evening Post and 
Literary Digest are telling PAL’S story to 80% 
of your customers every two weeks. Most 
folks read one—or both—of these great mag- 
azines, with circulations in the millions. Then, 


the Sales Helps we supply—free—are real 
helps. 


Advertised in Saturday 
Evening Post and Liter- 
ary Digest fortnightly 
during 1921. 


he pencil 





PAL has fewer parts—simple and strong. 
Takes standard leads and carries extras. A 
good eraser and a reliable pocket clip. Silver- 
plated finish, chased design. Also made in 


short style with ring in cap. 
r Other Big Wri ? 






























































Vrite for the PAL Book—tells the whole story. 
Points The Hoge Manufacturing Co., Inc- 

—Profit 215 Fulton St. New York, N. Y. 
—Turnover Canadian Representative: 
—Quality A. J. McCrae, 23 Scott Street, Toronto, Ont. 

, INT, =e 5 lll mA 

other ads in | WUATHAUAVLAIH WII 

Office A om 
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Clerk D is making change from his cash drawer. The amount of the sale is 
shown at the top of the register. The other clerk is handing change and parcel 
to the customer. He made change from his own cash drawer. 


A separate cash drawer for each clerk 


This makes clerks more efficient because: 


@ Each clerk is responsible for the business he 
handles. 


@) In case of error it shows who made the mistake. 


@) It gives each clerk credit for the work he does. 


An up-to-date National Cash Register with separate 
cash drawers measures the ability of each clerk. 


Up-to-date National Cash Registers are made with any 
number of cash drawers, from one to nine. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CoO. 


DAYTON OHIO. 
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Exhibition of the Printing Trades. 

[he fourth national exposition of the printing, book 
binding, advertising, publishing, lithographing, stereotyp- 
ing, electrotyping, engraving, photo engraving, paper, pa- 
per box manufacturers and allied trades was held during 
the week of April 25th to 3th inclusive at the 12th Regi- 
ment Armory, New York City, under the management of 
the National Exposition Company, Inc., of which Harry 
4. Cochrane is president. 

There were more than a hundred exhibitors Among 
those exhibitors whose names are well known to the sta- 
tionary trade we note the following American Type 
Founders Company, American Printer, The Addresso- 
graph Company, The O. M. Edwards Company, The Gold- 


ing Manufacturing Company, Hamilton Manufacturing 
Company, Mailometer Sales Company, Multicolor Sales 
Com 


Company, representing the Lisenby Manufacturing 
nanv: Mentges Folder Company, Praemfix Company, Wal- 
den Publishing Company, The Checkometer Company, Du- 
1 ry re P . Ty »-Addresser Manufacturing 
plex Envelope Company, lype-Addre¢ r Manufacturing 
Company. 

Most of the exhibitors were manutacturers directly con 

‘ted with the printing, engraving and allied trac 


Brisbane Discovers “Peptimist.” 


Arthur Brisbane, the highest-paid editorial writer known, 


s discovered the word “peptimist.” It appeared in a 
string of papers using his daily feature. The omniscient 
Arthur is a little late in his discovery The Columbia 


] 


. ‘ | 
rraphophone Company has issued a house organ called 








‘Peptimist” for several years | Ss vear a De -oit 
blication in the building material field took up the name, 
the thought that it had coined a vord I on 

ng of it prior use, the Detroit paper a loned 

he name “Peptimist.” Here follows the Brisban¢ dis 
nt 
* 
Somebody invents “peptimist,” opposite of “pessimist.” 

“peptimist” has in his system “pep,” which refuses 

e pessimistic or admit that 105,000,000 people must 
le down hill because other millions in Europe chose to 


killing each other 
\ good specimen of “peptimism” 
business men 1s 


od Typewrite 


ste five years 
interest 
Under- 


hiring 


that should 
fered by the management of the 
Company, building new factories, 
new men and publicly announcing its belief “that | 
is only just starting.” 
“Peptimism” 


usiness 


Sa good word. 
Analysis of Marketing. 
Paul Cherington 
Graduate School of 


formerly professor of marketing in the 

Business dministration, Harvard 
University, has written, “The Elements of Marketing.” It 
is a volume 238 pages, published by the MacMillan 
Company, New York, N. Y. The book deals with the 
fun tions of marketing, discussing in simple terms the ba- 


sic principles »verning the transfer of merchandise from 


lucer to ynsumer. It has the modern iewpoint 

are three sections, listing merchandise according to 

Goods for manufacture; (2) Equipment: (3) Goods 
retail consumption. 

fessor Cherington wrote the book as a text for stu 

s, or a deep economic study of this absorbing subject 

The principles are illustrated with concrete prob!ems of 

merchandise distribution. The author’s aim is to delve 


x forms of the mechanism of distribu 


ehind the 
I veloped under modern 


ich have de conditions 


Volume on Trade Associations. 


Tr ide Associations’ isa book on the voluntary reani 
ns of various lines in commercial and industrial ac 
ies. The author is Emmett Hay 
reasurer he Book Paper, Cover Paper 
g Paper Manufacturers’ Associations and 
American Trade Association Ex 


tivit Naylor, secretary 
and Writ 
president of 


ecutives. In the | 0k 


Mr. Naylor analyzed a typical trade association, showing 
its purpose, structure, methods of procedure and valu \ 
brief discussion of the trade association is given. Phe 
book includes a number of charts and a list of associatio1 
names and addresses. “Trade Associations” is published 
by t Ronald Press, New York, N. \ 

[here are people who, instead of listening to what is 
being said to them, are already listening to what they ar: 
going to say The Hub Guide Post 
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The Hall-mark 
of Quality 


This identifies the 
product of an organization with 
many years of successful opera- 
tion behind it. The most valuable 
of the fruits of this successful op- 
eration is the good will of the deal- 
ers—those are installing 
Furnas Furniture in offices where 
We 
plan to work that the Furnas line 
may become better with each suc- 
ceeding year, in the belief that it 
will strengthen the dealer’s good 
will, in proportion. 


trade-mark 


who 


discriminating buyers reign. 


Only two pieces of our com- 
prehensive line are displayed 
here. Ask for a catalog that 
you may become acquainted 
with all the various num- 


bers. You will profit. 





Furnas Office Furniture Co. 


Indianapolis, Ind. 





Style 359 
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“THE EIGHTH WONDER OF THE WORLD” 


Mt Hammond %e 


Selling what your 
customer needs is 
GOOD Merchan- 
dising. 






tr. Dealer 
We submit the Lottowing bornta 
of MULTIPLEX HAMMOND construction 


and versatility. You may form 


yous own conelusions as to the 
mobovtion of your patrons who 
would requize quel ouch equibment= 
Uh they knew 14 was avattabte. 
EXCLUSIVE MULTIPLEX FEATURES 


Instantly changeable type of many styles. 
Two type-sets always on the machine. 
Any other type or languages selected substituted in a few 
seconds. 
Automatically uniform typ: impression: 
Exceptionally beautiful work. 
Condensed construction—compact and light. 
Various sciences represented by respective symbols. 
Velveiy key touch—light and agreeable. 
Universal key-board, shift keys right and left side 
Cultivated touch unnecessary. 
Alignmen: never varies. 
Stencil cutting—at its best. 
Unlimited width of paper accommodated. 
Splendid carbons (manifolding). 
Large and small type on the same machine. 
Aesthetic appearance. 
Durability supreme. 
Especially economic ribbon system. 
Writes Index Cards flat—no bending. 
180 (and over) characters on each machine. 
STANDARD, scientific, keyboa-d. 
Quick ribbon replacement—simplified. 
Check writing—perforating—type. 
Special literary characters. 
SPECIAL MODELS 
Variable letter spacing,— 
Condensing of writing to 14 usual space. 
Mathematica!l-Engineering with Special Char- 
acte:s'and Symbols. 
Addressing machine stencils. 
Technical special characters — Engineering, 
Chemistry, Astrology, Int. Phonetic. : 
Reversible for,—Oriental and Occidental lan- Portable Aluminum 
guages on same machine. Light Weight 
Oriental languages only. —11 Pounds 
Special wide carriages. 


Will do everything that any other typewriter will do and 
many things that no other typewriter can do. 





BUSINESS SCIENCES LANGUAGES 
LITERATURE ENGINEERING CHEMISTRY 
MEDICINE MATHEMATICS SURVEYING 


All on ONE machine 





“Many Typewriters in one.” 

Type-sets in many styles and many languages. 

Two type-sets, or languages, always on one machine. 

“JUST TURN THE KNOB” and change from one to another. 


‘““DEALERS”’ 


Many caluable territories open. 


The Hammond Typewriter Company 
535 E. 69th Street, New York, N. Y. 


Representatives for British Isles: 
THE HAMMOND TYPEWRITER COMPANY, Ltd. 
75 Queen Victoria Street, LONDON, ENGLAND 
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National Chamber on Overhead. 


“How to Distribute Overhead Expense in Good and Bad 
Times” is the subject of a bulletin issued by the Fabri 
cated Production Department of the Chamber of Com 
merce of the United States. 

“Our cost systems are too inflexible,” the bulletin says, 
“under ordinary cost methods, still largely in use, over 
head expenses are spread too thin in times of forced pro 
duction, and massed too heavily in periods of slight de 
mand and output, giving in the latter case costs that are 
artificially high and unfair to the public, and moreover 
costs which the market will not generally sustain 

“Cost systems should provide that these expenses usu 
ally designated as overhead expenses, should be pro-rated 
on the basis of a normal year—the 100 per cent mark on 
the business thermometer. Thus in time of unusual pro 
duction, production exceeding normal, the overhead should 
be more than used up in costs, and a surplus out of over 
head cost created to take care of those times when the out 
put is below normal, and the overhead charges not fully 
cared for in the costs of that year.” 

“To take a very simple illustration: Let us assume the 
normal output of a department is 100 pieces and the over 
head $100, or an overhead charge of $1.00 per item If 
the department produces 150 pieces at a normal overhead 
charge of $1.00 per item, not only will the $100 overhead 
be used up, but there will be an additional $50.00 as a re 
serve. When the output of the department drops to fifty 
pieces, only $50.00 overhead will be applied to this re 
duced production, and the difference made up from th 
reserve established during unusuai production 

The “Normal Year.” 

“The determining of a normal year is not an easy mat 
ter. It requires a long look behind, not forgetting also to 
look ahead. It is by no means sufficient to accept the op 
erations of the preceding year as the sole standard. The 
normal year is different for a new organization or indus 
try from what it ts for one long established 

“The setting up of estimated overhead charges based on 
a normal year does not, mean the abandonment or com 
promising of actual overhead costs. 

“It is not the intention to forego or wipe out a single 
dollar of overhead expense that can be legitimately and 
fairly charged to operation, sales or administration.” 

In conclusion the bulletin says that “the treatment of 
overhead in the way indicated is not a panacea for all our 
industrial ills. The control of overhead in a manner fair 
to the business men as well as the consumer is one step 
and only one step toward realizing more stable prices and 
eliminating those wild fluctuations that culminate in in 
dustrial depressions. Such a consideration also points out 
the moral that the hope of permanent reduction of costs 
rests in the greater, more. continuous and more regular 
use of our industrial facilities. 

“Thousands of firms went through the recent years of 
full blast operation upon a basis of overhead distribution 
essentially unfair to them. A start in the right direction 
must be made, and upon such firms is urged a consider 
ation of adjusting overhead charges on the basis of a nor 
mal year, and it is so advised both as an advance in sound 
cost accounting and as a measure to facilitate that busi- 
ness revival we all desire, need and anticipate.” 


Advertising Does Pay. 


\nother instance of the ignorance of the people who talk 
out loud in moving picture theaters: 

A funeral scene of the late John Burroughs, the well 
known naturalist, was thrown on the screen 

A gallant young fellow desiring to explain such a myste 
rious picture to his young fair friend (most of these thea 
ter loud-talkers want to explain something) said: 

“That’s the funeral of John Burroughs, the adding ma 
chine king.” 

His mind was too occupied with the mysteries and won 
ders of the adding machine, to hear the titter that his ri 
mark caused.—Kansas City Post 





Why Letters Get Lost. 


Letters held too long out of file. 

Letters taken from file and no record made of them 

Correspondence fastened together by clips, into which a 
stray letter can snuggle safely. 

No standard method of filing firm name and individual’s 
name.—“The Skyscraper” of the Shaw-Walker Company. 
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Brewer Building, 
Boston, Mass., Arch- 
itects: Densmore & Le 
Claire, Boston. Con- 
tractors: George A. 
Fuller Co., Boston. 
Linoleum laid by C. 
C. Batlev Co., Boston. 

















Better Office Floors-- 


Ten stories of light, airy offices in the 
Brewer Building, Boston. And 10,000 yards 
of the floor in this thoroughly up-to-date 
building are covered with Gold-Seal Battle- 
ship Linoleum. 


For the Workers 

A rich brown or green expanse of floor, 
warm in winter, cool in summer, quiet at all 
times. Springy resilience and comfort under- 
foot. The nightly task of cleaning is easy— 
in the morning a spotless floor, business-like, 
beyond reproach. No dust germs on the sur- 
face and none in the air. Everywhere a health- 
ful cleanliness because the floor is sanitary. 


And for the Owner 
The 100% efficiency of a guaranieed floor— 
every yard protected by the Gold-Seal money- 
back pledge of satisfaction. 
The U. S. Navy Specifications ought to sat- 
isfy the durability requirement in any floor- 
covering. But Gold-Sea]l Battleship Linoleum 


GOLD SEAL 
Battleship Linoleum 


( THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 











more than meets these requirements; that is 
why it easily withstands the heaviest wear and 
tear in offices, corridors, and halls—wherever 
traffic is severe. 


Gold-Seal Cork Carpet 


Gold-Seal Cork Carpet gives cushioned quiet 
and luxurious tone to the floors it covers. 
Different shades of rich brown, green and terra 
cotta (ten in all) offer greater latitude in fur- 
nishing those rooms where a particular color- 
scheme and an absolutely silent floor are de- 
sired. Durability and your satisfaction are 
assured, by the iron-clad Gold-Seal Guarantee, 


Our staff of floor-covering experts is at your 
service at alltimes. Specifications for laying and 
samples sent on request. 


CONGOLEUM COMPANY 
INCORPORATED 
Philadelphia New York Chicago Boston 
San Francisco Cleveland Minneapolis Dallas 
Kansas City Pittsburgh St. Louis Atlanta Montreal 








On every roll of Gold- 
Seal Battleship Lino- 
leum will be found our 
Gold Seal bearing this 
definite pled ge—‘‘Satis- 
faction guaranteed or 


vour money back. 
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Globe- 


BUILT TO ENDURE 
STEEL FILING CABINETS 


33 INCH STEEL HORIZONTAL SECTIONS—33 Inches Wide—50 Different Sections 
FoR ae 


2 eee 


J 


dhe G lobe -=We rt) icke Co. CINCINNATI 
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srpicle 


BUILT TO ENDURE 
STEEL FILING CABINETS 


33 INCH STEEL HORIZONTAL SECTIONS—33 Inches Wide—50 Different Sections 


al Be) oe 


Ru 


Ask for Globe- Wernicke Catalogue 820 The World's 


Business 
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RUBY Nk. No. 72 


Serves A Double Purpose 


—Where a 
Thin 
Hard 
[ndelible 


Neat 


—line is required by 








Bookkeepers 
Accountants And where a 
en Close-grained 
Lon g-lasting 
Excellent 


And 


Non-smudging 
—line is required for copy- 
ing or duplicating work. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 


vt 


May, 1921. 
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February Exports of Metal Cffice Furniture. 


United State S exp 


tries during February, 1921. 


Department of Com1 

Countries 
eee $ 
I 


Germany 
(;reece ..... 
Italy cee 
Netherlands 
Portugal 
rer ree 
Switzerland 
England ; 
Scotland ‘eens 
Ireland 
Canada 
Costa Rica 
Guatemala 
Honduras 
Panama 
Mexico ° es 
Newfoundland and 
Labrador 
Barbados 
Jamaica 
Trinidad & Tobago 
Other British West 
Indies : 


February 

United States exp 
ing Februdry, 1921. 
ment of Commerce 


Countries. 


tg, $ 
Azores and Madeira 
Islands ... 


Belgium 
Czechoslovakia 
Denmark .. 


Finland ...... 
France ...... 
Germany .... 
RRPOECE ..csccccs 
Hungary 

Italy ete 
Netherlands 
Norway ..... 
Poland and Danzig 
Portugal re. eee 


Roumania ; 
Russia in Europe 
ME -0.h4 0 0s 
a 
Switzerland 
Turkey in Europ: 
England 
Scotland 
Ireland és e- 
Yugoslavia, Albania, 
eee’ bomwadaed é ae 
Bermuda ..... 
British Honduras, 
Canada 
Costa Rica 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico Sse 
Newfoundland an 
Labrador 
3arbados 
jamaica ....... 
Trinidad & Tobago 
Other British West 
Indies 
Virgin 
U, 


Islands ae 


; 
I 


>. 


Shipments to 
Alaska. ...$724 


Hawaii....$10,628 


rts of metal office furniture 


nerce: 
Countries 
2,354 Cuba 
440 Haiti ae 
944 Dominican Republi 
42 Argentina 
570 Bolivia 
1,974 Brazil 
4774 Chile 
25 Colombia oy 
2,049 British Guiana 
70 Dutch Guiana 
29,167 Peru 
1175 Uruguay 
600 Venezuela 
KO. Se ees eee 
256 British India 
261 Straits Settlements 
778 Dutch East Indies 
6,122 Japan 
13,023 OS rece er 


Australia ete t 
163 New Zealand ... 
705 Philippine Islands 
804 British So. Africa 
1,343 Madagascar ....... 
Portuguese Africa 
108 


Exports of Typewriters. 
rts of typewriters by countr 
By the Division of Statistics, 


Countries 
Cuba 
OO errr ae 
244 Dominican Repubtic 
36,153 Argentina 
260 Bolivia 
2,112 Brazil 


89,755 Colombia 


6,850 


16,543 Ecuador ..... 
10,212. +~=British Guiana 
1,320 Dutch Guiana 


120,852 
95,985 


French Guiana 
Paraguay 


7,391 EAS Aaa ees 
22,845 Uruguay 
2,256 Venezuela 
16,082 Aden 
75 China 


50,251 Chosen * 
5,833 British India 
27,716 Straits Settlements 
856 Other British East 
536,878 ee xe eee: 
19,640 Dutch East Indies 
210 French Indo China 
Portuguese East 
250 OS Serre 
627 Hongkong 
207 =Japan 
97,018 Oe oper. & i 
721 Turkey in Asia .. 
1,500 Australia 
2,155 New Zealand 


695 Philippine Islands. 


5,487 Belgian Kongo 
4,826 British West Africa 
47 746 British South Africa 


British East Africa 
234 Canary Islands .. 
614 French Africa 
3.361 Liberia 
8,044 Madagascar ....... 
Portuguese Africa 
178 Egypt 


99 Total 


Non-contiguous Territories. 
Porto Rico.. 


f 


aa $1,911,315 


by coun- 
By the Division of Statistics, 


bho 


$ 811 
310 
4,424 
16,155 
659 
3.827 
2,924 
7,225 
1,520 
116 
2,283 
652 
281 
1,819 
2.786 
16 
22,882 
1,405 
2,943 
5.888 
1.989 
9 027 
3,528 
70 
260 


.$199.393 


ies dur- 


Depart 


be 
uit 
wit OO tn DO : 
—vI 


“1 00 
ws wus & 


Pen 
& wn 


685 
69.688 


32,711 


950 
82,246 


140 


60 
10,182 
19,304 

1.338 
1,919 
103,400 
9.896 
55.060 
> 


1,657 
46.865 
2,845 
296 
5.605 
150 
50 
6,280 


11,120 


- 
356 


$1,146 
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There is no Retail Business 
that cannot use to advantage the 


P. &M. 


SELF INDEXING BILL 
AND CHARGE SYSTEM 


An extensive knowledge of bookkeeping 
is not required, merely the fundamental 
rules governing debits and credits. 





This is one of the many reasons why this 
system has been adopted by Grocers, 
Garages and smal! business houses. 


The Outfit 





A simple, direct and accurate method 
for keeping accounts where an itemized 
monthly statement is required. 





Outfits carried in stock, ready for 
immediate shipment. 


The Plew & Motter Department 
of 


The WORKMAN 
Manufacturing Co. 


Capital and Surplus $300,000.00 


Racine Ave. and Monroe St. CHICAGO 
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February Exports of Adders-Calculators. 


United States exports of adding and calculating ma 





chines, by countries, during February, 1921. By the Divi 
sion of Statistics, Department of Commerce 
Country. Number 

Amsieta.....s. md eo Ate 9 $ 1,933 
SEPT Tee ashe Re 28,130 
Czechoslovakia ‘ bg 61 15,931 
Denmark ....... a i 31 1,169 
France ....... a 86 22,330 
Germany ... eid 128 34,688 
NE ga Sha ice Dp : a ] 507 
Se tae * ae * 100 18,628 
Netheriands ... ; 22 7,295 
ES Ore 274 30,565 
Poland and Danzig 59 19,143 
Portugal ....:.. sate l 67 
Aa ; 20 7,024 
Sweden .. Pt Ss 1,588 
Switzerland ae ; 69 16,987 
PMOIARE .......0<.0 wid ees 115 55,833 
Canada .... at = er ae 199 23,646 
Costa Rica .. pace 2 420 
Guatemala ........ l 325 
PROUGUMIAS «2... + ccs P eet ar ; ] 300 
ae ne 7 1,785 
NEE SE ET 5 Pid. eck baale @ ee 58 7,865 
Newfoundland and Labrador .... } 3,940 
Barbados .. : 2 318 
Ce etree ck 2 452 
Trinidad and Tobago ay 5 1,97 
RM. (cate, Cee ape . 37 4.693 
Virgin Islands of U. S.. eee 2 317 
Dominican Republic ... ae 6 1,349 
ee , : 60 15,581 
re . J 11,395 
a ae Le AR ee 15 3,266 
Colombia .... 13 2,641 
British Guiana ... ; : 2 39] 
. .. ee ere Za 3,318 
eueuay 2c... ~ 5 900 
Venezuela ; - ] 325 
ee oo ee Sans Se wee 21 53: 
British India ... ; ; ; 375 
Straits Settlements ees l 455 
Dutch East Indies aa 3¢ 9 208 
PIOM@KONe ......... sie 15 2.700 
OO ee 13 2,422 
Australia ...... 7 8 4,248 
Philippine Islands 1] 1.291 


) Q49 


Our new moderate price pat- +s Lene gh gala eed baci - _ 

OS ror ee hes ] 150 

terns have helped to make the ipa = —— 

auc : ota sete : eee 0/0 $374.65! 
transition to a lower level easy Shipments to Non-contiguous |e tenga 


Countries. imbe 
a) ; a 18 $ 2,912 


for the dealer. Porto Rico ....... Of 17.085 


When you are fortified with February Exports of Cash Registers and Parts. 


United States exports of cash registers and parts dui 
ing February, 1921. By the Division of Statistics, Depart 


these Sikes Leaders- you can ment of Commerce ) 
. . Cash 
go over the top with confi- — —- fae 


Denmark 


sf 


dence——-Plenty of patterns | Gotmiy 0c) 3 ee Ok Sai 
Greece 3 839 33 


for all__Prompt shipments +i Sa ; piace: i ener 


Netherlands ... , 2 


> rs NOPWAY .c..c: 29 9 379 539 

through full-time production. | S28 Ro *0 
Sweden ... ti ea. ae 18,265 347 

Switzerland a ae 17,137 114 

England ... ; S86 160,067 5,553 


e aoe ere 38 2,070 8,19 
The Sikes Company oe Set . 500 ” 


Panama 32 10,832 
23rd Street and Passyunk Avenue —— ba 1,807 
Phi . Newfoundland and Labrador ] 50 } 
iladel hia U. 4 A. OO eee a Baste ai bce l 343 
Pp ° Trinidad and Tobago nee 24 
ce? . 2 eee 20 11,844 632 








Dominican Republic 6 1,29; 











) 
U 


24 
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KEEFE BROS. COMPANY 
GENERAL CONTRACTORS 
96 FRONT STREET 
worc TER MASGAC se s 


Pebruary 9th, 1921. 


Steel Equipment Corporation 
Avenel, New Jersey. 


Attention: Mr. Theo. Becker 


Gentlemen: 


This is to inform you that the Security fice 
Safe purchased from you through your local representa 
e and 3 cated in our ioe on the fif 
es Building came thr in exceller 
jering the creaenteus fire 


so from the fact that we pulled down on top of 
ast wo stories of sixteen inch brick wa 
ed to view in the debris. 


The safe was in the smould 
»f five days before we were abl 
and water was being played on it most of th 


ur records came through in such good shape that 
affered no loss. 














Dealers who like to sell safes 


on the basis of performances when 


Another Proof of the 
Secunity C)ffice Safe 


ERE is the story of the terrific Worcester fire. 
Again the Security Office Safe withstood de- 


structive forces of 
fire, water and 
precipitation and 
saved another 


business. 


Such. thrilling 
facts are continu- 
ally available for 
Security dealers 
and such evi- 
dence sells more 
safes. 


Total Losses 


From Yesterday’s Fires; 
eeneee- ce About $850,000 


sult.of a ey 

clock last aan the 

loss in oes fres 
at $2.000,000 Aga 


mat: tely $860. apt seattle 


omplet- complet) the act actual loses when they have been 


is eati-| however, believed to be approxi- 
st this) mately correct. 
ere is tasuranc of approxi 


The Knowles Building—Arrow points 
to location of Keefe Bros. office 


The Security Office Safe, No. 56 style, 
after being opened following the fire. 





$2,000,000 


total| dglinitely established, the tota! is 


Kaowles Building Greatest Less. 





ee he Kr 


in actual use should know more about the Security Office Safe. 








HE THREE SINGLE DO 


Made in four st: 


indardized sizes, in 


large quantities, reducing costs. 


A new Safe circular is ready. 


Write for it. 


STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 
New York Branch: 25 West 45th Street 
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a This label certifies to two hours’ protection against i 

heat at 1850° F. The ‘*Y and E”’ safe is the only ee 


dry-insulated safe with this Class “‘B’’ label of the 
National Board of Fire Underwriters. 





UNDERWRITERS* LABORATORIES. 


INSPECTED SAFE CLASS 8 °° =m 
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A DRY- insulated safe, with a 


class “‘B’’ underwriters’ label. ss 
FoR the first time in the history of safe making, a dry- ¥ ee 

insulated safe has passed the gruelling tests necessary to ee 
win the “B” label of the National Board of Fire Under- ae Se 
writers. 





Dry insulation means that this ““Y and E” safe will not de- 











teriorate—as with moisture-insulated safes, which depend eRe 
j upon their moisture to pass tests. Bae Ac) 
. tea 
Dry insulation means that permanent records will be per- ee: 
3 manently protected from firé. The perfection of this new "s 
: “Y and E” product means that prospective buyers who have ee 
a been waiting for a safe which will permanently guard irre- sp & 
4 placeable records, are at last satisfied. Sis 4 
a Production on a large scale is going forward to meet the ass 
x accelerating demand. pit de 
fee ' 
ag The ‘‘Y and E” dealer has always had an advantage : , 
Bre over competitors. This latest triumph of ‘‘Y and E”’ " 
: ai skill makes that advantage even more pronounced. ‘ | 
. | : 
% 7 
7 
Y Yawman®& |! 
4 Erbe Mfg. Co. | 
4 Rochester, N. Y. | 
4 Please send me informa- 
4 ition about the new “‘Y and E”’ 
Dry-insulated Safe. i 
| 
ee ei ee | 
! 
SS risers Pier oe | 
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Produced thru a sheet of 
Columbia carbon paper— 
then photographed. 


‘as clean and clear as 
the original letters!” 


A perfect original impression 
through Columbia Typewriter 
Ribbon — and perfect duplicates 
through Columbia Carbon Papers! 


That is the goal we set out to 
reach seventeen years ago. 


Testimonials such as the one 
above coming to us continually 
prove that we are nearing it. 


‘‘Making a Good Impression’’ 


—the title of an interesting and in- 
structive booklet living up to its name. 
It tells you all about carbon papers and 
typewriter ribbons with all the fascina- 
tion of a personal tour. May we send 
you one—gratis? 


Working samples mailed on request. 


Columbia Ribbon & Carbon Mfg. Co. 


—_———pDIXON, HOLMES & DIXON———— 
69-71 Wooster Street, New York, N. Y. 


“‘Where the GOLDEN RULE Keeps Faith” 


a lie 


| 








ee eee a 20 12,572 1,589 
| ARADO ee te 38 10,084 228 
EELS eee eee 5 1,712 
Ecuador SS he crane } 525 
NE oak Oy ee ws 8 760 - 
SN oe ke ae’ emer 4 2,393 331 
Venezuela ......... 5 2,170 
Straits Settlements .......... l 417 jaeece 
Dutch East Indies ..... , 26 10,600 386 
Hongkong ....... Tee sk nla 3 211 . 
ee a ee ee ee - 2 1,075 709 
POAC OTTR ~ 5 deca. TSS ae 39,789 763 
New Zealand ....... os 28 10,362 1,278 
Philippine Islands ...... ae 7,247 106 
British South Africa ........ 3 563 77 
i. ae). a a 2 934 205 
: iy ny eee ek 1,778 $403,737 $26,775 


February Exports of Carbon Paper and Ribbons. 


United States exports of carbon paper and typewriter 


ribbons, by countries, during February, 1921. By the Divi- 





sion of Statistics, Department of Commerce: 
Carbon Typewriter 
Countries. Paper. Ribbon. 
Azores and Madeira Isiands..........$ 27 $ 45 
a eal Soa a ite es a a 53 367 
SS Oe Pere A eee 60 39] 
ey no ahs Rese ro Ses a 77 
NE Re: Pee ack 3,616 7,163 
RD Ree ea a dS a nadine baile 2,260 8,736 
Netherlands ....... ; i Stedes Py 1,040 532 
Ln Serene natalie ie eeen ae! 180 
Poland and Danzig ..... 3 000 
a... reer 80 
PE SEE. FORT ee CT Oe 27 
MR 9 70 Giacloa uct alee baat Poiana tes 1,160 1,127 
Nee ee eee RR eel ya 903 1,379 
Switzerland ...... ee ne eaoueiaen 509 1,336 
NN” Pere ere ages eames Dir 1,343 
NS CP arene aa sae 241 
ireieea ...... pean: 75 81 
a ee ne Sy Showin. ha eicts 3,312 
Costa Rica ....... a siete 100 72 
NS Res Rp ey 21 29 
SC! a et St 143 76 
INSGROIONE 2s sca seuss ae - a> 32 ; 
«|. ere 5 eA 438 793 
ee a Cee oak 12 
eee eee Pye O@ 4,510 2,273 
Trinidad and Tobago .. 328 
EEL Ee ee ; whens ary 394 1,300 
Dutch West Indies .... ak eee a 
Dominican Republic 57 6 
I be arene Se i 2 dd Sl WK 953 2,279 
MEE 3, is wheres ee Peery ne 69 1,612 
WEI. ii cehinay Za tae es Foca ey 1,433 596 
BOUEGEOE . 05 6c8: Aad ole. 124 51 
British Guiana ........ eet Laye 16 3 
rae Pe eee Daa Le 127 
Oey Se Oe ree ne 3 54 517 
Venezuela ......... eo ; aa 50 72 
A ee ae et ; 1,507 638 
British India ...... : 4.904 2,673 
Straits Settlements ... eit te ts wel? 186 
Other British East Indies . aoa 50 100 
Dutch East Indies ... 74 270 
French Indo China .......... ~~ 37 
a rae tae 3 160 12 
NE Co SE Rg Le aad ad bis , 3467 1,001 
SEE ee are I i ale gee aed 283 32 
Turkey in Asia .. TTT. ee ; 6 
a ae by ren 5.001 6.236 
New Zealand ....... sy . 1,969 1,493 
Philippine Islands ; 851 761 
Belgian Kongo ce mor eae vere 8 
British South Africa : Pee we 603 1,026 
British East Africa .. ee A 31 
Egypt Cpa g ee gene eye ~~ os 137 
po’ ee ee a . . $69,219 $53,424 


Contest for Retailers of Security Steel. 


The Steel Equipment Corporation conducted a contest 
for salesmen of its dealers who showed the greatest in- 
crease over their fellows during April. The basis was the 
average for April, 1920. 
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No. 453 


; =| * : : ‘ : Syl No. 453 is a large seller. 
, -, 5 pm , : It writes a fine stroke, free 
isstsnllee 3 “ ; . : : running, is very resilient, 
tlt y 7 f has easy action and carries 


Vi - ? , . ‘ ; in - PY a nice supply of ink. 
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The Pen Department Puts 
Orders on Your Books 


OUR pen department properly planned 

can add sales to each of your departments. 
They will come in for pens and leave with a 
sizable order for other goods as well. 

The Esterbrook display case needs but a | 
portion of your counter, shows off a wide as- | 
sortment to advantage, ties up little in stock and 
makes the pen purchase easy. Attractiveshelves 
of other merchandise behind it plus the sug- 
gestion of a salesman will add to your profits, 

Let them choose from the case, but sell by 1) | 
the box, and refer them by nameand number. 
It will pay you. 

You can have added profits through your 
Esterbrook department if you will use our 
dealers’ service. We have the plan that will 
fit your need. Write for it. 

















The Esterbrook Pen Manufacturing Co 
80-100 Delaware Avenue, Camden, N. J. 


The Brown Brothers, Ltd. , Toronto, Canadian Agents 
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Empire Ledger for Railroad Offices 


The bookkeeping and record sheets used in railway passenger, freight 
and general offices as well as letterheads, forms and innumerable rec- 
ords require a strong paper that will withstand repeated handling by 
clerks, department heads and auditors. Empire Ledger is ideally suited 
for such work. A railway that standardizes on Empire Ledger gets the 
utmost in paper and printing satisfaction. 

An exceptiona! opportunity is open to wide awake stationers along 
these lines. 


Write for real money-making informaton on railroad work. 


EMPIRE PAPER CO. 
725 S. Wells St. Chicago Illinois 


, EMPIRE 
PonalDheoo 
ILEDGER 
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Replacing Taxes on Profits. 
One of the most important tasks before Congress is pro- 
viding revenue for the Federal Government to displace the 
profits and excess profits taxes which are our inheritance 


from the war. A sales tax is proposed to succeed the 

profits taxes, without supplanting the personal income tax, 

the stamp tax and the luxury tax now in force. Some 
] ° } 


modification of these special taxes may be undertaken. The 
influence of our present tax Jaws was summarized by 
Roger Babson on March 22, 1921, under the heading, “Tax 
Returns Curtail March Business.” 

“One very important factor in the recent slowing up of 
business was the tax returns. People little realize, how 
serious a loss in time the filing of returns under the present 
system involves Bank clearings, building permits, and 
other figures now coming out for the two weeks preceding 
March 15 (when the Federal statements were due) indicate 
that the time which our 5,000,000 people have given simply 
to preparing these reports resulted in a loss of about 
$1,000,000,000 in sales, $550,000,000 in manufacturing, and 
$500,000,000 in other lines. If we add to these figures the 
time of bookkeepers, accountants, government tax officials, 


collectors and inspectors, whose work is unproductive from 
the economist’s point of view—we have far greater loss.” 
The influence of the profits tax on costs of all kinds is 
continuous, and it has exerted a marked influence on the 
cost of living, and of doing business. 
The sales tax proposed will lessen the “pyramiding” of 
costs on merchandise on its way into the hands of the 


consumer. The sales tax will of course be added to the 
retail price all the way from the manufacturer to the user, 
but the total will not be appreciable, when contrasted with 
the present situation. The sales tax is on gross sales, or 


turnover, of merchandise. It will not apply to salaries, 
wages or the transactions of professional men. 
Sales Tax in Philippines. 

Since 1905 the Philippine Islands have operated a sales 
tax, which may well be the groundwork of our own instru- 
ment. It provides that a tax of two pesos be paid by each 
merchant and manufacturer for the privilege of doing busi- 
ness \ nominal tax of this sort will serve to establish 
a list of concerns and individuals liable to the sales tax. 
It has been estimated that an annual license fee of $3.00 
would provide revenue sufficient to administer the costly 
taxes now levied, which are greater than would be the case 
under a sales tax 

Various rates of tax have been proposed, ranging from 
two-tenths of one per cent to one per cent. The tax would 
be based on the merchant’s or manufacturer’s actual sales. 
If made payable monthly or quarterly, the flow of revenue 
into the United States Treasury would eliminate the pres- 
ent issues of short-time treasury certificates at high interest 
rates, needed to finance the operations of the Government 
between the annual tax payment period. 

Objections to a sales tax have been listed by the man- 
aging director of national association of retailers. 

“1. It would be discriminatory, placing upon the shoul- 
ders of retailers the unequal burden of responsibility for a 
large share of Government revenues and exempting other 
forms of business from a like responsibility. 

“2. The tax, if a retail tax, would have to be substantial- 
ly larger than a tax on all operations. Such a larger tax 
would be embarrassing to retailers by increasing the spread 
between wholesale and retail prices. 

“3. The tax could not be wholly passed on because of 
competition. There are many articles in retail stocks which 
sell for fractional parts of a dollar, the sales prices being 
pretty well established. It would be impossible to dis- 
tribute the tax evenly over all merchandise and because 
no two retailers would distribute it alike over the same 
merchandise and because retailers’ prices in the long run are 





determined by competition there would be part of the tax 
that could not be passed on. This would bé true of any 
form of sales tax except, of course, a specific tax collected 
from the customer at the time of sale which is not desirable 
because of the large amount of work involved. If the sales 


ax is applied to all operations from producer to consumer 
the retailer is willing to be responsible for that part of the 
tax on his operation which could not be passed on, but he 
objects to being made the goat. 

“4. The difficulty of determining the incidence of the 
f it is placed on sales for final consumption alone.” 
Canada levies a sales tax. An inquiry as to the operation 
of this tax was sent by Hon. Joseph W. Fordney, chair- 


man of the committee on ways and means of the House of 


Representatives to Hon. George W. Taylor, Assistant 
Deputy Minister Inland Revenue. He replied December 











Every buyer of an office chair is a 





for an 


Economy Office Cushion 


Regardless of the merits of the chair—its 


prospect—a red-hot one 


construction or its finish—his clothing will 
shine if he fails to use an ESCO. 


Then, too, what is a couple of dollars to 
him when hours and hours of comfort are 
at stake. Show him the ESCO and his de- 
cision is immediately responsive—and you 


get the profit. 


Economy Seat Company 
3132 So. Canal Street, Chicago 


Pacific Coast Representative: C.E. Davis, Empire’Bldg., Seattle, Wash. 

Eastern Representative: Union Stationery Companj, 777 Breadway, New 
York, N. Y. were ‘= 

Southern Representative: E. V. Bogart, 1218}4th’ National Bank Building, 
Atlanta, Ga. 
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VULZ-COT Fibre 








VUL-COT Waste 
Baskets usually sell 
themselves—and we 
guarantee them. 


VUL-COT was the first guaranteed 
waste basket--and \UL-COT bas- 
kets still carry that guarantee which 
says they must give 5 full years of 
service. 


Show your customer this guarantee. 
Incidentally he’ll take in the hand- 
some appearance of the VUL-COT 
basket. Let him feel how light it is. 
Then tell him it will bear his weight 
without damage. 


Another good argument is the fact 
that a VUL-COT basket holds all 
the waste. Small pieces of paper, 
chips and the like can’t slip through. 
Any one of these facts will sell 
VUL-COT baskets and this is where 
you come in for profits you deserve 
for handling a guaranteed product. 


let us hear from you if you are not 


now handling VUL-COT Baskets. 


American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 
Canadian Distributors: 


A. R. Mac Dougall Co., Ltd. 
468 King St. W., Toronto, Canada 





VUL-COT Fibre - 
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“From indications based on returns of collections to 
date, it appears that, unless there is a very great reduction 
in the volume of domestic trade during the balance of the 
present fiscal year, the total amount of collections, through 
the medium of this tax, wi.l meet the expectations held by 
the Government at the imposition of the tax. 

“It has been found that the levying of the sales tax has 
caused no appreciable disturbance of markets or market 
prices; no undue enhancement of costs, as reflected in index 
hgures, is discernible. 

“Judging from the paucity of complaint and the number 
of commendations expressed, the principle of the sales 
tax, being virtually a tax at the origin, appears to be uni 
versally acceptable to the Canadian people. As a matter 
of fact, observations of the department indicate that the 
sales tax is a popular innovation in the production of 
revenue. 

“The initiation of so new a form of taxation was, as 
might be expected, attended at the outset by considerable 
diffcu'ty. which, however, has now been almost entirely 
eliminated, owing to the close co-operation of the publi 
with the department.” 

The sales tax will apply to all concerned in the manu 
facture and distribution of merchandise. While all sub- 
stantial business taxes become a levy against the con 
sumer, the sales tax will be a lighter burden on consumers 
than our present profits taxes. We have had a sales tax, 
undisguised, since excises were levied on alcoholic bever- 
ages and tobacco. The lack of revenue from the manufac- 
ture and sale of alcoholic beverages is one large factor in 
necessitating new sources of Government revenue. In 1913, 
just before the war, these taxes paid ninety-five per cent 
of the Government revenue. 

In the operation of a sales tax the vendor will work up 
his returns on a simple form covering each taxable period, 
whether established for the month, the quarter or the year 
The Revenue Department form 728A is suggested as a suit- 
able blank on which to submit reports. The vendor would 
take credit for any returns of merchandise. 

Influence on Incom: Tax Exemptions. 

Increased exemptions by individuals on their income tax 
are a prospect under the proposed sales tax. This is apply- 
ing the rule of “ability to pay” to persons of small income 
Under a sales tax the man of limited income will continue 
to pay his full share of taxes in his daily expenditures. 
Under the sales tax the consumer would have a definite 
conception of the part he pays toward Government reve- 
nue. Under present conditions he has no knowledge, save 
that the burden is excessive. 

It would appear that a sales tax will relieve business of 
most of the serious complications which now burden bus: 
ness. It will greatly simplify the work of the Department 
of Internal Revenue, and likewise eliminate much of the 
confusion and labor inflicted on all taxpayers in submitting 
reports on profits taxes. 

A general expression from readers is invited on the sub- 
ject of a sales tax. Discussion will familiarize all with the 
advantages and disadvantages of the proposed plan, and 
may even evolve a better method of raising the national 


revenue. 


Recipe Card Outfits in Advertising. 

The California Fruit Growers’ Exchange, Los Angeles, 
Calif., is featuring in newspaper advertising the offer of a 
recipe card box to readers who send seventy-five cents. 
The box includes twenty-four illustrated cards, in colors, 
showing dishes suggested embodying oranges and lemons. 
There are also 100 blank cards for the user’s own recipes, 
with twenty-three index cards. The advertisement claims 
that the recipe box would cost twice the price charged if 
it was bought in a store. 


Australian Auditor Returns Home. 
George Lormer, who has been assistant to the general 
auditor of Armour & Company, Chicago, IIl., will relin- 
quish that connection June 30 to return to Australia. He 
will resume his public accounting practice in the Pacific 
continent. After June 30 his address will be 235 Collins 
street, Melbourne, Australia. Mr. Lormer is an associate 
in the American Institute of Accountants, and associate, 
Institute of Accountants, Commonwealth of Australia. 


~~ 


Third Daughter Comes to George S. Long. 

Miss Nancy Long selected Washington’s birthday for 
her very own, joining her sisters, Mary Belle and Betty, 
in the home of Mr. and Mrs. George S. Long, Cincinnati, 
Ohio. Mr. Long is a traveling representative for The 
Globe-Wernicke Company, covering the Central West. 
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A 
Sa L San 


= eal [joint ae 


Handy and Safe 


| Wilting demands that records and valuable papers be system- 
_4 atically filed and within handy working reach during office hours. 
Protection demands the taking of every precaution to insure their safety 
against fire, theft and meddling at all times. 

These two important principles of convenience and safety are perfectly 
coupled when you have at your back 


The culmination of 38 years Seal- Joint seals every inch of doorand jamb 


experience in scientific safe The Super Safe against fire, smoke and water. 


Copy 
Ri ; 
Shep arom 
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building, the Seal-Joint Safe is Seal- Joint i is made in a num- 
offered to business men as the last word in ber of sizes and styles and equipped with 
proper protection equipmert for the office. modern filing devices to fit the records and 

To the other proven features of National needs of any business. 
Superiority in predetermined protection is ad- Seal-Joint offers a real money-making oppor- 
ded the patented Seal-Joint-——- a continuous tunity for live dealers. Write for details of 
almost air tight interlocking rim of steel that proposition and territory 

Corporation of America 2345 East 69th Street, Sate and Lock Co. in 1883 


CLEVELAND, U.S. A. 
MAKERS OF HIGH GRADE SAFES, VAULTS and BANK EQUIPMENT FOR 38 YEARS 
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She NewVan Dortbi 


The Van Dorn Stationery 
Cupboard or Wardrobe. A 
Popular piece of equipment 
for advertising departments, 
stock rooms or general office. 
36 in. wide x 24 in. deep x 
76 in. high. Stationery 
Cupboard equipment; 4 
shelves adjustable at I in. 
intervals. Wardrobe equip- 
ment; I shelf and coat rod. 
3 point Locking System; Flat 
Key Lock. Doors are rigidly 
re-enforced b; diagonal ‘‘K’’ 
braces. Regular finish, olive 
green enamel; Grainea oak 
or mahogany extra. 
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ardrobe 


Built as you want it built! 


HE new Van Dorn Stationery Cupboard is 

the result of a careful investigation among 
our dealers. The majority favored a cupboard 
36 in. wide x 24 in. deep x 76 in. high. Those 
are the dimensions adopted. 


Some dealers sold the original Van Dorn cup- 
board as a storage case for office forms and 
supplies. Others found it much desired as an 
office wardrobe. 


This cupboard can serve either case. Four 
capacious shelves, adjustable at 1 inch intervals 
make up the storage cupboard. Remove the 
lower three, raise the top shelf and put in a coat 
rod and you have the wardrobe. 


Shipped Knocked Down or Set Up. 


We will gladly send prices and discounts 
to interested dealers in open territory. 


The Van Dorn Iron Works Company 
CLEVELAND, OHIO 


¢ Master-Craftsmanship-in-Steel 


ASS 
teel Office Furniture 
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American Industry in the War. 


The accomplishments of the United”States War Indus 
tries Board are detailed in a recent publication from the 
Government Printing Office entitled “American Industry 
in the War.” The book is an analysis and narrative of the 
activities of the War Industries Board, whose function it 
was during the war to supervise the industries of America 
that the energies of each should, as far as possible, sup 
plement those of all others. The plan was that all should 
contribute to the limit of their combined ability to the 
common purpose of winning the war. 

The book praises American industry for its wholeheart 
ed co-operation. It says there was not one slacker in the 
whole business world. Because of the co-operation of 
\merican industries not one default was reported on any 
demand made by the military establishment of the War 
Industries Board. The book is sponsored by Bernard N 
Baruch, who- was chairman of the board. 

The first part of the book cites the origin of the War 
Industries Board in the Council of National Defense, 


defines its purposes and treats of the processes by which 
the board became the one governmental body that dealt 
comprehensively with the exceptional military and civil 
industrial requirements caused by the war. It shows the 
resources and facilities with which the demand was met 
and how the balance between demand and supply was 
attained through the administration of clearances, prior 
ities, conservation, price-fixing, labor administration and 
the work of the Board’s Foreign Mission. 
American Price-Control Recognized. 

\ chapter is devoted to the foreign Mission, giving an 
illuminating account of how the American system of price 
control was adopted internationally to a large extent. One 
purpose of the Mission was to secure from the allies reci 
procity in price and allocation of necessary materials 











This scheme was largely directed at the British Before 
the Mission went abroad the United States was giving the 
allies the benefit of prices established for itself, but was 


- ‘ not receiving reciprocal treatment. Such essential for 
Lightning eign commodities as tin, jute and wool were being secured 
by us under competitive conditions. Another purpose of 

t ik the Mission was to effect in the allied world the same co 
STTriIres ordination of supply and demand that had become effected 

at home. The report notes that had the war continued 
a system for international control of many of the principal 
war industries might have resulted. 

The second part of the report is devoted to an exhaustive 
study of the fifty-seven commodity sections which were 
the agencies through which the board operated. It shows 
the general functional activities of the board through the 
commodity sections in price-fixing, priorities, conservation, 





etc. A war service committee of more than 350 indus 
trial groups was operated under the War Industries Board. 
Fully Developed at Armistice Time. 

The conclusion of the report deals with the progress 
made by the board, which had finally developed a system 
of positive control over the major portions of the indus- 
trial fabric. By the Summer of 1918 this was showing the 

ENVELOPE SEALER results of an extraordinarily successful character Che 
Ligntning Model M—Motor Driven experience of the War Industries Board shows the need 
esgetaing Medes Swans epqented) of three measures for preparedness against some futur 


FOR war. These are: (1) a peace time skeleton organization 


following the lines of the War Industries Board, which 


je 
all Room ee would keep the government in touch with indu sO 
that resources and facilities of the nation should be an 





2 . ° ° “ aCcC - Iu k , - : , i > > are > reson esc 3 laryt 
Large firms consider their mail-room costs “over- ne agg wyte n aaa P. hese we me “ ur iday 
tr es ato at ¢ . able to war purposes, and the nucleus o leir emergency 

sad” because it is a non-productive detail of their é 
. san control should at all times be ready to expand 2) The 
) =SS. ; : : ; 2: 

— , stimulation of the domestic production of such military 
The climination of mail-room overhead can be accomplished . eine te . é a i’ oak . hi * 
only by developing speed and shortening the work hours of necessities as nitrogen, coal tar derivitives, et ot which 
the subordinates in charge of this detail. there isa complete lack or a serious shortage. ») Certain 

war industries should be encouraged to maintain skeleton 


organizations through which they can rapidly expand i 
the production of guns, airplanes, munitions 1 other 


direct military equipment. 








etter Openers Envelope Sealers Favors “Intimate” Associations. 
; The report advises that there should be established some 
perform this task eMcientiy.. Their installation means In- 1 sort of governmental tribunal which should sanction in 
, . the public interest the intimate associations of industries 
ee ee ee which resulted in such economies and enlargement of pro 
Gay's man-reems eapenee. duction during the war. It is recommended that purely as 
a civic measure legislation should be adopted that ll per 
The Bircher Company mit the continued functioning of the industrial groups 
(Inc.) represented by the War Service committees and the ré 
lated associations of manufacturers. These associations, 
Rochester, N. ¥. whose establishment was forced by the war exigency, are 
capable of carrying out purposes, of the greatest publi 
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Butt by U3 G. Edison. | 


SEOUGGGEGEOOGGGEUGOCREEOOREREEODEREEOGERSEERRES EEE ReeRRE EAE 


































































































REET callers with your desk clear and your mind free for 

uninterrupted discussion of the business at hand. You 
can do it if you use The Ediphone System. The Ediphone pre- 
vents accumulation of mail; accomplishes results quickly and 
with minimum effort. Wiéith it you expedite production and so 
hasten your own progress right there with your own firm, at 
your own desk, on your own job. 


Ask for an Ediphone today 





Give your stenographers, secretaries 
and dictators the chance they deserve 
to get ahead in your organization. And 
while you are about it make the im- 
mediate task easier for them and 
results better for you—by doing away 
with the expensive and less satisfac- ; ; 

adding 50% longer to cylinder life; they are also 


tory shorthand plan (that costs 43c danger proof because there can be no flying apart in 
per letter). | the shaving operation 


One of thé 


exclusiwe. features 


Edison Laborator 
ison Loker 


Ediphone Safetae Cylinders are cloth 
lined, insuring against careless handling and 















——— 


Write now for booklet, ‘‘Getting On’’ 


Thomas A. Edison, Inc., Orange, N. J. Service Everywhere 





















































DICTATE EVERYTHING TO THE EDIPHONE 
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— found where 


The popularity of Steelease Upright Filing Cabinets 
is founded on a personahty in which is combined per- 
fection in a// details of construction. The appearance 
of Steelcase Upright Files is appropriate to the atmos- 
phere of Success. That Successful Business recognizes 
this fact is evidenced by the character of the insti- 
tutions which have adopted Steelcase Upright Filing 
Equipment. 


The Dealers selling Steelcase Upright Filing Equip- 
ment are invariably those whose discrimination is 
reflected in the satisfaction of discriminating patrons. 
They are dealers who appreciate the financial value 
of Good Will. A selling policy of recognizing the 
dealer as the logical distributing Channel for Steel- 
case Business Equipment assures him of future pro- 
tection in his source of supply. 


A Refinement 
in Filing Equipment 
Steelcase Upright Filing Cabinets are welded steel 
units containing no screws, bolts or rivets. They are 
exclusive in mechanical features and striking in 
appearance. The line is complete; comprising indi- 
vidual and battery files both four drawer and counter 
height. A counter height battery may be equipped 
(REEL case] with a unit top of bronze bound linoleum, making 
it particularly attractive and serviceable. 


Cabinet No. 1005 


METAL OFFICE 


Grand Rapids. 








‘BOND BOXES 


° Many of your customers will buy such a 
box if they know about it. Every home 
and business place has valuable papers to 

be kept secure in a convenient, strong receptacle. 
Liberty Bond Boxes are strong steel units, beautifully finished. Place 


a number in your stock and tell your customers about them. The 
profits are 100%. 
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The Desk Successful Business Buys 


The Steelcase Desk is the logical choice of the buyer who wants the best. 
From the first impression to the severely analytical examination that precedes 
the sale, Steelcase registers above par on every point. 


Desire for possession follows the first impression. Richness in finish, design 
and color fills the eye. The careful examination then discloses the bodywork of 
everlasting steel. Here is strength, durability, solidity, security. 


The top, of bronze bound battleship linoleum, is an ideal working surface—easily cleaned and not easily 
marred. Comparisons, from any standpoint, only strengthen the selling appeal of this steel equipment. 


Prices, discounts, and the assurance of prompt delivery on any unit in the Steelcase line will be gladly 
placed in the hands of representative dealers. 


FURNITURE CQ. 


 MHUichigatr. 


‘Yet ” The Metal Waste Basket With 

the Rubber Cushioned Corners 
Many of the largest hotels, banks, etc. , are equipped throughout with Victor 
Baskets. Many more are in the market for them. They are of steel, spot 
welded into one unit, beautifully finished. Rubber cushioned corners 


protect other furniture. This is high class merchandise with a ready 
sale and a long profit. Let us quote you prices. 
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If you do not now handle 
the Cary line send for de- 
tails of our selling plan. 
Your territory may even 
still be open. 





DEPOSIT 
BOXES 


oe 3) 




















banker publications. 


SAFES 
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A Convincing Sales Argument 
To Help You Sell Cary Units 


¥y 


ie 


7) 


The best way to tell you the argument is to show you 


‘“‘INDUCING MORE WOMEN 
TO USE YOUR BANK. 


“Cary Standardized Safety Deposit Box Units will 
make your institution the banking headquarters for women 
of your community. Women, as well as men, need a place 
where jewelry, precious stones and stocks and bonds may 
be safely guarded. You can offer this security with an in- 
stallation of Cary Units. 

“The Cary Standardized Safety Deposit Box Units are a 
group of individual safety deposit boxes assembled in a 
standard unit. The number and size of boxes vary in differ 
ent units, but the size of the units remains constant. 

“This well-planned grouping of deposit boxes permits you 
to start a safety deposit box department with one unit, which 
will serve 26 to 52 depositors. Then, as you secure new 
depositors new units are ordered and put in place, exactly the 
same as with sectional bookcases. 

“Convince the women of your community of the ease with 
which they can have protection for their valuables. Tell 
them of the slight expense involved in renting a safety 
deposit box. You will find the Cary Safe Company ready at 
all times to furnish standardized units promptly as the need 
for them arises in your bank. 

“We can help you design your safety deposit box depart- 
ment. Our engineers specialize in solving just such problems. 
Send for our literature. You will find some profitable sug- 
gestions in it.” 


1 4 
neip 





Call on the bankers in your territory. Tell them this story.—And, in doing 


CABINETS remember that the banker will have seen the story in System, Coast Banker, Review 


SAFETY of Reviews, World’s Work, Atlantic Monthly, and Scribner’s. 


banker in a receptive mood. 


CARY SAFE COMPANY 
Dep’t 105, Buffalo, N. Y. 
Established 1878 


“The Safe Investment 





our advertisement which reaches the banker. Therefore, 
we use here the same illustration that we have used in the 
This shows a woman renting a safe 
deposit box; it pictures a Cary Safety Deposit Box Unit; 
and it depicts an interior of a bank where two women cus- 
tomers are transacting business. The text of this adver- 
tisement is as follows: 


ty 


SO, 


You will find the 
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benefit. They can increase the amount of wealth available 
for the comfort of the people by inaugurating rules de 
signed to eliminate wasteful practices attendant upon 
multiplicity of styles and types of articles in the various 
they can assist in cultivating the public taste for 
by exchange of trade in- 
production and dis 
local 


trades; 
rational types of commodities; 
formation; extravagant methods of 
tribution can be avoided: production will tend to be 
ized in places best suited for it. 


The Stationer and German Goods. 


The British Stationer printed a communication from a 
retailer who urged that British stationers ignore the Ger 
man merchandise offered them, and cited an instance in 


his own experience 


What should be the position of a British stationer re- 
garding German goods? Should he bar them or sell them? 
If he bars them entirely he is likely, so long as the stuff 
is on the market, to lose a line that may be profitable to 
him and may be taken up by his competitor to his serious 
disadvantage. Many of us heard during the war: “Never 
again,” but how many have kept their resolutions? 

To all intents and purposes the majority of wholesalers 
and factors are falling over themselves for German goods. 
Why? Just for the sake of extra profit, and there is 
plenty of profit just now in handling German stuff. How 
far is one justified in sinking his prejudices and principles 


for the sake of money? Not at all in my opinion. What 
shall it profit a man if he gain the whole world? Nothing 


whatever if he has gained it at the expense of his princi- 
ples. 

Would you do business in your own town, Mr. Stationer, 
with a man that was a murderer, a libertine and a liar? 
Would you sit on his doorstep and ask what he could sell 
you, even if the things were cheap? No! I don’t think 
you would. Why then, go out of your way to buy Ger 
man goods? Some of us remember the pledges that the 
Belgians made and exhibited in their shop windows after 
the Armistice. “Never again: Forbidden for all German 
repres¢ ntatives to set foot over the threshold of this door.” 
And they meant it. Can the leopard change his spots? 
Is the German of today a different person from the one 
we knew in 1914? 

[ have just had some examples of German postcards 
The quality of the printing is good. The price 
in the region of 2s. 6d, per 100. Good 2d. cards at that 
The majority, however, reveal the German mind to a T 
They are filthy in the extreme. Typically German, and 


sent me 


they think that a man who was a soldier in the British 
Army is going to buy them. 

I had a German traveller in my shop the other day. He 
was a regular Squar¢ face, one of the real type of “Boche.” 
Did I kick him out? Oh, no, not a bit of it. He went 
quite of his own accord, and I don’t think he will com 
back | asked him if he was a German. Oh, no; Swiss, 
he said. But I persisted: “You were a soldier during the 
War.” “Never a bit,” quoth he, “I’m Swiss.” Then I re 
minded him of the time of the last advance. just after 
we had taken Bapaume, when he came down the lines 


among thousands of his countrymen with his hands in ths 
air and shouting “Camarad! Camarad.” How he gave up 


his watch, his “souvenirs,” anything to get away from the 
sound of the guns. He didn’t wait for more, he bolted 
rry it on the next man that tries to sell you German 


shoddy.—D. L. J 


Indexing Spanish Names. 


Filing (320 Broadway, New York, N. Y.), printed in its 
March issue an article by J. C. Kiernan on 
Kiernan acted as cable censor a 


Names.” Mr 
Panama during the war, and formulated rules to enable 


him to keep up the index. The custom of Spaniards of 
good birth is to use their mother’s name as well as the 
father’s. In some cases a “y” separates the two, used as 
the equivalent of “and.” the mother’s name coming last 
rhus, Jose Maria Moreno y Ponce uses his father’s sur- 
name “Moreno,” followed by that of his mother. “Ponce 


H. A. Barrett Made Stafford Sales Manager. 


_ ti. A. Barrett, recently engaged on the Pacific 
5. 5. Stafford, Inc., has been made sales manager at Ne 
Yor] Hie succeeds E. H. Hermes. 


| 
(_oast tor 
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BYRON WESTON COMPANY 


= 4 


BOON KEEPIN 


[S an important item of our 
standardized equipment,” said a 

prominent bank official; and that is 

the way Byron Weston’s TypocounT 

Paper is regarded in thousands of 

similar institutions. 

Wherever machine 


operative in high grade offices, Typo- 


bookkeeping is 
counT is needed. It is the first paper 


ever made for this work, and has 
never been equaled for strength and 
peculiar stiffness which keeps 


the sheets upright in the file binder. 


Use the heavy weight TypocounT for 
ledger sheets, and the light weight for 


Statements. 


Ask for a Sample Book and 


a Packet of Test Sheets 

















“ 
Byron W eston Company 
In the First Place—Weston’s Papers 

, DALTON, MASSACHUSETTS 
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(1) Right Swing 

Get enthusiastic about your sell- 
ing. It’s harder to sell right now than it 
has been for years, but the real sales- 
man is in his element. Get behind him 
with everything you can think of, and 
let him know about it. The more his 
house does, the more he’ll do, and the 
better he’ll do it. 

Right now salesmen are particularly 
keen about direct-mail advertising. 


(2) Left Hook 


Concentrate on the likeliest pros- 
pects. Stay with the people who have 
the power to buy. Let your men make 
fewer calls, if need be, so as to make the 
calls they do make, count. This will 
mean larger orders and lower sales costs. 

Cover the less active prospects with 
care, by direct mail. 


(3) Right Cross 


Go after the small order by mail. 
People who have never tried it do not 
realize how much merchandise can be, 
and is, sold by good correspondence. 

Use the mails to tell your entire market 
of the care and earnestness with which 
you attend to mailed orders. 


(4) Uppercut 


Spend more time with your pros- 
pects. To the time the salesmen give, 
add the times when your entire list can 
be reminded of your objects in life through 
the sensible, practical use of the mails. 
You can call as frequently as you please, 
by mail, and never wear your welcome out. 

There are many times in the affairs 
of every business man when the door 
is closed to all interviewers. But never 
to the postman. 





SELL with the 








Print it on the Multigraph 


The Multigraph is a small, compact, rapid rotary 
printing press. It prints from real type, or from 
curved electrotypes, with rea! printer’s ink. Colors 
if desired. And you can use illustrations. Electri- 
cally driven or hand operated. 

It is also a multiple typewriter. Reproduces highest 
grade typewritten letters in quantities, through a 
ribbon or direct from type. 


APPLIANCES 


OFFICE 


bagi ae 


a. 


The Multigrap 


The equipment includes an eazily operated type- 
setter, which sets typewriter and other type faces. 


Equipments to Fit Every Business 


Thereis such a wide variety of equipments and 
attachments to choose from, so many different 
combinations that can be made to meet the peculiar 
needs of any business, that it is impossible to set 
up hard and fast standard equipments. 


The simplest way to find out exactly how the 
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h Department of The Hub, Clothiers, Baltimore, Md. 


Multigraph will sel and save and earn for you, and 
just what sort of equipment your business needs is 
to check the list on the opposite page, fi!l in the 
coupon and mail to us at once. 


Sales and Advertising Portfolio 
With every Multigraph Equipment for Retailers we 


furnish, FREE, a portfolio containing valuable 
business-building suggestions and 50 sales letters 
written by Frank Farrington, the well-known 


authority on retailing. 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio, Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Ltd., 15-16 Holborn Viaduct, London, E. C. 1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., Toronto, Canada, Offices in Principal Canadian Cities 
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This is a time for fighters, when the 


prizes go to the man with the best punch, a time 
for all the science and head-work and foot-work and endur- 
ance available. It’s a fight to the finish! 


In every city and village and territory 


in this country today, wherever men engage in 
trade, this is the battle that is occupying the minds of all 
business men who feel that they have a right to exist. 


Regardless of the size or kind of his 


business, whether large or small, retail, whole- 
sale, manufacturing, financial, or whatever, every fighting 
business man needs today a sales plan that is full of cowrage and deter- 
mination and consistent effort. 


The Multigraph can not provide these, 
but, if you area fighter, if you have faith in your 


business and yourself, it will help you to capitalize them, to 
get every last drop of militant value out of them. In the “Eight on the 
Solar Plexus,”’ listed here, you will recognize many good stiff wallops 
which the Multigraph will enable you to deliver, powerfully and quickly. 


Put yourself in the way of useful, busi- 


ness-building ideas, whether you are a Multigraph 
user or not, by sending in the little coupon below. 


THE AMERICAN MULTIGRAPH SALES CO. 
CLEVELAND, OHIO 
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Solar Plexus 


(5) Right Jolt 


Put your story on record. Aman 
will usually remember one or two of the 
things the salesman stresses, but there 
are often times when the thing he doesn’t 
remember is just the thing he wants to know. 
Give him all the information about 
products and your methods, in such form 
that he will want to keep it. 


(6) Left Swing 

Be quick with price changes. Get 
the story into print rapidly, and send 
it through the mails. Get cash values 
out before your competitors change their 
Sigures to meet yours. 

Perfectly legitimate to say a few good 
words for the product at the same time. 
Maybe what you say will do as much good 
as the terms you quote. People don’t 
buy what they don’t want, at any price. 


(7) One-Two 

Make Sales by Service. Old stuff, 
but it still goes big. Your customers are 
hungry for help, for the little big things, 
besides good values, that you can give 
them. You can’t make real service by 
just talking about it, but it is right for 
you to talk about the service you really 
give. 

From the things they see on the road 
every day, your salesmen can furnish the 
material for many service ideas, and these, 
broadcasted by mail, will help your cus- 
tomers, and you. 


(8) Haymaker 


Sell Optiatall People are in need 
of all the sane, healthy, wholesome con- 
fidence they ean hold. “Be a bull on 
America.” And America, for you, is your 
company, your salesmen, and your terri- 
tory. Pessimism about the immediate 
future may have been warranted eighteen 
months ago, but not today. 
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FILL IN AND MAIL THIS COUPON NOW! 


The Multigraph, 1830 E. 40th St., Cleveland, Ohio—Send me, without obligation, the free booklet, ‘‘How to Sell in a Buyers’ Market,” 


and full information about the Multigraph. 











__ Manufactaring Department — Znen Setar moe Price Sieee a 
Shop Forms Bulletin —— runs — — 
ime Cards Stickers a ‘ ——Fot 

—__ Delivery Slips ___ Tags —___Order Blanks ___Sales Letters 7s 
—— Shipping Notices Wrappers ss _ nts —- 

Special Notices —"S ae ee a ae ment 

Letterheads ____Office Forms 
Sales Department ____Envelopes Post Cards Street Address 

House Organs - Dodgers ____ Invoices ___.Memo Pads 

Mailing Cards —_—Booklets “Statements ____ Blotters 
——Envelope Enclosures Folders ____ Collection Letters Notices Town 


I am interested in the Multigraph for printing the various items checked below. 


Our Lies fn 





_____.Official Position 
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Worthy of 


onsideration 





Waste baskets are necessities. 
Necessities create demand. De- 
| mand means sales. Sales should 
mean profits. Do your waste 
basket sales mean profits? 


Diamond Fibre 
Waste Baskets 


through our sales plan develop or- 
ders and repeat orders that are 
profitable to you. Write us today 
for complete information regarding 


this. 





Dia -F 
Dept. O. A. 


Diamond State Fibre Company 


Bridgeport (near Philadelphia), Penna. 


Branch Factory and Warehouse, Chicago 
Offices in Principal Cities 


In Canada: Diamond State Fibre Co. of Canada, Ltd., Toronto 
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Pertinent to the Day’s Tasks. 


Red Blooded Action for Producers Gleaned 
From Various Sources. 


This is a time when we've got to go out and ring door 
bells. What we need is direct contact by male, and | 
want to spell that out “m-a-l-e.”"—The Nation’s Business 


[hese are times to try your soles —The Burroughs Bul 
letin. 


Competition automatically weeds out incompetents 
The Murphy Chair Man. 


Don’t wring your hands and whine; wring ir brains 
and work.—-The Protectograph Bulletin 


Them as has gits. Them as work also gits hem as 
works hardest gits most—The Webster Way 


Service an Element in Customs Tariffs. 


The Purchasing Agent printed an article on “The Buy 
er’s Interest in Tariff Revision.” It included the follow 
ing comment on the adding machine field. 

* * * 

That the tariff should be invoked in degree to save 
American buyers from a presumptive purchase of “sery 
ice’ when no “service” is, in reality, supplied was the 
rather novel argument advanced at Washington recently 


I 
by spokesmen for the makers of statistical and calculat 
ing machines. H. G. Dechant, of the Monroe Calculating 
Machine Company, was the first to make the point that 
it should be taken into consideration, when fixing tariff 
rates, that the German calculating machines and other 
machines of foreign origin are soid without service, or 


with very little service as to instructional methods, where 
in the case of American machines the “service” represents 
a large percentage of what is sold 

Up to this time, the American manufacturer has conti! 


ued selling on the basis of whatr it costs to render th 
service that he has been furnishing, but he would not pre 
dict that he could continue this policy should any consid 
erable portion of the buying public show willingness to 
accept imported machines, without “service,” at lower 
prices. Throughout the discussion there was propounded 
the question whether foreign supply houses should, as a 
matter of principle, be allowed to come into this market 
and, solely by means of price competition, take advantag¢ 
of a demand created through the educational and instruc 
tional “service” of American pioneers. 


Pulp and Paper Association Cfficers. 


The American Pulp and Paper Association held its an 
nual election in New York last month. The officers elect 
ed were: W. W. Raybold, president (B. D. Rising Paper 


1 


Company, Housatonic, Mass.); Henry W. Stokes, Easter: 
I ‘ 7 


vice president (York Paper Company, Philadelphia, Pa 
Arthur L. Pratt, Western vice president (King Paper Com 
pany, Kalamazoo, Mich). The executive ymmittee at 


large is: W. E. Haskell (International Paper Company 
New York, N. Y.); Louis Block (Crown-Willamette Pa 
ter Company, San Francisco, Calif.); W. R. Shafer (New 
Haven Pulp & Paper Company, New Haven, ¢ n 


“Sell Now—Right Away—Don’t Wait.” 


The Cosmopolitan Magazine is advertising to national 
advertisers under the heading quoted abov: It urges sell 
ing pep on national distributors, and cites its own exp 
rience in support of the contention that goods are being 
sold by those who know where to seek busines 

“We are buying typewriters, adding and ling ma 
chines. . . . Last month we bought more stationery 
and supplies than in any month for the past five years 


Commerce Bureau Opens in Shanghai. 
D 


The Bureau of Foreign and Domesti: _ommerce ] 
opened an office in the Chinese-American building, Shang 
hai, China. Information files will be maintained, placing 
data about Chinese conditions at the disposal of business 
travelers entering that country. A library of trade papers 
and catalogues is being organized. Manufacturers are in 


vited to send their current issues. 
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Junior Stationery Cabinet 
60 in. high, 18 in. wide and 18 in. deep. Four 
fixed shelves. Is smaller size allows it to fit into 
limited space. 





Stationery Cabinet 
72 in. high, 35 in. wide and 18 in. deep. 
Divided into five compartments by four 
adjustable shelves. Ample space for 
ofhice supplies, printed forms, etc. 








Stenographer’s Individual Cabinet 
24 in. high, 21 in. wide and 21 in. deep. Just the height 72 in. high, 35 in. wide and !8 in. deep. 


of an ordinary desk. 





AMM 





Puts all stenographer’s supplies with- 
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STEEL Office Furniture is 
Displacing Wood 


USINESS MEN everywhere are adopting 

steel as the standard office equipment — 
progressive dealers are meeting this demand 
with profit to themselves. 


MEDART Stee! Office Cabinets should be one of the 
most important items in your Steel Furniture Depart- 
ment. A demand for them already exists, and this, 
combined with their utility and efficiency, insures sales 
with minimum effort. 


The margin of profit is very liberal. The investment 
consists of one sample of each cabinet and a small ad- 
ditional stock. 


Be the first in your community to show this modern 
office necessity it will add to you: reputation and 
profits. 


Write today for full information, covering illustrated 
literature, prices, discounts and selling helps 


Fred Medart Mfg. Co. 


Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg. 





time and confusion. 


j ‘a 























Sanitary Steel Wardrobe 


Does sway with coat hangers and wall 
in easy reach, saving time and steps. racks—presents neat appearance, saves 
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Telephone Book Holder 
OPEN-BOOK-REST 


PATENTED 

The Telephone and Telephone Book Holder is manufactured to serve several purposes. Without the Telephone 
Extension, the Book Holder alone is especially adapted for Telephone Switchboards, and without the Book Holder, 
the Telephone Extension Arm is the most practical and efficient on the market. 

The Telephone Book Holder is also adapted for the wall, giving service for the Telephone, also holding City Di 
rectories, Reference and Bill Books, Catalogs and Periodicals. The generality of the whole device is recognized as 
the best se!ling Telephone and Book Holder appliance on the market. 

Your Telephone Directory is always OPEN, even when CLOSED, holding a busy telephone subscriber’s number 


where you left it. Your telephone is attached to an extension, systematizing the Telephone Directory and the Tele- 
phone in the most up to date manner. Your Telephone and Telephone Directory are OFF YOUR DESK and yet 
ON YOUR DESK—sounds strange, but these are exactly the reasons that office efficiency experts endorse the Tele 
phone and Telephone Book Holder, because it saves TIME, LABOR and WORRY. 


Double Flat Top Desk Single Flat Top Desk 


910 


For any 


Desk 
Outfit 








The Telephone 
and é “Telephone 
300k Holder and 
Telephone Exten- 
sion can be at- 
tached to the right 
or left end of ei- 
ther a flat top or 
roll top desk—it re- 
volves in any direc- 
tion—also in the 
center of a double 
flat top desk, re- 
volving in such a 
way as to serve 
both occupants of 
the desk. 


ORDER 
ONE 
NOW 





We have just completed and equipped a factory in Dansville, New York, where we manufacture our device 


entirely, and are now in production, and in position to allot territory to Distributors and Sales Organiza- 
tions thruout the United States. We invite correspondence. Write us fully and frankly. Tell us exactly 
what territory you can cover, and any other facts that you think we should know. Your letter will be 
given immediate and full consideration. 


Address all correspondence to THE TELEPHONE BOOK HOLDER CO. of NEW YORK, Inc. 
The Associated Service Building, 256-268 Main Street, Buffalo, New York, Department A. 


Factory—DANSVILLE, N. Y. 
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April in Corporate Finance. 

A summary of prices on New York and Chicago stock 
exchanges of industrial stocks related to the office equi 
ment and stationery fields. Where no showing is made the 
stocks were not dealt in actively. 

Miscellaneous fiduciary affairs are noted 

Stocks starred ire traded in but not listed 


tri 


American Can Company—Common. 
High for year, Jan. 29@32%; low for year, Jan. 3@25 


Week of April Sales, 3,100; high, 2934; low, 28%; 
close, 28'%. 

Week of April 16—Sales, 7,400; high, 2914; low, 28 
close, 29 |- 

Week of April 23—Sales, 5,200; high, 29%; low, 283 
close, 29% 

Week of April 30—Sales, 26,500; high, 3154; low, 29 
close, 30 


American Can Company—Preferred. 
High for year, Jan. 20@88; low for year, Jan. 7@77! 


Week of April 9—Sales, 900; high, 83%: low, 8&2! 
close, 82% 
Week of April 16—Sales, 500; high, 83; low, 83; close, 83. 


Wer k o! April 23 Sales, 100: high, 83: low, 83: close. 83. 

Week of April 30—Sales, 700; high, 84; low, 83%; close, 
84. 

American Writing Paper Company—Preferred. 

High for year, Jan. 20@39¥Y; low for year, March 11@29 

Week of April 9—Sales, 600; high, 32; low, 30%; close, 
31 : 
Sales, 1,000; high, 34; low, 31; close, 


i 
Week of April 
34 
Week of April 23—Sales, 300; high, 34; low, 31%; close, 


Week of April 30—Sales, 300; high, 3314; low, 33; close, 
33! 

Following the startling gain reported by International 
Paper company in 1920 earnings, marketdom is looking 
tor a large increase in the American Writing Paper re- 
port. The latter is expected to show nearly $15.00 a share 
earned on the preferred stock, compared with $3.48 a 
share the preceding year. The company’s cash position as 
of Dec. 31, 1920, was materially better than a year previous, 
although business thus far in 1921 has not been very good 


It is said American Writing Paper actually earned more 


than $20.00 a share on the preferred during 1920, but liberal 
chargeoffs for inventory depreciation cut this figure some 
what.—Chicago Journal of Commerce, April 23, 1921 
Burroughs Adding Machine Company.* 

Week of April 8—Sales, 67; average price, 145. 

Week of April 15—Sales, 85; average price, 146. 

Week of April 23—Range, 140@150. 

Week of April 29—Sales, 10; average price, 145. 


Columbia Graphophone Company—Common. 
ligh for year, Jan. 8@12%; low for year, March 18@5 


Wee k of April Y Sale s, 8.300: high, 607%: low, o'4: close, 


05%. 

Week of April 16—Sales, 10,200; high, 7; low, 65% 
close. r 

Week of April 23—Sales, 99,500; high, 9%; low, 7; 
close, roe 


I 


Columbia Graphophone Company—Preferred. 


High for year, Feb. 10@62%; low for year, March 18@34. 
Week of April 9—Sales, 300; high, 45; low, 42%; close, 


421 


Week of April 16 Sales, 700; high, 414; low, 41; close, 


4] 


Week of April 23—Sales, 2,900; high, 48; low, 42: close, 


44, 


Week of April 30—Sales, 1,400; high, 437%; low, 41; close, 


41. 
Computing-Tabulating-Recording Company. 
High for year, Jan. 19@38%; low for year, April 19@34 
Week of April 9—Sales, 200; high, 357%; low, 35 
close, 35. 
Week of April 16—Sales, 100; high, 36; low, 36; close, 3 
Week of April 23—Sales, 200; high, 35; low, 35; close, 35 
Week of April 30—Sales, 500; high, 36; low, 34! l 


30. 


B. F. Goodrich Company—Common. 
High for year, Jan. 11@44%; low for year, March 14@34% 
Week of April 9—Sales, 3,100; high, 38%: low, 36%: 
Close, 37%. 
Week of April 16—Sales, 4,400; high, 38%; low, 37%; 
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Week of April 30—Sales, 20,300; high, 9: low, 8%: close, 


7 @ 
ENUS 
PENCI 


he largest selling Quality 
pencil in the world 























17 Black—3 Copying Degrees 


Doms \TING the field 
by its matchless supe- 
| riority, distinctive in its well- 


known water-mark finish, the 
famous VENUS is the only 
pencil asked for by customers 


who know what pencil per- 


The pencil-using public has 
learned that substitutes do not 
satisfy—THEY WANT THE 
“VENUS.” Keep it in stock 
for them, in all degrees. It 
means good business, con- 
stant repeats, profits. 


{ 

} 

ieee? 

rection means. 
| 


Send in your order now for 
VENUS Pencils and 
Erasers. Complete stocks 


are an adva ntage. 


American 
Lead Pencil Co. 
220 Fifth Ave., N. Y. 


z and London, Eng. 


SS 


“SS 





VENUS ERASERS 





F the same superlative 

quality that has made 
the VENUS Pencil fam- 
ous; soft, gray rubber that 
erases clean without a 
smudge. 


Made in 12 sizes. 


Sample on Request. 
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The minute you think 
of office stationery as 
an expense, it becomes 
so, for then you try to 
save in buying. Think 
of it as an investment, 
then buy the kind that 
speeds up office routine 
and carries the right 
impression to your 
customers. 
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repay their cost 
in service 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


PHILADELPHIA, PA. 
1024 Filbert Street 
SAN FRANCISCO, CAL. 

770 Mission Street 


BOSTON, MASS. 

633 Washington Street 
CHICAGO, ILL. 
100 S. Michigan Avenue 


AP 





PLIANCES May, 192 
Week of April 23—Sales, 7,000; high, 38 low, 353% 
close, 38K. 
Week of April 30—Sales, 17,100; high, 37 lose, 41 
B. F. Goodrich PO 
High for year, Jan. 7@85; low for year, Jan. 3@/72 
__ Week of April 9—Sales, 200; high, 77; low, 75%; close, 
40°/2 
2 _Week of April 16—Sales, 900; high, 75%; low, 75; close 
Ww eek of April 30—Sales, 300; high, 79; low, 79; close, 79 
Kellogg Switchboard & Supply Company.* 
Month to April 30—High bid, 36; low bid, 34 Hig 


asked, 39; low asked, 36% 

Dividend two per cent quarter, payable April 30 to 
stock of record April 26. 

The balance sheet of the Kellogg Switchboard company 


] 


as of Dec. 31, 1920, issued today, shows total profit and 
loss surplus and reserves of $2,236,458, an crease 
$235,940 after divided payments and reserve for federal 
taxes, as compared with the amount on Dec. 31, 1919 

Assets December 31, 1920, $7,527,311; assets December 
31, 1919, $6,509,615. 

The company in 1920 paid dividends of $330,000. Thus 
the indicated net profits for 1920 are $565,940, which 


compares with $942,204 in 1919, of which $600,000 was paid 
in dividends.—Chicago Daily News, April 19, 1921 


Oliver Typewriter Company. 
The Oliver Typewriter Company has issued $750,000 
eight per cent serial gold notes through an underwriting 
syndicate comprising Chicago banks and _ brok Mer 
chants Loan & Trust Company; Emery, Peck and Rock 
wood; Federal Securities Corporation; Taylor, Ewart & 
Company; Union Trust Company. 

The issue was publicly offered February 21, 1921, at 
nd accrued interest. 

There are nine maturities of these 
with May 1, 1923, and ending May 1, 
$250,000 comes due. The notes are redeemable at th 
yption of the company as a whole or in part at 100 and 
iccrued interest, plus a premium of one a ent for 
year of the unexpired period prior to maturi with a max 
imum premium of five per cent. 

These notes are the only funded obligation of the com 
pany, which is owned by its directors, by reason of pos 
session of a majority of the $1,896,740 of capital stocl 
uutstanding. The trust indenture securing the notes pro 
vides that during their shall not 


ers, 


notes, omn 
1931, when the final 


eacn 


lifetime the company 
mortgage or pledge any of its real property. It is furthe 


provided that current assets shall be maintained to 
1mount not less than twice the aggregate of the current 
liabilities, including these notes: 

The ability of the company to meet its obligations is 
best indicated by a review of past earnings. In the year 
ended Dec. 31, 1920, net earnings after depreciation wer 


$254,042, and the requirements for interest and federal 
taxes $53,827. In 1919 net was $475,246 and charges $46,803 


Total current assets at the end of 1920 were $2,915,978 and 
total current liabilities only 237,641, leaving a large 
margin of working capital. 

The balance sheet of December 31, 1920, adjusted 
show the present financing, shows assets of $4,948,361 


April 21, 1921 
Remington Typewriter Company—Common. 


Chicago Journal of Commerce, 


High for year, Jan. 20@37%4; low for year, March 11@25 

Week of April 9—Sales, 500; high, 3134; low, 295 
close, 30. 

Week of April 16—Sales, 1,900; high, 34; low, 30% 
‘lose, 33. 

Week of April 23—Sales, 100; high, 31; low, 31; close, 31 

Week of April 30-—Sales, 4,400; high, 34 low, 31; close, 
34. 

The Remington Typewriter Company has found 1920 
banner year. Gross sales for the period ending December 
31 were the largest in the history of the company, par 
ticularly in the foreign field. Despite the falling off in 
business, the balance carried to surplus totaled $1,578,459 


(Advertising and Selling, April 16, 1921. 
Remington Typewriter Company—First Preferred. 
High for year, Jan. 7@80; 17@80 
Remington Typewriter Company—Second Preferred. 

Inactive 1921 to date. 
S. S. Stafford, Inc. 

S. S. Stafford, Inc., has issued $300,000 twenty-year 
per cent first refunding gold mortgage bonds, through a 


low for year, Jan 


i 
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Turning minutes into dollars 
is a little trick Corona is per- 
forming for many a salesman! 





a { or" 4 
® 
Carrying Corona 


isn’t much harder 
than toting a cane. 


This is how Corona helps salesmen 


ERE is a simple little plan your salesmen can use— 
it has been tried, and it works: Make every man 
promise you he will write at least one personal letter Here's om ties tat 
to a prospect every night. sales-managers! 





A number of firms are suc- 


The letter need not be an effort to sell, unless there is conshedlioy allieclis Ceimaaited 


a specific opportunity, as in the case of Rankin’s letter prizes to salesmen. 
above. Try this out for one month. You'll be sur- If you would like to stimu- 
; ‘ ; ; ; late sales in this way, we will 
prised at the tangible results it will bring. be glad to send you some 
; : “contest ideas,” and supply 
If your salesmen carry Coronas, these letters will be little trouble you with the necessary cut 
and no expense. By the way—did you ever figure up what your for featuring Corona in your 
men spend for stenographic hire in a year ? sales bulletins. 


A very interesting little booklet—‘‘How the man on the road can 
save time in theoffice,’’will be sent to you, if you will mail the coupon. 


Company, Inc. 
Groton, New York 


Send me your booklet 
“How the man on the 
can save time in the office.” 








The Personal Writing Machine 


TRADE MARK 


Built by i 
CORONA TYPEWRITER CO., Inc. ON oer crete 
GROTON, N.Y. | en 














May, 921. 


118 OFFICE APPLIANCES 
































vy 
7 


i) Bi 4 





Cut Off Your Stamp 


Losses 


while providing a quick, convenient 
and sanitary way of detaching, moist- 
ening and affixing stamps to letters 
and packages. 

Models with counters provide an ac- 
curate and automatic way of account- 
ing for all stamps used, each denomi- 
nation separately, to check against 
stamps bought Parcel post machine 
as above illustrated haridles various 
denominations of stamps. 


MULTIPOST 


Stamp Affixer and Recorder 


keeps stamps under lock and key, in 
rolls, all in one place, protected against 
loss, spoilage, misuse and theft. 


Be our dealer without investing in 
stock. We do most of the selling. It 
isn’t often that you have as an at- 
tractive proposition put up to you as 
we have to offer on Multipost Postage 
Stamping Equipment which includes 
combinations of the Multipost Stamp 
Affixer and Recorder, Parcel Post 
Machine, etc., that will fill the require- 
ments of all kinds and sizes of offices ; 
and that will permit ex- 

pansion of equipment 

as needs dictate. 


Profits 
Without Risk 


and without a cent in- ey 
vested, because of our 
very attractive Selling 
Plan. 

Write for the Multipost 
Dealer plan, as proved by 
many leading dealers. 


Multipost Company 
Rochester, N. Y. 


Stamp containers can be 
changed in order to use differ- 
ent denominations. 
















syndicate managed by Bartlett & Gordon, Chicago, IIl 
Price, 100 and accrued interest. 

These bonds, which are not being re-offered for publi 
subscription, are dated June 1, 1920, and mature June 1, 
1940. The issue is callable as a whole or in part, on sixty 
days’ notice, at 110 per cent and accrued interest. A sink- 
ing fund is provided to retire $5,000 each year June 1, 1921, 
to June 1, 1925; $10,000 par value each year June 1, 1925, 
to June 1, 1930; $15,000 par value each year June 1, 1931, 
to June 1, 1935; $30,000 par value each year June 1, 1936, 
to June 1, 1940. As a further provision for their retirement 
the company covenants that from June 1, 1921, to June 1, 
1930, it will set aside annually on June 1, in a special reserve 
fund, an amount equal to five per cent of the entire issue, 
less the amount of the bonds retired in accordance with 
the above schedule, which reserve fund shall be used for 
the purpose of retiring bonds and for no other purpose 

This $300,000 block is the entire amount authorized under 
the mortgage, the only other capital obligations of the com 
pany consisting of $250,000 common stock and $595,70! 
income debentures, which are not in any way secured on 
the property of the company, and by their terms provide 
that interest shall be paid only when earned. 

The first refunding mortgage gold bonds are a first and 
closed mortgage on all the assets of the corporation, sub 
ject only to a small real estate mortgage. No additional 
incumbrance, except purchase money mortgages, may be 
placed upon the property or assets of the corporation so 
long as any of these bonds are outstanding. The company 
is in a comfortable position, with net quick assets equal 
to about 200 per cent, and net tangible assets more than 
300 per cent of the total issue, these figures being exclusive 
of trade mark and good-will values. By the terms of the 
trust indenture, the company covenants to maintain at all 
times net quick assets in an amount which shall be equal 
to at least 150 per cent of the outstanding bonds. 

The company has been operating since 1858, and manu 
factures writing inks, adhesives, carbon papers and type 
writer ribbons. In the five-year period, 1915-1919, annual 
net profits after payment of all taxes, applicable to the in 
terest on the bonds, averaged $100,486. The balance sheet 
as of Oct. 31, 1920, shows current assets of $657,062 and 
current liabilities of only $71,608.—Chicago Journal of 
Commerce, April 23, 1921. 

Underwood Typewriter Company—Common. 

High for year, Feb. 25@160%; low for year, Jan. 6@135 
Underwood Typewriter Company—Preferred. 
High for year, Jan. 18@104%; low for year, Jan. 18@104% 
The Wahl Company—Common. 

High for year, Feb. 9@5034; low for year, Jan. 18@37! 





Week of April 9—Sales, 385; high, 46%; low, 45%; 
close, 46. 

Week of April 16—Sales, 426; high, 4614; low, 45; close, 
4614 


Week of April 23—Sales, 475; high, 47; low, 46; close, 
46u4. 
Week of April 29—Sales, 570; high, 4714; low, 46; close, 
46. 

The Wahl Company—Preferred.* 

Month to April 30—High bid, 86; low bid, 84%. High 

asked, 88; low asked, 8&6. 





“Berkshire” Opens in Canada. 
The Eaton, Crane & Pike Company, Pittsfield, Mass., 
has organized a Canadian branch, to handle its Berkshire 


typewriter papers, Highland linen and other brands. The 


branch is known as the Eaton, Crane & Pike Company of 
Canada, 366-68 Adelaide street, West, Toronto, Ont., Can 
ada. The new concern is consolidated with the Sinclair 
Allen Company. The officers are Norman A. Sinclair, 
president; Col. W. H. Eaton, vice president; Thomas 
Allen,, secretary-treasurer. 


Chicago Mail-O-Meter Sales Office Moves. 


The Chicago office of the Mail-O-Meter Sales Company 
has been moved from 39 South LaSalle street to the 
Adams and Wabash building, 207 South Wabash avenue 


G. Lipman is in charge. The need for increased space to 
accommodate new models made the move necessary. Har 
old Goodhart has been added to the Chicago sales force. 


Burrows Brothers’ Contest Winners. 

\ contest was conducted by The Burrows Brothers 
Company, Cleveland, Ohio, among the employees. Ten 
points of store policy were listed, and prizes awarded for 
the most suitable comment. The winners wer: First 
prize ($5.00), Mr. Hall; second ($3.00), Miss Matchett; 
third ($2.00), Isador Chernikoff. 
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Box File Prices Reduced May 1 
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Operating Our Factory on Full Time 


During the past six months was not alto- 
gether the result of our own efforts. It 
was due largely to the loyal support of our 
more than five thousand dealers, for whose 
support we wish to express our apprecia- 
tion. If perchance you are not included in 
the list of #2 dealers, we are both being 
deprived of much benefit. 





Sfx Sectional Card Index Cabinets 


Are durably constructed of kiln dried plain or quartered oak in golden or natural 
finishes or in mahogany finish. All drawers equipped with easily adjusted 
auto-locking steel follow blocks, to keep 
contents in vertical position. 

These cabinets are especially adapted for 
use in offices where the card index system 
is likely to expand. Purchase a top sec- 
tion first, then add bottom sections as filing 
needs demand. Any number of bottom 
sections, of the same size, may be stacked 
under one top section. Made in 3x6, 4x6, 
5x8, 8x5 and 6x9 sizes. Illustration to the 
right shows a stack of sections composed 
of one 3x5 top and three 3x5 bottoms with 
leg base. 

Our General Catalog—which is yours for 
the asking—shows many other illustrations 
in which these sections may be practically 
used. The economical card index equipment. 
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The Site Manufacturing Co. 


162 Union Street 
Monroe -:- Michigan 


New York—The 9/2 Manufacturing Co. Chicago—aAssociated Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’l Mgr. 
52 Park Place 201-215 North Franklin St. 
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New Prices on Fibre Board Trays May 1 


In cost 


You can bank on our prices being kept in line with any reductions 








Our Co-operative plan benefits the dealer 
2 


Gfjzs Popular Pric€ 








2, 3 and 4 Drawer Letter Size. 2, 3#ICec 
Drawer Legal Cap Size. 2, 3,4 and5}) 
Invoice Size—A Most Complete Line@tter, | 





ets, wi 

almost en 

Yeats Filin ¢ Desks Pato 

Gch capaci’ 

suit, ata 

Desks PLUS Filing Drawers Multiply Efficiency Dts ie 

leader’ —i 

There are ten kinds of Drawers for filing Letters, Blanks, Index Cards, Vouchers, Catalogs, in fact any kind of business paper almost ar 


You can select your choice of these drawers in any arrangement your special requirements may indicate. 
Desks are made single and double pedestal, with either Letter or Legal Cap size drawers. Have extension slides and center dt 
Very solidly constructed of seasoned Oak or Birch; handsomely finished either Golden, Natural or Weathered Oak and Birch Mahi 


All drawers on Roller Bearings. 
Neat, practical desks which save their users much time and travel. All files in easy reach without leaving the office chai 
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ffs Scrap Books are still in demand in offices K 








You can now push Fibre Board Products 
Ci 


filing Equipment 


Merits Your Consideration 













higher priced 
ile can serve 
ou no better 
han these Low 


2 3riced Cabinets 


and 5) 

.Lineetter, Legal Cap, Invoice Files and Cabi- 
ets, with assorted Filing Drawers give you 
almost endless variety—of ample capacity—at reasonable cost. 
5 matter how varied your requirement are—no matter how 
ch capacity of any standard size—you can procure a cabinet 





suit, at a very low price. 

jis line is not merely a cabinet or two to serve our lines as a 

teader’’—it is a most.complete assortment of sizes, ete., to sup- 
33 pape almost any office requirement. 


enter di m 
This Four Drawer Ver- 


tical Letter File is now 
well and favorably known wherever 
business letters are written and re- 
ceived. It is a standard by which 
filing cabinet values are often judged. 


A worthy, time-tried, practical cabi- 
net that gives satisfactory service. 


All solid, seasoned Oak or Birch Ma- 
hogany. Full height drawer sides. 
Drawers on Roller Bearings and 
equipped with follow blocks. 


You can’t get better service no mat- 
ter what price you pay. 











VA. ° 
The bf cés Manufacturing Co. 
162 Union Street 
Monroe -3- Michigan 
New York Office—52 Park Place Chicago Display—201-215 North Franklin St 


Lomi mim mT 
Even though business may be quiet 421’s still sell 





E00 NM 





Ask for our latest prices before quoting 
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Are You Securing the Bookcase 
Orders in Your Town? 


Most every family is a prospect—leads 
are easy to secure and when followed 
up sales are generally made. Don’t 
let this profitable business slip out of 
town. With our catalog and our assist- 
ance plus your effort you are equipped 
to obtain a good line of bookcase 
business. 


ifs Sectional Bookcases 
Have Several Distinctive 
Features— 


The Dust Shield 


over the book space in each section ex- 
cludes the dust and forms an independ- 
ent recess into which the door recedes. 


The Door Guide 


or Equalizer controls the action of 
the door so that it can travel only 
straight forward and back. The Equal- 
izer is substantially made of steel. It 
is securely riveted so there is no un- 
necessary play to allow the door to 
rub or stick. 


Air Cushioned Doors 


The Dust Shield encloses each section. 
The door fits against the Dust Shield 
and a projecting shoulder, making the 
book space dust-tight and almost air- 
tight. Doors close easily without 
slamming or noise. 











Variety 

Selections can be made from Standard 
design cases in Plain or Quartered Oak 
in any of eight stock finishes and also 
Mahogany and Mahogany finish. Mission Design Cases are made in handsomely flaked 
Quartered Oak only. Early English, Fumed or Weathered finishes are most popular. Large 
Variety of Leaded Glass, Etc., makes line still more adaptable and salable. 


Get See Catalog No. 20 Attractive Discounts to Dealers 








The ¥/&- Manufacturing Company 


162 Union Street Monroe, Michigan 
New York—The ¥/&@ Manufacturing Co. Chicago—aAssociated Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 
52 Park Place 201-215 North Franklin St. 
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Have you seen our New Metal Tip Guides? 
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Diamond Inks 


The Line 
That Satisfies 


The Diamond Line is 
a complete line of 
inks, paste and mu- 
cilage. It is com- 
prised of goods of 
quality which help the . INKS 
stationers build up 
permanent _ business. 
Especial attention is 
paid to the containers 
which are made along 
improved, modern 


(p\AM ON) 


r 
CARMINE 
“FLUID 





lines. 

Style Nos. 1, 2 and 3 
In our new location with a much larger 
space than before we are in better posi- 
tion than ever to take care of the needs 
of the stationery trade. 


Try Diamond Inks 
You’ll like them. 


DIAMOND INK COMPANY 


3033-43 Galena Street 
Milwaukee, Wis. 


New York Office: 265 West Broadway 





Style No. 43543—54 oz. Desk Pot 
Style No. 4333—8 oz. Desk Pot 
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cLARUTYPe 


Are You Supplying the 
Demand in Your Territory? 


Stenographers everywhere need and want 
Clar-O-Type because it means better, clean- 
er looking work, satisfied employers and 
greater opportunities because of greater 
efficiency. That means steady sales, rapid 
repeat orders and increased profits for 
YOU. What are YOU doing to meet the 
demand in YOUR territory? Clar-O-Type, 
the original product, is sold entirely on its 
merit. Our national advertising is bound 
to drive customers your way in increasing 
volume. Be ready to serve them! 








This Container Clinches the Sale 


Clar-O-Type comes to you now in the 
new, attractive colored container. You 
won’t want to put it on your shelves, but 
right on the counter where it will sell itself. 
This container together with the other at- 
tractive display matter which we furnish 
free of charge and the man-to-man co- 
operation at this end is turning live dealers 
into Clar-O-Type boosters. Better get in 
line today for big business! 


THE CLAROTYPE COMPANY 


203-E FRANKLIN STREET, NEW YORK CITY 
Chicago Office: 105 N. Clark Street 


Canadian Agents: Standard Distributing Co., 
Montreal, Que 
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EVERYWHERE 


Macey Filing Equipment 


LREADY in National use, and favorably known, Macey 
Filing Equipment is an interesting and profitable line for 
the retailer. It is strictly a quality line and well balanced in both 
wood and steel. The ever-increasing consumer demand together 
with dominating National publicity, lends a powerful selling force. 


The Macey line consists of Filing Cabinets in wood and steel, Filing Supplies, 
Steel Safes, Office Desks and Sectional Bookcases. Catalog and terms on request. 


‘@he MACEY COMPANY 


Grand Rapids, Michigan 


Manufactured in Canada by Distributed in Great Britain and Europe by 
The Canada Furniture Manufacturers, Ltd. The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 
Woodstock, Ontario London, England 
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Cincinnati Furniture Men to Hold Outing. 

The entertainment committee of the Cincinnati Furniture 
Exchange has selected Bass Island, the outing grounds of 
the North Cincinnati Gym, as the place where the annual 
outing of the Exchange will be held this year on June 25th 

For many years the exchange held its monthly meetings 
at Ahlbrand’s Exposition Cafe, but as that famous hall has 
been sold for a memorial dormitory to the College of Mu 
sic, the exchange is now homeless and will remain so until 
such time as the board of directors is able to select another 
regular meeting place. The old cafe will be known hence- 
forth as the Alms Memorial. 

The April meeting of the exchange was held in the Cham- 
ber of Commerce and it has been decided to hold no gen- 
eral meeting in the month of May, but the board of direc- 
tors will meet on the call of the president at a time and 
place to be named later. 

The April meeting was called to order by the president, 
Albert Schirmer. After the reading and approval of the 
minutes a resolution was presented from the Cincinnati 
Wholesale & Manufacturing Jewelers’ Association, setting 
forth the uncertainty of domestic taxation and requesting 
members of the furniture exchange to write to the various 
senators and congressmen urging tax reforms. The resolu- 
tion was ordered filed 

Applications for membership from Kosse, Shoe & Schley 
er, manufacturers of mahogany and walnut lumber, and 
the Batesville Lumber & Veneer Company, manufacturers 
of ply panels, were read and on motion duly seconded 
These concerns were made members of the exchange. 

Mr. Ashby, of the Ashby Veneer Mills of Jackson, Ten- 
nessee, presented some remarks on freight and switching 
rates as they exist in the south and expressed the hope that 
an early adjustment of rates would be arrived at. 

Henry Wolf of the entertainment committee addressed 
the exchange with regard to the return postcards mailed to 
members by the secretary. He urged the prompt return of 
these cards with the information desired, so that the enter 
tainment committee may make proper arrangements. 

Following an hour devoted to general discussion and 
social amenities, the meeting adjourned 


Boston Stationers Educated Dennison-wise. 


The educational dinner of the Boston Stationers’ Asso- 
ciation April 21 was a Dennison event. The tables were 
decorated and dressed with Dennison products—paper table 
cloths, nut cups and accessories. Party caps in variegated 
colors were donned by the diners, bringing a gay color 
tone to a happy occasion. 

Following the dinner Ralph S. Bauer, president of the 
National Association of Stationers and Manufacturers, 
was called on to tell impressions gained during his recent 
Western trip. He looks forward to the largest business 
the country has ever experienced within the next few years 

James Armington, sales manager of the Dennison Man- 
ufacturing Company, spoke on “Selling by Contact.” He 
inspired his audience by showing the opportunities for ad 
vancement offered modern stationers’ salesmen. He based 
his prophecy and method on his own experiences in win 
ning his way in the industry. Moving pictures, taken in 
the Dennison factory, showed the manufacture of fancy 
articles from crepe paper and sealing wax, demonstrating 


their possibilities in festive decorative schemes. An invi 
tation was extended to his hearers to visit the Dennison 
factory to see the actual operations. 


The May meeting the Boston Stationers’ Association 


was held May 2. 


Richmond Stationers’ April Meeting. 

The April meeting of the Richmond Stationers’ Associa 
tion was held the nineteenth. Every active firm member 
ship was represented. Following routine business the As- 
sociation decided to make the May meeting open to all 
associate members This will mean an attendance of fifty. 
The blotting paper mills at Richmond, with the large 
paper houses, swell the associate membership to consid 
erable volume. An invitation has been extended to Ralph 
S. Bauer, president of the National Association of Sta 
tioners and Manufacturers, to address the meeting 

Buffalo Stationers Elect. 

The Stationers’ Club of Buffalo, Buffalo, N. Y., has 
elected the following officers: Harry J. Williams (Ryan 
& Williams), president; Richard B. Lockwood (Millington 
Lockwood), vice president; George W. Davis (Otto UI 
brich Company), secretary; Clarence T. White (Adams & 
White), treasurer 
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HALF THE SIZE AND PRICE 


Present-day conditions make the 
Century a most desirable machine 
to meet the demands of those who 
desire a first-class writing machine 


at a moderate cost. 


From the standpoint of Profit and 
Dependability this is a most satis- 
factory machine for the dealer to 


handle. 


An attractive dealership proposi- 
tion and some good open territory. 
Send us your name that we may 
tell you more about it. 


AMERICAN WRITING 





MACHINE COMPANY 








449-455 CENTRAL AVE. 


NEWARK, N. J., U.S. A. 
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ADO “C” 
ALL LOCK BINDER 


With Our Posting Bar) Posts 


for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 

The most successful device because of its 
strong construction, ease and rapidity of op- 
eration. 





Ten Reasons Why We Recommend The 





“C” For Elliott-Fisher: 


DC 


Holds leaves securely and in best alignment. 
Not necessary to place cover over Posting Bar. 


3. Remove top cover and place on table. 


Posting Bar locks securely in top cover. 
No sharp edges to mark the 
wear out, 


corners or desk or 


}. Rounded surfaces and curves that make it uniform in 


appearance. 
Locks automatically down on the leaves. 


. Clamping members or tubes heavily nickeled and 
polished. 
No binding to wear off the 


mechanism. 
Practically indestructible, effi- 
cient, a money saver. 





MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 


pre 


stantly, 


cov 


ssing the releasing buttons it* unlocks in- 
and locks automatically by pressing 
er on leaves. 


Accounting Devices Company 


564 West Monroe Street 
CHICAGO, U.S. A. 
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Grand Rapids Office Appliance Show Successful. 


As one evidence of the success of the recent Grand Rap- 
ids office appliance show held not long ago at Grand Rap- 
ids, Michigan, we quote a letter received by the president 
of the show, W. F. Hentschel. This letter was received 
by Mr. Hentschel from one of the well known calculating 
machine companies whose main offices are on the Pacific 
Coast. The letter came from the company’s district man- 
ager at Detroit. It says in part: “I was successful first in 
establishing a branch sales office in that city (Grand Rap- 
ids). We are temporarily located at 532 Michigan Trust 
Building and Mr. Burke M. Ewing is our representative 
Mr. Ewing has had considerable experience in various 
Grand Rapids manufacturing firms and with all types o1 
calculating machines, so we consider him well versed in the 
art of demonstrating and applying our product to the cost 
work and engineering and statistical divisions of all firms 
Now, during the show we received inquiries and prospects 
totaling about fifty and these were distributed through 
cities in the entire district, with Muskegon notably high 
in number of prospect purchasers. Thus, we accomplished 
many things through the earnest and successful efforts ot 
yourself and associates in bringing the Grand Rapids office 
appliance show into being.” 


“A Bear for Wear.” 


3rief announcement was made on page 141 of the April 
issue of Office Appliances concerning a partnership formed 
in Chicago by Holbrook & Gibson, operating at 424 South 
Dearborn street. Both members of the firm have been en- 


11 


gaged in the typewriter field for many years, although still 





_ ; 





HOL- 


WILLIAM C. 
BROOK. 


GIBSON. 


ARCH, M 


young men. William C. Holbrook started twenty-seven 
years ago, while still a youth. He narrates an amusing in 
stance in connection with the first two Smith Premier type- 
writers sold in Chicago. His customer was the late Carter 
H. Harrison, who served as mayor of Chicago, as did his 
son after him. 

Arch. M. Gibson has been in the Chicago typewriter field 
over seventeen years. Both have been engaged with the 
same company. They still retain the natural affection fo: 
their former line, but have felt the urge to establish them- 
selves in business. Holbrook & Gibson specialize on re 
built typewriters, and handle typewriter supplies. Their 
slogan is “A Bear for Wear,” the trade mark showing a 
bear in his native haunts, and forming an effective design 
suggesting sturdiness and longevity in their products. 


Underwood Meeting at Chicago. 


A meeting of salesmen was held last month at the Chi 
cago office of the Underwood Typewriter Company. Th: 
home office was represented by J. E. Neahr, F. A. Robin 
son and George Button. The out-of-town salesmen in 
cluded J. A. McCormick, St. Louis, Mo.; R. D. Cook, De 
troit, Mich.; A. W. Eaton, Denver, Colo.; J. C. Rabholz, 
Salt Lake City; F. C. Gould, Kansas City, Mo.; J. E 
Ryder, Davenport, Iowa. 


Coppage Printing & Loose Leaf Co. Moves. 

The Coppage Printing & Loose Leaf Company has 
moved to 541-47 Pearl street, near Broadway, New York 
The expansion of business made more space necessary 
The new location is in a modern fireproof building, with 
100 per cent sprinkler system, having commodious passen- 
ger and freight elevators. The new telephone number is 
Worth 8115, with switchboard connecting all departments. 
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New 


Bookkeeping by pen Slow and expensive. To post the. 


ledgers and get out 3,000 statements 


a month requires four bookkeepers at $85.00—$340.00. 











ELLIOTT-FISHER 


MACHINES WILL: 


1. Write any width 
line up to 24 in- 
ches. 











2. Add and subtract 
in any number of 
columns up to 23. 

3. Write, add and 
subtract simultan- 
eously with one 


By machine 





(including Elliott-Fisher). The ordinary “two-operation” 
plan (posting ledger and statement separately). Faster 
and better than the pen method. Takes three bookkeepers —$255.00 











operation of a key. 


4. Write, add, sub- \ 
tract and compute 
balances cross- 


wise. 

5. Write single or 
multiple copies in 
any required num- 
ber. 


6. Write records, 


minutes, etc., in 
bound books. \ 4 \ 











~\ 








/ 











ELLIOTT-FISHERCO. 
Canadian-Pacifie Building 
43rd St. & Madison Ave 
New York City 


Branches in All Large Cities 


WO retail stores, one in Philadelphia and the other 

in New York, handle about the same amount of 
bookkeeping, that is, number of accounts—but it costs 
the Philadelphia store $300 a week less to do it. 


This means $15,600 added net profit for the Philadel- 
phia store each year, simply because of a better 
method of handling the bookkeeping. 


The New York concern uses the “‘two-operation”’ plan, 
that is, posting ledger and making the monthly statement 
separately. Forty machines of a certain type are re- 
quired to do the job. The Philadelphia store posts the 
ledger and writes the statement simultaneously — the 
“‘one-operation”’ plan—but needs only 25 Elliott-Fisher 
machines to do it. 


Elliott- 


Flat Writing Surface Machines: Accounting ~ Bookkeeping ~ Billing~Recording 


By Elliott- Fisher with its exclusive flat-writing-surface. The 


“one-operation” way (posting ledger and 


writing statement simultaneously). Fastest, most economical method with absolute proof 
of accuracy of operation. Same voiume of work requires only two bookkeepers—$170.00. 


The amount saved on operators’ salaries alone is $300 a 
week. Which way appeals to your pocketbook? 


Many business houses still using the “‘two-operation” 
plan do so with Elliott-Fisher machines, and save money 
over any other method of handling that plan. But the 
exclusive flat-writing-surface feature makes Elliott- 
Fisher the only machine able to save time and money with 
the accurate, quicker and more economical ‘‘one-opera- 
tion’”’ method. 


Is there any choice—for an executive interested in net 
profits? We will welcome the chance to prove the economy 
ofElliott-Fisher in your bookkeeping department, no matter 
whether you use the ‘‘one-operation” or “‘two-operation”’ 
plan. Elliott-Fisher appeals to your pocketbook in eithe 
case. 


F 
j 
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Golding Office Appliances 


The Pearl Hand Lever Cutter 


The BOSTON Cutter 


Every Modern Office needs a quick, clean Cutter 


Cuts paper, cardboard, rub- 
ber, asbestos, veneer, etc., to 
a thickness of 2”. 

Handy for cutting the mar- 
gins from monthly  state- 
ments in quantity. Zip! it is 
done in an in- 
stant and the 
edge is clean 
and straight. 

A Saver of 
labor and gets 
the work out 
on time. 






Has spring bal- 
anced handle. 


The Base 


is a waste re- 
ceptacle for 
convenience 
and _ cleanli- 
ness. 


Sells readily 
to Banks, 
Multigraph 
users, Photog- 
raphers, Of- 
fices, Factor- 
ies and Stores. 

Made in sizes 
13 in. and 19 in. 


The Official Imprinting 
Press for the Drafting Room 








Every modern drafting room ought 
to be equipped with an Official Press 
for imprinting the titles on tracings 
and blueprints. 

Saves the costly time of draftsmen 
consumed by hand 
lettering. 

Prints neat, clear 
titles and numbers 
on any size tracings 
or blueprint. 

Will also print 
shop cards, index 
cards, shipping 
tags, etc. 





Every office of every kind can 
use a Cutter in every Department. 







The bookkeeper, mail clerk, file 
clerk, price and production clerks, 
can use it for a great variety of 
trimming. 





The sales 
department 


for cutting 
samples,  il- 
lustrations 
enclosures, 


the advertis 
ing dept. for 





The 16” Boston 
Cutter with gauge 


cutting out 
illustrations, exhibits, dummies, 
etc. The Draftsman for cutting 


and trimming blueprints and 
drawings. 

Invaluable in a hundred ways 
in every office, store and factory 

Several thousands have been 
made. 

Made in a variety of sizes. 


The Golding Tablet Press 


1 


For blocking letterheads and general office 
forms. Stationery that has been used on one 
side or slightly mutilated by improper use can 
be turned into useful scratch pads. Pads of 
any thickness can be made by in- 
serting cardboard backs where de- 
sired. Ce- 
ment the 
pads and cut 
into tablets 
with a_ tab- 
let knife. 

Complete 
outfit sup- 
plied. 

A Big 

Seller 


A good line for dealers 


We make also a line of Power Cutters and 


Printing Presses. 


Write for illustrated folders 


Golding Manufacturing Co. 


Franklin, Mass. 
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The Chicago World Trade Club. 


By P. W. Kunning, Foreign Trade Adviser, 
The Chicago Association of Commerce. 


QO: 1undred exporters, importers, bankers and shippers, 


utives and all actively engaged in the pro- 
motion of 1al trade, recently organized The Chi 
cago World Trade Club. 


all of them exec 
internatior 


The purpose of this club, as outlined in its by-laws, is to 
promot the forei trade, exports and imports and friendly 
foreign trade relations of the city of Chicago, state of I[1li- 


1 


he Mississippi Valley with and in the markets of 
a meeting place at which its 
members exchange foreign trade plans and ideas and thus 
each member profits by the experiences of the others 


Each member is regarded as a foreign trade adviser to 


the world. It also serves as 


the rest and stands ready to assist them at all times in 
their foreign trade problems. The programs of the club 
ar¢ ide up of a speaker and a discussion All phases of 
international trade are covered. 

Much of the work of the club is carried on through its 
committees ‘here are four major committees, including 
program, membership, law and legislative, and government 
activiti Othe ommittee activities cover banking and 
fore xchange, packing industries, automotive, ma- 
hin¢ dvertis imports and exports, credits, met 
chandise and manufactures. The office appliance group will 
be luded in the manufacturers’ group. Thes meetings 
of tl ire held on Tuesday noon of every other week 

lr} lub is afthhated with the Chicago Association of 
Commerce through the Interstate and Foreign Trade De 
partment, the secretary of the club being the Foreign Trad 
Adviser of the Association. The officers of the club ar 
Charles. E. Herrick, president, (Brennan Packing Com 
pany \. C. Sherrard, first vice president, (D. C. Ander 
son & Company): Charles I. Horowitz, second vice presi- 
dent Hibbard, Spencer, Bartlett & Company); Henry W 
Ackhoff, third vice president, (G. W. Sheldon & Company) 
Franc E. Gardner, fourth vice president, (Gardner-Barada 
Chemical Company); P. W. Kunning, secretary, (The Chi 
cago Association of Commerce); George W. Doonan, treas 
urer, (Central Trust Company of Illinois); G. L. Walters, 
dire \dams & Westlake Company); G. E. Stolp, di 
rector, (Chicago, Milwaukee & St. Paul Railway); F. | 
Bateman, director lrans-Continental Freight Company) 
Edward Hienz, director, (Fort Dearborn National Bank) 
Harry A. Rose, director, (Selz, Schwab & Company) 

It is believed that this organization will be of great in 
fluence in the development of Chicago and its territory as 


a world market. Only one manufacturer of office appliances 


so far is listed as a member. He personally is finding the 
club invaluable assistance to him, and other Chicago 
dealers in office appliances interested in international trad 
would do well to follow his example. 


New Export Agency to be Established in 
New York. 


Dr. Francis M. Botelho, who has been for a number of 
years the Far East, having been connected with prom 
inent American firms, and for the last two years branch 
manager at Kobe for the Horne Company, Ltd., a sub 
sidiary of the Allied Machinery Company of America, 
owned by the American International Corporation, has r¢ 

| that position and in the near future will leave Japan 
on a somewhat round-about trip to his home at Wilming 
ton, Delaware. 

Dr. Botelho will return to the United States by way of 
Suez, stopping over in China, the Straits Settlements, Italy, 
Switzerland, France, Spain, Portugal and England. On 
this trip he will consolidate certain business connections 
and after arriving in the United States will establish him- 
self in New York City as export agent for American mat 
ufacturers and as buying agent for clients abroad. Anyone 
interested in the work which Dr. Botelho expects to do 


? 


may address him at 1327 Tatnall street, Wilmington, Dela 


signe 


ware Letters sent to the above address will be held or 
torwarded to Euro] e, according to the le neth of his stay 
abroad 


Taft, II., Arrives. 

Fletcher W. Taft’ 
advent of a second son. The advertising manager of The 
nk Company is justly proud of the eight-pound 
will find much inspiration in the new arrival 


s family was increased in April by the 
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JHENEVER a man forms a 
strong attachment for his 
chair, two factors must be 

comfort and long service. 


present 


The lines upon which 


KARPEN CHAIRS 


are designed and constructed con- 
tinually produce that grateful sense 
of physical well-being which we call 
comfort. 





Our uncompromising views on stand- 
ards in construction and materials 
insure a durability which makes a 
purchase of a KARPEN chair a piece 
of sound economy. 

The American business man wants 


these two elements combined. He 
finds them in Karpen Chairs. 
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Capitalize his wants 
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S. Karpen & Bros. 


Chicago Michigan City New York 
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History of the Tabulator. 


F. P. Gorin, of the Gorin Shooklesspeed Tabulator Com- 


pany, Seattle, Wash., narrates some history of the decimal 

hk tabulator which is interesting to readers of Offic: Apt rli- 

I e : ances. Early in 1896 Patent 559449 covering the basic deci- 
mal tabulator idea was reduced to practical form and a ma- 
chine was placed in operation in the billing department 

oO ern. of Armour & Company, Stock Yards, Chicago, Ill. The 

patent was brought to the attention of several typewriter 

concerns. It went begging because these manufacturers 
would not believe the rank and file of business concerns 


Dunce could be shown that they had enough billing and columnar 
work to warrant their paying for the tabulator. It was 


not disputed that the tabulator made it possible to write 
bills and columnar work as rapidly as straight work, such 


is the chap who thinks that his business as letters and the like, but the typewriter manufacturers 
does not justify an adding or calculating believed that the task was too great to convince the pub- 
machine and who insists upon making his lic that it was worth while to buy and use the tabulator ma- 
mathematical calculations by the old rule- a ar ons oat 7“ wa . 

3p con ae” 1; ds f sma group or 11cago yusINess men, inciuding A. 
of-thumb methods. M. Doctor, of the Columbia Overgaiter Company; Louis 








Schlesinger, Milwaukee, Wis.; Franklin Remington, then 
connected with the Remington-Sholes Type writer Com- 
pany; organized what was called the Gorin Tabulator Com- 
pany with offices at 90 State street, Chicago Within 
fourteen months the company was selling many more tab- 
ulators than it could possibly manufacture. The little 
plant was limited in capacity. It was located on the sec- 
ond floor at the corner of Madison and Clark streets on 
the site of the present Atwood Building. About that time 
the typewriter manufacturing companies discovered that 
the business houses recognized economy resultant upon the 
use of a tabulating machine. The Union Typewriter Com- 
pany closed a royalty agreement with the Gorin Company, 
giving the Union Company exclusive rights to make, use 
and sell the tabulating devices. From that time the tabu- 
lating business has grown throughout the world to an 
enormous proportion. The use of the tabulating device 
has doubled the typewriting business in that a place was 
made for typewriters which had never existed before. That 
is, a distinct place in the office for the writing of bills and 
columnar work, which before that time had been done 
entirely by hand. Prior to 1898 a typewritten bill was as 








rare as an autographic bill or letter is today. The tabu- 
lator changed all this. Patent 559,449 expired in 1913, so 
that since then anyone may use a decimal tabulator. 


Typewriter Man Enters New Field. 


The Harmon Calculator C. L. Austin has resigned as manager of the Des Moines, 

Iowa, office of the Royal Typewriter Company to become 
identified with the Cleveland Discount Company, as a seller 
makes possible the positive mechanical cal- of first mortgage bonds. 


culations So universal in businesses able to Mr. Austin joined the selling force of the Royal Type 
writer Company four years ago the first of last March. He 
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afford three or four hundred dollar ma was first a salesman, in which capacity he succeeded SO 
chines—at a cost of only $7.50 ($10.00 with well that he was promoted to the post of manager of the 
stand). Des Moines office. However, Mr. Austin has had previous 


intensive training as typewriter man, having spent more 
than eight years as salesman and branch manager for the 





You see—the Harmon Calculator is a neat Underwood Typewriter Company before he joined the 
little device—just the size of your vest a “peenne. +. 
eee Soe . V. Mills, who is well known as a typewriter man, suc- 
pocket yet large enough to add a column ceeds Mr. Austin as manager of the Des Moines office of 
of figures totaling 9,999,999. the Royal. 
The Cleveland Discount Company of Cleveland, Ohio, is 
. tae ae ee ae a large corporation, engaged in buying and selling guar- 
Operated with a stylus, it Is lar more speed) anteed first mortgage bonds. They are represented in Iowa 
than you would suppose and its accuracy is by the E. G. Randall Company, who are representatives 
as complete as that of larger machines. for the entire state. 
If YOU think YOU can’t afford a New Typewriter Store at Columbia, S. C. 
calculating raachine — let us On March Ist the Typewriter Exchange was opened at 
d H Or—if 1203 Lady street, Columbia, S. C. E. N. Pattillo is owner 
seme you & armon. = you and manager of the new concern. Mr. Pattillo began as a 
are a progressive dealer—write shop boy with the A. R. Dearborn Company, dealers in 
for our meritorious proposition. Smith Premier typewriters at Birmingham, Alabama, in 


1907. In 1912 he became connected with the Remington 
Company, with whom he made a good record as salesman 
in the South Carolina territory. For a time during the war, 


Erie Calculator Company when typewriters were hard to obtain, Mr. Pattillo sold 


securities, leaving the Remington service. 

> * J 
14 Scott Building, Erie, Penna. The euttesk in the new business is very encouraging and 
the head of the concern states that his thirteen years of 
experience as repair man and salesman is already bearing 
fruit in a steadily growing business. 
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Removable “Spring Back’”’ Style. 





Flexible, Soft Back Style. The remedy for The P roudfit Loose Leaf Company 


ring binder’’ troubles. Flat opening and 


no tearing out of leaves. Grand Rapids, Michigan 
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Transparent Leaf Body, showing Proudfit mechanism locked and ready for use. 


—the Economical Way to Bind 


Catalogues 


Portfolios 
Office Ledgers, Etc. 


Pi Z a 4b OSE, FEAF JEVICES 


Are better for all loose leaf binding purposes. They save 
weight, save paper, save writing space. Their flexible ol of 
steel afford a flat writing surface always, no matter how many 
or how few sheets are bound. Proudfit binders hold each sheet 
firmly along its entire binding edge, thus protecting against 
tearing. The absence of any rings or posts insures binder 
itself against distortion and prevents scratching of office fur- 
niture. Proudfits hold from 1 to 1,000 sheets without adjust- 
ment. They provide instant and easiest sheet removal 
insertion. Proudfits are most preferred loose leaf binder equip- 
ment, yet they have the fine appearance of boun 

Proudfits preserve the appearance as well as the pd ns eres 
of expensive salesmen’s portfolios, price lists, catalogues, 
photographs, blue-prints, ledgers, accounting books—in fact, 
all printed or written loose leaf matter which must be kept 
constantly up-to-date. Use Proudfits for economy. 


Transparent Leaf Body, unlocked. 






Open for use. 





Proudfit Loose Leaf Binders are sold direct or 
through factory branches in all large cities— 
they are supplied in a wide variety of sizes in four 
standard lines, as well as made to specifications, 


See Donnelly’s Red Book for the Name and 
Address of Nearest Proudfit Factory Branch 
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You Can’t Take 


— 


Welded Steel Apart 


When you roll the drawers of 
a GF Allsteel Cabinet into place, 
you are putting them into a frame 
of solid steel. 

Every joint is weided, no rivets 
or bolts being used. 

This means permanent rigid- 
ity. It is impossible for these 
cabinets to get out of true in 
service. 

They are cross-braced and 
given strength many times great- 
er than necessary for ordinary 


use. Even if they are stacked 
twenty feet high, the bottom 
drawer will operate with perfect 
ease. 

This same strength of con- 
struction is found in every GF 


Allsteel product from the simplest 


filing tray to the finest article in 
the line. 

The name GF Allsteel covers, 
besides Filing Cabinets and Sup 
plies, a line of Counter Height 
Files, Safes, Desks, and Shelving. 


Our local dealer will gladly demonstrate them or we wili send you a catalogue. 


THE GENERAL FIREPROOFING CO. 
YOUNGSTOWN, OHIO 


Branches: 
Chicago 


New York 


Boston Atlanta 
Washington Seattle 


Also Makers of Herringbone Rigid Metal Lath, and Other Fireproof Building Materials 





Office Furniture 


Saturday Evening Post May 1/4tl 


The above ad appears in the 
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New Office Equipment Concern in Cincinnati. 


On or about May 15th William B. Hall & Company, 
new ofhce equipment firm, will commence operations in 
Cincinnati. Quarters have been leased at 312 Dixie Ter 
minal building. 

Mr. Hall formerly was president and general manager 
of the Macey-Hall Company and has had fifteen years’ 
experience in filing system work. An upstairs location was 


chosen because from previous experience Mr. Hail knew 
that ninety per cent of the office furniture is sold as a re 
sult of frequent calls on prospective customers. About six 
salesmen will be employed in the beginning to cover the 
field of prospects thoroughly and others probably will be 
added later. The territory covered will include the south 
ern half of Ohio, a large portion of West Virginia, all of 
Kentucky and Southern Indiana. 

The new company will handle furniture lines only and 
specialize on filing systems and supplies. The Steel Equip- 
ment Corporation and the Johnson Chair Company have 
made the new company their agent, and it has the agency 
for other well known lines. The company’s offices will be 
laid out as model business offices, the stock being carried 
in a warehouse nearby. This model office arrangement is 
expected to be of substantial assistance in making sales 


Forthcoming Civil Service Examinations. 


The United States Civil Service Commission announces 
examinations of interest to our readers 

Addressograph mechanic for Rehabilitation Division, 
Federal Board for Vocational Education at Washington 
D. C., and similar vacancies—salary, $1,440 a year; appli 
cations close May 31] 

Statistical clerk ($900 to $1,400 a year) and junior statis 


tician ($1,200 to $1,800 a year) for departmental vacancies 
at Washington, D. ¢ work calls for experience in ste1 
ography, typewriting and operation of computing ma 
chines; examination May 25 and July 6 

Application blanks can be obtained from the Commis 
sion at Washington, or from local civil service secretaries 


Conklin Enlarges Chicago Office. 
The Chicago office of The Conklin Pen Manufacturing 
Company has been moved from the fourteenth floor of th 
Lytton building to Room 1153. The new quarters afford 


space for enlarged facilities. A repair man has been as 
signed from the Toledo factory. He has all necessary 
equipment to handle repairs, electrically-driven. A mes 


senger service has been established to serve dealers in the 
loop district, picking up repair jobs and returning them 
within twenty-four hours. M. A. Fountain, the Chicago 
manager, will bill local work from his own office 


J. D. Welsh Again at Portland. 


John D. Welsh, one of the best known typewriter m 
on the Pacific Coast, has moved the headquarters of t 
‘ific Coast branch of the Woodstock Typewriter Com 
pany from Seattle to Portland, Oregon, where he has pur 
chased a hom«e \ portion of northern California has been 
added to Mr. Welsh’s territory and headquarters are now 
more nearly central than Seattle. 

Mr. Welsh’s son, Beryl, is now connected with the Wood- 
stock Typewriter Company, covering East Washington and 
Idaho, and is making a fine record. 





Nelson to Organize New Business. 

G. E. Nelson, Jr., who for nine years has covered the 
New England territory for the Esterbrook Steel Pen Com 
pany and has been connected with that company for 
eighteen years altogether, recently resigned his position 
with a view to organizing a business in which he will han 
dle several lines in New England instead of confining him 
self to one line. 

He wishes to get touch with manufacturers who desire 
to have their lines pushed in the New England states. Mr 
Nelson’s address is P. O. Box 881, Springfield, Massa 
chusetts 


Office Managers Postpone Annual Convention. 

The annual convention of the National Association of 
Office Managers which was to have been held at Buffalo, 
New York, on June 9, 10 and 11 next, has, owing to pre 
vailing business conditions, been postponed until October 
6, 7 and &, when the convention will be held at Buffalo. 
Office Appliances expects to announce the program of the 
meeting in a later issue 


willdo 
‘the work of 
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You Can USE the 
ROTOSPEED 


STENCIL DUPLIC 
—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 


ably 


zood profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 
ae every day in your territory. Do you want 
themr 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 


increasing your profits. 


The ROTOSPEED Co. 


DAYTON, OHIO 
Agency Division 
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UP-TO-DATE 
OFFICE ACCESSORIES 








The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
ow in place. Two sizes: 18’x24” and 
"x36". 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 








An office equipped with plate glass window venti- 
lators is insured of a constant circulation of air 
without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicage Mirror & Art Glass Company 
216 North Clinton Street, Chicago, Ill. 


Established 1890 
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May News in 1906. 


Brief Summary of the News in Office Appliances the Year 
of the San Francisco Disaster. 

The big news in May was the disaster in Sai 
The office equipment and supply business suff 
others, and it took herculean efforts to get supplies to the 
stricken city so that business could be resumed. Trade 
associations co-operated, offering to ship goods in re- 
tailers’ hands at actual cost. Manufacturers diverted their 





rrancisco 


red like all 








products to supply San Francisco, even robbing branch 
houses elsewhere of stocks to ship West. From San Fran 
cisco came stories of heroic optimism that overwhelmed 
the ruins and promised a speedy resumption of business. 


John F. McClain, then vice-president and general man- 
ager of the Remington Typewriter Company, and Wyck- 
off, Seamans & Benedict, was portrayed in the frontispiece. 

It was recorded that the British Government 
sidering adding typewriting, shorthand and like 
ments to the accomplishments of its soldiers. 

Office Appliances had completed its second year, and 
George F. Patterson and Edward C. Thurnau prided them- 
selves on the substantial growth made possible by the 
support of the industry. 

A list of’ typewriters, “Lost, Strayed or Stolen,” em 
bodied 1,305 machines, representing a valuation of $130,000. 


was con- 
attain- 


A wedding of deaf mutes at Pueblo, Colo., was solem 
nized through the agency of a typewriter. The formal 
questions were typed before the eyes of the bride and 


groom, and their assent made by nods and happy smiles 


Typewriter Speed Contrasted with Lino. 

Parallel instances making possible a comparison of type- 
writer speed with linotype composition were brought out 
in a recent issue of The American Printer. Our old friend, 
Jacob Backes, showed the relation. A speedster on the 
linotype set from the same copy from which William F. 
Oswald wrote a net of 132 words a minute in the 1919 
typewriter contest. 

The linotypist was James A. Melvin, of the Salt Lake 
Tribune, who had established a record of an average of 
12,700 ems an hour setting nonpareil “off the hook.” He 
set a paragraph of brevier, twenty ems measure, from the 
copy used in Hossfeld’s record, containing 219 words, 
making 570 ems. Mr. Backes thereupon translated the 
Hossfeld performance into printers’ reckoning, showing 
that the typewriter champion executed 20,592 ems in an 
hour. Conditions are in favor of the typist, of course, as 
he has only spacing and carriage shifting in addition to 
his keyboard work. The linotype operator has to finger 
his keyboard, watch the justification, send the line of mats 
through for casting, and watch his metal. The linotype 
man has a slight advantage in that his keyboard action is 
lighter, as he does not have to deliver the blow required 
ot the typist to make impact on the ribbon. 

Carrying his comparison back to the misty days of 
“swifts” at the case, Mr. Backes brought out an instance 
in which a hand compositor did an average of 1,868 ems 
an hour. Another case, in a contest for money, 2,021 ems 
of minion, twenty-five ems measure, were set in an hour 





Apologies to the GF Twins. 

Office Appliances learns that a mistake was made in the 
designation of one of the pictures on page 35 of the April 
issue of Office Appliances. In picture number 10, in the 
large cut showing various groups of the men who attended 
the General Fireproofing Company convention, the GF 
twins were designated as “Smiles” Miller of the Hine Desk 
& Fixture Company of Denver and “Red” Nelson, district 
manager in Michigan. The gentleman designated as 
“Smiles” Miller is C. V. Miller of the Parker Company, 
Madison, Wisconsin, and is not the gentleman from Den- 
ver. As both the Millers are able men and “good fellows,” 
we hardly believe that we have damaged the reputation of 
either. 
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Up Goes 
the Profit 
Column— 


Fiberstok tickles the cash register. 
Its atiraciive, durable appearance 
speaks right up to the customer and 
sells itself. The profit column goes 
up fasier than the stock column de- 
creases. 

You'll like the ‘“‘step lively” sales 
spirit that Fiberstok brings. Your 
customers will demand Fiberstok be- 
cause they will find it the teughest 
and strongest envelope material made 
—always uniform in thicknes; and 


- Fiberstok 


FLAT and EXPANDING ENVELOPES 

FOLDERS, FILE POCKETS, FILES 
and Other Specialties 

DEALERS j'r Boston tine, 


including Catalog 5 and a practical ;selling 
plan for your territory. 


NATIONAL FIBERSTOK Standard Security 
ENVELOPE CO. bexdipe 


429-447 Moyer St. PHILADELPHIA, PA. 























21 Park Row 
NEW YORK 


Merchants” Laclede 
Building 


ST. LOUIS 





Deposit Slip File Expanding File 





SUSASAL/ILS 


be 


x 
> 





WANN ININ TINIAN 








ves 





(Wa 
Vy; 





Xx 





7 





yy, 
Wy 





7 


is4 


\) 


~~, 






BY 





asia 





ANY BRT RY RY DY 


aa 


VEY 


as 


C2) 


. 
» 


33 


MSENG 


t 


y 


wv, 
y 


ANGE 


~ 


Way 


x 


WES 


a 


aN 


vax 


ve 


¥ 


S 


y 


bi 


Ova X 
We SY 


r¥ 


YEN 


SU 


ae 


ENEVEQS 


- 
4 





AL® 


‘ 


* 
< 


~ 
a> 
} 
i 
~ 








) 


| 





AMERICA’S BEST 
FILING SUPPLIES 


ARE 








me OUTSELL | 


~ Bank Forms 











GUIDES 
FOLDERS 
INDEX CARDS 


THE ONLY KIND GUARANTEED 


Special to Order Goods Promptly Made 
Send Us Your Orders For 


Loose Leaf Forms 
Machine Bookkeeping 
Cards and Sheets 


NEW PRICE LIST NOW READY 


-~ BOSTON INDEX CARD COMPANY 


BICCO BUILDING 


115 PURCHASE STREET—50 HARTFORD STREET—BOSTON, MASSACHUSETTS | 
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New Diamond Ink Factory Not an Addition. 

The April issue of Office Appliances carried an item to 
the effect that the Diamond Ink Company of Milwaukee, 
Wisconsin, celebrated its forty-sixth anniversary by build- 
ing and moving into an addition to its factory. This state- 
t insofar as the word “addition” is con- 


cerned Phe ympany’s forty-sixth anniversary was cele- 
brated by moving bodily into a larger and more conveni- 
located tact vy at 3033-3043 Galena street, Milwaukee, 
where trackage nd other facilities much better than 
at the old plant Che present factory, a picture of which 
s shown on page 130 of Office Appliances for April, is 


120 feet wide and 238 feet long, and has been thoroughly 
remodeled as an up-to-date ink and adhesive manufactur- 
tablishment, making possible a much greater output 


National Blank Book Chicago Office. 
erroneous impression has been created through the 
} innouncement that the office of the National Blank Book 
i Company, 1351 Otis building, Chicago, III, includes a 
display room, Mr. Fred L. Coggin, the representative, has 


n office at that address, but no display room. He is thus 


al 
unable to afford visitors the facilities of a complete dis- 
pl: \ Callers will find him prepared to give their nquiries 
clos¢ ittention, and he invites their visits 


We Are Progressive 

We beat the news by a year or so. In the April issue of 
Office Appliances there appeared an illustration of the new 
store of the Franklin Printing and Engraving Company at 
Toledo, Ohio. The facts stated in the entitling lines under 
the cut were correct except that the company has not yet 
gotten into the new store and will not be able to do so until 
the early part of 1922. This is one occasion when we got 
a year ahead of the actual event. 





Quigley Company Adds to Lines. 


+ 


On page 169 of the April issue the fact was noted that 
L. W. Secoy is now vice president and general manager of 
the Quigley Furniture Company at Whitehall, New York. 
The main facts were correct except the name of the town 
is Whitesboro and not Whitehall. Mr. Secoy, it will be 


t 


recalled, for some years has been eastern representative of 


£ 


the Furnas Office Furniture Company. In fact, he has 
been calling on the trade for thirteen years in the east, 
during which time he has made a large number of 
riends. He is nan of forthright sincerity and of a per 
lity which wins and holds friends The Quigley Fur 
niture Company is fortunate in having Mr. Secoy as its 
vice president and general manager. Under his direction 
the company will advance to new laurels in the manufac- 
turing field 

In addition to the Quigley desks which the field has 
known for many years, the company has under way at the 





esent time the production of a complete line of tele- 


tables, wardrobes, supply cabinets and costumers 


which they believe possess many points of superiority in 
design and quallit Circulars covering the new ta ine 
have recently been mailed to the trade 

Parker Pen Employees Dance. 

Parker Pen Employees’ Association held a dance 
Ay 21 in tl suilding of the Parker Pen Company, 
Janesville, Wis The fifth floor, affording nearly 15,000 
Si re feet of floor area, was thronged, there being an 

nee of over 700. It was decorated with red and 
with appropriate lighting effects Refreshments 
rved in the company cafeteria. Card games were 
d in the reading and rest rooms by those interested 


Examination for Consular Service. 
i re to be held in Wash- 
the 


foreign-service examinations ; 
in Jur ind July, a consular examinatio1 


Ni f June 27 and a diplomatic examination in the week 

y 1l. The first is to obtain eligibles for appointment 
as vice consuls of career, consular assistants and student 
nterpreters. and the second to obtain elig bles for secre 


iryships in the diplomatic service. The examination tests 
ire written, oral and physical. Full particulars regarding 
these examinations may be obtained upon application to 
the Bureau of Appointments of the Department of State, 


Washington, D. 


Consider the fire-fly—all lit up and no place to go.—The 
Hub Guide Post. 
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Satisfactory Chairs 


Arouse Appreciation 


that is manifested in future business. 
It extends not only to orders from 
general stock, but to that time in the 
future when more chairs are needed. 





Nichols & Stone Chairs 


rank high alike, in quality and com- 
fort. The line is compact, well-chosen, 
and built to standards in keeping with 
the best desks and other office furni- 


ture which you handle. 


y big stocks, and make 
prompt shipments. Write for our cat- 
alog and learn more about Nichols & 


We carry 


Stone chairs. 


Nichols & Stone Company 


Gardner Mass. 
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fiampashire 
Bond 


SEMI-BUSINESS OR IMPERIAL SIZE 


GRAY 


The demand for this size in 
Gray has decided us to put it 
into our Stationery line. Boxed 
as follows: 


Two-quires—48 sheets and 48 


envelopes. 


Quarter Reams — paper only 
(120 sheets) 


One Eighth M’s—envs. only 
(125 envs.) 


Sheet measures 7}x103. Envel- 
ope measures 33x73. 


Stock is ready to ship. 


Samples sent upon request. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Company 


SOUTH HADLEY FALLS 
MASSACHUSSETTS 











Making Every Minute Count. 
(Continued from page 21.) 

dictation in shorthand, to be transcribed on the machine, 
then the time thus consumed must be set off and compared 
with a method which will conserve this time expenditure 
without interfering with the prompt dispatch of the work. 
The secretary who takes letters in shorthand must sit idly 
by while the dictator is composing his thoughts, while he 
is waiting upon callers, answering the telephone, etc. All 
of this the writer contends will be eliminated by the use of 
modern mechanical dictation devices so that the time of a 
competent secretary, instead of being applied to the minor 
details of dictation, can be applied to work requiring initia- 
tive. This will further tend to relieve the executive so that 
time thus saved can be used constructively for the advance- 
ment of the interest of the business. 

Going beyond the executive offices, it is well to inquire 
how many stenographers are required to carry on the gen- 
eral correspondence. Multiply the time saved in the private 
office by the number of stenographers and dictators in th: 
organization. The advantage to be gained by the use of 
the dictating machine will then be astonishingly evident 

One of the advantages of the dictating machine system 
is that the executive head of a business or of a department 
is not limited by the hours during which his stenographer 
works. With the machiné he can dictate at will, early or 
late, deliberately or at the maximum speed of the human 
voice. There need be no delay in answering mail or await- 
ing an opportunity to obtain the services of a stenographer 
provided the transcribing department of the office is prop 
erly equipped to handle the maximum dictating machine 
records. 

The use of the dictating machine materially reduced the 
payroll required for stenographic help. With all its ad 
vantages, the dictating machine is nevertheless a simple 
appliance. With such a machine upon his desk, undis- 
turbed by the presence of another person, the busy execu- 
tive visualizes the man to whom he addresses his letter and 
is enabled to exercise a strength and precision of language 
that he would naturally use in a face to face conversation. 
The private secretary and the transcriber find in the dic 
tating machine a simplicity of operation and a clearness of 
word and tone reproduction which enables them even with 
out previous experience to produce a greater number of 
letters per day than by the older methods 

Credentials Necessary Abroad. 

To insure the maximum result from a letter written to 
a foreign prospect, it is necessary that it be specific. . This 
is more than ever true, due to the fact that foreign buyers 
are being extensively circularized at the present time— 
not only by American firms but by competitors in the for 
eign field. 

In opening correspondence with a foreign firm, the 
American business man should bear in mind that his cor 
respondent has perhaps never heard of him, and cannot 
readily learn anything of his financial standing or integ- 
rity. Moreover, as it is he who is making the overture, 
he should give sufficient information about himself, rather 
than expect his correspondent to search for it. It is also 
just as essential that full particulars regarding his line be 
given, as they are much more to be desired than the short 
business-like quotation submitted to a local concern. 
Foreign Trade Bulletin of The American Express Com 
pany. 


Clip Concern Opens Chicago Office. 

The L. D. Van Valkenburg Company of Holyoke, Mass., 
manufacturers of the “Sta-fast” paper clip and similar de 
vices, has established a Chicago office at 202 South State 
street with Donald M. Smith in charge. From this offic: 
they will take care of their customers in the central west, 
carrying a full line of the Van Vaikenburg specialties, in 
cluding pen and pencil clips, paper clips, etc. 

Congratulations to Lee A. Smith. 

Word has been received from Youngstown that Lee A 
Smith, sales manager of the General Fireproofing Company, 
was married on March 27th in Detroit to Miss Carolyn 
Horton. Office Appliances extends its congratulations and 
hearty good wishes to Mr. and Mrs. Smith. 

A New Catalogue. 

The Elbe File & Binder Company, Inc. announce that 
they are issuing a new catalogue and price list effective 
\pril 1, showing reductions in prices of about ten to 
twenty per cent. A new school goods catalogue and price 
list has also been issued. 
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Will YOU Get the Repeat Order? 


Here are the Directors of a bank that has been enjoying the prestige 
and profits of an Invincible Safe Deposit Box installation. They have 
outgrown their present installation and are deciding to add to their 
equipment. Such meetings are being held frequently the country over. 

If you are an Invincible dealer, you receive the repeat orders that 
invariably follow an initial Invincible installation. Thus is shown the 
advantage of the sectional feature. The equipment grows with the 
bank’s needs. Additional sections can be added as required. This means 
repeat business for you. 


The Patented 
“Lock Behind the Lock” 


“The Lock Behind the Lock” puts Invincible Safe Deposit Boxes in 
a class by themselves. A heavy steel bar placed flush back of the lock 
makes sledging in of the lock impossible. It assures the renter of double 
protection. No other safe deposit boxes have this remarkable feature. 
Here is a strong sales point which Invincible dealers are using with tell- 
ing effect. 


Remember that every Invincible sale is made through a local 
dealer. Write immediately for our attractive proposition. 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC WISCONSIN 
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SASS DEPOSIL BOSS. 
“The Lock Behind the Lock” 





Wi 


Wh 


Htittt 


UU 


{iui AOE id iid AL 


IAAI ATL MM ti 


y 
i 


JARUUMIMIN AAMT MUU HULDA UHURU ULNA AG SAA 


1 
i 


TU LLL 


HTH AU SAUNA eSATA Lida! LG A HU 


MH 


il 


Fil 








140 OFFICE APPLIANCES 








Where Price and Quality Meet! 


If you do not buy quality at the time of purchase, 
you pay for it by what you lose during the period of 
the article’s service—and penalize your satisfaction 
on top of it. 
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Variable Line Spacer 3 Paper Holder, Tearing Off Device 
13. Line Space Lever 7 Paper Release 
19 Ribbon Guide 15 Carriage Release 
18 Ribbon Spool 6 Platen Knob 

1l Figure Shift Key 19 Ribbon Guide 

12 Shift Lock 18 Ribbon Spool 

10 Capital Shift Key 17 Spool Retainer 

8 Line Finder 23 Tabulator Key 
20 Ribbon Lift 24 Back Spacer 

5 Platen 16 Ribbon Reverse 
4 Paper Table 14 Space Bar 
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Write for Our Special Dealers Proposition 


MOLLE TYPEWRITER CORPORATION 
Oshkosh, Wis., U. S. A. 
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In Other Lands. 


Continued from page 23.) 


American Products at Daily Mail Exhibition. 

[he March issue of Anglo-American Trade, published 
by the American Chamber of Commerce in London, de- 
voted considerable space to listing the exhibits of Cham 
ber members at the Daily Mail Efficiency Exhibition in 


I 


February. Products of the United States dominated in 
the section devoted to office machinery, equipment and de- 
vices. The preponderance of American products caused 


one exhibitor, a native, to placard his booth, “Not Amert- 
can, but British Throughout.” 

The list of American exhibitors included the Blickens- 
derfer Typewriter Company, Burroughs Adding Machine 
Company, The Ediphone (Thomas A. Edison, Inc.), EI- 
liott-Fisher Company, Halsby & Company (Todd Pro- 
tectograph), International Multigraph Company, Library 
Bureau, Ltd., Merkham Trading Company (Multipost, 
Hutchinson paper fasteners, and Graywood envelope seal- 
ers), The National Cash Register Company, Noiseless 
Typewriter Company, Underwood Portable Typewriters, 
Ltd., Herbert E. Robbins, Ltd. (the Comptometer). 


Italian Office Equipment Man Honored. 
From Florence, Italy, comes word that King Victor 
Emanuel has conferred upon Signor Aventino Breschi 
the order of “Cavaliere della Corona de’ Italia’—Cavalier 


> 








‘AV. AVENTINO BRESCHI. 


of the crown of Italy, on account of the Italian govern- 
ment’s great appreciation of his active and intelligent labor 
in commercial undertakings and as a well deserved recog- 
nition of the active part he played during the great war. 

Cavalier Aventino Breschi is a co-partner in the firm of 
\ & G.Fratelli Breschi, agents for the Underwood Type 
writer Company in Tuscany. 

Office Appliances is happy to present its cordial congrat- 
ulations to Cavalier Breschi who well merits the distinc- 


tion conferred upon him. Our pleasure is shared by the 
directors of the Underwood Typewriter Company. The 
| 


house of A & G Fratelli Breschi is well established in 
Tuscany, where they have conducted a prosperous busi- 
ness for over 15 years and have been instrumental in 
developing a large business in typewriting machines, dupli 
cators and office accessories generally. 


Prominent Holland House Takes New Building. 


On May 2 the head office of Rikkers Bros., Inc., manu- 
facturers, importers and exporters of stationery, moved 
into their new building at Prinsengracht 612-622, Amster- 
dam, Holland. The formal opening of the new building 
was attended by officials of the Dutch government and also 
of the American embassy. The opening day of the new 
store was the fortieth anniversary of the establishment of 
the company as wholesale stationers in Holland. The com- 
pany made a special display of American stationery items, 
featuring particularly the products of factories the com- 
pany has represented for many years. 

Rikkers Bros., Inc., maintain offices in New York, N. Y., 
and the concern is well known among American makers of 
office equipment, stationery, etc. 
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You Can Always Tell the 
“ROSCO” 














By the Patent Finger Hole 


It is an exclusive feature which wins 
with every man. The insertion of memos 
under the glass and changing the “visible 
file” are easily accomplished by the users 
of the 


“Rosco Glass Desk Pad 


Every office desk sale yields a prospect 
for the “Rosco” Glass Desk Pad. hey 
protect the desks, retain their original 
finish, promote neatness and add to the 
efficiency of the worker. 


The flanged frames built to hold the 
glass plate are covered with first quality 
leatherette and are grained to match 
light oak, golden oak, weathered oak or 
mahogany furniture. Each of the four 
finishes has eight standard sizes. Spe- 
cial sizes and styles can be made to order. 


Request more complete particulars 


Ravenswood Office Specialties Co. 
Originators of Glass Desk Pads 
We also manufacture “Ravenswood” Glass Desk Pads 
1800-02 Newport Avenue 
Chicago 


BE USB COBOBDCBOSOS 
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Go to GOeCS for 
The Goes Loose-Leaf 


Common Law 
Record Book 


4 } 
| ) 
| No. 8 
(Compiled by a member of the Chicago Bar) 


~ 


Y A text-book and a reference-book containing an instructive 
treatise and many belpful sugrestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of c Common-Law Trust, are provided. 


Just Published 


—— 
— 


Write for descriptive matter 





The 


Common-Law Certificates 
Stock Certificates Diplomas 
Bordered Blanks Certificates of Award 
Bound and Loose-Leaf Corporation Record Books 
and 
Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
\ Lithographed Calendar Pads 


Goes Printers H. elps 


also include 


Bond Blanks 


a 






\ Semplee and prices of Aad G 
Goes Printers H 
will be sent when neg 
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Litho gra raphing 
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Representation at Lyon Sample Fair. 

Consul C. Carrigan reports from Lyon, France, that 2,541 
firms exhibited at the recent Eighth Sample Fair of Lyon, 
a number comparing favorably with the participation in 
previous fairs. The principal industrial groups represented 
were the clothing, ceramic, printing and paper, toy, food, 
automobile and shoe trades, named in the order of thei 
numerical importance at the fair. In order of importance 
likewise England, Switzerland, Italy, Czechoslovakia, Bel- 
gium and the United States were represented. Including 
American concerns officially classified as French because 
of incorporation under French laws, the United States 
might have been credited with nineteen firms addition 
to the agents exhibifing American articles. As shown in 
the list of exhibitors, Great Britain had 115 firms repre 
sented. 





Steel Equipment in Argentina. 


Two important concerns in Argentina and several smalle 
industries make safes and fireproof cabinets from specia 
steel plates imported for that purpose. They are said to 


be the equal of many foreign- made safes. 


Weiniger Again Established in Holland. 


Richard Weiniger, dealer in typewriter supplies and 
fice appliances generally, has reopened a business at Singel 





RICHARD WEINIGER. 


276, Amsterdam, Holland. Mr. Weiniger has been itor 
nearly twenty years in the supplies business, having regu- 
larly journeyed throughout Europe in the course of his 
service. He understands Europeans and the conditions un- 
der which they buy. He has been established at Amster 
dam since 1917, building up business slowly until now he 
is ready to go in energetically for increased trade. H¢ 
hopes to start soon on a journey, visiting all the coun- 
tries on the continent in order to renew his old relation- 
ships. 


Sydney Pincombe, Ltd., 


Sydney Pincombe, Ltd., Sydney, Australia, is now in a 
new building at 46-48, Hunter street. The old address 
was 5, Hamilton street. The Hunter street address was 
the location of the company’s sales room for eleven years 
past. The building was demolished, with the adjoining 
shop, and a new building erected which houses the entire 
Pincombe establishment. The company distributes Royal 
typewriters through a chain of branches and agencies at 
Melbourne, Brisbane, Adelaide and Perth, in Australia; 
Hobart in Tasmania; Aukland, Wellington and Dunedin in 
New Zealand. Mr. Pincombe considers that he has “the 
finest typewriter sales rooms and offices in the Southern 
hemisphere.” 


in New Building. 


Fall Sample Fair at Prague. 


The third sample fair will be held at Prague, Czecho- 
slovakia, in September, 1921. Information and reservations 
may be secured from Prazsky Vzorkovy Veletrhy, Prague. 

Japan Fair in 1922. 
An industrial exhibition will be held at Tokyo, Japan, in 


March, 1922. It will be the largest exposition ever held in 


Japan. 
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The popular demand for desks of attractive- 
ness and individuality combined with the 
best of construction has brought universal 
approval of 


BENTLEY ax» GERWIG DESKS 


They sell well at all times to buyers who 
recognize merit and real worth in office 
furniture and who are willing to pay a 
reasonable price for it. 


BENTLEY axxo GERWIG FURNITURE CO. 


PARKERSBURG, W. VA. 
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The Canton Line 


Quality Products 


ls . . . 
“What is worth doing at all is worth — 
doing now.” 


With that in mind why not take 
advantage of the present oppor- 
tunity to make your selection of 
Furniture and Filing Equipment, 
get the goods on your floor and 
be prepared for the business that 
awaits you. Prices are again nor- 
mal and the customers are ready 
to purchase. 


The CANTON LINE is fully com- 
plete and standard, and where this 
line is not now represented by sat- 
ished and enthusiastic dealers, ex- 
clusive agency arrang>ments can 


be made. 








Let us tell you about our “different 
from others’’ agency agreement. 


The Canton 


Art Metal Company rir ——— ery Doeany De 
920 Market Avenue, South al 4 = 1] a ) ane 
Canton, Ohio , | | ' 


U.3. A. 


— ; 
o 
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Mamiya Organizes New Concern in Osaka, Japan. 

Many readers of Office Appliances will be interested to 

ow that Fuji lamiva, who for the last five years has 
been connected with the house of Teijira Kurosawas in 
fokio, has organized a business at 457 Honjo Nakano-cho, 
Osaka, Japan, to deal in office specialties and labor saving 
devices. The name of the company is M. Fuyase & Com 
pany, Fujio Mamiya, I roprietor, 

It will be recalled that a few years ago Mr. Mamiya 

some months in the United States familiarizing him- 
self with business systems, office machinery and manutac 
turil g processes He spent some time at the factory of 
the L. C. Smith & Bros. Typewriter Company at Syracus¢ 
i and during his stay in this country he observed closely the 
methods and practices in use among American business 
uses Bef re leaving he wrote tor (Jtnce Appliat ces an 
teresting account of his impressio1 s of the United States. 
f Mr. Mamiya started his business career with the hous 
i Maruzen Company, Ltd., in Tokio, for whom he had 
rge of the stationery department of the Osaka branch. 
' Resigning at the end of some years’ service, he became 
' connected with the house of Teijiro Kurosawas in Tokio. 
; The practical experience which Mr. Mamiya has obtained 
during the years of service he has spent in the trade has 
equipped him admirably to organize and conduct a busi- 

ness of his own 

Mr. Mamiya says that the reason why he has commenced 

usiness in Osaka is that he is indebted to that city for 
whatever knowledge and experience he has, because from 
boyhood to young manhood he resided there.and realizes 
that the city has a splendid capacity for future expansion. 
The city of Osaka has been termed the Manchester of 
Japan and has been considered the manufacturing center 
of the country Recently many newly planned improve 
ments have been put under construction for the purpose 
of making it not only the manufacturing center but the 
business center of Japan. Mr. Mamiya believes that in the 
near future it will be known as one of the busiest and 
elegant cities in the Orient. 

Mr. Mamiya’s new business premises are located in the 
heart of the city near the Osaka railway station, making 
it conveniert to extend his selling activities to such mar 
kets as Kobe, the largest seaport, and Kioto, where most 
of the famous silk fabrics are produced 

Mr. Mamiya will appreciate catalogues and quotations 
from American manufacturing houses 
Prominent Holland Merchant in United States. 

L. Fles, managing director of Maatschappy Voor Moderne 
Kantoorinrichting, formerly L. Fles & Company of Amster- 
dam, Arnhem, Rotterdam, Groningen, The Hague and Utrecht, 
Holland, and Soerabaya, Dutch East Indies, recently vis 
ited the eastern part of the United States for two or three 
weeks, sailing on his return trip to Holland on April 30 

Mr. Fles came over to visit manufacturers whose ma- 
hines and devices he sells in Holland and the colonies 

Mr. Fles’ daughter, Miss Ro Fles, who has been in the 
United States about three months, was married on April 
29 to J. Gomperts, formerly of Holland, at the Hotel Ma 
jestic in New York City. Mr. Gomperts is employed by 
the Catz American Company of New York and has been 
in the United States for about eight or nine months. The 
bride and groom will make their home in this country for 
the present. 

Commerce in Union of South Africa. 

The National Foreign Trade Council, 1 Hanover Square, 
New York, N. Y., has published a pamphlet, “Commercial 
Possibilities of the Union of South Africa.” Copies may 

‘ be obtained free from-O. K. Davis, the secretary. 

“Commercial Possibilities of the Union of South Afri 
is a survey of the field, covering recen* industrial expat 
sion, detailing the natural resources, and citing several 
S] fields that offer American enterprise a fruitful 
opportunity for business \ map shows the component ele 
ments of the South African Union, with the principal 
cities \ list of publications of the Bureau of Foreign 
and Domestic Commerce bearing on specific mercantile 
lines is given, together with a general bibliography 
South Africa 

Reductions in Office and School Rulers. 
The American Manufacturing Concern, makers of “Fal 





con” products at Falconer, New York, announced last 
month a substantial reduction in prices on their entire line 
of othce and school rulers. 


Let Us Rebuild for You! 


Many typewriter dealers throughout 
the country are sending us their Un- 
derwoods for rebuilding. We are re- 
ceiving these machines from all sec- 
tions. of the country, as dealers real- 
ize that a concern like ours, special- 
izing in one make, can turn out better 
rebuilts than could be done in a small 
shop. 


All machines are stripped to the 
frame and we rebuild them from the 
ground up, in a way that guarantees 
satisfaction to the user, and repeat 
orders from the dealer. 


We would be glad to furnish you 
more particulars of our rebuilding 
plan. Also, write for our latest confi- 
dential wholesale price list. 





Typewriter Emporium 


Shipman Building 
Montrose and Ravenswood 


Chicago, III. 
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The ACCO Fastener 


with the Prong Shield Compressor-~; 


indispensable for binding 
any number, any size, and 
any kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 


expensive loose leaf transfer and 
takes up no room in files. 





sizes io fit all 


Made in 
standard gauges of punching 


The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it. allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 

The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 

The papers are bound by the pressure of 
the Prong Shield Compressor against the 
3ase—just like a vise. 





[- 





The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bound or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 


CANADIAN CLIP COMPANY 
79 Spadina Avenue 


American Clip Company 


Beehe Ave. & William St. NEW YORK, N. Y. 
L.1.C. ((W U.S. A. 
"eawe saan 


Toronto 
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Mexican Office Equipment Man Visits Chicago. 
H. P. Bender, of the house of Deyne & Tello, Luis Moya 
number 16, Mexico, D. F., visited Chicago on April 20 
on business connected with his house, one object of his 
trip being to look over the situation in the office equip- 
ment field and to arrange for additional lines should any- 
thing of an attractive nature be available at this time. 

Mr. Bender went to Mexico last October in the inter- 
ests of H. D. Roosen & Company of New York, manufac- 
turers of printing inks. He represented this company as 
export sales manager and had been with them a number 
of years, during which time he traveled in South America, 
Central America, etc., and acquired a very intimate ac 
quaintance with the trade in our sister republics through- 
out the south. 

In Mexico Mr. Bender found a very attractive oppor- 
tunity with Deyne & Tello and allied himself with that 
firm, retaining, however, the representation of H. D. Roo- 
sen & Company for the Mexican market. 

Mr. Ignatio Deyne started his business career as a sten- 
ographer in the office of the American Pencil Company, 
New York. By nativity he is a Porto Rican. His abil- 
ities were soon made evident and he became a member of 
the American Pencil Company’s selling staff, in which ca- 
pacity he proved himself to be a natural salesman, making 
a remarkable record. His knowledge of Spanish qualified 
him for work in Mexico where he was sent by his com- 
pany just before the recent war. In Mexico he sold $16,- 
000.00 worth of lead pencils in three weeks, which is a 
record, it is said, in lead pencil selling in Mexico. At the 
outbreak of the war Mr. Deyne desired to return to the 
United States for the purpose of enlisting, but having, 
after much delay, secured his own passports, he found 
that it would take him equally long to get passports for 
his wife. The result was that the armistice had been signed 
before the passports were ready. 

The opportunities of the Mexican market appealed to 
him and shortly after going to Mexico he opened an office 
equipment house in Mexico City. 

At the conclusion of the war he took into partnership 
Mr. R. Tello. This partnership was organi%ed about a 
year and a half ago. Mr. Tello is a member of a prom 
inent family and is himself a man of wealth and ability. 

J. D. Bender, father of the gentleman who called upon 
us the other day, representing Deyne & Tello, was one of 
the founders and vice-president of the National Paper & 
Type Company. His son, by long training, is one of the 
best posted men on this side of the ocean on the subject of 
printing, printing machines and supplies. In Mexico, he 
says, every stationer is a printer and every printing house 
is a stationery establishment. Conditions there are much 
better than they were a few years ago when the country 
was upset by turbulent political factions. A merchant in 
Mexico, says Mr. Bender, can sell whatever he has on his 
shelves at profitable prices; but Mexicans, in common 
with other men of Latin ancestry, will not buy goods on 
hearsay, however much they like and respect the merchant 
They must see the goods first, after which they buy freely. 
There are no better customers than the men and women of 
Latin America, provided the merchant has such qualifica- 
tions as should make him an agreeable person to deal 
with and provided he can show and deliver the actual 
merchandise he seeks to sell. 


Office Equipment at Leipzig Fair. 


\ccording to reports in the German trade press, the an 
nual Spring fair at Leipzig, Germany, was as much of a 
success as could be expected under the present economic 
conditions in that country. The fair was held from March 
6 to 12, inclusive, of this year. Sixty-seven manufacturers 
of office equipment had booths in the section devoted to 
office equipment. The lines exhibited included Type- 
writers, calculating machines, dictation machines, repro- 
ducing machines and apparatus of various types, office fur 
niture, ribbons and carbons, etc. 


Chile Buying German Paper. 
Wrapping and printing paper, and cardboard, are in 
cluded in manifests of ships from Hamburg reaching San 
tiago, Cuba. 


Harbin Favors American Stationery. 

The Japan Advertiser is quoted as saying that stationery 
and other manufacturers of the United States and Eng- 
land are making noticeable progress in Harbin, Man 
churia, reducing the consumption of Japanese products 
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Not until you have used the 
Acco Clip File will you know 
the real convenience and practic- 
ability it affords. 


Substantially made of heavy pressboard, having 
a metal base plate on back to hold 
clip in position. 



























A New Acco Product 


ACCO CLIP FILE 


The reasons for 
the Acco Clip File: 


An inexpensive device to 
take the place of the cumber- 
some clip board. 


Fits perfectly flat on the pa- 
pers, therefore permits stacking. 


No bulky operating mech- 
anism. 

Papers may be quickly in- 
waa and removed—they are 


held firmly and do not wobble. 


There are no awkward pro- 
jections. 


The file will hold firmly 


from | to 150 Sheets. 


Clip is reversible, and is 
locked to the back. 


Clip secure’y held to file—easily 
removed as desired. 
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ultiple Sales 
Follow Acme Staplers 
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Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work Acme 
Staplers do makes additional sales easy. 


The Acme No. 1-—for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 

The Sure Shot—The most economical perma- 
nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 

The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 
mation. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue Camden, N. J. 


London Agents: Kado Company 


Canadian Representatives: 
J. Scott & Co., 59 St. Peter St., 


Finland: 
206 Broadway, 


Ernest Montreal. 


Agents for Scandinavia and 
Foreign Trade & Export Company, 
New York 
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Miscellaneous Overseas Trade Statistics. 
_ommerce 


The following statistics were gathered from 
Reports. They are classified by countries, and will enable 
the exporter, in some instances, to determine where his 
efforts for foreign trade should be directed to build up that 
factor of his business. 
Brazil—Para. 
Imports into Para from the United States i 


desk, valued at $87.00 


cluded one 


Canada. 

Imports of paper from all sources (1913) 
(1919) $9,246,414; (1920) $14,058,946. Imports 
from the United States and the United Kingdom, no other 
single country running into nine figures. The comparative 
imports for three years: (1913) United Kingdom, $139, 
810,252; United States, $427,147,723; (1919) United King 
dom, $87,659,198; United States, $739,597,697; (1920) United 
Kingdom, $231,479,294; United States, $921,625,825 

Esthonia—Reval. 

Articles for Soviet Russia in transit through 
August to November, 1920, included typewriters valued at 
2,668,000 Esthonian marks. i that period 
make conversion into dollars impracticable. During the 
period covered the average was seventy Esthonia1 
the dollar. 


$8,460,883 


ome chiefly 


Reval from 


marks to 


Finland—Helsingfors. 

In 1920 import licenses were requested for merchandise, 
machinery and produce valued at $185,750,000. Import 
licenses were granted to the valuation of $106,300,000; there 
was an unsatisfied demand placed at $79,450,000. Included 
lists of licenses refused were Paper, cardboard, 
manufactures, $220,000; typewriters, 


in the 
etc., and 
chines and other office appliances, $206,667 Che 
restrictions have since been removed. 
France—Paris. 
Exports of paper to the United States 
(1920) $206,655. 


adding ma 


import 


(1919) $95,000 


Germany. 

In 1920 Germany exported to the United States manu 
factures totaling $88,836,280. Included were 147,192 gross 
pencils and pencil leads valued at $106,365. 

India. 

Imports of typewriters from all sources for three 
past, and the first quarter of 1921: (1918) $396,880; (1919) 
$573,690; (1920) $883,865; (1921) January, $129,555; Feb 
ruary, $69,688; March, $35,940. The exports from the 
United States to India have increased 147 per cent in value 


years 


from 1918 to 1920, appearing materially in about sixteen 
items of manufactured goods. 
India—Karachi. 

Imports from all sources: Paper (1918-19 456,439 
rupees; (1919-20) 1,272,537 rupees. Stationery 1918-19) 
322,092 rupees; (1919-20) 361,639 rupees. At the opening 
of 1920 the rupee was held at approximately forty-four 


cents, almost twelve cents above normal. 
Palestine. 

Imports from all sources for the financial year ending 
March 31, 1920: Writing paper, $46,596; stationers’ sun 
dries, $47,392. 

Siberia— Vladivostok. 

Imports from all sources in 1919 (tons are converted 
from poods at sixty-two to the ton): Paper, 5,322 tons; 
typewriters, 91 tons. 

There were thirty-two cases of typewriters in the cus- 
toms warehouses at Vladivostok January 1, 1921. There 
were none shown in the report for 1919. 


Decline of German Post Card Industry. 


Prior to the war the German monthly production of 


phototype post cards was 32,000,000. The average per 
month is now said to be 7,000,000. Prices have increased 
from 200 to 300 per cent. Old stocks are still being 
worked off. 
Old Papers in Straits Settlements. 

The Straits Settlements imports quantities of old news 
papers, which are used for wrapping packages by the local 
shops, instead of manila or kraft. Old papers for that 


market must be in good condition and of sufficient size to 


be used for wrapping parcels. 


Netherlands Ink Manufacture. 
There are twelve factories in the Netherlands, producing 
writing, printing and stamp pad inks. One factory pro- 
duces only ink powder for the overseas trade. Many of 


these plants also produce adhesives and sealing wax 
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NEW MODEL No. 2i 


9 MOVEMENT NUMBERING MACHINE 


will do the work of @ ordinary machines 


Ordinary numbering 
machines have but 
three movements and 
operate consecutive, 
duplicate and _ repeat. 
The duplicate mechan- 
ism is usually replaced, 
when required, by trip- 
licate or quadruplicate 
movement. 


Its multiple move- 
ments cover a_ wide 
field and give in one 
machine a variety of 
numbering that will 
take care of future re- 
quirements. 


This New Model 21— 
9-movement machine 
WILL NUMBER 


ALL STEEL CON. 
AUTOMATICALLY AS 


STRUCTION WITH ¢& ane GUARANTEE ; 
TOOL STEEL WEAR- | | wee, FOLLOWS: 
ING PARTS /P MODEL NO. 21 Consecutive—Repeat once. 
: MACHINE Duplicate-——Repeat twice. 
Triplicate — Repeat three 
times, 
Quadruplicate — Repeat 


: four times. 
Quintuplicate—Repeat five 
times. 

Sextuplicate— Repeat six 
times. 

Repeat ten times. 

Repeat twelve times. 

Repeat indefinitely. 


ENGRAVED STEEL 
PRINTING WHEELS. 
ALL IN ONE MA- 


CHINE—ALL AUTO- 








ee |N 1) /CATO 


65 4 32 1! oe MATICALLY. 
Impression of Figures 
PRICES 
SIMPLE IN _ DE- Vi i T Model 21—9-move- 
SIGN WITHOUT ment. .civedtenie $20.00 
SMALL DELICATE Model 41—3-move- 
PARTS. iT TELLS YOU WHAT YOU ARE GOING TO PRINT ment oi ss ob ee $15.00 





DEALERS—Opportunity is knocking 


at your door! Get your orders in early 
for this new machine and don’t let AMERICAN NUMBERING 
your competitor sell YOUR customer 


the newest and highest achievement MACHINE COM PANY 


in the numbering machine art. 


Orders for Model 4] and Model 21 as- Shepherd and Atlantic Avenues 
sorted receive the quantity discounts. 
Send in your order today. Include , 

quantity of imprinted folders wanted, BROOKLYN NEW YORK 


which, of course, are gratis. 
BRANCH: 123 W. Madison Street 








CHICAGO, ILL. 





Largest Numbering Machine Factory in the World 
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Pictures of This Character Are Telling 
the Story of TERRELL’S STEEL CABINETS 


K 1:u ulen you leate the office at 5 




















o'clock that all valuable papers are safely we C(~\ | 
stored away. The majority of fires f Ny ' 
. occur after 5 o'clock. ‘ 
“Unknown origin” 
usually written on 
report. ; 
Thousands of business executives are being told every month, through 
national publications, about Terrell’s Steel All-Purpose Office Cabinets. 
How they save thousands of dollars annually in time and material. 
This advertising is producing hundreds of inquiries. We receive them . 
from every section of the country. 


Terrell dealers benefit directly from our advertising activities. [n- 
quiries are turned over tothem We give all the help we can. 


It’s up to you. If you want this business get our dealer proposition. 


| Terrell Dealers: Get the full benefit of c Get our dealer circular. It contains 
our national advertising, by putting in 48 amen a message that will be of interest to 
a Terrell Window Trim. The three- of the every wide-awake dealer. It’s profit 


piece cut-out display is ready. Yours [MODERN] = able business to sell Terrell’s Equip 
OFFICE ment. Get the details. 





for the asking. 
Get Our Dealer Circular 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS MICHIGAN 
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Business Prospects in Syria. 


Consul General P. Knabenshue, Beirut, Syria, commented 
in Commerce Reports on the possibilities of selling office 
equipment and typewriters in Syria. 

x * * 

American office furniture supplied to the consulate gen- 
eral has effectively tended to promote that product in 
‘ut, Syria. American desks and revolving chairs are 
seen in many offices in Beirut, and particularly in the offices 
of persons who visit the consulate general. Though the 
demand for high-grade office furniture of foreign make is 
rather limited, there is a good market in Syria for medium 
priced furniture Skilled furniture workmen are very 
scarce; in fact, the country is short of labor on account of 
the deaths among the population during the war. A skilled 
laborer was paid before the war $1.00 per day; he is get- 
ting at present $4.00 a day. 

Typewriters have come into general use, the demand be- 
ing for those with French accents. When the consulate 
eral purchased from Egypt an American-made type- 
‘iter with Arabic characters, that machine, which was 
seen and examined by Turkish and Syrian government 








officials, was considered as an innovation, on account of 
the peculiar and complicated alphabet of the Arabic lan- 
guage. Though the use of Arabic typewriters is still very 
limited, an American ship which arrived a few weeks ago 
fr New York landed three Arabic typewriters. 


N. V. J. Bloch & Company Enjoy Growing Business 
in Amsterdam. 
e firm of N. V. J. Bloch & Company, composed of 


J. Bloch and M. van Berg, is pushing energetically and 
successfully the various lines of office equipment the com- 
pany handles in Europe. Some months ago, it will be 


recalled, they moved from former premises to much larger 
quarters at Damrak 44, Amsterdam, one of the principal 
streets of the city, where people from the central station 
pass daily. The Damrak is the street of fine shops and 
of large banks and mercantile concerns. 

[heir projected move was announced for three months 
previous to its consummation by daily advertising in the 
papers of Amsterdam, the announcement giving only the 
new address, Damrak 44, without anything else to give en- 
lightenment. When the removal was accomplished the 
words “Damrak 44” were painted conspicuously on the 
structure and beneath were enumerated the different lines 
marketed by J. Bloch & Company. 

[he firm was established by Mr. Bloch, who is managing 
director and has been in the office equipment business for 
a decade or mort Since these two gentlemen have been 
associated, the business has grown materially. They have 
taken a number of important American agencies with 
which they have been successful. 

[he company has branches in Rotterdam and the Hague 
and covers the entire country by ,means of well trained 
traveling salesmet! 


Montreal Commercial and Industrial Museum. 
The Commercial and Industrial Museum of Montreal 
is an annex to Laval University. It is planned as a per- 
manent exhibit of all commodities of the world, showing 
Canadian and foreign-made products from raw material te 
the finished article. Classifications are provided covering 
machines and various manufactured objects made of metal; 
stationery goods, paper, printing, bookbinding, etc. 

A booklet describing the museum will be sent to manu- 
facturers on application. There is no charge for exhibit 
space, classification and the distribution of printed matter 
to visitors interested. 


“Master” Registered in the Argentine. 

Halle & Company have obtained registration in Argen- 
tina on the word, “Master,” under twenty classes. A very 
general claim under Class 5 covers “Machines and ap- 
paratus for every kind of industry not otherwise classi- 
fied . . ” In Argentina registration gives priority, 
not use or sale. Annulment proceedings may be brought 
in Argentina within one year from the time the facts came 

the knowledge of the owner of the trade mark, or 
within three years from the date of registration. 

Shaw-Walker Insertable Celluloid Guides, heretofor 
furnished for card indexing only, are now procurable in 
check, invoice, letter, and cap sizes. The new guides ar 
to be made of pressboard stock exclusively. 
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Character Inside and Out 


Century Products are four-square. They 
are as well finished inside as outside—for 
we do our best in every detail. It will bea 
pleasant surprise to some of your customers 
to find that our high grade work is uniform 
in every respect. 





Ne. 515 Century “Superb” Portfelie 


Century Products 


Brief Cases Portfolios Mail Bags 
Catalogue Cases Boston Bags 


Music Cases, etc. Add “class” to any dealer’s 
stock. Quality is evident 
at first sight—durability is proved in strenuous 
usage. All Century Cases are creased; all ex- 
posed edges are polished. You can stake your 
reputation on Century Products, the same as you 
do on any of the merchandise you have come to 
rely upon through years of satisfactory selling. 


Let us send you Century Catalogue ‘‘F,’’ with price list 
and discount sheet. It will show you our complete line, 
and acquaint you intimately with the careful attention we 
pay io minute details. 


Century Leather Crafts Company 
350 Broadway New York, N. Y. 






Ne 15 Century “Efficiency” Morticlie 


, 
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High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart-. 


ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


he AULT &" 
WIBORG Company 


CINCINNATI, OHIO, U.S.A. 
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A Paper Fashion Show. 


The Chicago store of the Dennison Manuiacturing Com 
pany, at 62 E. Randolph street, was during the last week 
of April the scene of a most interesting costume show, in 
dicating the many attractive uses of the paper and wax 
materials in which the Dennison Company specializes. The 
show was in direct charge of Julia M. Deal, manager of 
the department. The presiding genius of the show was the 
Spirit of Music, who drew forth from the huge yellow ross 
at her side strains martial or delicate, or of fleeting beauty, 
as the occasion demanded. A stately march introduced a 
peacock, dignified and haughty, sparkling in the lights. 
This costume was easily worn and readily adjusted and 
formed a gorgeous gown for a fancy dress ball or for the 
stage. To the strains of “Alice-blue Gown” came swaying 
a beruffled blue figure of the Civil War period, with hoops 
and ringlets and charming Southern manners, presenting 
a costume of graceful beauty. A quick waltz brought forth 
little Miss Bluebird, who hopped to the stage and executed 
dainty steps, folding her little blue wings as she completed 
her dance and gave place,to the Fairy, who floated the on- 
lookers to magic lands by the waving of her wand. To 
indicate the beauties which might be discovered by follow 
ing her flight, she exhibited a Rose and a Tulip, both living 
and breathing, with never fading petals and a Rainbow 
soft and shimmering. A Nymph in pink appeared to be 
eluding closer scrutiny by concealing herself behind a huge 
urn. The spirit of Minnehaha slipped back from the Happy 
Hunting Grounds to be the Guardian Angel of the occa 
sion in a gown patterned exactly after the one she wore in 
the flesh; she brooded over the little Bachelor-button, Rose 
bud, Bluebird, Fairies and Elves in the fashion of the forest 
dwellers. 

A Maid-of-the-Mist, in a modern bathing 
French woman in a chic gown hardly to be distinguished 
from taffeta silk, a ballet dancer and a masquerader formed 
another harmonious group. 

The costumes for all these characters were made entirely 
of Dennison’s crepe paper. Instruction in making these 
and other costumes, hats, flowers, baskets, boxes and a 
large yariety of other trinkets, is given at the store every 
day from 9 A, M. to 4:30 P. M. The rope work and wax 
work tables are crowded daily with eager learners who turn 
out lamps for their sun parlors and beads for their necks 


ostume, a 


Some of the costumes described are illustrated on 
page 13. 


Some Striking Window Displays. 
The Associated Stationers Supply Company of Chicago 
recently featured a series of window displays of pencils 





A PENCIL WINDOW BY THE ASSOCIATED STATIONERS’ 
SUPPLY COMPANY 


and pencil products maintaining their usual taste in win- 
dow dressing. The picture shown on this page represents 
one of a series of windows intended to advance the sale 
of the product shown. 

For the illustration presented here, we are indebted to 
the house of Eberhard Faber, Brooklyn, New York. 
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ERE’S a brand new student 
cover of remarkable value 
for the price—45 cents list, in any of 
the ten stock sizes. Note its features 
compare them with those of other 
note books selling at anywhere near the same price— 
and you'll readily recognize the superiority of the ‘‘Junior.”’ 
This new line will be backed by strong advertising, which 
will help you get the student business. 


De Luxe smooth joint, wide opening, oval wire rings, as in higher priced books— 




















e ° 
Ring Mechanism—;,..231: sheets from tearing out. 
° ° Back strip of strong book-cloth, folded upon itself, making a two ply hinge with binders board 

Binding—reinforce:. nt. Sides of covers are of black imitation book-cloth over binders board. 
Three rivets passing through binders board and layers of book-cloth of the back 


I i 
Metal Anchorage—.,;;, anchor ring mechanism securely 


S 


N. Fill Exceptionally good quality writing paper, suitable for both pen and pencil. A heavier 
ew I CrTs—weight stock and larger sheet count make these fillers attractive to the student. ’ 


Complete Stock List Junior Covers and Fillers 








COVERS FILLERS 
Sheet size Ne. Rulings Number of 
binding of € to ¢ Capac- Steck Stock carried sheets to 
side first Rings ity No. No. in stock* the filler 
End Opening 
414x A 2 A i OJ OF F. | 50 
5lgx 8 2 1 lJ if F. f 40 
6 x 9} 2 1%, i 23 2F F. I 30 
8 x10! 1 7 7F R. I 30 
Side Opening 
Xx ! 65 6K F. ¥ 40 
i 2 f 95 oF R. | 30 
tox ' $05 35 F. P. Qo. D. 8 30 
0%x 2 6 ly 5% | 5F R. P. Qo. D. S 30 
O%x 8 2 6 13/16 ly 105 10F F. | D. 8, 30 
11 x 8! 2 6 13/1 le 153 15F F. P. Q. D. 26 
i 2 3 &l4 1 11d 11F F. P. Q. D 25 


*F—Faint, P—Plain, R—Record, Q—Quad, D—Drawing, S— Science. 


WILSON-JONES LOOSE LEAF CO. 


3300 Franklin Blvd. 316 Hudson Ave. 
Chicago New York 
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"HOTCHKIS " 


TRADE MARK 






















TACKING 
MACHINES 


PAPER 
FASTENERS 

















vane 


CLINCHING THE 
EVIDENCE 


When the prosecuting attorney, or 
the counsel for the defense wants 
the papers containing the impor- 
tant evidence securely fastened, 
to prevent loss, he always uses 
the Hotchkiss Paper Fasteners. 


















Every up-to-date business needs the Hotchkiss Paper Fasteners and 
Tacking Machines. In the office, the automatic Paper Fasteners 
replace pins, clips, eyelet machines and wire stitchers. In the factory 
the Tacking Machines banish paste, marking pot, hammer and tacks. 


Hotchkiss machines are the perfected result of over 25 years of 
Staple machine building. They are made of chilled tool steel, 
and are practically indestructible. 












Send for a catalog and price list, showing the complete 
line of Hotchkiss machines. Sold through the trade only. 


THE HOTCHKISS 
SALES CO. 


10 Hoyt St., 
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(New Machines—Continued from Page 
is claimed. There are but twenty-one parts. The machine xs . 9 @@e@e@@e000 


weighs five ounces, and is made of steel with the exception 
of the wheels. The numbering wheels are of a nickle-bronze 
alloy, and the figures are in high relief to assure clear and 
distinct impressions. The pad swing is geared directly to 
the wheel case, assuring positive inking. 


Electrically-Driven “Sealograph.” 

The Sealograph Company, 1700 Brooklyn avenue, 
Kansas City, Mo., has perfected a new model “Sealograph” 
with electric drive and automatic feed. It automatically 
feeds any standard size envelope, seals, counts and stacks 


envelopes at the rate of 175 per minute. The gears are 
nickel plated brass; the machine is equipped with a metal 
moistening disc, eliminating pads and wick. There are two 





MODEL “C’ SEALOGRAPH 

sets of sealing rolls assuring secure sealing. It is self con- 
tained and mounted on a black japanned standard. A 
counter is included with each machine. 





Paper Clip of New Design. 

The L. D. Van Valkenburg Company of Holyoke, Massa- 
chusetts, have placed on the market a paper clip known as 
This clip has a protruding lower jaw which 
might almost be said to be undershot like the jaw of a 
prize bulldog. This construction makes it exceedingly easy 
to attach the clip, for all that it is necessary to do is to 
open the clip, slide the lower jaw on the papers to be 
fastened and release when the clip grips firmly. The upper 


the Sta-fast. 





“STA-FAST PAPER CLIP.” 


jaw is curved in the arc of a circle and when it comes 
down it bites into a little beading or crimp in the lower 
jaw, forming a lock on the papers grasped. This lock is 
firm enough to hold papers with perfect security, yet does 
not hold them with such determination that they are torn 
if pulled out of the clip. The spring which operates this 
clip is made out of the steel which forms the lower jaw. 
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Made in green rubber for all machines. 
Characters heavily inlaid and unconditionally 
guaranteed, 


A First-Grade Product 


The advantage of stocking Peerless 
Keys is that you will be handling a 
first-grade article—one that insures 
satisfied customers, steady repeat or- 
ders and a growing business. It is sig- 
nificant that most of the progressive 
dealers throughout this country and 
Canada handle the Peerless Key only 
and would carry no other. 
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The reason is not because of the qual- 
ity alone, but the selling policy of this 
company, which aims to co-operate 
with and protect the dealer at all times. 
Peerless Keys are the only first-grade 
keys sold through dealers that have a 
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pronounced consumer demand and N 
preference, the only key back of which N 
there is consumer magazine advertising N 
to stimulate and create business for \ 

SS 


dealers. No other manufacturer in this 


line refers consumer inquiries and or- N 
ders to dealers. WE DO! N 
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There are so many reasons why pro- 
gressive stenographers need _ rubber 
typewriter keys that it is unnecessary 
to repeat them. And we are educating 
them to ask for Peerless Keys. All 
you need to do is get in line with the 
other Peerless boosters, stock a few 
sets and watch them go. They will go 

and you'll come back for more. Try 
it today and see. Our liberal offer will 
please you. 
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The PEERLESS KEY COMPANY, Inc. 


176C Fulton Street New York City 


Y 


YY) 


WUOUEEEE’Z_ 


Letts) 
Va 


ttt 










x 





MMM 















SS 


N Chicsgo Pittsburgh Cleveland Philadelphia Boston 
N Seattle Minneapolis Toronto London, England 























156 OFFICE APPLIANCES May, 1921. 








ee" Int E \ tongue of steel is stamped out and bent upward against 
= = the upper jaw tightening it at a point far enough back of 
a = the hinge so as to give the biting end a strong pressure 
= downward. This steel is nicely tempered and forms a 
= strong and durable spring. The simplicity of this clip is 
: = one of its notable features. 
= Another form of the same clip has the top of the lowe 
= jaw bent over in the form of a hanger so that the cli 
= may be used for hanging films or other small articles o: 
= a line. 
= These clips are made of steel, well tempered and ar 


nickel plated. They are packed in attractive boxes contail 
ing a display card with two clips mounted ther: 


A New Desk. 














The Shaw-Walker Company of Muskego Michigat 
has perfected a new line of desks known as the Utility and 
Card Filing desks 

The Utility desk is described as a desk plus several filing 
cabinets. This is a flat top desk, having a long drawer u1 
der the right hand side of the bed with ample knee spac¢ 
below the drawer. ‘At the left are two large drawer 
mounted on steel slides with cast bronze drawer pulls 
Above the drawer is a large and roomy sliding shelf. Ths 
top drawer holds five number 667 trays for 3x5 cards, 


. giving 90 inches of filing capacity; 4x6 or 5x8 trays may be 
American substituted or different sizes may be combined alse bot 
tom making all cards the same height. Each tray is com 

plete in itself and can be lifted out and moved about at will 


Combination Each is equipped with a regular eggps: Mea ag ? lente 


trays are not wanted, they may be 





© trays may be used, giving a box drawer 6 inches wide, 18 
e ster inches high and 255@ inches deep with two removable pat 
titions. The bottom drawer may be used as a letter file, 
: : : : cap hle or for a storage drawer only. It is finished with 
iS a combined Adding Machine two removable false bottoms to allow for eyelet projectio1 
_ , on the bottom of guides, also with follower plates. Thess 
oa _—e phe : 
and Cash Register can be instantly arranged to give 34 inches filing space for 
letter size papers or 17 inches filing space for ip size 
papers If it is not desired to use the drawe: hling 
purposes, the files can be removed, giving a low-side box 





= TWO MACHINES IN ONE drawer 11 inches high, 17 15/16 inches wide and 26% inches 
3 deep inside. 


AT THE COST OF ONE = Another new desk is the number 700 double pedestal 











3 card filing desk, which concentrates 8,000 to 80,000 cards 
LS within easy reach for instant reference Chis is a solidly 
. . built desk of handsome appearance and great rigidity and 
It completely provides any informa- is characterized by large capacity in a minimum of floor 
tion or detail of sales or expenses, and space. The drawers have steel sides and bottoms and o}] 
it is flexible and easily adapted to any — on steel slides, gliding open and shut at a tou h. . 
; 30th the desks described above are made of selected 
business. quartered white oak, light oak finish, with sol onz 
aes . , drawer pulls. Label holders of bronze are also supplied 

Either or both machines instantly on the 700 desk just above the drawer pulls 
available. A desk of the same type as the latter, known as number 
701 has a single pedestal instead of a double, but is other 


CASH REGISTER CAPACITY: wise built after the manner ad nisstigas 700 
One Cent to One Thousand Dollars. A New Envelope-Wallet. 


Provides a permanent record of each ' Raps Sil : : 
The J. Dresner Company of 1476 Broadway, New York 


transaction, classifying the sales of City, are general distributors for a new patented envelope 
nine clerks and nine departments, and or container of peculiar yet simple construction he at 
showing each item as Cash, Charged, ticle is called “The Handiwalet” and is absolutely new in 


construction and affords the owner many conveniences 
It is entirely hand made ot strong red rope fibre stocl 


or jute manila, having open end, double flaps and 


ADDING MACHINE CAPACITY: pocket permitting papers or cards of various le gths ind 


Paid-Out or Received on Account. 


One Cent to One Million Dollars, and The estate use oi the Handiwalet is for carrying the 

preduces beautiful machine made “average man’s pocket papers” with the least possibl 

montuly statements. weight or bulk; all papers are visible and any paper or card 

“ may be instantly removed or inserted without disturbing 

For Europe, address all correspond- the others. The Handiwalet is particularly convenient for 

ence to our European Director of carrying letters, time tables, blank checks, business cards, 

Sales: M. Piero Castelli della Vinca commutation tickets, salesmen’s index cards, report blanks, 
Avenue de Villas 46 Bruxelles, €tc., Cte. 

Belgium. The outer and inner flaps of the Handiwalet are avail 

able for instant memoranda, providing space for telephone 

numbers, addresses, etc. It also contains a two year cal 


American Can Company endar and a 7” rule—all without extra weight or bulk for 


the man who tries to keep his pocket free from unnecessary 

Typewriter and Adding Machine Division = papers. The Handiwalet weighs less when filled than the 
: average empty leather wallet. 

1230 Monroe Bldg. Chicago, Ill. = For filing purposes the Handiwalet is invaluable; made 

g up in all the standard sizes, it fits the stock filing cabinets 

Evo INIA BRUTAL HUA LUELLA and indexes. ' 
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As Simple as 
A-B-C 


Manufacturers, bankers, jobbers, re- 
tailers and professional men, repre- 
sentative of all types of businesses, 
have ironed out their filing troubles 
and worries by installing the adapt- 
able Browne-Morse Simplex Filing 
System. 





The Simplex System is obviously 
simple—thoroughly understandable 
—and Quickly Adaptable to all 
business filing. These predominat- 
ing features, combined with sim- 
plicity and accuracy, are responsible 
for the elimination of costly filing 
errors. 

These many sales advantages show 
a quick turnover and better profits 


for wide-awake dealers. 


Write for Simplex Folder. 


Browne-Morse Company 


Builders of Quality Filing Equipment 
and Supplies 


16 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 
85-87-89 Portland St., Boston 
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These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total 
and Sub-Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total 
and Sub-Total keys can be used as General Correction keys. Only one stroke of handle is neces- 
sary to take Totals and Sub-Totals. Short and easy handle to pull. All parts quickly accessible 
and interchangeable. Manufactured by Colt Patent Fire Arms Manufacturing Company, of 
Hartford, Conn., under patents of The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different 
sizes of carriages, up to 27 inches in width, instantly interchangeable. Has exceptional mani- 


folding capabilities. Feed Pressure equalized. Tabulating and Margin Release Keys and Bi- 
chrome Ribbon Shift on keyboard. Paper Feed and Back Space Levers close to keyboard. In- 
terchangeable Platens. Ribbon spools are instantly removable and interchangeable. Rapid car- 
riage escapement, and many other desirable features. [European Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


— _ — ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U. S. A. 








ee 


a RE IT Eee ne 


ac} RRR oT 


a 


rer TRS REE ETN 











te a RRR 





1921. OFFICE 


Versatile Numbering Machine. 

[The American Numbering Machine Company, 220-28 
Shepherd avenue, Brooklyn, N. Y., offers its new Model 
21 “Visible” nine-movement numbering machine, as a de- 
vice that performs all possible operations. In the ordinary 
numbering machines there are but three functions: namely, 
consecutive, duplicate and repeat. When other movements 
are desired such as triplicate or quadruplicate, the duplicat- 
ing mechanism is displaced and succeeded by the triplicat- 
ing or quadruplicating movement. 

The new “Visible” Model 21 machine performs nine 
movements. It numbers consecutive, duplicate, triplicate, 
quadruplicate, quintuplicate, sextuplicate, repeat ten times, 


repeat twelve times, repeat indefinitely. All of these move- 
ments are done automatically. The design and construc- 
tion are very simple. There seems to be very little dif- 


ference in appearance from the standard three-movement 
‘Visible’ Mode machine. There are no delicate sma 
a ] Model 41 I rt lelicate small 
parts, springs, etc., and the manufacturers claim that even 


INDICATOR 





654321 


Impression of Figures 
MODEL 21 “VISIBLE” NINE-MOVE- 
MENT AMERICAN NUMBERING 
MACHINE. 


under severe use, the new model will stand up for many 


years. It embodies the patent exclusive “visible” feature, 
which indicates to the operator the number he is about to 
print. <A liberal guarantee is included with each machine. 


New York House Brings Out New Type Cleaner. 

S. S. Stafford, Inc., of New York, N. Y., have just 
brought out a new product under the trade name “Typene,” 
a fluid which is used for the cleaning of type on type- 
writing and similar machines. Typene is a non-inflamma- 
ble fluid and comes in one-ounce bottles with a felt swab 
attached to the cork and a small square of felt cloth in 
the carton. The fluid is applied with the felt swab, when 
the dried ink is immediately dissolved and may then be 
wiped off with the piece of felt cloth supplied with the 
outfit, leaving the type bright and clean. 

Typene is described as a scientific combination of chem- 
icals discovered by testing various inks with which type- 
writer ribbons are saturated to find a fluid which will 
most rapidly dissolve them and be at the same time abso- 
lutely non-inflammable. Typene is pleasantly perfumed. 


Steel Posting Tray. 


Shaw-Walker has just placed on the market a new and 


rather unique steel posting tray. Supported by a single 
pedestal instead of the usual legs, the new tray is readily 
adjusted to either sitting or standing height. Among its 


features is the fact that it can so easily be adapted to 
individual requirements. It is so constructed that a simple 
adjustment (made during its assembling at the factory) 
will accommodate the tray to any size sheet wanted as well 
as to any desired offset. 


A New Typewriter Desk. 
W. C. Bieneman & Co., 33 North Dearborn street, Chi- 
cago, have produced a new typewriter desk which em- 
bodies a number of original features, applying old ad- 
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‘‘Stands for Quality” 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 








Wake Up to the Value 


of purchasing supplies with your business card printed 
upon them. See cut above. 

This means any size order, large or small; it also 
means either guides or folders. 

That’s the way we help build up 
the business for our dealers. 

We make no charge for this privilege— 

Your business card tells your customer where to go for 
another quantity of supplies— 

You are not advertising the manufacturer’s trademark 
instead of your own business— 

No competitor can take your business from you should 
you make a change to some other source. You save the 
thousands of dollars and effort it may have cost you to 
build this business up— 

Investigate by writing us for further information as to 
how we can be of great help to you in building up your 
business. 

We manufacture a full line of cards, guides and folders. 

Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by 
patented process. 
WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


Consisting of 
VERTICAL LETTER FILES CHECK FILE CABINETS 
SECTIONAL FILING DEVICES MERCANTILE REPORT FILES 
SOLID CARD INDEX CABINETS SMALL CARD TRAYS 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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VICTOR 








There is nothing 


surprising about 
the success of the 


Victor Adding Machines 


They simply have 
everything the cus- 
tomer wants --and 
so the customer Buys. 


Pric> of listing model $135.00 


Write for our illustrated 
catalogue 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 














VICTOR 

















vantages in new ways. In the Bieneman desk the operator 
tips back the top, which brings the typewriting machine 
into proper position and makes all stationery instantly ac- 
cessible. The top drawers are automatically uncovered by 


the operation of raising the top of the desk. These draw- 
ers are equipped with partitions or receptacles to hold all 
the various sizes of letter heads, carbon paper, forms, etc. 











BIENEMAN DESK IN USE 


On the under side of the top there are pockets which come 
up into place before the typist on either side of the machine. 
[hese pockets or racks are designed for holding long en- 














velopes, short envelopes, telegram blanks, scratch pads, ete. 
On either side of the desk are ample draw slides for the 

BIENEMAN DESK OPEN AND CLOSED 
convenience of the stenographer. One of the accompanying 
pictures shows the right hand slide pulled out ready for 
dictation or to be used as a shelf for finished or other 
work. 

In the right pedestal is a tilting drawer, subdivided to 
take care of a diversity of material, such as advertising 
enclosures, follow-up systems, reference books, et n the 
left hand pedestal are two roomy drawers used pr ally 
for the storage of additional supplies or seldom us¢ rms. 
At slight additional expense the desk can be suppli vith 
a folding copy holder directly in front of the of t ind 
on a level with her eyes. 

A single operation closes the desk. The result flat 
top desk 30 inches high, well adapted for clerical « ook- 
keeping work. Specially designed lifting and vering 
mechanism aids the stenographer in opening and closing 
the desk. When open the desk requires no catc! ther 
device to guard against accidental closing. 

The new desk harmonizes with standard types ich 
have been popular for many years, but it incorporates new 
principles of design. The inventor of this desk has spent 
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The Third 
Pacific Coast Business Show 


Pp. YVED one of the most successful 


trade expositions of its kind ever held any- 
where. 

It was the First Los Angeles Business 
Show, at which over seventy-five exhibi- 
tors were represented with over one hun- 
dred exhibits—the largest and most com- 
prehensive Business Show ever held on the 
Pacific Coast with a larger attendance 
than any previous Pacific Coast Business 
Show. 


Watch Portland Beat That Record 


at the 


First Portland Business Show 
September 19-24, inclusive, 1921 


Many manutacturers and _ distributors 
are co-operating with the management to 
the end that all space bookings shall be 
closed by July Ist, thus affording more 
time for efficiently planning the actual 
staging of the Exposition. 


\ larger part of the space has already been 
engaged. Send immediately for particu- 
lars. Until July 15th, address: 


Business Exposition Co. 


522-24 American Bank Building 


Les Angeles, California 
NATHAN W. TUPPER WaLpo T. TurPER 


President Secretary-Treasurer 
Portland Address: 
321 Washington Street 
PORTLAND, OREGON 


No other single means of sales 
results equals the actual demonstra- 
tion of the product to the people. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
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Make “Doing Business” Easier 





























Times like the present bring home for- 
cibly the need for economical efficiency 
in business detail. That is just one of the 
reasons why business men are recogniz- 
ing the economic possibilities of the 


ELLIS BOOKKEEPING MACHINE 


For Ledger Posting, Billing and all records 
combining words and added figures 


The Ellis Bookkeeping Machine is the only 81 key Adding 
Machine manufactured which automatically prints its totals, 
proves its balances and typewrites. 


The most important item in bookkeeping is the total. 


The business world pays four times as much for an adding 
machine as it pays for a typewriter and the only thing that 
an adding machine does which a typewriter cannot do is 
to add the figures and print the total. 


The Ellis Bookkeeping Machine 


automatically prints its totals 





More than 3,000 firms use from | to 350 Ellis Machines. 


ELLIS ADDING-TYPEWRITER COMPANY 


NEWARK, NEW JERSEY, U.S. A. 
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many years as a stenographer, court reporter, desk sales 
man and furniture dealer, and this desk, he states, is the 
embodiment of ideas gained during his many years of ex- 
perience as a desk user, together with many suggestions 
from other people 


New Angular Tab Folder. 
Yawman and Erbe Mfg. Company, of Rochester, New 
York, has just produced a new file folder with angular tab 


as shown in the accompanying cut. This combination folder 
and tab is made of “YawmanotE.” a durable red paper 
stock of leather-like wearing quality. The tab has a rein- 


torcement, consisting of a cardboard which is inserted in 
the triangular opening of the tab and pasted down. Over 
this tab is pasted the typewritten label with the name of 


the concern or individual whose correspondence appears in 
the file The angle at which the tab is set makes the name 
legible at a giance. Such an arrangement is found to be 


particularly useful! when the drawer is below the normal 





NEW FILING FOLDER WITH ANGULAR TAB 


line of vision, such as the drawers of certain filing desks 
in common use. These folders are known as number 
D4404A T—2/5 and are made only in the substance de- 
er 


scTIped 


The “Supreme” Loose Leaf Ledger. 

The Steel Back File and Ledger Company, 1422 Altgeld 
street, Chicago, Ill., recently placed on the market a line 
of loose leaf ledger outfits called the “Supreme,” intended 
to fill a demand for a low-priced account book occasioned 
by the federal tax laws. The book may be had in three 
different thicknesses to provide for 200, 400 and 600 sheets 





“SUPREME” LOOSE LEAF LEDGER 


with indexes. The sheets are 5x8 inches. Seven different 
stock forms are provided for general ledger, journal, phy- 
sician’s ledger, dentist’s ledger, salesbook or time sheet 
The indexes are of white ledger paper with cloth or leather 
totes 

The binder consists of a prong mechanism made of cold 
rolled steel, spot welded. The covers are made of binders’ 
board and a variety of bindings are available: Full book 
cloth (six assorted co'ors), full red Keratol, full black 
Fabrikoid, red Keratol backs and corners with black cloth 
sides, and red leather backs and corners with gray corduroy 
sides 

The company also makes catalogue binders employing 
the same prong metals as the ledger. There are seven sizes 
in three capacities. The binders are furnished covered with 
genuine leather, Fabrikoid or book cloth, with genuine 
leather handles. Special sizes are made as required. 
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Do YOU 
Make 


Adding Machines 
Addressing Machines 
Calculating Machines 
Cash Registers 

Change Making Machines 
Check Protectors 
Commercial Phonographs 
Dictaphones 

Dictating Machines 
Diagraphs 

Duplicators 

Mimeographs 

Motion Picture Machines 
Neostyles 

‘Typewriters 


Etc., Etc. 


WE Make 


Coated Cloth Covers 


for Them 
and 


MAKE THEM WELL 


Textile Cover 
Corporation 


54-56 Franklin Street 
NEW YORK 
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Neidich Process 


Carbon Papers 
Typewriter Ribbons 


Ultimate Cost’’ 


2 


“<The Line of Lowest 3 





The greater economy and profit 
that you desire at this time is 
insured by the unusually sat- 
isfactory combination that we 


offer, viz: 


Highly efficient, uniform and 
dependable qualities for every 
purpose; prices lowest consist- 
ent with such qualities and keen 
appreciation of your interests; 
and attentive service. 


This, together with the conse- 
quent essential good will of 
your customers, tllustrates the 
law of cause and effect; 1. e., 
that our Carbons and Ribbons 
are of the ‘‘Lowest Ultimate 
Cost’’ when you strike a final 
balance. 


Your best interests will unques- 
tionably be served by writing 
us today. 


Netdich Process Company 


Manufacturers 
Established 1898 


Burlington, N. J. 
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Elliott-Fisher “Universal” Improved. 





The Elliott-Fisher Company, Harrisburg, Pa., has added 
a number of refinements to its “Universal” accounting ma 
chine which are the result of months of scientific study and 
research, supplemented by many practical tests Eleven 
important improvements have been embodied n 
chine, none of which are found in other simi] 

The refinements afford a positive check on all mis 

tions and errors, whether human or mechanical ma 
chine is lighter and easier to operate through t! ina 
tion of many parts. Production is increased throug reat 
er simplicity and ease of operation. The design is rfected 
by a radical reduction in the number of mec! i rts 
amounting to 400 fewer than were included rliet 
models. 

The improved Elliott-Fisher “Universal” a 
chine permits a complete audit to be made ot ce) 
stroke of the operator. It affords 100 per cent 1 ical 
and written proof of accuracy Mechanical p: s ob 
tained by means of individual column registers, for 

\ 


every column of figures to be added or subtra 
cross-computing register supplements this. Writt 
is secured by a visual audit or proof sheet. 





IMPROVED ELLIOTT-FISHER “UNIVERSAL’ ACCOUNT 
ING MACHINE 


} 


carbon copy of every stroke made by the operat 

provides for making a positive check as to the accuracy 
of every entry, including corrections. All the work of the 
operator is evident at a glance. Nothing needs to be taken 
for granted. In the new model the human element is 
under absolute control, as is the mechanical element. The 


accurate audit of the proof sheet is facilitated by the addi 
tion of four distinctive characters. Each appears at speci 
hed places in specific operations. This prevents a possible 
misinterpretation of entries. Together with oblique type, 
which has long been a feature of Elliott-Fisher equipment, 


these contribute to controlling the accuracy of a vork 
There are no hand clearing levers on the column adding 
register, except that over the “items” colum: t is im 
possible for the operator to alter figures in th gister 
except by addition or subtraction. The subtracti key 
automatically shifts the type to the subtracting numerals 
and the ribbon to the “red” writing position, printing all 
credit balances in red. If desired, credits can be printed 
in either black or red. 

Aluminum has been substituted in the actuator 1 cross 
footer cases with the effect of increasing the durability of 
the machine. The cases are aluminum and this fact com- 
bined with the reduction in parts, has made it possible to 
produce a lighter and more compact machine than in the 
past 

The “Universal” accounting machine is adaptable to any 
system of accounting or any part of an accounting system 
It will (1) write any and all kinds of records on any and 


all kinds of forms and automatically and simultaneously 
compute figures; (2) write any width line up to twenty 
four inches on a flat surface; (3) add and subtract in any 
number of columns up to twenty-three; (4) write and com- 
pute automatically with a single operation of a ke; 5 


write, add, subtract and compute vertical and horizontal 


totals. 
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| HE popular demand for a Memo 1 i} 
of greater capacity has led us to t 
produce a new line of covers equipped with 7/16 i : 
inch diameter rings. : ; i | 
, , 7 wr : : ; | 
Dealers who have stocked these lines of 7/16 ati | 
inch ring Memos are reporting sales to compar« Ti 
favorably with our standard Memos of j inch ii : | 
rings. : a 
» ; 
Have your Loose-Leaf Department complet iit 
wrder a stock of 7/16 inch Memos Tie 
i é 1} 
BINDINGS } | 
i ‘ 130 LINE—s« { Morocco—without | | 
: 180 LINE—Selecied Morocco—with pocket ; 
§ 380 LINE—Levant grain cowhide—one | 
with kets 1 
970 LINE—Leather é one-piece co s vithou it 
pockets i 
No. C-145—<« r " ff s Ca : 
¢ h f 4x3% 1 I 
7 
’ LIST OF SHEET SIZES : 
; : 
41 ; Size of | Cover | Cover | Cover | Cover | Fillers ludexes ' 
; ‘ Sheet No. No. No. No. No. No. 3 
Tit ; 
ib ali 5 x3 173 | 183 | 383 | 973 103 103 : 
th 6 x34 | 174 | 184 | 384 | 974 104 104 
itt 63333, | 175 | 185 | 385 | 975 105 105 
1 i Tisx44 176 186 | 386 | 976 106 106 
i ; 
ii 
Ww ' PRICES—Approximately 10% higher than 4 inch 
| ing covers 
if FILLERS—Ca popular ru 
q Prompt Deliveries 
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f saenr “ What are the 3 Reasons 
Why You Should Carry 
the Shaw-Walker Line? 


1. Shaw-Walker Quality 


Shaw-Walker Files are “Built Like a Sky 
















Sly scraper.” They represent absolutely the 
F ie highest point to which filing equipment has 
attained—in endurance, in stability, in eth 
fe ciency. 
te 10 Tone ree eal ; | 
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The Shaw-Walker dealer is backed up by a 
complete line of filing equipment—no need 
of the dealer ever thinking about any of the 
other makes of filing equipment to “fill in” 
with, in order to meet the needs of all his 
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customers. 





3. Shaw-Walker Continuous Publicity 


Even the “best in the world” must be backed te 
up by advertising. Shaw-Walker publicity 

is not once-in-a-while advertising, but is 

continuous and “Built Like a Skyscraper’ — 

always keeping Shaw-Walker Filing Equip- 

ment before the very people who use office 

appliances. 

These three reasons are the biggest reasons 

any manufacturer could offer a retailer—a 

three-fold assurance of sales—continuous, 
prestige-building sales. 

Interested? Then, let us put before you a 

really attractive proposition. Let us send a / 
representative direct, to show you our prop 

osition on the full Shaw-Walker line. 


SHAW-WALKER 


Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for all Files 

















New York Chicago Philadelphia 
St. Louis Detroit Washington 
Pittsburgh Minneapolis New Orleans 


Home Office and Factory, Muskegon, Michigan \ 
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Clip File Made by American Clip Company. 


The American Clip Company, Long Island City, L. L., 
N. Y., has added a new member to its family. The “Acco” 


new device is flat and stacks readily as there is no bulky 
projection to prevent stacking. 
The “Acco” clip file is a heavy pressboard back with a 


strong metal supporting base. A reversible spring wire 
clip holds papers to the base. The clip holds one sheet as 
effectively as 150. It is instantly adjusted or removed. 





= ACCO CLIP FILE 
(Wh Revereibte Clip 


No. SF 170 _ 
AMERIC AN CLIP ©. 


@ SA @ 














NEW “ACCO” CLIP FILE. 


overcoming the annoyance of papers slipping off when 
leafing over, The “Acco” clip file is made in the usual 
substantial and neat manner of the American Clip Com- 
pany’s standard. 

The primary field of the “Acco” clip file is for holding 
temporary papers pending action. Thus it functions as a 
desk organizer. Each subject is held on its individual clip 
file, and pending correspondence can be stored quickly and 
compactly in the safe or vault over night. 


Automatic Feed Now Included on Small 
Mail-O-Meters. 


The Mail-O-Meter Company, Detroit, Michigan, is now 
furnishing its models B and C with an automatic feed, 





MAIL-O-METER WITH AUTOMATIC FEED. 


which is an integral part of the device Model B is the 
hand operated machine; model C is the small size elec- 
trically driven Mail-O-Meter. 

The Defiance Manufacturing Company, 384 Broadway, 
New York, N. Y., has its 1922 lines under preparation. A 
number of its desk pads are to be printed on bond paper 
for the coming year. A gun metal finish stand is one of 
the new features for 1922. 
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clip file is offered to take the place of the clip board. The 





STICKNEY 
PENCIL 


Hard Rubber Like Your Fountain Pen 


The Stickney Pencil represents the very latest 
development of the mechanical pencil using thin ever 
pointed leads. The following exclusive Stickney 
Features lift this type of pencil from a piece of 
jewelry to a practical everyday useful tool which 
everyone can use to advantage. 


Exclusive 
Stickney Features 


Hard Rubber Stem 


Hard rubber being a non-conductor 
of heat, never feels cold and clammy 
to the touch, hence can be used con- 
tinuously without fatigue to the op- 
erator. The polished finish is the solid 
pure hard rubber itself and the longer 
it is carried the better it looks. Hard 
rubber will not tarnish nor corrode and 
always feels warm and velvety. 


Exposed Eraser, Pinned into Place 


An exposed eraser, always ready for 
use and cannot be rubbed out of its 
socket because it is pinned into place. 
The use of a pencil rather than a 
fountain pen, indicates that the writ- 
ing is of a temporary nature and 
erasive changes may be desired, hence 
a firm exposed eraser is provided. 


Visible Lead Magazine 


The number of leads in the maga- 
zine as well as the amount of unused 
lead in the writing chamber can be 
instantly determined by the single 
simple motion of withdrawing the 
crown as far as it will go. No part of 
the pencil need be taken apart. 


Steel Spring Tip 


A perfect operating tip in a pencil is 
as important as a good spark in the 
cylinder of an automobile. The lead 
at the writing point of the Stickney 
Pencil is firmly held by four steel 
spring fingers, yet the lead is free to 
be expelled as required by a slight 
turn of the crown. The common trou- 
ble in the solid rified tip, of the lead 
clogging and having to be drilled out 
is entirely eliminated. 


Lead Refill 


A metal refill case containing seven 
thin leads, the cap of the refill case 
being a new Stickney Eraser, pinned 
into a new crown. The cap of the lead 
case goes onto the pencil, thus provid- 
ing a new eraser and the old crown 
with the worn eraser covers the refill 
case. This refill case makes a handy 
vest pocket eraser for users of any 
mechanical pencil. 
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The Stickney Pencil is sold exclusively by the best 
dealers. Price of pencil $1.00 in the United States, 
$1.25 in Canada. Refill cases 25 cents each in the 
United States, 35 cents in Canada. 


C. A. STICKNEY & CO., St. Paul, Minn. 


New Yerk Office: 225 Fifth Avenue 
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Illustration made from photo taken in offices of 
Henry Bosch Co., Chicago, Ill. 


Associated with 
Big Business 


Some dealers think Uhl Steel 
Typewriter Cabinets, Typewriter 
Stands, Steel Chairs and Stools 
and other items we manufacture 
are sold largely in small offices. 
They think the line a good one 
when selling an individual for 
personal use, perhaps. 


Many large concerns in Chi- 
cago are using Typewriter Cab- 
inets, “Little Dandy” Stands and 
Uhl Steel Chairs, and what’s true 
in Chicago, is likewise true in 
Cleveland, New York, St. Louis, 
Los Angeles and any large city 
in the United States. 


A line that appeals to the in- 
dividual buyer should likewise 
appeal to big business, composed 
of individuals, each with specific 
requirements. Uhl Steel does 
appeal to big business and evi- 
dence of that is our list of users. 


Hundreds of dealers are doing 
a comparatively big annual vol- 
ume on Uhl Steel. If you are not, 
why not? 





The LINE With a Future 


The Toledo Metal Furniture Co. 
1248 Hastings Street TOLEDO, OHIO 
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Machine for Marking “Permit” Mail. 

The Columbia Postal Supply Company, Silver Creek, 
Chautauqua County, N. Y., has developed a machine to sim 
plify the use of the postal permit system of mailing letters 
as first class mail. The post office is now prepared to at 
cept “permit” mail of the first class under the same condi 
tions that have prevailed in the past with third class mai! 
The machine is an adaptation of the mechanism supplied 
by the Columbia Postal Supply Company to the post office 
department for cancelling stamped letters [ts maximum 


capacity is 60,000 per day. The company furnishes a post 
mark with changeable date, indicating the user’s permit 
number. The same machine, with another printing head, 
can be used for other classes of mail dispatched under th: 
permit privilege. The machine is readily operated, com 
plete printed instructions being sent with each machine 


Where a large volume of mail is scheduled for dispatch on 
a specified day, the envelopes can be ante-dated and post 
marked in advance, having them ready for filling and seal 
ing on the appointed day. 

The advantages of employing the permit privileg« 
first class mail are many. It enables the user to advance 
the dispatch of mail through eliminating the necessity ol 
passing volumes of letters through the cancelling machines 
at the post office. The mailing under the permit privileg« 
goes in bulk immediately to the distributors for prompt dis 
patch. The investment in postage in advance of mailing is 


unnecessary. The postage is paid when the letters ar 
delivered at the post office and counted. Much time is 
saved in stamping mail and there is no loss of stamps 


through spoilage or theft. 


A New Model Handipad. 
Weinman Bros., 749 E. Forty-second street, Chicago, an 
nounce that they have added a new popular priced model to 
their line of Handipads known as X-7. This is made of 





THE NEW X-7 HANDIPAD 


pressed steel, finished in oxidized copper. Rubber pro- 
tectors prevent the device from scratching the desk. A 
curved front forms a convenient pencil trough. The size 
of the device is 7x4%4 inches over all. The firm announces 
a reduction in the list price of Handipad refills 


A New Liquid Glue. 

M. Feigel & Bro., Inc., recently put on the market in 
New York City a new liquid glue which they have named 
the “Styx.” It is said that the glue is so called because 
it sticks, and not from any actual or fancied resemblance 
to that river across which the grim ferryman was supposed 
to carry the souls of the departed in the days when the 
gods inhabited Mount Olympus. 

M. Feigel & Bro., Inc., are located at 185 Wooster street, 
New York. Their glue department is at 1600 Atlantic av- 
enue. Leon Salzman is secretary of the company. 


New Line of Legal and Crushed Envelopes. 

The National Fiberstok Envelope Company of Phila- 
delphia is now making its legal filing envelopes and con 
gress tie expanding envelopes in a new grade of stock 
[his stock is a high-grade manila which gives a durable 
and serviceable container. The use of the manila stock for 
these goods is a new departure by the company, who be 
lieve that there is a demand at the present time for en- 
velopes at a lower price than the regular styles heretofore 
offered. The new manila envelopes are of the same style 
and grade of workmanship as the regular line of con- 
tainers, the congress tie envelopes having a big flap and 
durable binding tape attached with a heavy metal fastener. 
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Western Representative 








The Adams Ideal Book & Key 
King is the most generally satis- 
factory ring ever invented. A 
gzood seller wherever shown. 


Legal and Contract Covers—Per- 
fection Blotter Pads—Daily Desk Re- 
minder—Telephone Index—Economi- 
eal Ring Note Books—In-and-Out 
Clocks. 


Again Adams comes to the front with an article that fits right in with the demand of the 
day. This time it is a canvas covered loose leaf binder that fills the bill for daily use without 
the heavy cost of the regular canvas cover, nor the heavy waste of paper covers which dog- 
ear and wear out in no time at all. 


Low in Cost— High in Service 


Made of binder’s board, covered with gray canvas, they are much less expensive than 
regular covers, yet will give practically the same service. Standard punching for standard 
size sheet ‘ 

Let us send you samples for examination. 





This is the Flexible Transfer Binder we have always 
ide, with covers of our special cloud-effect press board. 





As i Loose Leaf Binder, this is the simplest and most ' = 
etn ee ee ee eee eal seen Strong and durable, but not so stiff as the canvas covers. 
onomica evice eve erec vel P 00 : : . 

Posts are formed of a U-shaped piece of flat wire ove! Especially good where binder is filled to capacity at once, 
ich ibhe shers fit snugly and hold cover dow! nd then put away 





The U-shaped flat wire posts may be turned down and 
pressed tight May be turned up again for inserting addi- 
“ The ca Ss covers “> — fitted es it . ‘The it . tiona! sheets. A compact, practically flat binder for any 
hese come various neths, as orderec 1us ound ‘ " 
th pmo fi mais * 7 ompactly held. Screwhead umber of sheets, from one to full capacity, and holds 
‘ sheets are fir } ane co pac \ 1el« Screvy eads 
countersunk. so these binders pile with exact accuracy equa ve a any point 


—_=—_ ~~ 


For use as a note book the press board covers find great 
The same canvas cover, when used with 


; - favol These covers in canvas or press board make an 
(dams Book Ring forms a oose leaf book suitab ” . a en “st 
ny } May }t used thi for current w rk, ind instant appeal where economy and “retrenchment” are 
lan ) poses i re ad is f t r P ‘ ‘ 
flat e posts inserted and turned down whenever the watchwords Get a line of samples and try them on 
ired vour trade 


Eastern Representative 
Wm. H. Bassinger, 
377 Broadway, 
New York, N. Y. 


T. J. Cardoza Co., 
455 Mission St., 


San Francisco, Calif. 





6796-98 South Chicago Ave., CHICAL: 
SS SS 
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Jt keeps 
ev Dus, 
with things 
that count 


Features Extraordinary 


(Refer to illustration) 


] Contents of upper drawers instantly ac- 
cessible tne moment top is raised, 


Slides designed to permit free access to 
contents of drawers 


Stationery “pockets” especially designed 
for envelopes, letter-heads, telegraph 
blanks, ete. (Prevent damage in han 
dling.) 


' Hinged container for forms, blanks and 
reference books in constant use—replac- 
ing the old, clumsy, deep-drawer ‘“‘catch 
all.” 

Generous surface space remains when 
desk is open 


8 Mechanism and proper balance abso 
lutely prevent possibility of accidental 
closing. 


The only standard ‘‘flat-top” desk with 
these time-saving, double-duty features. 


NOTE: These special features and others, 
more than a score in number, are described 
in detail in our folder. Will be supplied 
upon request 










<i. 


the Desk 
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The Bieneman 
Typewriter Desk 


ERE is a welcome surprise for business men and women who 

have long desired something radically better in the design 
of a desk for stenographic use. 
The Bieneman Typewriter Desk is this dream come true. It was 
created in the desire of supplying the stenographer with an effec- 
tive instrument for the more convenient, more rapid, more econon 
ical handling of the big bulk of the day’s work. It is ideally de 
signed and constructed for constant, handy service of the user. 
WHEN OPEN—Ready access is afforded to numerous handy r« 
ceptacles for stationery, forms, blanks and other necessary sup 
plies—each especially designed for its particular purpose. Broad 
surfaces remain for the convenient disposal of all matter in cours¢ 
of preparation. No digging into drawers crammed with papers 
carelessly jumbled. No time wasted. Order, method, system 
prevail. 
WHEN CLOSED—The Bieneman Typewriter Desk assumes the 
appearance of a handsome flat-topped desk of standard type and 
proportions. The highest efficiency is secured without yielding to 
oddity or awkwardness in appearance. 


This is one of the chief 
exclusive merits of the Bieneman design. 
The desk as a whole is a wonderfully fine example of the cabinet 
maker’s art. Quarter-sawed Oak and Mahogany; genuine hand 
rubbed finish. Drawers and compartments lined with seasoned 
hardwoods. 





¢ 


TO DEALERS: Write at once for full information regarding our plan of distribution, terms and prices. Economy features 
* desk create a live market for it under least advantageous conditions. Let us urge prompt action. 


W. CABIENEMAN & COMPANY 


33 N. Dearborn Street 


CHICAGO, ILL. 
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Retary Interchangeable Drum Stencil Duplicator. 


Durkin, Reeves & Company, Pittsburgh, Pa., have pro- 
duced the “Costless” simplified portable rotary stencil 


duplicator. The machine is patented. Its outstanding 
features are an interchangeable or removable cylinder (or 
drum); no special stencil is required; metal construction 


throughout—no wood used; stencil can be adjusted from 
left to right or right to left to suit the desired margin on 
paper; fully portable—total weight about eleven pounds. 
The interchangeable or removable cylinder makes it pos- 
sible for the user to run his work in different colors with- 
out the necessity of cleaning up and re-inking. If a para- 
graph is to be run in red ink, the interchangeable cylinder 
makes it possible to run the additional color with min- 
imum work. No cogs or gears are used. The handle is a 





THE “COSTLESS” ROTARY STENCIL 
DUPLICATOR 


part of a rod running through the center of the cylinder. 
One turn of the handle causes the cylinder to make a com- 
plete revolution and to print the contents of the stencil. 
There are only two adjustable coil springs to operate the 
feed or pressure roll. 

The “Costless” portable rotary stencil duplicator will be 
sold principally to dealers, typewriter exchanges, sta- 


ai N\OneRND PLicsry, 


SOLE MFGRS 


DURKINREEVES *¢ 
PITTSBURGH, PA 





THE NEW “SPECIAL THREE” MODERN 
DUPLICATOR 


tioners, business schools, etc. It will be marketed on a 
“free for all” basis. Should twenty dealers in one city 
handle it, the inquiries coming from that city due to na- 
tional advertising will be answered and the names of al’ 
the dealers given the respective prospects, so that the 
inquirer can call at the nearest store. It is estimated that 
the new machine should last twenty years or longer, be- 
cause of the simplicity of the mechanism and the inter- 


changeability of all parts. The parts are made to a 
standard so that if one should be broken, a new casting 
can be put in its place. The construction comprises tw« 


metal side standards, cylinder, handle or crank, feed roll 
paper table and metal drop to catch the printed sheets 
as they are delivered, and cross rods or braces. 

The machine is to be ready for the market in a short 
time ; 

For the past fifteen years Durkin, Reeves & Company 
have manufactured the “Modern” clay composition dupli- 
cators. Five sizes or models have been made. The com- 
pany is now bringing out a new model known as the 
“Special Three.” It is 914x14 inches. 


“Type-O-Lene” Packed in New Sizes. 
The Peco Manufacturing Company, 47 West 42nd street, 
New York, N. Y., is now packing its typewriter type 
cleanser in ounce bottles. Large users will find two other 
sizes helpful—pints and quarts. The size heretofore on 
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[mperial 


The Medium Priced Line of High Quality 


STATIONERY RACKS 


The surest way to get your share of this 
business is to order our sample dozen assort- 
ment. You’il sell a lot more than you ever 
did before because they are an unequalled 
combination of price and quality. 








No. 30 


Furnished in Quartered Oak and Birch Ma- 
hogany with and without cover. The No. 25 
style is also made in Fibre Board. Write for 
our new 64-page illustrated catalog and be- 
come better acquainted with the Imperial line 
of ‘‘business getters.” 


Imperial Methods Co. 


312 W. Madison Street Chicago, II. 














172 


OFFICE 


APPLIANCES 








> SELFINKING =< 
TAM P PASM 


PEERLESS CARBON& RIBBON MFG.CO.INC. 
NEW YTORK.N.Y 
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'!! Here It Is !!! 


The SOLO 
Self-Inking STAMP PAD 


Just imagine the possibilities from 
the sales standpoint of a Stamp 
Pad that MAKES A RUBBER 
STAMP PRINT RIGHT AT 
ALL TIMES, even IMMEDI- 
ATELY after re-inking. 


No smeary, unreadable impressions. 


Never any surplus ink on the sur- 
face. 


Does not absorb moisture. 


Twice the number of impressions 
from the same amount of ink. 


Will not sag in the centre. 


THE SOLO STAMP PAD is the 
ONLY pad made that combines 


these much desired features. 


IT IS NOT A FELT PAD AND 
THE INK DOES NOT PENE- 
TRATE THE BLOCK. 


MANUFACTURED BY 


PEERLESS CARBON & 
RIBBON MFG. CO., Inc. 


Manufacturers of Carbon Paper, Typewriter 
Ribbons, Stamp Pads and Inks 


113 WEST BROADWAY NEW YORK 


ehdldedbbbdddidiilddiiiiiilléééséd 


pm Ae ee 


the market was a two-ounce bottle. A convenient counter 
display carton, lithographed in three colors, is 
with the small bottles. 

The pint and quart sizes are convenient where users have 


bought a quantity of the smaller sizes. The bottles can be 
refilled from the large packages, making it possi have 
a bottle at each typewriter. The makers clain Py pe 
O-Lene will not injure the varnished surface of a desk; it 
is non-flammable; the liquid will not injure or stain the 


most delicate fabrics. 

The Peco Manufacturing 
through the trade, and the new ounce size wi i! the 
same discount that applies to the larger size 


Company sells 


Combination Cuptoard and Wardrobe in Steel. 














The steel furniture department ef the Van Dorn Iron 
Works Company of Cleveland, Ohio., hav: ected a 
combination steel stationery cupboard and wardrobe which 
takes care of the storage of office forms and als vides 
a safe place for the hanging of clothing, wraps, et rhis 
combination device being made of steel throughout in a 
most workman-like manner offers certain oby idvan 
tages, among which is protection against ordinary fires 
It was built as a result of a questionnaire sent out by the 
company to many of their dealers asking thet inio1 
as to the most advantageous design and dimet 

This new cupboard is built 36” wide, 24” ind 
76” high. It has a three-point locking systen olled 
by a flat key lock. The doors are rigidly ri l bya 
diagonal K brace. The storage cupboard is eq 1 with 
four shelves, all of which are adjustabk 
== “a nnenecoenenencaepe 
| | 

COMBINATION CUPBOARD AND WARDROBE - 
tervals. The cupboard can be converted into an office 
wardrobe by removing the three lower shelves, raising the 


shipped 


upper shelf and inserting a coat rod. It car 
olive 


knocked down or set up and is regularly finis 
green enamel, but may be had in grained oak or mahogany 
finish if the style is specified with the orders 


New Form Cards. 


A recent and pretentious addition to the list Shaw 
\Walker products is a new and complete 
cards. These cards have been prepared after an ¢ 
study of present business requirements to meet the de 
mand for an unabridged assortment of “up to the minute’ 
forms adapted to all card record systems. Among tl 
cards are forms suitable for nearly every conceivable us« 
in office record keeping. 


An event attendant upon this extension of Shaw 
Walker line was the recalling of W. H. Randall from the 
post of Minneapolis branch manager, to assume the duties 
of managing the new card department. Mr. Randall is 
well known to office appliance dealers throughout the 
Middle West, by virtue of his activity and travel in the 
interest of the Minneapolis office. Those who know him 
are aware how well his enthusiasm, aggressiveness and 


other splendid personal qualities qualify him for 


office 
Lightning Portable Calculator. 
The Lightning portable calculator is a small machine 
made by The Calculator Corporation, Grand Rapids, Mich 
It is operated by a stylus, and handles work up to seven 


addition, 
machine weighs 


performs 


The 


places. The Lightning 
multiplication and division. 





about 











subtraction, 
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Is this Catalog in Your 


DEPARTMENT 


JOUR Loose Leaf De 

partment is not com 

plete without this new 

Cesco Catalog It is the 

most complete edition we 

have gotten out—1l14 

pages of modern Ac- 

counting Forms and 

Binding Devices. Every 

conceivable Loose Leaf 

requirement is provided 

for—from the small vest 

pocket memo book to the 

highest grade Ledger Outfit. If you have not 
received your copy, send for it at once. 


ARE YOU INTERESTED IN 
EXCLUSIVE TERRITORY ? 


We are seeking connections with active dealers 
in territory still open. To such will be offered 
a special jobbing arrangement with absolute pro- 
tection and full benefit of the Cesco Dealer Co- 
operation. 


THE C. E. SHEPPARD CoO. 
LONG ISLAND CITY, NEW YORK 
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POLAR 
SPECIALTIES , 


represent those office accessories which find favor with every office 
manager or desk worker. To him they mean quality material of 
splendid appearance and extreme durability—at favorable prices. 

To the retailer they mean added turn-over, excellent profits and in- 
creased patronage. 

We here display but eight pieces of our most comprehensive line, and 
then without description or price. Our catalogue, however, is as com- 
plete as the line. Send for a copy. 


POLAR MANUFACTURING CO. 


103-107 NORTH MARSHALL ST. PHILADELPHIA, PA. 
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Desks for the Comptometer 
The Comptometer 
Salesman will 


Tell You 


that his sales have been on the 
upward climb ever since he lo- 
cated in your community. And 
every time he sells a Comp- 
tometer he makes a red-hot 





prospect for the ARROW 
DESK—one that will readily 
recognize its economic features 
and give due consideration to 
its installation. 


Think of the number of Comp- 
tometers in use in your locality, 
then multiply that number by 
the profit made on an equal 
number of sales. 


Isn’t it worth writing about? 


Demonstrate these Features: 


Cover folds perfectly flat. 
Machine fits flush with desk top. 
Easy position for operator. 


No annoying difference in height t» 
tire operator’s arm. 


Quality materials and construction 
throughout. 


Patent applied for 


2527 Moffat St. 





Chicago 





O. C. S. OLSEN COMPANY 


Manufacturers of Roll Top Desks, Flat Top Desks, Typewriter Cabinets, Bookkeepers’ Desks and Office Tables 














aR eRe re 


— 








May) , 1921. 


OFFICE 


the 
items to- 


pounds. Used in ledger work, it is placed on 
and its upper edge guides the eye to the 


thre¢ 


pakke, 


taled. The machine is fourteen inches long, four high 
and five wide, and is furnished with a hardwood desk 
stand. But one hand is required to operate the Lightning, 


leaving the other free to finger the pages, checks, etc. 


New Design of Macey Steel Waste Basket. 

The Macey Company, Grand Rapids, Michigan, has mar- 
keted a steel waste basket of new design. The outstanding 
feature is that square corners have been eliminated, thus 
obviating the danger of scratching and marring furniture 
There are round corner plates, brass plated, on the flange 
at the top which add materially to the attractive finish. 


These new baskets are compact in design, well propor- 
tioned, strongly built of suitable gauge steel, and hand- 
somely finished. The stock finish is olive green No. 163; 





MACEY STEEL WASTE BASKET. 

mahogany No. 153 and oak No. 154 can be furnished sub- 
ject to delay. The baskets are 147% inches high outside; 
1234 square outside at top; 10'4 inches square outside at 
bottom 


Check Protector Reproducing Thumb Print. 
The Chesney 
Atlanta, Ga., 


Finger Print Protector, General Delivery, 
has developed a new form of check protector 
in which is reproduced the thumb print of the user or the 
officer of the corporation responsible for signing checks. 
It is well known that there are no duplicates in the pattern 
or “whorls” on a human finger. This fact is the basis of 
the design of the Chesney finger print protector. The die 
is an exact facsimile of the user’s thumb print. It is 
mounted in an all-steel seal press fitted with a cam roller. 








CHESNEY 


FINGER PRINT PROTECTOR 


The design transmits great pressure from the handle. The 
presses are finished in black or nickel. The embossed 
thumb print is used to give protection to the signature, 
amount, date, payee, and on bank checks its impression 
over written matter defies changes without detection. The 
die is engraved and channeled in brass. The development 
of this device has necessitated years of experiment. The 
cannot be made by ordinary etching or engraving 
processes. Each die is individually made, showing the 
customer’s name and address. 
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REG TRADE MARR 


Calculating 
Machine 








‘‘Makes all figuring as easy 


as turning the crank’’ 


First Time Accuracy 


HE Monroe is the machine of Constant Accu- 


racy. Even your office boy could figure accu- 

rately on the Monroe. It gives Visible Proof at 

every step, and makes possible the immediate 
detection and correction of any mistakes on the part 
of the operator. 


For example, in doing multiplication problems on the Monroe, 
you have before you (1) the Number to be Multiplied, (2) the 
Multiplier and (3) the Result. This perfect Monroe Visibility 
applies to all factors on all kinds of figure-work. 

You simply press the Monroe keys, turn the crank, and with 
the fixed decimal point, any and every move you make on the 
Monroe is machine-checked before your eyes, either in the dials 
or on the keyboard. 

Thousands of businesses large and small are now “‘Monroeing”’ 
their figure-work. In all classes of business-figuring, from ad- 
dition and subtraction of debits and credits to the intricate 
formulae of engineers, the Monroe is saving countless dollars and 
costly time in preventing needless re-checking. 


Monroe Calculating Machine Co. 
Woolworth Bldg. New York 


Member of the National Association of Office Appliance 
anufacturers 
Over 100 offices rendering Monroe service in the 
United States and Canada 





The London & Lancashire Fire Ins. Co. of Chicago, writes: 


“You are always sure of your work with the Mon- 
roe because you can see what’s what at ail times. 
There’s no pounding away down a long line of figures, 
hoping you’re coming out right. With the Monroe 
you know you are right and escape continually re- 


figuring to catch some minor error.” 











Sending back the coupon doesn’t obligate you. It merely invites 
#2 presentation of some facts that may be of inestimable value to 
you, 


ome ee a 


MONROE CALCULATING MACHINE CO. 
Woolworth Building, New York 


Without placing us under any obligation, send us a copy of 
Monroe “BOOK OF FACTS”. 


i 
I 
t 
Firm Name ! 
I 
I 





i 

I 

i 

I 

My Name in ee 
} 

« 


Address 
ee eT 
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“Gentlemen: 

“Under separate cover we are sending you 
the sample binder you made up for us and 
we enclose our regular order. 

“We are pleased to say that the binder you 
made up is entirely satisfactory and that no 
change will be necessary. Our customer was 
delighted when we showed it to him and said 
it was just what he wanted. 

“Yours truly,” 





The writer of this letter (name upon re- 
quest) had a customer who required a special 
binder. No other stationer in town could 
supply the right kind. He couldn’t supply it 
until he had sent the specifications and re- 
auirements for the binder to the 


BARRETT BINDERY COMPANY 


After that it was a simple proposition. The 
sample binder was made up, the stationer 
submitted it to his customer—and the above 
letter was the result. 

Send your special binder 


requirements to us. There’s 
a healthy profit in it. 


The Barrett Bindery Company 
725 Federal Strvet 
Chicago, Il. 


P. S.—Ernest says that putting these suggestions into the 
waste basket isn't as profitable as putting them into use. 


" J 
































Tubular Wrappers for Use with Counting Machines. 

Since the introduction of machines for counting coins, 
the “coin tube” or tubular coin wrapper has nearly dis- 
placed old style sheet wrappers because of the increased 
speed of wrapping coins whether by hand or machine. 
Although tubular wrappers were introduced ten years ago, 
no improvement had been made until recently. The C. L 
Downey Company, 941 Clark street, Cincinnati, Ohio, has 
worked out an improved form of tubular coin wrapper. 
The machine making the wrapper has been designed so 
that the tube pops open when pressed between the thumb 
and forefinger. The wrappers are shipped folded together, 





or collapsed, for convenience in packing. When used in 
connection with a counting machine the tubes must be 
opened quickly for filling. The usual procedure has been 
"gt Ti 
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DOWNEY TUBULAR COIN WRAPPER 


to use both hands in separating the edges to open the tube, 
or by blowing on the tube while pressing the edges. The 
new Downey wrapper opens with a spring at the slightest 
pressure between thumb and finger. 

The new wrapper is known as the “Steel-Strong” tubular 
wrapper. 


Diehl Opens New Building with Show. 

The twelfth anniversary of The Diehl Office Equipment 
Company, Columbus, Ohio, was celebrated by moving into 
a new building March 8, 1921. In connection with this 
event, a business show was put on, displaying a wide va 
riety of products used in office work. About fourteen 
office machines were shown in actual operation. The dis 
play was featured in extensive newspaper advertising in 
the Columbus newspapers. 

William R. Diehl capitalizes the fact that the average 
business man cannot spare the time to studying the better 
ment of his business routine. The Diehl organization per- 
forms this function for him. It is the policy of the store 
to use stock sizes in cabinets, forms and indices as far as 
practicable, assuring economy in purchase and speedy de- 
livery of urgent requirements. 

Che new store of the Diehl Office Equipment Company 
is located at 43 East Gay street. The building is fireproof, 
affording 18,000 square feet of floor space; the business 
started with a store of 800 square feet. The installation 
of steel shelving is said to be the most extensive in a retail 
store in central Ohio. 


Crawford at Chicago for Ault & Wiborg. 


A. M. Crawford has taken charge of Chicago sales of 
writing inks and adhesives for The Ault & Wiborg Com- 
pany His headquarters are at 705 South Wells street. 
Mr. Crawford has been active in this branch of the sta- 
tionery trade fifteen years. He is no stranger in Chicago, 
this city having been his home some years ago. 


Greenwood House Under New Name. 

On April 16 Red Frew purchased the interests of W. A. 
Huey in the firm of Huey & Frew at Greenwood, South 
Carolina, and the business henceforth will be conducted 
under the title “Red Frew, stationer and office outfitter.” 


Gunn Furniture Company to Build. 


Plans have been prepared for an addition to the plant 
of the Gunn Furniture Company, Grand Rapids, Mich. In- 
creased capacity to meet the growth of the business neces- 
sitates a building 60x110 feet, three stories high. 











18 








May, 1921. 





The file that decreases 
costs and increases 
profits. 


OFFICE APPLIANCES 177 


There is as much difference in the 
various makes of STEEL UPRIGHT 
FILING CABINETS as there is in men— 


The construction and methods of manufacture differ in each 
file; yet the discriminating buyer, who is at all familiar with the 
. y . 8 y . 
various constructions, realizes that the consistent success and 
prestige of the “AURORA” line is the best evidence of the 
proficiency that characterizes this particular line of Steel Upnght 
Filing Cabinets, and permits this 
g p 








TO GUARANTEE THE RESPONSIBILITY FOR 
HIS PURCHASES OF STEEL FILING CABINETS 


“It’s a better file if made by” 


AURORA METAL CABINET WORKS 
AURORA, ILLINOIS, UV. S. A. 
New York Representative: 52 Park Place, New York City 








The Same eae 
Yesterday, Today and To-morrow 


DAVIDS’ 


Quality PRODUCTS 


The Standard of America 


INKS —ADHESIVES—SEALING WAX—STAMP2PADS 
CARBON PAPERS—TYPEWRITER RIBBONS and other Stationery Items 


America’s Oldest Ink and Adhesive Manufacturers 


Thaddeus Davids (=< 
Ink Co., Inc. §= 


General Offices and Factory 


95-97 Van Dam St. 
New York 


Branches: 


CHICAGO BOSTON 
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Furniture 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 


manship can make 


Write for 


BORNE! 1h DESKS 


Extremely 
Popular 





THE J. DORNETTE & BRO. CO. 


R TRAY 
4"x3” 
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Wire and Iron Products 


are merchandise for which there is constant demand. 


And it is the constancy of demand—the rapidity of turn-over—that 
builds bank accounts and prestige in preference to the occasional 


sale of large proportions. 





If you will let the Bar Bee buzz around your waste basket and corre- 
spondence tray customers, you'll find your patrons not only increasing in 
number but returning to you for quality merchandise of other lines. 


We should enjoy tel!ing you more about these live wires—may we? 


BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 











i] 


—— 


Cincinnati, 
Mii 


WASTE PAPER BASKET 
Woven with two or 
**Double’’ Wires 

Solid Tin Plate Bottoms 











“ACME” RAILROAD 
AND COMMERCIAL 
LETTER TRAY 
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New Store in Norfolk, Virginia. 


About the first of last month J. E 
commercial stationery and office equipment store at 453 
Granby street, Norfolk, Virginia, having previously in- 
corporated a company known as the Office Sales & Service 
Company, Inc., whose trade name will be “O-SA-SO.” 

Mr. Johnston was formerly manager in charge of the 
dictating machine, typewriter, safe and office furniture de- 
partment of the R. P. Andrews Paper Company. 

The new store at Norfolk will handle portable and 
standard typewriters, steel office furniture and a compl 
line of commercial stationery and supplies, including type 
writer ribbons, carbon paper, index eo Toy folders, inks, 
pens, pencils, etc 

In his circular to the people of Norfolk and vicinity, Mr. 
Johnston says, “For ten years I have wanted to manage a 
store or own one which catered strictly to an office 
needs—needs of the brain laborer, the fellow who stays 
long after the whistle blows to straighten out the tangles 
or after the day is done, often lies awake for hours going 
over imaginary endless column of 


balanced statement, is the man whose labors I have 


Johnston opened a 


ete 


man’s 


some heures of an un 


++ 
wanted 


to lighten with clean-cut, roomy desks, handy trays and 
indexes, smooth acting and capacious files and systematized 
card cabinets. Now I have that store. I will sell 
everything required in an office and nothing which is not 


needed there.” 

Continuing, Mr. Johnston explains t 
carries and promises to conduct a 
Norfolk V ill be proud. 


Stationers’ Post Plans Educational Series. 

Post No. 390, American Legion, plans an 
its members, as well as the 
Demonstrations of various 
meetings, which will con 


he different lines he 
business of which the 


citv ol! 


Stationers’ 
educational series for 
stationery trade in general. 
devices will be made at future 


tinue throughout the summer. 

W. L. Fergus, of Marshall-Jackson Company, has been 
appointed to the cancy caused by the resignation of 
Adjutant Edwards [he jatter’s road work for S. S. Staf 
ford, Inc., makes npossible for him to keep up with his 


duties as adjutant 


Twin City Check Writing Contest. 

contest of the Minneapolis and St 
Paul chapters of the American Institute of Banking was 
held recently. The copy was fifty checks of varying 
amounts. The contest was won by E. J. Jones, of the 


The annual speed 


Merchants National Bank, St. Paul, operating a standard 
Todd machine. His time was four minutes and fifty s 
onds The nearest competitor finished in five minutes 
and thirteen seconds. Mr. Jones also won the 1920 con 
test. His time was faster, but the copy was not as com 
plex as that used this year. 


Minneapolis Office Outfitter Not to Move. 


The New England Furniture & Carpet Company, Min 
neapolis, Minn., has leased a seven-story building at First 
Avenue North and Fifth street, to house its domestic furni 
ture business. The company has been in its old location 
thirty four years. The present building is to be razed to 
make way for a new structure for the Federal Reserve 
Ban 


) 


will remain at 525 
location is con- 


Tt 1¢ company’s othce equipment store 
Second avenue, South 
templated this tim« 


No change in its 


Gordon Brown Business Moved to Ohio. 
The business of the Gordon Brown Manufacturing Cor 
poration, Jersey City, N. J., has been moved in its entirety 
to Sandusky, Ohio. It is merged with The American 


Crayon Company, the owners. Correspondence should be 
sent to the plant, The American Crayon Company, San- 
dusky, Ohio. Eastern inquiries for Gordon Brown goods 


should be sent to the New York office of The American 


Crayon Company, 130 West Forty-second street, New 
York, N. } # 
A Convenient Selling Arrangement. 
For the convenience of the trade the Esterbrook Steel 


Pen Manufacturing Company’s salesmen are taking orders 
for the Moore Push-Pin Company’s products in certain 
this is purely a selling arran 
no consolidation of interests, nor is there 
rumors to that effect art 


localities: cement. 

There has | 
any in contemplation Any 
vithout foundation. 
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LEGALS and CRUSHES 


A FOR 


' IMMEDIATE SHIPMENT 


ecurit y Envelope ompan 


ouse of ‘Specialties 








MINNEAPOLIS, U. S. A. 
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ean eee. Glass, % thick, 18x24..<........... $2.75 Ea. 





No. 22. Plate Glass, 4” thick, 18x24........ $5.50 Ea. 
No. 22. Plate Glass, 4” thick, 20x34........ 9.00 Ea. 





Pat 

\pplied 

For 
No. 023. Plate Glass, '4” thick, 18x24....... $5.50 Ea. 
No. 023. Plate Glass, 14” thick, 20x34....... 9.00 Ea. 


U-NEED-ME 
Plate Glass Desk Pads 


This high-grade line of desk pads is fashioned 
from the finest plate glass, polished and fin- 
ished to the degree most serviceable for a 
writing surface. The glass is easily raised to 
permit the placing of active data between the 
glass and the pad. The pad is made of the 
best maroon and brown shaded felt that 
harmonizes with the finish of the office desk. 


Our personal guarantee is behind every one of 
our products. If you are not acquainted with 
the U-Need-Me line, send us your name and 
address—we will send you our new catalog 
and price-list. 


Geo. E. Fox & Company 
33 W. Kinzie Street 
CHICAGO, ILL. 
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(Passed Away—Continued from Page 49.) 

Mr. Slemin was identified with the industrial activities of 
the Rochester Community Chest. He was a member of 
the Oak Hill Country Club, the Rochester Club, and the 
Rochester Chamber of Commerce. He was also a member 
of Live Oak Lodge 61, F. and A. M., of Oakland, Califo1 
nia. Mr. Slemin and his family were interested and active 
in St. Paul’s Episcopal Church of Rochester. 


Charles Slemin was a man of many engaging qualities 


of mind and character and he was furthermore a man of 
conspicuous foresight and ability. His labors did much 
to advance the office furniture section of this industry 
during the many years he was connected with this houss 
His presence as an officer of the company and his counss 
will be sadly missed by those who remain 
k  & 
William W. Winkley. 
William Wyman Winkley passed away at his home 

West Medford, Mass., April 17, aged eighty-six. He had 


been active in the Boston stationery trade for nearly si» 
ty years. When he retired in 1907 he was manager o 
Thorp & Martin Company, 64 Franklin street, Bosto1 
Mass. Mr. Winkley was born at Barrington, N. H., 
March 17, 1835. At the age of seventeen he went to Bo 
ton, working for the stationery firm of W. J. Reynolds & 
Company, 24 Cornhill. Later he joined the business 
S. A. Nichols, Washington street. Ultimately he 
in a partnership as Winkley, Thorp & Dresser Chis 
company later became Winkley, Dresser & Company 

Mr. Winkley was married in 1875, and is survived by h 
widow, and one son, William H. Winkley, Medford. Wil 
liam Wyman Winkley was one of the oldest members of 
Mt. Vernon lodge, I. O. O. F., West Medford 


engaged 


x & & 
James E. Blythe. 
James E. Blythe, for nearly forty years a stationet 
St. Louis, Mo., died in April. He was eighty-nine years 
old, and established the firm of Carr & Blythe in 1854. | 


the early 60’s the name was changed to Levinson & Blythe 
Stationery Company, which continued until 1891 whet 


the company was dissolved and Mr. Blythe retired from 
active participation in business. 
C9 
Edward P. Dieter. 

Edward P. Dieter passed away at the Muhlenberg hos 
pital, Plainfield, N. J., April 18, from complications 
lowing an attack of inflammatory rheumatisn He was 
sales manager of the Safe-Guard Check Writer Company 
attaining that position in five years from his initial associa 
tion with the company. Mr. Dieter was thirty-seven ve 


old, and leaves a wife and daughter. 
” uh & 


C. E. Meade. 


C. E. Meade, of the Philadelphia sales force of the Todd 
Protectograph Company, died at Coatesville, Pa., while 
a trip from Philadelphia to Lancaster. He was removed 
from the train and taken to a hospital. He passed away 
shortly after the operation His widow survives Mi 
Mead had not been in robust health, but made a dete 
mined effort to keep up with his work. 

k 
S. B. Rowland. 
S. B. Rowland, agency manager at Knoxville, Tenn, f 


the Burroughs Adding Machine Company, died of spinal 
meningitis in a Cincinnati hospital. April 12. He joined 
the Burroughs organization in 1907 as a salesman at At 
lanta, Ga. Subsequently he became agency manager 
St. Joseph, .Mo., and later was transferred to the post 
Knoxville. 
“ oF 
John L. Smith. 


John L. Smith died suddenly from heart failure at the 
Columbia Club, Philadelphia, Pa. He had been active i 
the John L. Smith Company, stationers and map publish 
ers, for fifty years. He served in the Civil War. William 
C. Smith, his brother, survives. 

“  & 
Alfred S. Twells. 

An attack of scarlet fever terminated fatally for Alfred 
S. Twells, treasurer of the Jaissohn Company, Philadel 
phia, Pa. He had been with the company nine years, be 
coming treasurer seven years ago. 

- oF & 
William Bainbridge. 
sainbridge, formerly of Henry Bainbridge & 
"., passed 


William 


Company, 215 Washington street, New York, N. \ 
away in April. 
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“JUST-RITE”’ 


For All Purposes 


We take pleasure in announcing our new 
complete line of high grade carbon papers and 
typewriter ribbons perfected after many years of 
practical experience in the manufacture and sale of ribbon 
and carbon products. 



















ot 
ewniren pipee 


| ALLEN two COMPANY | No expense has been spared. The latest Carbon Paper 
®&ae==— and most modern mechanical equipment has been on, 





added. Raw materials of the highest grade are 
spite: scientifically applied using our special formulas and the 
' result you will find by inspection will merit favorable 
f} $ | consideration for uniformity of quality and dependability 
1H Prng RRANY | of performance. 


| "Cwriren aie®™ 
WRITE US TODAY. YOU WILL FIND IT PROFITABLE. 


ALLEN AND COMPANY 
11-13 Vandewater St. NEW YORK, U.S 








BRANZ 





i] rR. BY 
| ALLEN ano COMPANY 
N.Y,U. S.A 


= Carbon Paper 
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Modern B Modern Perfect Peerless Modern S 


MODERN Pen and Pencil Clips 


ny pencil or fountain pen cap. Exceptional quality—moderate prices. The new “Per- 
f oe” justifies its name. With all the standard features (except the two-piece lever move- 
ent of the “Peerless”), this clip is the best value—yet the lowest priced—of the entire 
MODE RN Line. 
All MODERN Clips are finished in nickel, highly polished. Three dozen on display card— 
rately, for pen or pe neil. 


Write for samples and prices 


The HOGE MANUBAGTURING GO. Inc. 























215 Fulton ae New York. N.Y. 
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The Winnebago Line 


of office furniture offers the dealer 
moderate priced desks and tables 
designed to meet successfully the 
requirements of the modern office. 
The patterns are fashioned for con- 
venience, durability and sturdiness, 
preserving beauty, grace and ele- 
gance with the idea of providing 
something better for the man who 
has a limited purchasing power. 























WINNEBAGO desks 

and tables have 
proved their selling qual- 
ities to many dealers. 
Do not overlook this 
means of successfully 
meeting competition. Our il- 
lustrated catalog is at your 
disposal—send us your name 
and address for a copy. 











Winnebago Furniture 


Manufacturing Co. 
Fond du Lac, Wis. 








ANNOUNCING THE 


MITA HANDA 


A NEW TYPEWRITER CABINET 











The 
Mita Handa 


represents the last word 
in typewriter cabinet 
perfection and is sold 
with our absolute guar- 
antee as to quality and 
satisfaction. 


We invite correspon- 
dence from reliable 
jobbers and retailers. 


The Celina Specialty Co. 
Celina, Ohio 
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Boston, Mass.—A son was born to Mr. and Mrs. Harrie 
Copeland April 8 <A host of friends congratulate the par 


its, and wish the young man abundant health and success. 
‘Chicago, - H. C. Musser has taken charge of the 
local oftice of Lefax, Inc. He had been operating in the 


New York territory 

ror Ill.— Fred Coggin, Western representative of the 
Nati Blank Book Company, visited his daughter in 
Col one during April 

Kansas City, Mo.—Work on the new plant of the Irving 


Pitt Manufacturing Company has progressed so that early 


occupancy is in prospect. 

Milwaukee, Wis._-Henry Miller, president of the Sta- 
tioners’ Loose Leaf Company, was a Spring tourist in 
Pat ama 
New York, N. Y.—The Coppage Printing & Loose Leaf 
Company has moved to 541-47 Pearl street. Larger quar 
ters, reauired by the expansion of business, made the move 
necessary. 


Newark, N. J.- James F. Murray, local sales agent for 


the Kalamazoo Loose Leaf Binder Company, has moved 
to 60 Academy street. The old quarters in the Bssex build- 
ing were inadequate to the demands of the business In 
the new location two floors are available, which permits 
carrying a stock of binders and stock forms for prompt 
delivery 

Philadelphia, Penna.—George F. Montgomery, hereto- 
fore assistant sales manager of Lefax, Inc., is now on the 
ules force of Wm. F. Murphy’s Sons Company. 

llc nrg. Pa.—Thousands of answers were received 
in a contest conducted by the Lefax Company calling for 
a ‘slogan The winners will be reported this month 

San Antonio, Texas.—Philip Webster is now represent- 
ing the MacMillan Book Company, Syracuse, N. Y., in 
this territory. He relieves Samuel Clayton, whose terri- 


tory has been extended. 

San Francisco, Calif—The Hundred Per Cent Club of 
Sanborn, Vail & Company was addressed recently by the 
Pacific Coast representatives of the Wilson-Jones Loose 
Leaf Company, Messrs. Anderson and Davidson 


San Francisco, Calif—Hall & Smith report constantly 
ising sales of the John C. Moore Corporation’s prod- 
ucts, for which they have been the local agents for a num- 


incre; 


ber of vears The Pacific Gas & Electric Company, 
Standard Oil Company and other corporations, are order 
ing great quantities of loose leaf goods To “Tell the 
world” of their product, Don K. Phillips, of Hall & 
Smith, has arranged a clever window display. The arch 
is made the center of the display, tapes running from it 
to a number of loose leaf printed forms, of assorted sizes 
and adapted to many uses, such as loose leaf sheets for 
dentists, for brokers, life insurance, etc No special ex- 
a 2d 
planation is offered with this exhibit The display speaks 
for elf 


Office Appliance Manufacturers Discuss Business. 

At the meeting of the N&tional Association of Office 
Appliance Manufacturers held at the Hotel Winton, Cleve- 
land, on March 11 and 12, the deliberations of the Associa- 
tion were given over to subjects pertinent to present busi 





ness conditions. Training salesmen and training school 
method was one of the subjects discussed. Another was 
visualizing territorial conditions and — another, which 
was freely discussed, was graphic charts and pictures 

The prevailing spirit in the office sinc ance industry is 
optimistic, and the improvement in business conditions in 
ndustry is regarded as certain to continue, since busi 
ness men are giving today more thought th: in ever to the 

( y for office machinery in the business office. 

C. K. Woodbridge, president of the association, presided 
1t t] neeting Mr. Woodbridge is sales manager of The 
Di 

Miller-Bryant- Pierce Enlarges in New York. 

rt need for larger and more commodious quarters il 

New York has caused the removal of the offices of the 


Miller-Bryant-Pierce Company from 253 Broadway to 335 
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Rete gett a 


Don’t Lose 
Repeat Business 


How much repeat business do 
you lose because the “other fellow” 
resells to your customers some- 
thing which you introduced? 


Keep Your Customers 


by definitely identifying your store 
with every article you sell. 


INTERNATIONAL 
TYPEWRITER 
CUSHION KEYS 


are supplied in boxes bearing your 
name and address. 


They advertise your store not 
only as the place to buy: rubber 
keys but as the place to go for sup- 
plies of all kinds. 





Bed Tits: 


mr 


wary He 
Www 
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Without lutevnatitedl With Internat oné 
Cushion Keys Cushion Keys 


Keys come in green, black and 
white rubber and in all languages. 


Ask about our dealer co-operative plan. 


MUNSON SUPPLY COMPANY 


Sole Manufacturers 
23 City Hall Place 


NEW YORK 
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The name of ‘‘Crown’”’ as applied to 
Typewriter Ribbons and Carbon 
Papers, stands for the best and highest 
grade of goods made. 


The material used in their manufac- 
ture is the finest obtainable; the 
colors strong and brilliant; both 
ribbons and carbon paper are non- 
drying and non-fading, and capable 
of sharp, clean work from beginning 
to end. 


*‘Crown’’ ribbons and carbon papers 
are made in a completely equipped 
and up-to-date factory, by men 
whose experience covering many years 
ensures a product of perfect and 
uniform quality. Neat and attrac- 
tive boxes and packing assist in the 
ready sale of Crown goods by the 
dealer. 


Dealers wishing a line of Typewriter 
Ribbons and Carbon Paper that is 
COMPLETE and of irreproachable 
quality are invited to write for sam- 
ples, prices and terms. 


CROWN 
Ribbon & Carbon Mfg. Co. 


782-90 St. Paul Street 
Rochester, N. Y., U.S. A. 
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Dayton, Ohio.—The Yawman and Erbe Manu 
Company has opened a branch at 404 Mutual Ho: 


ing, in charge of H. T. Lambright. Mr. Lam! 
been a traveler before his recent assignment to 
office. He joined the “Y and E” organizatio: 


Grand Rapids, Mich. 


The Gunn Furniture (¢ 


plans for a three-story addition to its plant, 60x11 


Los Angeles, Calif—Charles H. Victor, San F: 
manager of the Yawman and Erbe Manufacturi: 
pany, delivered an address here before the an: 
ence of the Twenty-third district Rotary Clul H 
ject was: “The Melting Pot.” The speech 
applauded and has received much favorable cor 

New York, N. Y.—The Barclay Desk Compa: 
cated at 402 Broadway. The company had | 
Barclay street previously. 

Ontario, Calif—Rummel’s, 112 West A street 
extensively to the lines carried. The stock now 


office furniture, systems, filing devices and supplies 


writers, adding machines, cash registers, check 
and similar office machines. A general line of off 
plies is carried, and the concern makes rubber sta1 
executes multigraphing work, printing, embossing 
eraving. 

Philadelphia, Pa——W. M. Montgomery, manage: 
Library Bureau, discussed “Personnel—Its | 
Value” before the Rotary Club in April 

Rochester, N. Y.—The Rochester branch of t! 
man and Erbe Manufacturing Company wor 
month inter-branch sales contest. 

Rochester, N. Y.—Hugh Smith, manager of th: 
sales department of the Yawman and Erbe Manufa 
Company, tock an extended vacation in Florida 

San Francisco, Calif.—George Reid, director of t! 
Specialty Manufacturing Company, Ltd., with 
ters in Toronto, Canada, has been visiting the Sa: 
cisco office of “Y and E.” 

* 

San Francisco, Calif.— A. C. Scott, for twelve 
nected with the sales force of “Y and E,” has 
Chicago to manage the branch there. He is very 
with the members of the local office. Mr. Scott's 
the San Francisco force has been filled by A. M. G 
formerly in charge of the “Y and E” interests in O 


Calif. H.H. Hollidge takes charge of the Oakland br 


Mr. Hollidge was formerly a “Y and E” man, but 
away for about a year with other interests 

x x 
Weekly sales meetings at 
W. Wentworth 


San Francisco, Calif. 
of the business routine of the F. 


and each week topics of special interest are discusses 
cently a visit was made to the “Ditto” Duplicatins 


pany for a demonstration of the machine.—T} 
Wentworth Company held its second annual pic: 
ly, at Kendall Park, near Mountain View. Twel) 
ioads of employees and their immediate families w 
ent. A baseball game betweegthe sales force and t 
ping department resulted in a lively contest. Gar 
etc., were enjoyed. 

Youngstown, Ohio.—The close of the bow! 
was celebrated by a dinner in the dining roon 
General Fireproofing Company. The athletes 
tuning up for base ball 


New Michigan Store. 

The Upper Peninsula Office Supply Compa 
sale and retail stationers at Marquette, Michigar 
opened a branch store at Iron Mountain in charg 
J. Gingrass. A first class printing plant will | 
in connection with this store. 

The Upper Peninsula Office Supply Compa: 
enterprising concern, handling wood and steel 
vices and other furniture, school supplies, adding 
typewriters, check protectors and a complete 
social and commercial stationery. 

Norman J. Dobson of the Upper Peninsula Off 
Company was a recent visitor at the office of tl 
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National Desks 


he reputation of the NATIONAL LINE 
f flush, constructed office desks rests on 
eir ability to withstand successfully the 
istomary hard office use. The lasting 
ualities are built in every desk of the 
NATIONAL LINE because every detail ot 
anufacture, from the raw materials to the 
ished product, is completed in our fac- 


1ider our personal supervision, 


n this and in next month’s advertisement we illustrate members o 
our series No. 17, popular with dealers as a well constructed lin« 


; We are anxious to 
with a price that makes it a good selle1 The line includes desks fot send you our new cat 

bs é ilogue just “hot off 
stenographers, and flat tops, as well as the roll top illustrated 


the press’ for your 
examination. Send us 
your name and ad- 


dress 


The National Desk Company 
Herkimer, N. Y. 




















‘“‘We can see the past, and seeing it feel more 
hopeful for the future.’’ — Abraham Lincoln 


CROCKER 
CHAIRS 


A chair for every purpose 


Office Chairs will sell readily today. Crocker, as a manu- 
facturer who has been making chairs exclusively for more 
than forty-one years, offers you the most improved and 
desirable office chairs in all styles. The Crocker chair-iron 
is the only one in practical use that is adjustable by simple 
pressure on the foot lever. This is a feature of all except the 
cheaper patterns. You can write for specific information. 


Shown At 


Furniture Exchange Cent. Market Furn. 





Building Building 
GRAND RAPIDS, 1414 S. Wabash Avenue 
MICHIGAN CHICAGO 


CROCKER CHAIR COMPANY ; RE 
SHEBOYGAN, WIS. c 


: : Code Word “‘ANSWER”’ 
BRANCHES : Chicago, New York, Minneapolis, Oakland 




















180 OFFICE APPLIANCES 





| MEQ LEM 


c=. - 
ens THE NEW POPULAR PRICED SIZE 


The success of Type-O-Lene in the 50 cent size, has led us to 
put forward a smaller size that we believe will prove a fine 
means of introducing this Typewriter Necessity to your trade. 
For this new size, which retails at 25 cents, we have prepared a 
handsome counter display stand carrying one dozen bottles. 


ALREADY PROVING A FAST SELLER 


For sale to large concerns which use Type-O-Lene in quantity we 
now can offer bottles containing one pint, retailing at $3 and one 
quart retailing at $5. These sizes will save money for your 
customers who have large typewriter departments. 








Our special offer on these large sized bottles will interest 
you and put money in your pocket. Ask us about it. 


NEW 
2 5< Peco Manufacturing Company 
47 W. 42nd Street New York City 
CENT SIZE 














Inlaid “Lino” Writing Bed 


PATENT PENDING 


Exclusively used on 


THE NEW GUNN DESKS 


Most 


Important 
Invention in 


Office 
Equipment 


Write for par- 
ticularsandex- 
clusive agency 
terms and plan 
for national 
and local ad- 
vertising 





The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with inlaid ‘‘Lino” Writing Beds. No Glare—restful to the eye— 
wears like iron—feels like kid—impervious to stain. 


GRAND RAPIDS 


The Gunn Furniture Company, ©“ micuican 


NEW YORK BRANCH, No. 11 E. 36th Street. 
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Sor the (Cnon of the 
Mant acturer, * 





NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these on- 
nouncements outline business opportunities of importance 


manufacturers in this field. 





Albany, N. Y.—Harry Simmons, 84-86 North Pearl 
street, plans adding to his office furniture department. He 
asks for catalogues and quotations from manufacturers of 
desks, filing cabinets, chairs, safes, etc. 

* us oe 

Albany, N. Y.—Harry Simmons, 84-86 North Pearl street, 
plans to enlarge his department of office furniture in the 
near future. Mr. Simmons desires to receive quotations, 
catalogues, etc., from manufacturers of desks, filing cabi- 
nets, safes and other office furniture lines. 

Chicago, Ill.—George Show, export agent, Room 415, 123 
West Madison street, wishes to add to his lines. He is 
export agent for a number of important American con- 
cerns, covering the Scandinavian countries, Russia and 
Finland. We wishes to take on typewriters, adding ma- 
chines and other office appliances. 

Davos-Platz, Switzerland.—Ing. Eug. Moeller wishes to 
add to his lines. For a number of years the business has 
sold typewriters and office equipment, maintaining a repair 
department for typewriters, adding machines and kindred 
devices. The business is to be expanded, and it is desired 
to secure connections in lines kindred to those already 
established. 

Delphi, India.—Jagdish & Company, Chandni Chowk, 
ask for catalogues and price lists from American manu- 
facturers of office appliances of all kinds. 

Brenham, Texas.—The Brenham Banner Press has es- 
tablished a department handling commercial stationery, 
school supplies and office equipment. A new building has 
just been occupied. The company publishes the Banner- 
Press, and does a general job printing business. Cata- 
logues are requested. 

Brussels, Belgium.—Vanderborght Freres, 46-58 Rue de 
l’Ecuyer, wish to receive catalogues, price lists, etc., from 
manufacturers of office equipment in general. 

Glasgow, Scotland——The Modern Office Equipment 
Company, Ltd., 8 Waterloo street, wishes to add steel roll 
top and flat top desks to its already well-equipped stocks. 
Manufacturers are requested to send catalogues, best terms 
and deliveries. 

* 

Glasgow, Scotland.—E. O. Sculthorp & Company, 97 
West George street, requests catalogues and price lists of 
rebuilt typewriters, and information showing how American 
rebuilders do business. The company is one of the lead- 
ing office equipment dealers in Scotland 

Kansas City, Mo.—]. L. Atkinson, 3746 Garfield avenue, 
wishes the Kansas City agency for a line of typewriter 
and multigraph ribbons and carbon papers. Manufacturers 
who are not now represented are invited to get in touch 
with Mr. Atkinson 

Kobe, Japan.—S. Katayama, stationer, 27 Kamiwaka- 
dori, wishes to receive from American manufacturers cata- 
logues on stationery supplies, with price lists and discounts. 

Nancy, France.—Henri Dieudonne, 14 Rue de la Com 
manderie, wishes catalogues and price lists from American 
manufacturers of wood and steel files, and supplies such 
as guides, folders, etc. He represents a number of im- 
portant American firms in France 

Reading, Pa.—The Penn Hardware Company plans in- 
stalling the latest equipment in its administration depart- 
ment offices. Manufacturers are requested to send cat- 
alogues. 

Satsra, Indiaw—-W. G. Chirmule, managing director, 
Western India Life Insurance Company, Ltd., 9 Palace 
street, wishes catalogues of cards, files and loose leaf books 
for the staff library 

Sfax, Tunis, North Africa.—Wichel Gili wishes to hear 
from American manufacturers of typewriters, particularly 
portable He also wishes to get in communication with 
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“‘The World’s Best Writing Machine’”’ 


Victor 


Standard 
Typewriter 





A little higher in price—a lot better in quality 


The Fundamental Reason 


for the superiority of the Victor is that it 
is designed and built right. 


Inch-wide cone typebar bearings give a 
perfection and permanency of alignment 
that is not equaled by any other method of 
visible writing machine construction. 


Octuple roller bearings make certain 
carriage rigidity and eliminate the lost mo- 
tion so destructive of alignment. 


These are but a few of the improvements 
that together stamp the Victor as the high- 
est grade visible writing machine. 


Quality is vital—Price but incidental. 


DEALERS 


For three years we were compelled to refuse 
three orders for every one accepted. Increased 
production will allow the development of some 
new territory. This is your opportunity. Immediate 
profit—a certain future. Victor users are satisfied. 
Victor dealers successful. 


Write for Catalogue 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory: Scranton, Pa., U.S. A. 
Address Department MM 
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manufacturers of typewriter supplies and office furniture 

e He is confident that there is a large market in Tunis ready 

Announeing Several New for development, and is ready to push any lines he may 
secure. Stax is one of the most important towns on the 

North African coast. Business is now carried on in a 





“DISTINCTIVE” 
No. 72 C 
QUARTERED OAK 








“Orpin” Products 


These new numbers have been designed as a comple- 


ment to our regular line of desks 
and are introduced to the trade 
with the intent of building more 
business through and for the 
dealer. 


The Office Furniture Dealer 


will find our proposition a very at- 
tractive one. In addition to the num- 
bers shown below is our No. 3318 
typewriter table made of plain oak. It 
measures 33x18 inches and is shipped 
knocked down —an especially good 
article for the dealer who has a type- 
writer department. 


Write for full particulars. 


Orpin Desk Company 
 CaARLESTOWN, MASS. 


“UTILITY” 


No. 2016 TELEPHONE TABLE 
QUARTERED OAK 20” x 16” 
K.D CONSTRUCTION 





“STURDY” 


No. 1836 TYPEWRITER DESK 
18” x 36” QUARTERED OAK TOP 











most primitive way, largely due to the lack of modern 
ofhce equipment. 

Tokio, Japan— Kenji Muto, is at 216 West 122nd street, 
New York, N. Y., intending to spend a year in the United 


States studying the stationery business He wishes to 
receive catalogues and samples from American manutac 
turers. 

Venice, Italy—Damiani & Gorgio, Campo S. Luca 
4267a. wish to sell rebuilt typewriters. Complete catalogues 


and price lists are requested. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bank building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade; Newark, N. J., Newark Chamber of Com- 
merce; Norfolk, Va., Norfolk Maritime Exchange; In- 
dianapolis, Ind., Indianapolis Chamber of Commerce; Ak- 
ron, O., Akron Chamber of Commerce; Dallas, Texas, Dal- 
las Chamber of Commerce; Columbus, O., Columbus 
Chamber of Commerce; Syracuse, N. Y., Syracuse Cham- 
ber of Commerce. 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 


These items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart- 
ment of Commerce. The names and addresses must not 
be published by their recinients. 

Paper. 


34,682.—A firm of importers in India desires to secure an 
agency for the sale of aniline dyes, paper of all kinds, chem- 
icals, patent medicines, mill stores, stationery, and sun- 


dries, etc. Quotations should be given c. i. f. India ports 
References. 

34,725.-A mercantile firm in Belgium desires to secure 
representation for the sale of cotton and woolen goods, 
raw cotton, minerals, machinery, iron mongery, chemical 


products, grain, sugar, rice, foodstuffs, automobiles, papers, 
and oils and greases. No reference offered. 

See also 34,753 under Stationery. 

See also 34,757 under Stationery. 


Stationery. 
34.753.—A commercial agent from Mexico who is in 
the United States is planning to return to his native coun- 
try and wishes to secure an agency for the sale of leather, 


shoe findings, shoes, hardware, paper, stationery, chemicals, 
dry goods, hosiery, and drugs. Reference. 


34,757.—A mercantile firm in India desires to secure ex 
clusive agencies for the sale in India, Burma, and Ceylon 
of heavy chemicals and chemical preparations, drugs, patent 


medicines, hardware, metals, paper and paper products, 
hosiery, cement, foodstuffs, sugar, cotton twist and yarn, 
cotton and woolen piece goods, canvas, matches, tobacco, 
cigarettes, stationery and office supplies, household furnish 
ings, etc. No reference offered. 


See also 34,682 under Paper 
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Hi In selling, two appeals are 
universally effective. One of 


these is the quality appeal. 


! You are on sure ground when, 
i] you make this appeal to your 
customer with Dixon’s 
EL DORADO —the master 
drawing pencil. 


JOSEPH DIXON CRUCIBLE CO. 
Penci Derr. 98-J, Jersey Crry, N. J. 


1| Canadian Distributors 


A. R. MacDougall & Co., Ltd., Toronto 


it 
Li : In a es a See 
















WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand 6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
Made to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 


PEERLESS SANITARY LINE 





PEERLESS SANITARY LINE 





PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, III. 


Write for Catalogue O 


PEPER EUCU ECCT TO TOE TERETE 











O 


Dix 
- ELDoraD 


the master drawing pencil” 
"thes nti 





Ss 


O 





Dixon’s “ Best’ Colored Pen- 
cils occupy the same position 
of leadership es Dixon's 
**Eldorado”. They, too, are 
supreme in their fleld. 






Made in 17 Leads 


oneyorevery 


need or preference 




















_————___—_— 











SUL 


Carbon Paper 
OLD TOWN 


Standards Assure 
Satisfactory Quality 


Tt 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
Carbon Papers under our 
formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes, 










Manufacturers of Carbon Paper and Typewriter Ribbons, 
Old Town and “‘Crowfoot"’ brands. 


Old Town 
Ribbon & Carbon Co. 


INC. 
245-47-49 Centre Street 
NEW YORK CITY, U. S. A, 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street CICERO, ILL. 

















SNAPS SNAPS 


ON 























Make ’Em. 


LEGIBLE CARBON COPIES 


Don’t Try to— 
What ? 





Equip your typewriters with the 


PIERCE CARBON COPY ATTACHMENT 


Get all the good feeding and printing advantages of a 
soft platen, plus good multiple copies, plus a saving in 
time, ribbons. carbons, and repair calls that will pay 
you a handsome profit on your investment yearly. 

A typewriter is not complete without it. 

Price $6.00 to $12.50. Made for Underwood, Underwood 


Fan-fold, and Royal typewriters. 
Representatives wanted. Literature FREE. 


PIERCE SALES COMPANY 
231 Fifth Ave. Pittsburgh, U. S. A. 











Cook 
Quality Chairs 


The World’s Standard for 
Over a Quarter of a Century 


Write for Catalog 


@. A. Cook Company 


16-28 Osborne St. Cambridge 39, Mass. 
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The 
Standard 


Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 
It is a portable safe for your postage 
stamps. 
Endorsed by thousands of well-known 
users, including: 
Standard Oil Co. 
Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 


Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CoO. 
EVERETT, MASS. 
































TYPEWRITERS 





Amarillo, Texas.—Russell & Cockrell entertained their 
salesmen and representatives of several of the firms whose 


lines they handl \mong the guests was Charles T. Smith 
of the Corona service department. 

Bloomington, Ill—The Bloomington Typewriter Com 
pany has opened for business at 501 North Main street 
It is under the management of W. H. Gronemeier, for the 
past three years manager and part owner of the Paxton 
Typewriter Company. He is well-versed in typewriter and 
office supplies lines, and aims to conduct a complete office 


appliances stor¢ He is looking for additional lines Mr 
Gronemeier has built up a fine clientele in central Illinois; 
he has agencies for Woodstock typewriters and the Neo 
style, and will carry a full line of rebuilt machines. 
Brunswick, Ga.—Harry T. Miler has been appointed 
sales manager for the stationery and office supply firm 
of Bennet Bros. Mr. Miller was formerly a resident of 


been engaged at Savannah. 


Bend 


of the South 
of the Rem- 


Brunswick, but has recently 

Chicago, Ill.—F. W. Riddile, formerly 
office, has been attached to the Chicago force 
ington Typewriter Company. a 
Chicago, Ill. James B. McCormick, who has had charge 
Corona Typewriter & Service Company, Davenport, 
Ill., has been assigned to a Chicago territory. 


of the 


H. S. Gilbert, local manager for the L. C. 

[ypewriter Company, was re-elected presi 

board of Glen Ellyn, a Chicago suburb. 
a. + 


Chicago, IIl. 
Smith & Bros 
dent the village 


Chicago, Ill—W. H. 


Jerrett, of the Smith Typewriter 


Sales Company, has been enlisted to help build up the Chi- 
cago Export Trade Club, formed by the Chicago Associa 
tion of Commerc 


* 
The local office of the Royal Typew riter 
rearranged, concentrating the sales de- 


Chicago, IIl. 


Company has been 


partment, and affording better lighting for the accounting 
department The desk of D. M. Alkire, Chicago manager, 
has been located with those of the sa'tesmen, giving him 
closet tact with the outside men. 

Chicago, Ill.—John J. McCormick, manager here for the 
Corona Typewriter Company, made a trip East last month 
He visited the factory at Groton, N. Y., and also spent 

New York and Brooklyn. He has 


some time at Albany, 


been working s« ral new plans in the Chicago territory, 
whi ve developed remarkably well 
. = th 

Chicago, Ill.—Miss Marie Kinloch, supervisor of instal 
lations in the Western district of the Elliott-Fisher Com 
pany, was taken ill while at Minneapolis last month. Her 
condition was serious for some time, but she is well on 
the way to convalescence now. Miss Kinloch has been 
employed in various capacities with the Eliiott-Fisher 
Company tor five 


six years. 
' ge 
salesmen have been added to the 


Chicago, Ill. Two new 


Chi » staff of the L. C. Smith & Bros. Typewriter Com 
pany. H.H. Kendall, who was with the Woodstock Type 
writer Company five years, has taken up a West side ter 
ritory He succeeds J. M. Sturm, who has taken a leave 
of absence on account of ill health. J. K. Wilson, also 
on the Woodstock ff in the past, is now handling county 


territ 


Edelweiss team was seventh in the 


Chicago, Ill.—Th: 


Ameri Bowling Congress at Buffalo last month. It was 
the second highest team in the Chicago and New York 
entrants—both cities boasting of having some of the best 
bowlers of the country In the team are three members 
of the Smith Typewriter Sales Company: W. H. Jerret 
William Mrosek and Paul A. Behrent. Mr. Jerrett is driv- 
ing at sport model Haynes which represents in part his 


winnings in the Buffalo bowling tournaments. 

Chicago, Ill—Miss A. B. Pinkerton, who has charge of 
the emp!oyment department of the Royal Typewriter Com- 
+, was obliged to take an early vacation to regain 


pany, Ir 
l Miss Pinkerton returned last month from New 


her health. 
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PA 


Quality Insures Prestige 





Your Name on the Box 


with the 100% quality of U. S. Typewriter 
ribbons or carbons in it insures your pres- 
tige. 


Your name and address on the box afford 
you a means of advertising with every sale. 
The good will and prestige, as well as the 
repeat orders, go to you. 


We make typewriter ribbons and carbons 
that satisfy the user—a weight and grade 
for every purpose. Try our goods and our 
merchandising. Samples for testing sent 
on request. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansom and 8th Sts. 


Philadelphia, Pa. 





tonnannaenseveenereeensetiit 


Long Wood Handled 


REPAIRERS’ 
CLEANING 
BRUSHES 


A daily necessity 


$1.00 per doz. $10.00 per gross 


Have You a Supply? 








orP & Marry, 


TYPEWRITER Co 


at, 


79 Queen St. 
LONDON, E. C. 





BOSTON 
Mass., U.S. A. 








. 
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oure sure to be 
right Hbhenyou use 
QUALIFIED ADDING 
MACHINE PAPER_ * 


Every Roll in every 
case is Guaranteed 
to be Satisfactory 


Standard sizes: 50 roll and 100 roll cases 
Sold by good Stationers— Everywhere 


MANUFACTURED BY 


CENTRAL PAPER COMPANY 


Menasha, Wisconsin 














Increase Your Profits 


Many of your customers are users 
of coin bags in handling returns, 
pay rolls, receipts, etc. 

Stock Bemis Coin Bags—every 
bank, factory, store, and theater 
needs them. Bemis Coin Bags 
are stoutly made, long wearing 
and accurately sized to hold 
specific amounts. 


Write for prices, catalog, and 
special information for dealers 


Bemis Bro. Bag Co. 


Cupples Station 
ST. LOUIS - MISSOURI 
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York state, where she spent two weeks on the home farm. 
A complete change of activities and environment restored 
her health. Chicago hold up men are cautioned against 
Miss Pinkerton. While home she included rabbit hunting 
in her avocation, and helped eliminate a pest that was 
destroying her father’s orchard. 


es = = 
Chicago, Ill—A slight fire damage was done April 20 
in the building at 326 River street, occupied by McClun 


& McClun, typewriter supplies. 

Cortland, N. Y.—E. Jay Hopkins, dealer here for the 
L. C. Smith & Bros. Typewriter Company, has retired from 
the post office service on a pension. He continues to han- 
dle “Elsie” typewriters. 

Harrisburg, Pa.—George P. Tillotson, dealer here for the 
L. C. Smith & Bros. Typewriter Company, was married 
early in April. 

Marion, Ind.—M. D. Arnold is manager of The Type 
writer Shop at 114 West Fourth street. This is a good 
place and the location is excellent. The Royal and Corona 
Typewriter Companies have appointed The Typewriter 
Shop their agency in Marion. The shop handles in addi 
tion to typewriters lines of typewriter ribbons, carbon 
papers, etc., etc. A repair shop is maintained in connec- 
tion with the business. 

Minneapolis, Minn.—The Woodstock Typewriter Com 
pany, G. E. Orr, manager, will move June 1 from 
South Fourth street to 229 South Fourth street Che 
new location provides more commodious quarters an 
creased facilities. 

Oakland, Calif.—F. Carey has opened an office at 


Twelfth street for the American Writing Machine Com 


308 


pany. Mr. Carey was formerly with the Ames Supply 
Company, San Francisco. 

Pittburgh, Pa.—Frank L. Reynolds, manager here fo: 
the American Writing Machine Company, has returned 


from a trip to the factory at Newark, N. J. He arranged 
for the inauguration of platen service at the Pittsburgh 
office for the benefit of wholesale dealers in Pennsylvania 
and the surrounding states. The Pittsburgh office has been 
enlarged and improved through the installation modern 
lighting fixtures. 

Rochester, N. Y.—Miner H. Paddock, Jr., formerly man- 
ager here for the L. C. Smith & Bros. Typewriter Com 
pany, has been made a field representative, with head 
quarters at Syracuse. 

Rockford, Ill—Halverson & Company, 1314 Blaisdell 
street, have succeeded Halverson & Goerlitz, dealers in 
Woodstock typewriters, ribbons, carbons and typewriter 


supplies. 


San Francisco, Calif—Mrs. Ruth Reid, the popular 
cashier of the Elliott-Fisher Company, has resigned in 
order to attend to business affairs of her own 

ok * a 


San Francisco, Calif—H. J. Hastings, formerly San 
Francisco manager for the Noiseless Typewriter Company 
is now selling Underwoods in a good territory 


* * * 

San Francisco, Calif—R. L. Stone had an enjoyable 
housewarming at his new home in Burlingame The 
crounds were illuminated by electricity and there was a 
large lawn party with refreshments that made those pres 


ent think the clock had been put back a few years 
x * x 


San Francisco, Calif.—J. R. Bierma, former manager for 
San Francisco for the Corona Typewriter Company, is 
still doing the supervising of that office, as no manager 
has yet come from the East to succeed him. Mr. Bierma 
obtained the Oakland agency for the Corona and has 
opened a store there. 


* * + 
San Francisco, Calif—Frank Thompson was expected 
here late in April to become manager of the bookkeeping 


machine department of the Underwood typewriter offices 
on Market street. C. A. Beemer, the manager, states that 
Mr. Thompson comes from St. Louis where he is favor 


ably known in Underwood circles, 
x * * 


nN 


San Francisco, Calif—The employees of the San Fran 


cisco branch of the Oliver Typewriter Company are ar 
ranging for their annual outing and clam bake, to be held 
some time in May. These outings are attended by the 


employees and their intimate friends and have invariably 
proved to be very enjoyable affairs. Miss Elain 


is head of the program committee. 
* * + 


San Francisco, Calif—A conference of Western division 
managers of the Remington Typewriter Company will 


Pfarrer 
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Ready for 
Delivery — 


The Original TIM Calculator 





Rape wot 


HE TIM calculating machine has an en 
viable reputation because of its speed, ac- 
curacy, easy clearance, excellent workmanship and 
its simple, noiseless operation. Delivery of the TIM 
machines has been interrupted, but they are now 
ready for immediate delivery in any part of the U.S 


Full descriptive catalogue sent on request. 


TIMES-INTO CO. 


Sole Agents North America 


5 N. Wabash Ave. Chicago, III. 


PITTSBURGH BRANCH 
308 Penn Bldg. 


NEW YORK BRANCH 
327 Broadway 








THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy”’ any kind of loose leaf 
records. 


The “F-B” Loose Leaf' Holder 








Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal dis- 
counts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, Mégr., 180 No. Market St.) 
TTT ie 








Real Quality in Medium Grade 





Excello products, like the mahogany desk shown 
above and all others in our line of quartered oak 
and mahogany desks, offer a combination hard to 
beat. The price is medium but it is backed up by 
an excellent quality. 


EXCELLO DESKS 


MADE TO EXCEL 


are continually growing in favor. Our recommendation to 
every dealer who has not yet become an Excello dealer is to 
put just a few samples on the floor and observe how they sell 
and satisfy. 

Did you get our new catalog and price list? A copy 
awaits your inquiry. 


Excello Products Corporation 
Office Desks Exclusively 
4820 W. 16th Street Cicero, Ill. 


30 minutes from downtown, Chicago) 

















Mr. Okay 
Says: 


We are now rap- 
idly getting set- 
tled in our own 
new building, 
where produc- 
tion will be 
many times 
larger and 
prompter and 
still better in 
quality. 


Our thanks are due you for being so patient 
during the past few months but believe us 
we had our own troubles in moving and 
with labor. That is all past now and the 
coming year looms bright and clear. 


It is our sincere wish that 1921 will be your 
best year in health, happiness and business. 
““O K” Paper Fasteners 
“O K” Erasers 
“O K”’ Letter Openers 


THE O.K. MANUFACTURING CO. 


OSWEGO,N.Y., U.S.A 
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The COLOR Line of 
Pencil Sharpeners 


An exclusive APSCO production 


The CHICAGO, GIANT, 
JUNIOR, DEXTER, and 
IDEAL sharpeners are now 
equipped with our new non- 
transparent chip receptacles, 
-ach model having a distinc- 
tive color. This change in 
the APSCO line has made 
the sharpeners infinitely 
more attractive and _ has 
added to the salability. The 
cutters in our Pencil Sharp- 


eners are manufactured from 
SOLID STEEL. 


APSCO Pencil Sharpeners Built for Service, 
Guarantee Satisfaction to Your Customer. 


AUTOMATIC PENCIL SHARPENER CO. 
Dept. B. 58 East Washington Street, CHICAGO, ILL, 

















CALIFORNIA 


climatic conditions always make 





Carbon Paper and Typewriter Ribbons 
uniform the year round 


A few good agency openings yet 
for live dealers. 


Write us today for full particulars on 
‘‘the line that repeats.”’ 





INK RIBBON MFG. CO. 
SAN FRANCISCO, U. S. A. 













——“BUMP” 


The “Bump 
Stand Paper 
Fastener” 


is a dual mechanism 
—one capable of 
fastening sheets of 
paper as well as 
punching a round 
hole to accommo- 
date a quarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 
work. 


Dealers offering the “Bump” to their trade find it capable 
also, of ready sale and healthy profit. 








If you will give us your name and address we 
will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 


La Crosse, Wis. 
SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 

















CORPORATE SEALS POCKET NOTARY 





































RUBBER STAMPS STEEL STAMPS 
BADGES, GEY CHECKS 
POCKET COINS Seeman 

MEYER § WE < WENTHE 


fh Manulaziu 
Rubber « Steel 
BRASS _ 


SEALS, 
STENCILS, 
"@ STAMPS, 
METAL CHECKS 
MEYER & WENTHE 
samy we aman $T CHIGAGO 
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probably be held in June, but whether in this or some 
other coast city has not yet been decided. C. E. Burns, 
formerly with the Remington Typewriter Company, in the 
capacity of manager for machines, Western division, has 
returned and is again making his headquarters in 






















Fran: isco. 


} ‘ : 
San Francisco, Calif.—Frank E. Smith, manager of the Dexter S Star Tissues 














Los Angeles office of the Noiseless Typewriter Distribut (Superfine Fourdrinier 
ing Company, and Harry Tinney, Denver manager, art 32 Numbers, in white and colors. 
visiting the San Francisco headquarters. They report that Some of the many uses: 
business was quiet during January and February, but is : 
: : = . ae“ For making Carben Paper 
mow good. General Manager Hooper is leaving for Los Tor inaciatice Taduction Celle sal 
Angeles, to attend the business show, opening April 25 _ Condensers 7 
Mr. Hooper has a Noiseless Typewriter exhibit ther oe ates hed oe peas 
* * * For making Artificial Flowers 

San Francisco, Calif.—C. E. Gleason, manager for this Fee eee ecteiae” geen ee 
territory of the American Writing Machine Company, _ Favors. 
states that typewriter dealers are showing much appre- — po we Stenuaes ae i nedien 
ciation of the firm’s new policy of taking worn platens ; oes tis ge eri rer 
and giving an immediate service of fresh platens in ex These Tissues are famous tor 
change This saves dealers the expense and trouble of strength and permanency of 
sending their platens to be renewed. All the coast branches colors. it 
are doing this and are sending the platens to the San Send for a convenient Sample i 
Francisco headquarters. The new store of the American Book showing the raneée of ij 
Writing Machine Company, at 308 Twelfth street, Oak colors. _ 
land, was opened early in April. 

sa sl cinatall lel C. H. Dexter & Sons, Inc. 

an rancisco, alit.— 1e picture ol ne iver cup, . 
which is being contended for by the several branch offices oe ne See eee 
and departments of the Oliver Typewriter Company, was Cover Papers & Star Manifold 7 tee 

















received in San Francisco recently. The picture indicates 
that it is a very beautiful cup, but the Oliver salesmen 
declare it will look more beautiful with the name “San 
Francisco” engraved suitably upon it two or three times, 
and they are striving to bring that about. With the ere: 
tion of the new sign in front of their building on Market 
street, the Oliver Typewriter Company has completely 
eliminated the traces of the recent fire from their estab 
k x 























lishment 

San Francisco, Calif—James H. Sait, manager of the 
Hammond Typewriter Company, with headquarters on 
Second street, has returned from a trip through the Sacra- 
mento Valley. T. Takimoto, secretary of the Japanese 
Association, and a scholar amongst the Japanese, has just 
purchased a Hammond which he is using for the “Ka- 
takana” phonetic system which the Hammond now manu- 
factures. The Chinese are also beginning to understand 
the use of the phonetic Hammond type. S. E. Hall and 


I 














R. M. Pettes, of the Los Angeles branch, state that they 
have received several orders for reversible Hammonds, to 
write Hebrew. Business is good in the South, they state 

St. Paul, Minn.—The Typewriter Sales Company of Min 
neapolis has opened a branch here at 304 Newton building, 
under the supervision of G. F. Orlemann. 

Sao Paulo, Brazil.—Casa Systema, Rualibero Basaros 120, 
has secured representation of the Woodstock typewriter. 

Seattle, Wash.—The E. W. Hall Company, handling 
Corona typewriters, has secured a ground floor store in 
the Commercial building. 

South Bend, Ind.—A. H. Foxcraft has been made resi 
dent salesman for the L. C. Smith & Bros. Typewriter 
Company, a sub-office of the Chicago branch. He was for 
merly a special worker in Chicago. 

Sydney, Australia—Sydney Pincombe, Ltd., has moved 
from 5, Hamilton street, to 46-48, Hunter street. Royal 


typewriters are handled in what is considered “the hand- : 
somest typewriter sales rooms and offices in the Southern : GLUE 1 PAS I E 
hemisphere.” : The Logical Adhesive 
Syracuse, N. Y.—Coronagent Ferrari ran a contest, the : hat satin eanetedin alten PED lied onda 
prizes going to school children writing the best articles ? : , ucy =§6 Appeee 7S On ee 
; , . ’ : aoe Be: but the paper or fabric you have joined together cannot pull 
extolling the merits of the Corona typewriter, ur rs . . ° 4 
“- ; ih sagt a , acart. “Gluey’’ is powerful in tenacity; has a delicate, fra- 
Utica, N. Y.—May 7 A. B. Ferary resigned his position . 
’ ; : : M ' . grant odor and because of its smooth, creamy consistency 
as manager of the typewriter and mimeograph department op ope, . ° 
. 4 ee ; : and flexibility it can be applied evenly and quickly. 
of the Booth Office Appliance Company to become man- repens te 
“Gluey”’ is a light colored paste of super-strength, made from 


ager of the typewriter and mimeograph department of the , . : 
Corona Typewriter Sales Company, Syracuse, N. Y the finest ingredients imported from Asia, the West Indies, 
: : . Australia and Cuba. 














Typewriter repair man for vacancies in the departmental For school use, Gluey has no equal. It needs no water; is 
service at Washington, D. C., and elsewhere are to be filled always ready for instant use and good to the last drop. 
by the Civil Service Commission. Three grades, classified: “Gluey”’ is packed in attractive gallon stone jars, economy seif-sealing glas® 
Register A. $900 to $1,200 a year; Register B, $1,200 to jars. in friction-top tin cans and pails, and handy tubes 
— ns a a ee yh od . " gf lea d convenient paste for all school pur, Man 
00 saaeers iiawknie ) $1 200 4 ve: é Gluey” is the clean and con Pp purposes. y 
$1,400 a year, Register C, $1,400 to $1,800 a year. Appli Manual! Training Departments use it in place of hot glue. 


cations close June 7. Credit will be also given for experi- 


ence in repairing computing machines, addressographs, The COMMERCIAL PASTE COMPANY 


Iti 


graphotypes and multigraphs. Applicants must indicate : 504-20 Buttles Avenue COLUMBUS. OHIO 


the various types of office machines and typewriters they 








have repaired. anaes 
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PEET’S 


PATENT 


IMPROVED TRIANGLE CLIP 


Pn oN 


HOLDS PAPERS ScCoEN RELY 


PAT. MAY 22.1917. 





Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 
618-20 Cherry St., Philadelphia, Pa. 
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Dealers: 


COMPARE ! 


Changing conditions demand careful buying. 


“CARRIB” CARBON PAPERS, for all re- 


quirements, are hard, clean and long-wearing, and 
writings are sharp, clear and intense. Comparison 
will prove their worth. 


“CARRIB” TYPEWRITER RIBBONS, for 


all machines, produce sharp, clear-cut, brilliant 
writings and are clean and long wearing—specially 
made to suit the climatic conditions of all countries, 


Agencies for the “CARRIB”’ line are now open 
to responsible dealers. Carbon papers and typewriter 
ribbons under special imprint or in bulk without 
boxes, if you prefer. 


Write for free samples and quotations, also 


exclusive agency plan. 


Carrib Mfg. Corporation 
Rochester, N. Y., U.S. A. 
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Caspar, Wyoming.—The Mills Company, stationer and 
printer of Denver and Sheridan, Wyoming, has opened a 
branch here. The store handles office supplies and sta 
tionery, and furniture for offices, banks, government 
schools and churches. 


Chicago, Ill—The Flexifile Corporation, 10 S. LaSalle 
street, has joined the Chicago Association of Commerce 
x * x 


Chicago, Ill—Chas. A. Stevens, of Stevens-Maloney 
Company, enjoyed April days golfing at Excelsior Springs, 


Mo. 


* ee * 


Chicago, Ill.—Irving Mackey has joined Carrithers & 
Company as a salesman. He was formerly with Stevens- 
Maloney Company. 

* 


Chicago, Ill.—William Schmeiderer, manager of the sta- 
tionery department of the Buxton & Skinner Stationery 
Company, St. Louis, Mo., was a Chicago visitor in April 

a gare 


Chicago, IllL—A. M. Crawford has taken hold of Chicago 
sales of writing inks and adhesives for The Ault & Wiborg 
Company. He has been in this branch of the trade fifteen 
years. 

* 

Chicago, Ill—Henry Schott has been made vice presi 
dent and general manager of the Seaman Paper Company, 
200 Fifth avenue, New York, N. Y. He will make head- 
quarters in Chicago. Mr. Schott had been advertising 
manager and vice president of Montgomery Ward & Com- 
pany, Chicago, for five years past. Previously he had 
been in newspaper and advertising agency work 


Evanston, I1l—The Monarch Stationery Company, 128 
North La Salle street, Chicago, has opened a branch at 
1618 Orrington street. A complete line of social stationery, 
gifts, college goods, books and toys will be handled. 

Holyoke, Mass.—A branch factory has been opened here 
by Philip Hano & Company, New York, N. ¥ 

Lewiston, Idaho.—E. N. Clark has disposed of his in- 
terests in the Lewiston Stationery & Printing Company. 
He will engage in business at Asotin, Wash 

Long Island City, L. I, N. Y.—Dempsey & Carroll, art 
stationers and engravers, formerly at 13 East Forty-seventh 
street, New York, have located in the Fahrenheit building 
here. 

Los Angeles, Calif—Roy Parker, formerly manager 
here of .the Cardinell-Vincent branch, has opened an ex- 
clusive stationery store in the I. W. Hellman Building. 


* fe 


Los Angeles, Calif—The Herbert Green Company has 
received the Pacific Coast territory for the Pelouze Man- 
ufacturing Company, Chicago, Ill. A complete stock of 
postal scales is carried for the coast trade. 

* + * 


Los Angeles, Calif—A regional meeting of stationers, 
under the auspices of the National Association of Sta- 
tioners and Manufacturers, will be held here late in June. 
There will be delegates from all the far Western states 
and it is expected that Ralph S. Bauer, National president, 
will occupy the chair. 

New York, N. Y.—A. L. Salomon, of A. L. Salomon & 
Company, returned in April from a business trip in Europe 
* * * 

New York, N. Y¥Y.—The Eagle Stationery Company, 
wholesale stationer and printer, has moved to 193 William 

street. 
* Ox 

New York, N. Y.—The J. J. Flannery Company, Inc., 124 
White street, has incorporated to manufacture filing 
supplies 


* * 


New York, N. Y.—The O. K. Stationery Company, 
wholesale and manufacturing stationer, is now at 225 West 
Broadway. 
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Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, above ——s 
all, it assures Ts, 


Efficient 4 “ZF 
Work > (NON\ SLIP) 


FLEXIBLE STEEL RULE’ 







>= 
EXACT SIZE 


FULL SIZE 


te “Indispensable’’ 
ARGUS LINES 


PAPER FASTENERS 
PEN AND PENCIL CLASPS 









National Rulers are modern 


in every respect. They rep- ENVELOPE MOISTENERS 
resent the greatest advance- TYPEWRITER ERASERS 
ment in ruler manufacture. 
: We make them to English > jee —y _ . 
ond Metric stendecdé. ‘Tike. aleen aenteee eae Phone your jobber for samples and discounts, 
smooth. The rubber is undercut, which avoids or write direct. 


danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request SMITH & STEARNS .... ARGUS MFG. CO, 


National Rule Company 202 S. State St. ve 1134-44 NW. Kilbourne Ave. 


Manufacturers Chicago, Ill. Chicago, Ill., U.S.A. 
Rochester New York, U. S. A. 














Rebuilt Maltigraphs at '/, Cost 


Rebuilt-Like-New Guaranteed Two Years Real Bargains 








A. 


ESLEECKS THIN PAPERS 
$520 Number Four - $250 a ae 
new) (rebuilt) r 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments, tools, supplies, ribbons 





You may rely on ESLEECK’S 
ONION SKIN, MANIFOLD, and 
THIN BOND PAPERS 


Made of Clean Rag Stock (New Cuttings 


from Garment Factories) 


FIDELITY ONION SKIN 
EMCO ONION SKIN 
SUPERIOR MANIFOLD 


are now watermarked 

















$865 Complete Unit - $405 
(new) (rebuilt) 
Includes the $520 No.4 outfit. 
and in addition the Automatic 
Feed, Power Drive (right motor 
for your current) and Printing 
Attachment. 






Useful in every business office 
Not cheap, but economical 






Guarantee Sold by leading paper merchants. 


Esleeck Mfg. Company 


TURNERS FALLS, MASS. 





Our Multigraphs guaranteed to produce finest qualty 
work or money refunded. Guarantee to renew free 
any part that wears or breaks within 2 years (only ex- 
ception natural wear on type.) 


Rebuilt Multigraph Exchange 


H 33 So. Broad St., PILADELPHIA 
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A Beam Letter-Scale 
That Retails for $5 


No Spring—Just Gravity 






PRECISO 


VER BALANCE 


LETTER- SCALE 


“The Weigh to Save" 


The weighted beam has no notches 
nor a counterpoise. The needle shows 
AT ONCE the weight, also the postage 
in cents, for letters and for circulars. 
Capacity 12 oz. 

Dealers—Let us furnish cut for your catalog. 
Users—Ask your dealer—or sent on receipt of price. 


THE SHUTTLE MACHINE CO. 


DEPARTMENT 0. 
18 East 17th St. NEW YORK 










AUTOMATIC $98 INDICATOR 
TRADE , ~- PARK 
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A Remarkable Automatic Copyholder 
IT CAN BE USED: 


On either side of the typewriter or in back 

With all makes of machines including the Elliott-Fisher 
In copying from bound books 

With copy 8 inches wide—and up to 12 inches in 


IT WORKS: 

From the keyboard of the typewriter 

According to all standard spacings 

For small or variable line spacing 

The price is only one of its advantages. 
As a dealer who recognizes exceptional 
opportunities you will do well to see 
whether your territory is still open. 


DROP-A-LINE SALES CO. 


109A N. Dearborn Street Chicago, Ill., U.S. A. 














merust 











_ LAST! 














Are you — for cash sales? 


Here is a live specialty that will 
put money in the cash drawer 


The wonderful 


Whispering Mouthpiece 


A simple attachment for the telephone. Will give privacy to 
the user when talking. Is made of glass and is sanitary. 


SOLD ON A GUARANTEE 


It’s a wonder and offers good profits. Our handsome three- 
color display card literally sells this specialty on sight. 


De wr sPERING Place a card on your counter at once. 


Ae Write us cuayr full information and prices 





ELECTRICAL Coir LAB Ss 


4 _ 565 W. WASHINGTON BLVD. 
saathemead CHICAGO 




















BUXTON === 





advertised in 
LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, COLLIER’S 
and thru ‘other effective channels 
Flat, smooth, neat—fits vest 
or hip pocket or ladies’ 
handbag without bulging. 
Saves clothes. Keys casy on, 
easy off, easy to locate “even 
in the dark. Each hock 
holds two. 


A LIVELY SELLER! 


Who ever carries keys 
needs a Key Kase 
and our advertising, reach 
ing hundreds of thousands 
of men and women pros 
pects sends them to your 
store. 
RETAIL PRICES 
Real Pig Skin 
Hooks . . .60¢e 
Hooks .. : 80¢ 
Hooks $1.10 
Goat Morocco Lined 
Hooks 
Hooks 
Hooks 
Genuine Seal 
(Gold Plated Hooks) 
Hooks _ : 
Hooks 
Hooks . 
Write for Dealer Offer 
BUXTON, Inc. 
Successor to 
L. A. W Novelty Co 
Dept. P. Springfield,’ Mass. 
Western Canada Agents: — Eastern’ Canada Agents 
Rowland & Campbell, Lid., Winnipeg _Julian{Sale Leather Goods Co., Toronto 
Mexican Representatives: Ramon Pelayo y Cia., Mexico City 


Leathers 


WOQVA AAA GANA ANH 


KAKO TAAL AMZ 
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New York, N. Y.—Beirach Brothers have incorporated 
to deal in stationery; capital stock, $20,000; incorporators, 
J. and L. Beirach and R. Fredell. 


New York, N. Y.—A. I. Goldburg has been made buyer 
and manager of the wholesale department of the Union 
Stationery Company, 777 Broadway. He was recently 
with the Enlow Company. 

New York, N. Y.—The Stationers’ Specialty Corporation 
has moved to 211 Centre street, from 25 Beekman stre« 
The telephone number is Canal 1932. 

New York, N. Y.—A. H. Krutch has established a sta- 
tionery and printing business at 138 Wooster street. He 
will carry a full line of commercial stationery and office 
supplies. He was buyer the past four years for M. ¢ 


a 


+ 


Philadelphia, Pa.—Harry J. Early has succeeded the late 


Alfred S. Twells as treasurer of the Jaissohn Company. 
* ‘* * 


Philadelphia, Pa.—Extensive alterations are being made 
to the Dennison Manufacturing Company’s branch store 
at Tenth and Chestnut street. 


Philadelphia, Pa.—Samuel F. Curry, 44 North Fourth 
street, has been made local representative of the Fulton 
Specialty Company, Elizabeth, N. J. 

; * * 

Philadelphia, Pa.—Williams & Marcus Company, man- 
ufacturing stationers, Tenth and Lombard stréets, have 
purchased adjoining property, on which a five-story ad 
dition will be erected, having an area of over 50,000 square 
teet 


Philadelphia, Pa.—The Alvah Bushnell Company had 
an effective exhibit at the Real Estate Exposition, which 
closed early in April. An electrically iluminated show 
case housed the larger part of the exhibit. About 10,000 
samples were distributed during the show. 

Pittsburgh, Pa.—The National Stationery Company, 209 
Market street, has succeeded Heil & Chrisman Company, 
wholesale stationer 


Pittsburgh, Pa.—The Myers & Shinkle Company has 
moved to 204 Sixth avenue. A four-story building has 
been remodeled to meet the company’s needs, and a new 
store front has been built 

Portland, Ore.—The Cardinell-Vincent Company has 
opened a place here, in the Dekum building, under the 
management of C. F. Hansel, who formerly traveled 
through the Northwest for the Cardinell-Vincent firm 

San Francisco, Calif—W. H. Troupe visited the trade in 
April, representing the Henry Bainbridge Company, New 
York, N. Y. 

* * « 

San Francisco, Calif.—J. N. Kleff, representing the Atlas 
Stationers’ Corporation, New York, N. Y., called on the 
San Francisco trade in April. 


San Francisco, Calif—George Fera has been appointed 
Pacific Coast representative for the Thaddeus Davids Ink 
Company, Inc. He was formerly with The Carter’s Ink 
Company. 

* + 

San Francisco, Calif— About May 1 Edward D. Murphy 
leaves on a Southern trip and Arthur O. Carlson starts 
for the Northwest, in the interests.of Charles R. Barry. 
The new lines of the Samuel Ward Manufacturing Com- 
pany have reached Mr. Barry. 

* *K 

San Francisco, Calif.—A successful surprise dinner was 
given at Tait’s by the department managers of the H. S. 
Crocker Company, Inc., to the general manager, A. C. 
Moench, on the eve of his departure for the East, where 
he is making an extended business trip. The sentiment 
expressed by all the speakers was one of regard for Mr 
Moench, as a man and a leader. 

* * * 
San Francisco, Calif.—Between 150 and 200 employees 


of local stationery firms met at a dinner at the Fairmount 
April 21. The idea of the affair was to promote a spirit 


of mutual interest and good fellowship. Henry P. Di- 
mond, chairman of the Stationers’ Association of Cali- 
fornia, presided, and the entertainers were talented mem- 
bers of stationery firms and their employees. Both men 
and women were present and after the dinner, dancing 
was enjoyed. 
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Your 
Customer 
Smiles 


Cheer-- 


fully each time he meets you after you sell 
him a MILO Ribbon. He’s a firmer friend 
for the sale. 

MILO Ribbons are the sort you can sell in 
quantity in your home town, and gain the increased 
respect of ycur customers. MILO Ribbons are 
good ribbons. They are made with the extra care 
that counts. They deliver the service their buyer 
pays for—and a little more. 

Get into a prosperous, progressive business, sell 


ing MILO Ribbons and Carbon Papers. You'll get 
plentiful profits, sensible credit, prompt, equitable 
adjustments. Write us now. 


Attractive territory awaiting re- 
sponsible and energetic agents. 


Small town overhead with large city facilities. 


MILO CARBON CORPORATION 
PENN YAN, N. Y. 

















BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 
of usage. 

The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 
with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE 


1700 Brooklyn Ave. 


SEALOGRAPH COMPANY 


Kansas City, Mo. 


The Sealograph 
is waiting your 
request for a 
demonstration. 
Particulars will 
be forwarded on 
request. 
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It Costs Nothing to Test 








about 


HBErS 


RITE us for some free sam- 
ple Inklets for blue-black, 
red, green, and violet ink. 
Drop one into about an ink- 

well-full of water, shake thoroughly, 
then test for the following features: 


a our claims 


Clear, free-flowing ink. 
Color, rich, unfading. 

No sediment—no film. 
Finest writing quality. 
Saving equal to 60% over 
cost of prepared ink. 


. 


tint Wh 


The test for quality and economy 
finds INKLETS “the perfect-ink tab- 
lets.” 

Four fast colors: Blue-black, Red, Green, Violet 
At your stationer’s. Samples free on request. 


General Eclipse Co., Dept. A, Danielson, Conn. 


\. 


i, 


ad 





















Accept 
No 


Read about it 
int 


in the , 
POST nna. 
Digest 
American 
Sunset 
Independent 
System 


and ether 


National Magazines 


Imitation 





Live Notes 
Only 


ROBINSON REMINDER 
Tear Out When Attended to 


Each memo a perforated ccupon which, when attended to, is 
torn out, Leaving Live Notes Only. No searching throygh 
obsvlete notes. Everything ready for instant reference. 
Pocket in cover. 
Over a million in use and millions yet to be sold. Every man 
and woman who has things to remember is a prospect for a 
Reminder, and the resale of fillers is a big item in itself. 
Rapid “turnover.” Good profit. Stock up now. 
Ladies’ 
Size, 2%x 
3% in. with 
Reminder with Size B Size A. pencil and Write 
Extra Filler 3x5 in. 3%x7 in. extra filler 





Robinson Leather... . .$1.00 $1.75 $1.25 f 

Cross Grain........... 1.50 2.50 1.50 or 
COWMMERS oc co cscs codes. 2.25 3.00 1.75 . 
CANE Mak cians nase 2.50 3.25 2.00 dealers 
‘Jenuine Morocco..3... 2.75 3.75 2.25 ; 
Genuine Seal......4... 4.00 6.00 dite discounts 
Patent Leather... « «otal ap o< 1.75 

Cloth (no extra filler). 25 .50 hee 

Imitation Leather.... 75 1.00 1.00 


Size 3 x5 in. (4 coupons to page), $0.75 per doz. 

FILLERS » Size 3%x7 In, (6 coupons to page), $1.00 per doz. 

“E*9\ Size 2%x3% in. (3 coupons to page), $0.70 per doz. 
Name in gold leaf on cover, 25 cents extra 

eopineoe Desk Pads Iniitation Leather Covers, 4}x6} in., $1.00; 54x8j in. 


ROBINSON MFG. CO., 73 Elm Street, WESTFIELD, MASS. 
New York City Office, 377 Broadway. Phone 1048 Franklin 
London, Eng.: Red Lion House, Red Lion Court, Fleet St. 
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San Francisco, Calif—Thomas Moore, sales manager 
for Sanborn, Vail & Company, has started a system of 
making a “comparative sales record” each month for the 
firm’s salesmen. These chronicle, in tabulated form: “the 
number of sales reported, on expense slips; number of 
orders taken; least traveling expense; most days on terri- 
tory, per cent selling expense and new accounts opened.” 
Thus one can see, almost at a glance, each salesman’s rec- 
ord, for the month, but these gentlemen are indicated by 
figures only. “It takes all the sting out of it, but keeps 
competition alive, to indicate the salesmen by numbers 
only,” said Mr. Moore. 

St. Louis, Mo.—The Blackwell-Wielandy Company has 
opened a retail store adjacent to the wholesale establish- 
ment at Locust and Sixteenth street. Robert D. Patter- 
son, a past president of the national association, is in 
charge. The store will carry commercial stationery, office 
furniture, social stationery and art publications. 

Seattle, Wash.—The Northwest Envelope Manufacturing 
Company has been incorporated here, by Stephen YV. 
Carey and others. The capital stock is $50,000. 

Walla Walla, Wash—George W. Woerner, heretofore 
local representative of the John W. Graham Company, 
stationer of Spokane, has entered the grocery business 
here. 

Worcester, Mass.—Davis & Banister have incorporated 
with capital of $45,000 to manufacture blank books; in- 
corporators Dwight A. Davis, Charles H. Banister and 
Earle Brown, 


“Associated” Gets More Room. 


The Associated Stationers’ Supply Company has moved 
from the main floor balcony in the Horder building 201-15 
North Franklin street, Chicago, to the second floor. The 
balcony will hereafter be used as a display room 

Mr. Blankemeyer instituted a circular letter campaign 
to the trade May 2 which is calculated to enable stationers 
to stock up on very advantageous terms. In early June 
the Associated will issue the newsiest, largest and most 
comprehensive catalogue devoted to complete stocks for 
office equippers ever undertaken. It will embrace every- 
thing the dealer needs to supply every need of the modern 
office. As Mr. Blankemeyer puts it, “the stationer can get 
everything from soup to nuts from that catalogue.” He is 
showing the new trade mark of the National Association 
of Stationers and Manufacturers in his printing. 

Two new salesmen have been added to the city staff. 
A. Hoffman was formerly with A. C. McClurg & Com- 
pany. W. T. Kenney had been with Cameron & Amberg. 
A complete line of school supplies will be offered shortly, 
with H. Shermer in charge. 

Never in the history of the Associated have so many 
mechanical pencils been sold... Large corporations are 
buying them for their entire staffs, securing refill leads in 
bulk. 


George S. Long Makes Want Ad Work. 


Printers’ Ink printed an article on using newspaper 
classified advertising in an effective manner. Several in- 
stances were cited, including the experience of George S. 
Long, representing The Globe-Wernicke Company, Cin- 
cinnati, Ohio. 

* * x 


George S. Long, of Cincinnati, had been hunting a flat 
for two months. He had two children, and all the land- 
lords he saw were against children. Canary birds, cats, 
dogs, even goats, apparently, were not barred, but the 
doors were closed against the next generation. The daddy 
of two kids, one fifteen months, one seven weeks old, grew 
desperate. He even tried foilowing a moving van to see 
where it stopped. Then he tried to find his market, a land- 
lord with a heart, by means of heart throb classified ad- 
vertising. Here was the first piece of copy: 

“A young couple with two precious gifts of God, wish 
to rent three or four-room flat. Mt. Auburn, Avondale, 
Walnut Hills: References furnished. George S. Long.” 

This was followed by a more direct appeal to the heart- 
strings. It started off “Four human beings want a flat;” 
a third definitely mentioned the heart which even landlords 
are popularly supposed to possess. There were at least 
some of them in Cincinnati. Mr. Long found his market; 
in fact he found sixteen of them who had no objections 
to “Two precious gifts of God.” 
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Mr. Office Mann, 
333 Yourown Avenue, 
Anytown, O. K. 


Dear Mr. Mann: 





You know better than anyone else that you spend a third 
of your life in an office chair. And you know that try as 
you may, you can’t find a suit that your chair won’t shine. 
Nor is there any need to tell you that there’s a mental as 
well as physical strain to sitting that long on one hard 
piece of oak. 


Now here’s a little hint. 


Go to your nearest stationer and get a “Miss Comfort 
Widney’’ Seat Pad,—the seat pad without straps—and 
you ll wonder how you ever got along without it. 


Yours for an easy day, 


THE WIDNEY COMPANY 


310K South Jefferson Street 
CHICAGO 


STATIONE«xs: 
Are you prepared to meet Mr. Mann’s 
requirements? If not—write to-day. 


WWWWWwwww 











Tell City Desks 


It would be no effort to write a long description of the 
quality of the desks we make, but the proof of the 
infinite care given our productions can only be given 
by the desks themselves. 

And the surprising thing about them is that their 
superior quality does not make impossible moderation 
in price. 

Become more fully acquainted with Tell City Desks 
by writing— 


TELL CITY DESK CO. 


TELL CITY, INDIANA 

















5} 


We have reduced Manila prices 30% 
Let us quote on your requirements 


Oror FILING SUPPLy Co) 


FoRMERLY RECORD CARD CO. 


382 Jefferson Street 
BROOKLYN, NEW YORK 


NEW YORK OFFICE PHILADELPHIA BRANCH 
23 White Street 939 Drexel Building 








| New Martinsville Glass Mfg. Co. 


New 
Martinsville 
Line 


The attention to details, 
the craftsmanship exem- 
plified in every finished 
piece, is immediately ap- 
parent to buyers familiar 
with superior glass spe- 
cialties. 


The satisfactory growth 
of our dealer patronage is 
evidence in itself that 
those dealers who are 
now identified with New 
Martinsville Glass Ware 
are meeting with success 
in offering this quality 
line. 





New Martinsville, W. Va. 


Request 
Further 
Information 
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Let YOUR Windows Sell 











Here’s what 


A Work-Oréganizer Window Display 
did for this Dealer 


Stevens, Maloney & Company, Chicago, say: “One of 
the best ways to push Work-Organizers is by the use 
of Window Displays. The last one we had sold two 
gross of Work-Organizers. Also, its users do repeat. 
One Sales Manager bought three lots of several 
dozen each.” 


Get the idea? Push Work-Organizers as a Complete 
Office Equipment. Show customers how Work-Organ- 
izers should be used IN and ON every desk in their office. 


Explain the unusual service of the Work-Organizer idea and 
your sales will begin to jump. 
Are vou getting our Sales Bulletin? If not, ask for 
it, giving the names of those in your store who 
should receive it. Every issue is filled with sales 
producing points about Work-Organizers,—and more 
sales mean more profits to you. Liberal discount 
insures good profit on every sale. Re-assortment plan 
guarantees well balanced stock. Write us about our 
new sales promotion plan. 


Work-Organizer Specialties Co. 
725 W. Grand Blvd. Detroit, Mich. 














The housewife installs d@ kitchen cabinet because it 
centralizes her effort and saves energy. 


The stenograper should have a 


Byron Typewriter Cabinet 


because its many receptacles and convenient arrange- 
ment saves not only energy (thereby making for better 
work) but the more important element—time. 

A BYRON will pay for itself in eliminating steps and 
enhancing the typist’s possibilities for Letter work. 
This argument never fails for the dealer offering this 
profit-making line. 


Byron Typewriter Cabinet Company 
Woodland Avenue 


Louisville, Kentucky 
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Cut Down Your 
Refinishing Expense 


Revarnishing is a slow and unsatisfactory way to 
handle marred and damaged furniture. Slow be- 
cause it takes days for drying and rubbing, unsatis- 
factory because few dealers have the necessary 
equipmenc to do gcod work. 

Hundreds of leading Office Equipment and Fur- 
niture Stores throughout the United States and 
Canada have found a way to avoid the grief, delay 
and expense resulting from finish injury. 


FREE BOOKLET 


Ask for our Free Booklet, ““How to Repair 
Damage to Varnished Surfaces.” It will 
explain how to avoid refinishing in ever) 
instance, how to fix any injury to any kind 
of finish quickly, easily and without wait- 
ing for varnish to dry. WRITE TODAY. 





If you are too busy to write a letter, 
pin this ad to your card or letterhead. 


THE M. L. CAMPBELL COMPANY 
-PINISHING PRODUCTS 


2334 Penn Kansas City, Mo. 





A 
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PENS AND PENCILS | 





Why Brass CUSPIDORS 


outsell others for offices 








Chicago, Ill—D. A. Johnson, Western manager for the 
Joseph Dixon Crucible Company, found relief from his 


rheumatism in a Florida vacation. When a man chooses They look well. 
. & & . - “a 
, : erin : equipment for his of- ° 
Chicago, Ill.—S. J. Weddell, Illinois state representative fice he chooses it with. 2°Y harmonize 


with any furniture. 
Especially so with 


of the L. E. Waterman Company, spent a week in Chicago 


during the April convention of the jewelers. an eye to business as 
* 


* + well as utility. Oak—with which 90% 
Chicago, Ill—The Associated Stationers Supply Com- f offices f rah 4 
pany has secured distribution of the Stickney pencil, made W hen he chooses a Ss ces are turnishe 
by C. A. Stickney & Company, St. Paul, Minn. Cuspidor this applies 4S you know. 
hs the same as it does to To the visitor, as 


Chicago, Ill—W. A. Sheaffer, president of the W. A. er peer Pest 
Sheaffer Pen Company, stopped over in Chicago May 2 on his desk or chair. to the office occupant 


his way from Fort Madison to New York, where he spent himself, their quiet 


Thus it is that Brass peer KF : 
dignity is attractive. 


a week at the Eastern factory. . . 
** * Cuspidors outsell all 
Chicago, Ill.—The office supply business was represented other kinds for busi- We make 86 designs 
at the convention of the Illinois State Jewelers’ Association ness offices. —all in Brass. 


by an exhibit of the W. A. Sheaffer Pen Company. The 
convention was held at Hotel Sherman May 2 and 3. he 
x * * Write— 


ALDRICH Mfg. Co., Inc. 
57 Illinois St., Buffalo, N.Y. 


Chicago, Ill.—April window displays by the L. E. Water- 
man Company attracted much attention. A newspaper is 
conducting a baby contest, and photographs of the entrants 
drew throngs to the window. A new moving picture house 
was named the Roosevelt, and Manager John Marley, of 
the Waterman Company, won attention to his line by 
showing photographs. 

xk * * 

Chicago, Ill—M. A. Fountain, local manager for The 
Conklin Pen Manufacturing Company, has moved his 
offices from the fourteenth floor to 1153 Lytton building. 
He has 750 square feet of space, which enables him to con- 
duct a service department. A repair man has been as- 
signed from the Toledo factory, his work being facilitated 
by electrically-driven machinery. A messenger service has 
been instituted to pick up repair work within the loop dis- 
trict, and to make deliveries. Mr. Fountain will bill his 
sales from the Chicago office in the future. 

Kansas City, Mo.—The W. A. Sheaffer Pen Company 
has opened a branch here under the personal direction of 
H. E. Waldron, vice president and general sales manager. 
A newspaper advertising campaign heralded the estab- 
lishment of a factory branch here. 

London, England.—Eric Sloan, a director of L. G. Sloan, SRN 
Ltd., welcomed a daughter—his first child—to the family LN 
circle in March. SHON 

New York, N. Y.—The Gordon Sales Corporation, 261 
Broadway, has the exclusive agency for the world on the 
Gordon “Perfect” ink pencil. 

a * 


—**Since 1879” * 














* 
New York, N. Y.—William H. Odell, Jr., of the research 
and merchandising department of the W. I. Woodward 
Company, window display specialists, was formerly in 
this field. He had been secretary and sales manager of the 
Dictator Fountain Pen Company. 
ok * * 





e 
New York, N. Y¥Y.—The office of the Spencerian Pen Convenie nt! 


Company, 349 Broadway, was one of several entered by The RIGHT shape—well balanced—wide, convenient. flaring top— 


burglars on an April Sunday. Safes were broken into, no sharp corners to mar furniture or injure user. And the 
and a total of $10,000 was taken. Part of the loss was 
securities owned by the Spencerian Pen Company. SVemco 
x *« * 

New York, N. Y.—R. B. Gingland, of Rikkers Bros., 
Inc., left early in May on a trip which will take in Phila- (Expanded Metal, NOT Wire) — 
delphia, Baltimore, Washington, Pittsburgh, Columbus, comes in the most desirable sizes. 
Cincinnati, Indianapolis, Chicago, Detroit, Akron and The new “‘desk-high” ticker—a towel basket— sells on sight for busy 


offices, brokers’ use, doctors’ and dentists’ use and for many other 
purposes. These come packed three in carton. 


You will be interested in the quick turnover and good profits de- 


Cleveland. He will show pencil sets, Viking pencils, copy- 
ing pencils, drawing sets and other items imported by 


Rikkers Bros., Inc. : : he scribed in our sales distribution plan. Send for it. 
Philadelphia, Pa.—Harry Tyndale, of E. Faber, visited 
the local stationers in April. PROMPT SHIPMENT 
. oe 
Philadelphia, Pa.—The Garrett Buchanan Company has NORTH WESTERN EXPANDED METAL CO. 
stocked the lines of the Standard Pencil Company. 983 Old Colony Building 
x * *x CHICAGO 
Philadelphia, Pa—The E. P. Restein, Jr., Company has H. E. HOOKER Manufacturer’s | ERNEST WALLACE 
> ; 2 , < , Wdi 186 North La Salle St. M 
opened in the Real Estate Trust Company building to Chicanos Iiltmots t Representatives bins Peennieen ae 


handle pencils and other advertising specialties. 
(Continued on Page 208.) 
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Billing Machine Indexes 


Made in Celluloid 
and Leather — A- 
Z, Geographical, 
Numerical, Sub- 
divisions from 26, 
590,Months, Days. 
etc. 

Any size Lengths 
and _ Extensions. 
Can be used for 
1001 different pur- 
poses. Furnished 
attached to sheets 
or sent onthestrips 


§ “PATENT CUT.” 


We also make a 
complete! line of 
index shields, cloth 
reinforcings, la w, 
name and number 
labels. Also labels 
for your special 
and stock binders. 
Anything compli- 
cated in the Index 
Line? 

“LET GEORGE Do IT 
Our new catalog is ready; a copy will be yours for_the asking. 


G. J. AIGNER @ CO. 


Index Dept. O. 
521-523 West Monroe St. 








CHICAGO, ILL. 

















A Different 
Noiseless Typewriter Carbon 


Unequaled for use with Noiseless Typewriter. 
Better, Clearer, Cleaner carbon copies. 

Write for Samples 
“AMPCO” Products means BE 


NYNANANANAN 
PRINZ RINEN ORG, 


We manufacture all kinds 
Carbon Papers for the trade. 


American Manifold Products Corp’n. 


General Offices and Factory 
2900 Darwin Terrace 
Chicago, Ill. 














May , 192I. 


OTHER MACHINES 





Brooklyn, N. Y.—B. B. Conrad, president of the Ameri- 
can Numbering Machine Company, is on a business trip 


in Europe, to return in June. He will study the methods of 
the company’s European agencies. 

Chicago, Ill—The Watters Corporation has moved from 
the Conway building to Room 523, Adams express build- 
ing, 115 South Dearborn street. 

x * »* 

Chicago, Ill—A. F. Waltzinger, local manager for The 
Rotospeed Sales Agency, has moved his office from 301 at 
108 North Dearborn street to 405, in the same building. 

* * a 

Chicago, Ill.—C. P. Hanson, educational director of The 
Dictaphone, returned to headquarters in New York last 
month after spending two weeks in the Chicago territory. 

* ca 


Chicago, Ill.—The May strike of job printers proved an 
excellent opportunity for F. M. Boughton, manager of 
The American Multigraph Sales Company. The printers 
were “plugging” for Mr. Boughton, but they didn’t know it. 

* * ~ 

Chicago, IllL—E. A. Kirkland, district manager of The 
Lircher Company, is organizing his territory on an exten- 
sive scale. Ultimately he will have eight or ten salesmen 
covering Chicago and a large district surrounding this 
city. 

* * * 

Chicago, I1l—The American Bank Machine Corporation, 
W. L. Stickney, vice president and general manager, has 
opened offices at 404 Wrigley building, on the new Boule- 
vard link. Mr. Stickney was manager in Chicago for the 
Remington Typewriter Company prior to taking up the 
new work. ye 

Chicago, Ill—The Mail-O-Meter Sales Company has 
moved from 39 South La Salle street to 207 South Wabash 
avenue. Additional space was needed to accomodate the 
increased line. Harold Goodhart has been added to the 
Chicago sales force. 

Detroit, Mich.—An exhibit of Bircher mailing machines 
at the Detroit plumbing supply show developed a valuable 
line of prospects. 

Mankato, N. Dak.—William Barrett has rejoined the 
Todd Protectograph Company, working in this territory. 
He had formerly worked Cincinnati and Minneapolis on 
Protectographs, but left to enter the life insurance business. 

Philadelphia, Pax—The Atwell Company has taken over 
the loca! distribution of the Ediphone. 

Rochester, N. Y.—The course in salesmanship at the 
Todd Protectograph Company factory has been resumed, 
after a short vacation, Classes start the first and third 
Mondays of each month. 

x * 

Rochester, N. Y.—H. W. Schulze has resigned from the 
check order department of the Todd Protectograph Com- 
pany to enter the company’s training school. He will join 
the sales force shortly. 

* * ok 

Rochester, N. Y.—R. U. Reed, assistant sales manager of 
ihe Bircher Company, Inc., made an extended trip in 
April taking in Minneapolis, Kansas City, St. Louis, Des 
Moines, Nashville, Birmingham, Atlanta, Charlotte, N. C., 
Washington, Baltimore and Philadelphia. 

San Francisco, Calif—G. G. McCombs, of the F. & E. 
check protector, states that business in San Francisco is 
steadily improving, judging by the sales he is making. 

ok * * 


San Francisco, Calif—J. A. Whiting, manager here of 
The American Multigraph Sales Company, reports that 
the March business was the best in years. The Multigraph 
slogan for the present still is “Keep Boosting Business.” 
Mr. Whiting says: “As long as you keep on telling them, 
you will keep on selling them.” 

* * * 

San Francisco, Calif—The firm of Wilber & McKenzie 
has been dissolved. Mr. Wilber retains the Mail-O-Meter 
and Beck duplicator agencies in San Francisco. Mr. G. 
W. McKenzie will handle those lines in Los Angeles. He 
has located at 315 American Bank building, 129 West 
Second street. He showed his two devices at the Los An- 
geles Business Show. 

(Continued on Page 208.) 
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Crane Ladies’ Stationery 
Sold by all Stationers and Booksellers 
These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing % ream of Note paper 
each, and in separate boxes % thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QU ALITY: In 
Lavender Colored Boxes, containing %4 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in ° 
Bordered Goods and other 


specialties by EATON, 
CRANE & PIKE CO., Pitts- 


field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 


“CRANES” 
oods. 
All this stationery can be re- 
lied on as represented 
MANUFACTURED BY 


Z. & W. M. CRANE 


containing our 





This trade mark 
every box 


DALTON 
MASS. 
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Feeemmmnenn cline 


McM THIN BOOK 
FOR THE POCKET 


Holds 100 Sheets of Loose Leaf Memo Paper 


The ordinary Memo holds but 50 sheets: 
this one holds 100 sheets. 





O Shudkbeg. | 


te -Boon wok tgt stale — a) 






































Send for discounts to the trade. 


McMillan Book Company 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A. 








U}VUCTUEELEDOOTUUUUUUOUOOOOONONQQOONRAOOOOOEEEEOUUUUUUUUUUUAAAA AAA AAS 


Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘“‘comfortable” heads, that push 
the points through thick wads of 
paper, and “‘stay put.’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


UNUUNUUNNUONOQ00UGQOOAUUOGOOOOGSONCOONUAOOOUGSOOOAOOUSOOUGSOEUGSA UAL 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: 


BERT M. MORRIS COMPANY 
444 Market St., San Francisco 


Southern Representats ves: 


PHIL F. WEBSTER 
Box 873 San Antonio, Texas 


SUUTIINUNNNNNNNNAOUUUINONNNNNNAQNQUOOUOUUUONAAOOONNQUOGOOOUOUOOOREOOGOOGGGGOOOUOO 








Distinctive Memo Pads 


—Really Useful 














A private secretary and office tickler—meade from 
cold rolled steel, enameled black. Note these im- 
portant features. 


Telefo 


1. A phone directory, alpha- 4. 


Spindle in back, to file phone 
betically arranged, with cel- pon ’ 


luloid tips, closed by an 
invisible spring. 6. tee 2 or pencil holder, for 
3. Card calendar, in two colors, qu 


Rubber feet. 


for two years. 6. 
7. Message and memo pad. 


8. Daily memo, calendar pad. 


Weighs 1 Ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons. Sample sent postpaid on receipt of price, any- 
where in U. S&S. A. Prices—enamel, $5.00; nickel plate, $7.50; brass 


waate, $7.50. 


The Perfect Peerless Zin" zzé 


tible—one plece of rolled steel: pads renewed quicker than with 
others; small, neat, compact, and economically mailed; 

out of order; leaves finger easily—turned at a touch; less 

than cheap cast iron stand or frame, which is breakable; our 
calendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.25; nickel finish, 
$1.50; brass finish, $1.50. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago 


The Perfect Peerless 
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“GRAND RAPIDS QUALITY” 
OFFICE CHAIRS 


The same class of 
skilled workers that 
make the famous 
Grand Rapids fur- 
niture build these 
chairs. For design, 
workmanship and 
, finish you cannot 
find chairs that will 
give you better sat- 
isfaction. 





No. 327% 


Our prices and 
illustrations will be 
sent on request. 





No. 421% 


Grand Rapids Office Chair Co. 
37-45 Prescott Street Grand Rapids, Mich. 











Vike 2305 to 2315 N. Broadway 


ST. LOUIS, MO. 


Office Tables 


Costumers 


Telephone 
Stands 


Typewniter 
Stands 


Write for Special Folder 

















Ce 


Shannon 
Cabinet 


Perforator 
(Style A) 





Clean cut holes, made with “Y and E” 
Shannon perforators, do not tear out near 
so easily as holes with ragged edges. 


A big point to help you in replacing old 
and worn out punches with “Y and E” Cab- 
inet Style Perforators. 


Send for catalog and price-list 
on file supplies for Shannon 
and Vertical methods of filing. 


Filing System Service, Equipment and Supplies 
185 ST. PAUL ST. ROCHESTER, N. Y. 


Branches, Agents and Dealers in Principal Cities 





























THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH-FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_ 


Sells at Sight to typists. steno- 
raphers, bookkeepers and 
aftsmen 

Made in 14K Gold finish. At 

your dealers or mailed direct 
stpaid insured for 50c in 

: al ona Order or stamps. 

> @ Liberal terms to the trade. 

- Assembled twelve in handsome 


A SK TO S EE IT gold and silver display carton. 


FLEXI |JAMOND BRUSH ITS SECRET 
a Rush Eraser 
Company 


9200SA&K 
Building 
SYRACUSE, 
Me Be 








Representatives for 
olland 
and Dutch East Indies: 
BLIKMAN & 
SARTORIUS 
Amsterdam 


and Sourabaia, Java 
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ADDING MACHINES 





Boston, Mass.—]J. F. O’Hanion has returned to the Bos- 
ton territory of the Monroe Calculating Machine Company 
after an assignment to Indianapolis. 

Brooklyn, N. Y.—The Monroe calculating machine was 
demonstrated at the Brooklyn Industrial Exhibition in 
April It was covered by R. B. Hays, district manager 
at New York, and Frank Hayek, the Brooklyn salesman. 

Butte, Mont.—F. G. Chard, formerly sales agent here for 
the Dalton Adding Machine Company, has been assigned 
an important post at the factory, Cincinnati, Ohio. He 
will be assistant district manager of sales, handling fifteen 
states west of Cincinnati. 

Chicago, IllBert T. Hall, Chicago manager of the 
Wales Adding Machine Company, spent a week in April 
at the factory, Wilkes-Barre, Pa. 

xk + * 

Chicago, Ill—O. A. Cheeseman has retired from the 
Victor Adding Machine Company. He will devote the next 
two months to an old fashioned vacation on his farm 

x ok Ok 

Chicago, Ill.—The Victor Adding Machine Company is 
now operating in its new plant at 3037-47 Carroll avenue. 
The office at 128 North Wells street is now devoted to 
Chicago city sales. 

* * * 

Chicago, Ill.—G. S. Bollensen, of the Felt & Tarrant 
Manufacturing Company, was in the Chicago delegation at 
the National Foreign Trade Convention, Cleveland, Ohio, 
early this month 

* * x 

Chicago, Ill.—The Wales Adding Machine Company has 
moved its Chicago office from the Security building to 10 
South Wabash avenue. This reduces the radius of Chi- 
cago’s adding machine colony, as the principal branch offi- 
ces are now well concentrated in the loop district. 

Cincinnati, Ohio.—E. W. Harris has assumed the sales 
direction of fifteen Western states for the Dalton Adding 
Machine. He is now a district sales manager. For nine 
years he was district sales agent at Spokane, Wash. 

Fresno, Calif—George L. Higgins has succeeded J. L 
Stevenson at the local office of the Monroe Calculating 
Machine Company and is attending to the San Joaquin 
Valley territory. Mr. Stevenson has associated himself 
with the selling force of the San Francisco office of the 
firm. 

Hartford, Conn.—Herman Davidson, manager of the 
Burroughs Adding Machine Company agency here, wel 
comed a baby girl to his home circle April 19. 

Kansas City, Mo.—J. S. Teeter and N. L. Lighte took 
charge May 1 of the Kansas City office of the Sundstrand 
\dding Machine Company. This territory embraces Kan- 
sas and part of Missouri. Messrs. Teeter and Lighte have 
been producing well! in the Chicago territory and the change 
is a recognition of their accomplishments. 

Lynn, Mass.—Mr. and Mrs. Charles A. Oehm announce 
the arrival of Miss Anne Mathilde Oehm April 12. Mr. 
Oehm is manager of the Burroughs Adding Machine Com- 
pany’s Lynn agency. 

Mexico, D. F., Mexico.—C. W. Cooper, 105 Gore build- 
ing, has completed a course of instruction at the factory 
of the Monroe Calculating Machine Company, Orange, 
N. J. He is now Mexican representative 

Omaha, Nebr.—E. H. Beagle has resigned as manager 
of the local office of the Monroe Calculating Machine 
Company. He is succeeded by G. S. Conway. 

Peoria, Ill—WVan W. Haverton has joined the Peoria 
office of the Sundstrand Adding Machine Company, han- 
dling sales and service. He is a recent graduate from the 
factory schoo! at Rockford. 

Phoenix, Ariz.—M. C. Brunner has been transferred back 
to Sacramento, Calif. He was assigned to this territory 
for the Monrce Calculating Machine Company, and was 
very successful. The California territory needed him, so 
Mr. Brunner has been succeeded by W. A. Bostrum 

San Francisco, Calif—Josiah Neuhart, formerly of the 
Pacific division of the Monroe Calculating Machine Com- 
pany, has been transferred to the factory at Orange, N. 
J., where he will serve in the training school for salesmen. 
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SALES POSSIBILITIES’ UNLIMITED 


Model O-K 


A portable stand equipped with top board, two casters in 
rear and two rubber tips in front. Height 26%, board 18x 
24x%, 5-ply. 

Highly enameled with nickel trimmings. Board finished in 
dark or golden oak 

This stand and our model M-E are suitable for so many dif- 
ferent purposes that the possibilities of sales on these are 
unlimited Model M-E differs from model O-K in that it 
has a drop leaf and is equipped with our own raising and 
lowering device All dealers in articles of this kind should 
handle these most attractive stands. Quotations and illus- 
trations furnished upon request. 


Simplex Steel! Stamping & Mfg. Co. 


1¢28 Gravois Ave. St. Louis 

















Wis 





Write for 
Wright Desks 


Desks designed for utility constitute the 
Wright Desk line. 


They are well made of excellent material 
and sell at moderate prices. 


Does your desk business need a stimulant? 


Try Wright Desks. 


Wright Desk Company 
Rockford, Ill. 








Pit eee 


2 ee 
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RIBBONS & CARBONS 
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Chicago, Ill—Joseph A. White, local manager for the 
F. S. Webster Company, has a rarity in the landlord line. 
His landlord hasn’t gouged his tenants. 

x * * 

Chicago, Ill—Dennis Hermansen, for five yéars shipping 
clerk and stock keeper for the local branch of the Crown 
Ribbon & Carbon Manufacturing Company, has taken on 
sales work. He is handling North Side territory, and mak- 
ing an excellent showing. 

Cincinnati, Ohio.—The Cincinnati branch of the Royal 


A Safe and Sound Bank § ecialt Typewriter Company, Inc., led the sales organization in 
p y February sales of typewriter ribbons and also in coupon 
book sales. 


THE BANDLESS CURRENCY MAILING BOX Newark, N. J.—Herman W. Jacobi, branch manager 


here for the American Ribbon & Carbon Company of 





A PERFECT MAILER of strong, heavy, durable manilla paper Rochester, N. Y., has returned from Asbury Park and 
of exceptional strength throughout. Ends and sides do not break other points along the coast ’ 

af ae up poo me currency and will stand the roughest kind New York, N. Y.—The New York office of the Miller- 
@ Rancung im the mails. Bryant-Pierce Company has been obliged to seek new 
The outside wrapper is genuine rope manilla as near cloth as paper quarters, affording more space and better facilities. The 
can be made. It folds over each lap or fold at the ends te make address was changed in April from 253 Broadway to 335 
a perfect, tight seal and attaches to the back of the box. It Broadway. 

simply can not tear or pull away without destroying the entire Riverton, N. J.—The Neidich Process Company has in- 
box. No more danger of torn and tattered boxes on delivery. stalled two new carbon coating machines of its own manu- 
Each size contracts one half inch. In packing, squeeze the inner facture in its factory here. 

box tightly over the currency, moisten the gum on the outer San Francisco, Calif—A direct factory branch has been 
wrapper and seal, bringing the end flaps over and sealing tightly opened here by the Miller-Bryant-Pierce Company, Aurora, 
to the back of the box. You then have a perfect fit and a perfect Ill. It is located at 35 Montgomery street, in charge of 
tight seal. On account of its lightness, from 2 to 4 cents in postage W. G. Barnes. : 

is saved on each box mailed. pa ae ee 

Dependable bank stationers should have sample of this new line. (Pens and Pencils—Continued from Page 203.) 


No obligations to learn all about it now. . es f 
San Antonio, Texas.—Philip Webster has taken on the 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. A. W. Faber line for this territory. 


Makers of High Grade Bank Filing and Mailing Containers San Francisco, Calif—Benjamin Anderson is now in 
- charge of the fountain pen and Eversharp department of 


Sanborn, Vail & Company. 
* 











* * 

San Francisco, Calif—T. W. McElroy is covering the 
Northwest, in the interests of Angy B. Thomas, coast rep- 
resentative of the Eberhard Faber pencils. 

* * * 


ee San Francisco, Calif.—The direct factory branch of the 
W. A. Sheaffer Pen Company, under the direction of J. E. 


Warwood, did some effective newspaper advertising of 


IMM) | Wa 
i * + * 


San Francisco, Calif.—Walter T. Yeazell, representative 
for the Conklin pen, has returned to his headquarters here 
after a trip through Nevada. His assistant, E. R. Man- 
ning, is making a good trip through Arizona. 

x * * 


San Francisco, Calif—L. A. Wagner, pencil man for 
the Joseph Dixon Crucible Company, is spending some 
time at the firm’s local offices. His assistant, F. E. 
Croucher, is in Spokane, in the course of a tour of the 
Northwest. 

Seattle, Wash.—A direct factory branch of the W. A. 
From coast to coast hundreds of dealers Sheaffer Pen Company has been opened by C. E. Davis 
tell us there are big profits in Barshal, Safe at 351 Empire building. 

Deposit Boxes because investment and turn- 
over are quick—and profits are net—no 
shipping and handling charges to count out. (Other Machines—Continued from Page 204.) 


Your bank customers will need boxes. Sell 
them and get the profit. We help with San Francisco, Calif.—. 4 East, manager Pacific Coast 
national advertising in bank papers. Write division, The National Cash Register Company, has just 
returned to San Francisco after visiting all The N. C. R. 
headquarters in the eleven Western states. He found 
Geash Diing, Kantoesons, Gepemengah tox things in a very favorable condition. L. E. Nathanson, 
and Bronze Work, Banking Room Fixtures. Mr. East’s secretary states that March, of this year, was 
better from a business standpoint than March of 1920. 
Watertown, N. Y.—An automobile show was held here 
recently. A. J. Ford, salesman for C. A. Sager at Syra- 
cuse, made an exhibit of National cash registers. 


for information. 








General Typewriter Exchange Moves. 
The General Typewriter Exchange, Brooklyn, N Y.. has 
moved from 35 York street to 39 Main street. The new 
location is in the Sweeny building. 
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Wherever—— 


GOODLINE ‘‘METAL TIP’”’ GUIDES 


are sold, the merchand'se turnover has 
been satisfactory. 


It sells easily to the average buyer—men 
who understand that excellence of mate- 
rial and construction are not incompatible 
with moderate price. 

And quick turn-over in this respect means 
quickly - made satisfied - customers, for 
every buyer o Goodline ‘‘Metal Tip” 
Guides comes back for more—and usually 
brings his friends. Write for prices. 


THE GOODLINE COMPANY 
KENT, OHIO 


New York Office: 52 Park Place 














Ze 


Cuspidor Character 


Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 
need not be ob+ 
trusive. We 
make 





Ireland & Matthews Cuspidors 
in brass and steel (olive green finish). 
There is a wide variety 


of designs for discriminat- 





ing purchasers. 


Let us send you our book of 
Ireland & Matthews Designs 


Ireland & Matthews 


\ DETROIT 
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OFFICE 
CHAIRS 


That Conserve Vitality— 









A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 


permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and lend 
themselves to better 
work. 


Not only do they co: 
serve vitality but they 
are so finished as to 
preserve their appea! 
ance of newness. Aside 
from the built-in qual 
ity of this compre- 
hensive line, particu 
lar attention is given 
to the final job—the 
matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


No. 688 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 




















A Leader 
from the “Western” 800 Line 


Since placing this attgactive line on the 
market, dealers everywhere are realiz- 
ing the many advantages in offering a 
high grade constructed and thoroughly 
reliable low priced desk to their trade 
—A desk with which these dealers say 
they are developing a large and satis- 
fied trade. 
It will be to your advantage” to 


i write today for complete catalog 
with present day prices. 


WESTERN FURNITURE COMPANY 
Blair and Palm Streets 
ST. LOUIS, MO. 
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DEFIANCE MOISTENER 
One in a box. Made of 
White and Opal Glass 


No, 1—Buoy Ink 3” Round 
No, 2—Buoy Ink 3” Square Pr. 
No. 3—Buoy Ink 3” Square Cut 





DESK MEMORANDUM TABLET 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 
































——— 


LOOSE LEAF PUNCHING 


DIE CUTTING LABELS AND SEALS 
LETTER FILE GUIDES CARD INDEX TABS 
BANK PASS BCOK WINDOWS 


The flexibility and adaptability of the Nelson Model 
3 Punching Machine makes it a favorite among all 
manufacturing s‘ationers. Any owner will tell you 
of the substantial profits earned by this equipment. 


Booklet on Request 





225 North Michigan Blvd. Chicago, IIl. 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
wh» do not know these brands are 
now face to face with Opportunity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 
MAIN OFFICE and FACTORY 
Frent and Laurel Streets PHILADELPHIA, PA. 








The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
stands by thedozen. 


One secret of the growing pop- 
ularity of the “Satellite” is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 
top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts. 


Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND KAPIDS, MICHIGAN 

















rE 


fli 







This is Model 2X 
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HOUSE ORGANS | | iperty PARCEL 
POST SCALES 








Manufacturers’ House Organs. 
The Corona Bulletin printed a poem, “The Queen of i 


Our twenty-five years of specialization have 
given us the experience and facilities to 
x ok  * reach an advanced standard of mechanical! 
perfection which is evident in this scale. 
This scale has a slanting and extended dial 
that is in direct range of the eye with a 
chart so arranged that the indicator auto- 
matically points to the amount of regular 
postage and the amount of special revenue 
Stamps. 


Taboga,” the original of which had been Corona-typed on 
a dried banana leaf. 


Globe-Wernicke Doings featured the selling plans of a 
number of dealers, in some cases reproducing the text of 
newspaper advertisements as a guide to other dealers. 

x * &* 

“Personality,” in The Bircher Company’s Lightning, 
showed the elements of human character and habit which 
develop this essential attribute of the successful salesman. 

“Turning Time into Money” in The Murphy Chair Man The Liberty Parcel Post Scale fashioned 
was an analysis of turnover in retailing It shows the substantially from good steel ig. the unet 

: : : ; ; Pe te word in skilled and efficient workmanship. 
merchant the philosophy of mark up on quick sellers and 
on inactive items 


* * k& 








The Burroughs Bulletin of April 8 ran an editorial, “The 
Tide Has Turned.” It showed how business has been im- 
proving month by month, and prospects look brighter as 


the year advances. TRINER SCALE 
x * * . 
Art Metal Service devotes a page to “Doings and Hap- 
penings Among Art Metal Agents.” An illuminated bulle- & MFG. CO. 
tin, 30x10 feet, used by the Moline Office Systems Com- 2714 W. 2ist St 
. 21s . 


pany, was illustrated. 
Chicago, Ill. 


We invite your order 
through your jobber 


* *« * 

“Noisy Offices Made Quiet,” in Burroughs Business told 
of the new method of deadening the reverberation of sound 
in noisy offices through the installation of a felt deadener, 
as a sort of false ceiling. 








x * x 
The Red Envelope for February told the story of the 
beginnings of the envelope industry. It was written by 
James Logan, general manager, The United States Envel- 
ope Company, Worcester, Mass. 
* * 








The Wales Visible for March proclaimed the improve- 
ment in industrial conditions by printing numerous clip- 
pings from daily newspapers showing the resumption of 
factories in all parts of the country. 

* * * 


The March issue of the Security Salesman printed a 
thrilling story of how a safe made by the Steel Equipment 
Corporation, Avenel, N. J., passed through a severe fire 
and protected its contents without loss. 

ok * 

The “Y and E” Idea featured the technical aspects of 
the dry insulation used in the company’s new Class “B” 
Label safes. It was handled in a popular style, and cre- 
ated a great deal of interest in the company’s innovation. 

* * x 

The Shaw-Walker Skyscraper showed a cartoon con- 
trasting the seller’s market with the present buyer’s mar- 
ket. The current situation was shown by a salesman in his 


shirt sleeves approaching the buyer at his desk: “Believe 
me, boys, it’s a case of go get ’em!” 
+ See Sentinel Check Writer 
1¢ Royal Standard tor April reproduced the patent 5 : 
granted July 23, 1829, to William A. Burt on the first type- : So absolute is the protection of the New 


writing instrument. In those days it was the custom to : Rotary Motion, Springless Action Sentinel 

allow the president to sign patent grants. Che first type- Check Writer, that the FIDELITY AND 

writer patent bears the signature of Andrew Jackson. CASUALTY COMPANY gives free to 
x * « 2 

The Protectograph Bulletin printed a “Fine Tribute every purchaser a $10,000.00 Insurance 
from One Master Salesman to Another,” on the occasion Policy guaranteeing against AMOUNT 
of Jules Menzel landing an unusually difficult order. It LINE ALTERATION, PAYEE NAME, 
was written by James Gooding, Mr. Menzel’s predecessor, DATE or NUMBER CHANGE. Here 

ho s. ‘ ake > sale ees. ‘ i . es -ctoer: < - . @ “ 
the ars Se Nines the sale while handling Protectograph is combined, absolute protection with 

. * * mechanical perfection. 

“Are You Searching for Happiness,” by Robert R. Upde- : 
graff in the Eaton, Crane & Pike Company Pull-Together, : Hall-Welter Company 
was a narrative telling how some people motored afar to : 

Rochester, N. Y., U. S. A. 


find pussy-willows. They were unsuccessful. On their 
return home they discovered children gathering the willow : Our Sales Manager has a valuable contract for specialty 


branches in the lot back of their home. It recalled the line : men of proven ability. Write him. 
by Timothy Crowley, “You may go forth to seek happiness, ; 
but to find it you must return.” 
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You will be well repaid 
in extra sales if you will 
display 


$ MY FINANCES $ 


It is a valuable book for 
every man with a rea- 
sonable income; not par- 
ticularly for the wealthy 
man. Many men are 
careless about keeping a 
record of their personal 
affairs. My Finances 
makes it easy to do so. 
A few figures and a few 
words of explanation in 
spaces provided for the 
purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many requests— 


wider columns and more 
writing space. 





My Finances is already an 
established, steady selling stock item in most good station- 
ery stores; it is advertised; and profitable to sell. 


Quality Quality 

JF KF 

Size 6%x3%—No. 308.......... $3.75 $4.75 
Size 8%x5%4—No. 311.......... 4.75 5.75 


Both JF and KF are made with Trussell one-piece Covers; 
ali leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 

Send for samples on _ approval 
and dealers’ discount. Window 
ecards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 








Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get. our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 
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The April issue of 'Monroe Results was largely given 
over to engineering uses of the Monroe calculating machine 

The Parker Pen Company, Janesville, Wis., publishes 
Parkergrams, a meaty periodical showing how to sell 
pens. 


* * * 

A window dressing contest for Shaw-Walker dealers 
is announced in The Skyscraper. A silver loving cup is 
offered for the best window display. 

* * x 

A new idea in house organs has been developed by The 
Burroughs Bulletin. Pictures of the homes of agency 
mianagers are shown. Makes the Burroughs men look 
like real homey folks. 

x * x 


“The Guide Post” of Dixon’s Graphite tells month by 
month about specific Dixon products adapted to individual 
requirements. The April issue featured Dixon’s carbon 
black crayon No. 494. 

* * *x 

Users’ News for April featured an article by Robert E 
Ramsay on “How to Scll Through a House Publication.” 
The cover of this issue was in colors, showing scenes in the 
Bermudas, where the Addressograph 100 Club held its ses 
sions lately. 

* * * 

The Stationers’ Loose Leaf Company, Milwaukee, Wis., 
will maintain monthly contact with its dealers through the 
issue of a new house organ, The Faultless Bulletin. May 
was the first issue, brightened up by the use of two-color 
cuts and marginal illustrations. 

* * * 

Philadelphia had its inning in the April issue of the L 
C. Smith Demonstrator. The local office of the L. C. 
Smith & Bros. Typewriter Company dominated the issue 
with pictures and facts about the City of Brotherly Love, 
and an exhaustive “who’s who” of the personnel in the 
Philadeiphia office. 

Dealers’ House Organs. 

The Hoskinsman was devoted to desks and fittings. A 
novel feature was an illustration of a flat top desk, show- 
ing the various auxiliaries in place ready for use 

* ~ = 

“What Happens to All the Pencils” is a query in The 
Hub Guide Post which is not answered. It was referred 
to Thomas A. Edison, Luther Burbank and Sherlock 
Holmes. 

* x* 

The Blade Printing & Binding Company, Toledo, Ohio, 
recently established a monthly, Blade Business Builder 
The text matter is well-written, and should be of concrete 
value to the readers. 

* * * 

Farnham’s Red Book is a newcomer to the house organ 
field. It is published by the Farnham Printing & Station 
ery Company, 417 Hennepin avenue, Minneapolis, Minn 
It pays special attention to the banking business 

x * x 

“Barnes Talking,” is a service bulletin for users of The 
Ediphone, issued by Edwin C. Barnes & Sons, New York, 
Chicago and St. Louis. A feature of each issue is an at 
ticle on the composition of letters, and similar topics 

* * Ba 

Service, published by The Tuttle Corporation, South 
Bend, Ind., makes good use of the inserts supplied by 
manufacturers primarily for stationers’ catalogues. Recent 
issues embody inserts by the Wilson-Jones Loose Leaf 
Company and the Sengbusch Self-Closing Inkstand Com 
pany. Manufacturers’ catalogue and advertising electros 
are employed effectively. 

x * * 

Redroh Chat for April used a cover design prepared 
by Miss M. Krader, of the staff of Horder’s, Inc., Chicago 
Ill. It showed the White Star liner “Olympic,” on which 
Mr. and Mrs. E. Y. Horder sailed to Europe in March 
There was editorial comment on a drawing by Miss 
Kreider illustrating a fishing scene. It showed a punt, 
a primitive type of boat, having square bow and stern 
The editor chortled over the naval architecture shown, 
saying that there “ain’t no sich animile.”’ Come up to the 
yacht harbor at Belmont avenue, Mr. Editor, and we'll 
show you a similar contraption that does good service, 
even in a blow. 

(Continued on Page 216.) 
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- EDEXCO - 
Graphic Marking Devices 


FOR 


MAPS 
AND 


CHARTS 


Immediate Deliveries 


? Edexco Si Map Pins 


| Will not peel or scratch. Solid 
glass heads—color runs all way 
through—steel points—stay where you 
put them—2 sizes—16 colors. 
DEALERS WRITE FOR SPECIAL PRICES 
Small stock wil! show good profits 
EDUCATIONAL EXHIBITION CO. 


420 Custom House St. Providence, R. PF. 
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Typewriter Ribbons 


and 


| Carbon Papers 








bons and carbon papers. 


Send for samples and 
compare. 


u CHET VCTEN vr bit n 








Du-Ra-Bul Carbon & Ribbon Co. 


Douglas Street and Third Avenue 


Brooklyn, New York 








Just as the name implies 
—really Durable! 
Clean, sharp writing rib- 


Crane's Papers 


on which more than One-half of the Paper Money of the Werld 
is printed, have been extensively advertised of late in newspapers 
and magazines. These advertisements have properiy linked their 
name with that of the highest grade of steel-engraved papers of 
value requiring permanence and security. They have attracted 
considerable attention and provoked a great deal of comment, but 


they have not overstated the case 


UNITED STATES BANK NOTES 


printed on these papers, from steel plates whose production is sur- 
rounded with all the safeguards of the engraver’s skill and art, 
express the highest standard of securities the world over. 


“K. B.” BLANKS 


for the preparation of bonds, stock certificates, and all papers of 
value combine all of these features. They are printed on Crane's 
Bonp Papers from steel plates engraved like Unrrep States Bank 
Notes. They possess the same clear, clean, crisp currency feel, and 
have the same quality of permanence and security. That is why 
dealers and investors prefer them. 


KIHN BROTHERS BANK NOTE ENGRAVERS 
5-209 WEST NINETEENTH STREET 
NEW YORK CITY 
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Filing Supplies 


INDEX CARDS 
FOLDERS 
GUIDES 


Our ‘‘ELSINORE”’ Typewriter 

Papers and Bonds are in use 

in the Largest Banking and 
Industrial Concerns 


Elsinore Paper Co., Inc. 


MANUFACTURERS 
152-4-6 Wooster Street - New York 
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UPS 


COPY HOLDER 
$3.00 





Your stenographer needs efficient 
w rking equipment. Burns Copy 
Book Holder will relieve eyestrain, 
prevent errors, speed up work and 
add to efficiency. It is business 
economy to invest in these at once. 
Altractive prices to the trade. 


Made by Makers of Hiekd) 
Telephone Bracket 


}; * . / iy * 
COMPANY 
State and 64th Sts. CHICAGO, U.S.A. 























Hano-Weinkrantz Co., Ine. 
Manufacturers of 
Index Cards-Guides and Filing 
Supplies Ruled and Plain Pads- 
Receipt Books etc. 


We Have the Goods 
Our Prices are Right 


81/2x11 RA)JLROAD MANILA SHEETS 
(27¢e Per Ream 


3x5 HORIZONTAL RULED INDEX CARDS 
Fall Weight—-Pure White—75c per M 


And lots of other good items 


GET IN TOUCH WITH US - WE ARE READY 


Hano-Weinkrantz Co., Inc. 
133-36-37 Mulberry St. New York 
Column and Tabulating Pads, Loose Leaf Ledger 
Sheets, Second Sheets, Bill of Lading, and lots of 
other items. 
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“Dependability 


Every good dealer needs carbon 
paper and typewniter nbbons of 
dependable quality. No foun- 
dation in business that will stand 
can be built on any other ground 
than goods you can depend upon. 





Our products will satisfy the 
most particular users and are 
capable of turning out the finest 
work. 


WRITE US REGARDING 
OUR NEW LINE 


The Ironclad Ribbon & Carbon Co. 


100 Grand Street - - New York, N. Y. 








AMan is Judged 
Gp By the Card 
He Presents 


7, Almost any card will 


do, of course, to con- 

vey your name to the 

man you wish to see—but 

a poor card, or one that may be 

slightly soiled, will carry with 

it a poor impression of your 
sense of fitness. 


WIGGINS 


Peerless Patent 
Book Form Cards 


give a dignity to your introduction 
that will gain an audience every time. 
First impressions are lasting. 

Send for tab of specimens and note 
the general excellence of engraving, 
and the clean-cut ap- 
pearance of these 
cards encased in 
convenient 
book form. 









The John B. Wiggins Co. 
Established 1857 
Engravers, Plate Makers, Die Embossers 


1104 Se. Wabash Ave. CHICAGO 


705 Peoples Gas Bidg. 
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Manufacturers’ Printed Matter. 
\ flyer in color is devoted to the Security “600” line of 


the Steel Equipment Corporation, Avenel, N. J 
ok * * 
The Yawman and Erbe Manufacturing Company has 
issued a booklet Class “B” label safe. 


on its Underwriters’ 
ok * * 
“Protecting Your Profit” is a new Burroughs folder de- 
voted to the use of adding machines in checking credit reg- 
retail 


isters in stores. 


x * * 
twelve colored blotters devoted to various 
brands of Eagle pencils is being distributed through dealers 
of the Eagle Pencil Company, New York, N. Y. 

ee 


\ series of 


\ series of six blotters in three c: 
or dealers of the 
are illustrated, and 
ment. 


ylors has been prepared 
Art Metal Construction Company. All 
show excellent taste in their arrange- 


; 


x * x 
[The Work-Organizer Specialties Company, Detroit, 
Mich., has printed a bulletin giving prize-winning sales 
talks which received awards in the contest recently con- 
ducted by the company. 
7 * 
“U-Need-Me” 


scribed in 


office specialties are fully shown and de- 
a recent catalogue by George E. Fox & Com- 
pany, 35 West Kinzie street, Chicago, Ill. The book lists 
the most recent additions to the “U-Need-Me”’ line 
x * ok 
The 
New 


Elbe File & 
York, N. Y. 


Binder Company, 215 Green street, 
has issued a revised price list covering 


loose leaf binders, sheet holders, telephone indices and 
school goods The list shows reductions from former 
prices of from ten to twenty per cent. 

* * * 


\ booklet on t 


permit 


he Columbia machine for imprinting postal 
correspondence has been issued by the Columbia 
Postal Supply Company, Silver Creek, Chautauqua county, 
N. Y. First class mail may thus be dispatched without 


postage stamps under an act of Congress. 
* * * 


An effective folder on filing safes is issued by The Globe- 
Wernieke Company, Cincinnati, Ohio. “If Your Place of 
Business Should Burn Tonight Could You Continue Busi- 
ness Tomorrow” shows the company’s line of underwriters’ 


label safes, and explains their construction in detail. 
* * * 
he typewriter paper department of the Eaton, Crane 
& Pike Company, Pittsfield, Mass., has issued a price list 
of Berkshire typewriter papers, dated April 25, 1921. It 


lists Berkshire paper in boxes and flat, envelopes, manu 
ecript covers, ind printed “Copy” paper. Flat mimeograph 
and boxed duplicat 


copy papers are also listed. 


Catalogue No. CL221 has been issued by The Macey 
Company, Grand Rapids, Mich. It shows the complete 
Macey line of wood and steel filing cabinets, filing sup- 


plies, office desks, sectional bookcases and safes. It is a 
handsome book of seventy-two pages in with an 


embossed cover in three impressions. 
9 


colors, 


\ folder showing three models of the Mail-O-Meter has 
been issued by the Mail-O-Meter Sales Company, 3455 East 
Jefferson avenue, Detroit, Mich. Models A and C are elec- 
trically-driven; Model B is hand-operated. They stamp 

1 


and seal envelopes, the largest model sealing, stamping 

and counting envelopes at from 12,000 to 15,000 an hour. 
‘ * * 

Che problem of showing a large device in sample form 

was solved by the Standard Check Book Company, Rich- 


mond, Va., by 
check b 
with th« 


tion ot 


making up a miniature of its “Flatstub” 
an envelope enclosure. A gang of checks, 
bound at the top, gives an adequate concep- 
the company’s device. The sample checks are on 


Safety paper 
x * * 
[he Standard postal permit printer and sealer is shown 
in a book!'et issued by the Standard Envelope Sealer Man- 


ufacturing Company, Everett, Mass Envelopes run 
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Prairie Window Ventilators—A 


Useful and Profitable Line 


The Prairie is being successfully sold by some of 
the most enterprising Office Supply Dealers. They 
lead to other business. They build friendly relations. 

Made of good, strong metal, finely finished in 
brown baked enamel. Simple in construction and 
adjustable to all sizes of windows in offices, public 
buildings and homes. Provides fresh air without drafts. 


Write for prices and our plan 
of helping you realize profits 


Associated Stationers Supply Co. 
CHICAGO 


Exclusive Agents 





“WINDOW VENTILATOR 
Fresh Air for the Millions 


Manufactured by Prairie Metal Craftsmen, Inc. Eureka, Ill. 
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Ghe MULTICOLOR PRESS 
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Cuts Printing Bills in Half 


Bill heads, statement blanks, office and record 
forms, advertising booklets, folders, bags, catalogs, 
and any other office or job printing. Form letters 
—letter head, letter and signature at one impres- 
sion, each in a different color if desired. Built for 
office use—uses printer’s standard equipment—all 
sizes type—flat electrotypes, half tones, etc.—Auto- 
matic or hand feed—Speed 1,500 to 5,000 per hour. 


The LISENBY MANUFACTURING CO. 
General Sales Office, 225 N. Michigan Blvd. 
CHICAGO, ILL. 
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Send for 


BULLETIN 





THE PHILCO 
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The up-to-date line of 


RIBBONS and CARBON PAPER 


YOUR NAME ON OUR FAMOUS BRANDS 


New style boxing, goods made by new machinery from 
latest and best of materials. 


PHILLIPS RIBBON & CARBON CO. 


ROCHESTER, N. Y., U. S. A. 


and PRICE LIST 


* 
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Your Stockroom Is Here 


Adding Machine «Rolis 
Carbon Copy Binders 
Carbon Papers 
Clipboards 
Counter Books 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 
Brass or Steel 
Papers— 
Bonds 
Blotting 
Manifold 
Mimeograph 
Penmanship—Ruled 
and Unruled 
Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 
—Boxed 
—Wrapped 
Writings 
Perforated Memo Pads 
Railroad Special Books 
and Papers 
Records 
Ruled Papers and Books 
Seratch Pads 
Stamp Pads 
Stenographers’ Note 
Books 


Stenotype Rolls 
Tally Books 

Train Orders 
Typewriter Oil 
Typewriter Ribbon 
Vertical File Holders 
Waybill Beoks 


Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 


700 Munn Building 
Chicago, Ill. 








through the machine are imprinted with the postal permit 
indica required by the post office department, and sealed 
ready for mailing. This does away with the necessity of 
stamping envelopes, and obviates any investment in post- 
age until the envelopes are presented at the post office 
for mailing. 

* * x 

Samson tables are described in an elaborately illustrated 
and printed catalogue by Mutschler Brothers Company, 
Nappanee, Ind. It is No. 24-A, and shows a complete line 
of library and office tables, and telephone tables. A page 
is devoted to the “Porce-Namel” kitchen tables. A book- 
let, “Your Winning Hand,” shows Samson ads scheduled 
this year for national advertising, and illustrates line cuts 
suitable for the advertising of Samson dealers in the news- 
papers. 

* * a 

Catalogue No. 38 showing the Valley City line of office 
desks and tables has been issued by the Valley City Desk 
Company, Grand Rapids, Mich. It is a handsome publi- 
cation of forty-eight pages and cover, done in two colors, 
with embossed cover in two colors. The book shows flat 
top and roll top desks, tables, and typewriter desks with 
pedestal attachment and typewriter desks with the usual 
central well for the machine. The line includes a high 
grade roll top typewriter desk with pedestal attachment 
for the typewriter. 

* * * 

A most attractive catalogue containing sixty-two pages 
has just been received from The J. Dornette & Bro. Com- 
pany, of Cincinnati, Ohio. This catalogue contains illustra- 
tions and descriptive matter, covering the company’s com- 
plete line of roll top and flat top desks, typewriter desks, 
office tables, stands, waste baskets, costumers, typewriter 
stands, etc. The catalogue is profusely illustrated and 
each item is carefully described. Enclosed with the desk 
catalogue is a catalogue of office chairs in substantial and 
pleasing designs made to match the Dornette desks. Here- 
in are listed not only office chairs, but typewriter chairs as 
well as high stools for bookkeepers. Price lists and dis- 
counts, etc., are given with both catalogues. 

Dealers’ Printed Matter. 

The J. E. Linde Paper Company, Beekman and Cliff 
streets, New York, N. Y., now issues its monthly price 
list as a handy reference book, with thumb indices 

x * * 


The Tuttle Corporation, South Bend, Ind., issues a 
folder devoted to clothing stock records. It shows forms 
and binders devised to aid the retailer in cloththg to 
maintain a perpetual inventory, and to have an accurate 
conception how various lines are selling. 

* + * 


Bradner, Smith & Company, 175 West Monroe street, 
Chicago, IIl., have issued No. 66 catalogue and price list, 
dated April, 1921. It shows a varied line of writing papers, 
cover papers, typewriter papers, envelopes, tags and card- 
board. 


(House Organs—Continued from Page 212 ) 


Internal House Organs. 


The Burrows Brothers Breeze proposes that employes 
of The Burrows Brothers Company, Cleveland, Ohio, ar- 
range for co-operative buying of provisions for their house- 
holds. 

x * * 


The GF Link is an internal house organ published by 
and for employes of The General Fireproofing Company, 
Youngstown, Ohio. It is a very newsy sheet, and un- 
usually well illustrated with line engravings. 

* * ok 


A feature of the Hand Clasp for April was an illustrated 
account of a meeting of bowlers and bowling enthusiasts 
who enjoyed a dinner at the Logan, Swift & Brigham 
division of the United States Envelope Company. 

* ok * 


The Woodstock Keyboard announces a suggestion con- 
test in the plant of the Woodstock Typewriter Company. 
Quarterly the company will award a Woodstock typewriter 
and five cash prizes of $10.00 each for the best suggestions 
by factory employees for improving the product, decreas- 
ing production cost without sacrificing quality, or better- 
ment plans for any kind of work. 
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Embossing Seals and 
Seal Presses 


The Star Seal Press is one of 
the best known and most 
popular seal presses on the 
market. It is made in four 
sizes for use by corporations, 
government offices, notaries, 
lodges, etc. 


The “Aluminum” Pocket 
Seal is made particularly for 
notaries, lodge secretaries 
and others who want a light 
weight, handy seal that can be carried in the pocket 
or handbag. 

These seals have been established as standard for their 
particular kind of work for a long time; they are what 
the business public looks for in this line. We also have 
in stock seals for heavy duty. Description and prices 
are given in our Catalog No. 29A. Write for it. 


LOUIS MELIND CO. 


Designers and Manufacturers 4 


362 West Chicago Ave. - - CHICAGO 





We carry in 
stock acom- 
plete line of 
num bering 
machines 
and hand 


stamps. 





IDEAL TUBULAR STANDS 





Made in a wide variety of styles, for supporting practically any kind 
of office machine. crank raises the castors off the floor, and 
permits the rigid legs to take the load. Mount a typewriter, a 
duplicating machine, a roller copier, an envelope sealer, an addi 

machine or a card index cabinet on an Ideal Tubular Stand, and it 
can be rolled to any position, lowered to operating position and used. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
1445-1455 W. AUSTIN AVE., CHICAGO 
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BUSINESS. 


Tie 
MAGAZINE 
: — PROGRESS 
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N08 FEBRUARY, 1919. 


\ aaseee 


A Great Campaign to Push American Office Appliances in India 


“INDIAN BUSINESS” is a magazine that is read throughout every office 
inIndia. A great campaign is about to be started to popularize American 
Labor Saving Devices by publishing aspecial Office Appliance number about 
September or October next. This will be in conjunction with the opening 
ofaa Exhibition of Labor Saving Machines. American manufacturers can 
oe full particulars of the scheme from The British and Colonial Press, 140 
North Dearborn Street, Chicago, or from the Editor of ‘Office Appliances.” 
We want photographs from every manufacturer for illustrating a special 
article dealing with thissubject. Photographs should be forwarded to The 
British and Colonial Press. The future for this business in India, Burma 
and Ceylon is tremendous and “BUSINESS” is out to secure the business 
for you. ‘‘BUSINISS” COSTS FIVE DOLLARS A YEAR. This com- 
pany have been appointed Sole Representatives in India, Burma and Cey- 
lon for “Thomas’ hegister.”’ 


T. H, CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 














The Eureka Telephone 
Bracket 
Cannot Sag 






























Three Vital Features Are Shown 
in the Illustration: 






(1) Swivel joint allows ‘phone to be 
swung to any position on the desk. 
(2) Hinge joint allows ‘phone to be 
raised or lowered at will of operator. 
(3) Hinge joint allows ‘phone to be 
turned in any direction. 







T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid 
support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for particulars about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S.A. 
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-Ghe WEINMAN ates HANDIPAD $4 OO New Mose! X-7 





Pat. Pend. U. S. Patent Office EACH 
The LIVE Memo-pad for the Busy Business Man 

NOTE THIS FEATURE: Memo-slips can be torn off easily when 

matter has been disposed of. Only ONE HAND required. 














e A ey 7 Overall 


Model X7. illustrated, oxidized copper fimish.................... Each, $1.00 ‘ 

Model W-1, mahogany finish wooden base..................020-5 Each, 1.25 a 7x4¥4 in 
Model W-2, genuine golden oak wooden base................... Each, 1.25 SS \\) wee ye 

Model 8-5. black enameled base, nickel trimmings. Perpetual Calendar, a ‘ 


SOG eweee «6 WSS s 500 0 cons cbs cc cos ee SRR ESbwEEeOse cc ce ccc Each, 1.50 
REFILLS for above, per dozen, $1.80 








STATIONERS: Offer your customers the convenience of this useful desk 
accessory. 
WRITE FOR LIBERAL TRADE-DISCOUNTS AND SALES HELPS. 


WEINMAN BROTHERS, 749 E. 42nd Street, CHICAGO 
A. H. DENNY, Inc., 52 Park Place, NEW YORK CITY — 
ERNEST WALLACE, 444 Market St., SAN FRANCISCO, CAL. Beautifully Finished in Oxidized Copper 

















STANDARD ENVELOPE SEALERS 


Most widely distributed machines of their kind in the world. 6 Models, hand 
and electric, suitable for the largest or smallest mail. 





Standard Envelope Sealers are guaranteed to give a lifetime of good service at insignificant upkeep cost. 
Send for literature and free trial offer. 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 
if we are not already represented in your district. Write for details, stating territory covered. 


The STANDARD ENVELOPE SEALER MFG. COMPANY 
EVERETT, MASS. 

















The “SIMPLEX” Hexagon Pencil Press 


READY FOR IMMEDIATE SHIPMENT 
STATIONERS 
PRINTERS Stamp Your Own Pencils 





The SIMPLEX HEXAGON PENCIL PRESS is the simplest, fastest and 
best hand machine ever built. Fully guaranteed in every respect. 


The SIMPLEX, tated by hand, heated by electricity, equipped with 
automatic roll gold feeder and quick, detachable chase, will turn ovt from 
five to ten gross pencils per hour at a cost of five to seven cents per gross. 


The SIMPLEX quick, detachable chase adapted for ordinary lead type, 
linotype, brass type or stee] dies—changeable in a few seconds. 


WRITE TODAY 


compte tinest Huson Pnasinstec. THE UNITED PENCIL CO., Inc., 220?89Q2%4% 


Samples on Request. 

















No. 44 ‘‘De Luxe’’ Beautifully Colored Rubber Grips with Ivory-like Finished Handles. 


ee SOGMILLER BROS - . \(MILLER BRO'S = MILLER BRO'S 
ee BOWL POINTED aad tT BOWL POINTED ~~ BOWL POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
[MILLERTE RAND — 
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Ros‘RoL UP-TO-DATE STENOGRAPHERS 


in every office use 


ROS ROL NON SKID 


Restores the Original ‘‘GRIP’’ to Typewriter Rollers 
Makes Paper and Envelopes Feed Easier. ‘‘Just Like a New Roller Every Week’’ 


50c PER BOTTLE. VERY LIBERAL DEALER DISCOUNTS. 


Mr. Stationer: If you are looking for a new source of revenue with exceptionally large profits, write us and 
ask for samples of our product, display card, blotter, circular, customers order card and detatis of our propo- 
sition to you. We imprint free as many blotters, circulars and order cards as your mailing list requires. 


THE ROS ROL COMPANY - 1367 Broadway, New York City 


R) 9 TRANSFER CASES 
HUNTS "ase 
ARCHES AND FILES 


es 


MANUFACTURED A er j i. 
I ' ® t = 
no —T 
ebb | ==I¢ 
~15 it 


J. F. HUNT 


Rochester N.Y. 


WHOLESALE ONLY 
WE OPERATE NO RETAIL STORES 





4,4 J 


FRADE MARK 























Mr. Stationer, you will have calls for the Paramount Ink Pencil. 
Eventually, Thoroughly reliable and unconditionally guaranteed. 





If your dealer cannot supply you, send us $1.25 for sample of slip cap, $1.50 for safety 
cap, or $2.50 for the lever self filler. Also send your Stationer’s name. 


C. E. Barrett & CO. FARRELL & HOSINGER CO. 
Rand McNally Bldg. 63-65 Irving St., Jersey City, N. J. 


Chicago, Ill. Western Union Code “*Paramount”’ 








WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 


GEM CLIPS “CYCLONE” _ 


F, 4, 

























Nos, 1, 2 and 3 
Special Prices on 
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VAIL MANUFACTURING COMPANY 


\ SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1 ) ”™ ¢, x ‘ ‘ ‘ 
Wavaverccacas? 1752-58 East 75th Street, CHICAGO 
2 
Pacific Coast Representatives Southern Representative 


REID & GILMARTIN EDWARD V. BOGART 
No. 639 1-2 444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bldg., Atlanta, Ga. 


( 


Gem Clips 
Extra Fine Quality Guaranteed 
KX = % af No. 1201 Nd Write Today for Samples and Quotations 
Le "¢ \ Ci, S\ 
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> Established 1884 








=> cGLass MANUFACTURERS 


. 


i 


PA 


Riw a@]—The Master Craftsman Fountain Pen A triumph of thirty-eight years’ experience in 


the manufacture of Fountain Pens. Wemanu- 
facture fountain pens for the trade, and specialize on imprints for the jobbing, reteil and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
requirements. ’ also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 


Pacific Coast Branch: Manufacturers’ Sales Company Canadian Branch: Standard Distributing Company 
247 California Street, San Francisco, Calif. Guy Block, Montreal, Canada 














STATIONERS’ GLASSWARE “iiss worxs’” 








WS NO RETAIL 












Coe 

INKSTANDS SPONGE CUPS PEN TRAYS - 

Square, 60, 308, 440, 450, Safety, Practical Round, 3”, 314”, 4”, 5”, 6”. Hexagon, 214”, 3” 4030, 4031, 4032 = 
PEN BLOCKS PIN CUPS PAPER WEIGHTS MUCILAGE STANDS _ 
§20, 521, 535 109, 150, 180, 187, 323 Round, Oblong, Octagon, Knob Pyramid 3, 4,5. Fountain 2, 6, 8, No. 35 y °) 
GLASS ROLLER MOISTENER wn 

GLASS SPECIALTIES:—"= “yiz,2z~" Gerwiatise bier Deere | 
KIMHAR, VICTOR BALL AND STAHLE MOISTENERS Zz 
STATIONERY WARES HAVE PRECEDENCE OVER ALL OTHER PRODUCTS WRITE FOR PRICES > 
KIMPTON, HAUPT & CO. — —™ 53 BEEKMAN ST., NEW YORK a 
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cents on all classes of mail matter. 











\ 
232-242 E. OHIO ST. . CHICAGO 14\\ 


ec ec news 4lbs. MailandExp...... 16 Ibs. 
“Pe 2% lbs. Bp occtes 12 lbs. 
Cohumbion ......- OG. re steccscnca be. 
Gs cx ess verre. Ilb. Standard ......... 2 lbs. 
eS eae a OS eee 4 lbs. 
Parcel Post Scales ———— 

Banks and business houses use ‘“Pelouze”’ | SS SSS 
Scales because of iheir accuracy, reliability and et —— le 
durability. , eS 

ASK FOR A “PELOUZE” SCALE = & 

PELOUZE MANUFACTURING CO. —— 





me WHOLESALE STATIONERS@UQ 


PUPUCUEADEGENEAUEREEEE REECE EA GEE CEEEEE EE GERER TEER CREAR TREE EER ER CREE EEE 
= 
= 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 











MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles te 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 


sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 


in fact for any classified matter in loose leaf form. 


Loose leaf sheets need not be held in expensive binders) Heavy manila, or other materfal, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 


convenient as the most expensively bound book. 


Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts fer 


catalogs furnished. 


WATERBURY, CONNECTICUT 


THE MORDEN MANUFACTURING CORPORATION 
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WELDONROBERTS 


Rubber Erasers 


If you would sell more erasers than you ever sold in the past, just 
feature conspicuously in show case and window our famous 


399 TRI-PLY ERASER 
Weldon Roberts Rubber Co. Newark, N.J. U.S.A. 
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if she cannot get the information you 
want from your card files after you equip them with 


Graffco Signals 


It’s only an instant’s work to pick the 
exact card you want, to find when pay- 
ments are due, when to ship goods, where 
your salesmen are, or anything else listed 
in your files—provided your information is simplified 
and classified with Graffco Signals. 

At your dealers, or write us for details and free 
samples. 

WE HAVE A GOOD DEALER OFFER 


GEORGE B. GRAFF COMPANY 


Mfrs. Graffco Pencil Sharpener, Clips and Tabs 


18 Beacon Street, Somerville Boston 42, Mass. 








Yes Sir! Blame Your Clerk 


The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 











SPRING = BINDER 


oe the Inner Folder’’ 
**Bound Like a Book’’ 


h =e } Simple and convenient 
—{{-— LOWEST PRICES. 
Manufacturers and General Distributors of Spring Binders, 
Magazine Covers, Telephone Book Covers and Catalogue Covers 


PEERLESS SUPPLY COMPANY 


Eight Beacon Street Boston, Mass. 





cn REMOVAL Quick InseeT 
Powerful; grip holds one sheet as 
‘ } — well as three hundred, without per- 
; > f ions, rings tal faste zs 
< % erations, Frings OF metal fastening Service durability is assured by electrically jreidiog the metal 
Inner folder facilite tes easy insertion parts. Makes solid construction that stands under severe 
an ré SS] ets 
J snd removal of loose sheet usage. The C. L. is made in five capacities. Each i is capable of 
Sheets held firmly, lying flat, asina 100 per cent expansion. 
book 


Use our large capacity binder in connection with aledger rack and 
optain an ideal combination for machine-posting. 

‘urn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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Feature the SALBRO Self-Filler de Luxe 

The Gift of particular appeal now, for 
graduations, promotions —for any gift 
occasion. 









For That Gift Event 


SALBRO Self-Fillers de Luxe are richly fash- 
ioned in 20-year 18 kt. Gold filled or Sterling 
mounts, plain or ornately chased. Fitted with 
14 kt. solid gold pen, ‘‘Shur-Hold” Clip, and 


the quick-acting lever. 
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A Big Merchandising Value—NOW a 


Catalogue on Request 


71 West 35th Street, New York City weal 


Manzefacturers 
High- Grade Fountain Pens 


5 rate--ten dl 
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TYPEWRITERS 


‘*Smithtype Rebuilts” 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


‘*Smithtype Leatherette Covers’’ 
What (iss cover I ever saw—send me 100 additional.” 





dealers “Best value I ever saw—make rubber covers look like joke.”’ 
“Sample better than expected—quote us on 5000 and how 
say: soon we could expect deliveries. 
Send 60c for sample—Spectal quotation on quanttty orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 


a few countries where the 





Protectograph Check Writer 


(TRADEMARK REGISTERED) 
EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 





PROTOD Chemical-Fibre 
Forgery - Proof Checks 
and Drafts. 


Correspondence solicited from 
well established dealers in 
office appliances. (only), in 


Protectograph has not been 
introduced. 


Todd Protectograph Co. 


(TRADEMARK REGISTERED) 
(ESTABLISHED 1899) 
World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 
1129 University Ave., Rochester, N. Y. 














KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 





The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 


Samples and prices sent on request. 


Kruse Printing Ink Co. 


437 Pearl Street NEW YORK 











Specialty Men 


and 
Typewriter Dealers 
Attention!! 





“ Here is a device that will make friends and assure repeat orders. 
“ Securely fastens the typewriter without permanently attaching it. 
Every operator wants a set because it eliminates the racket and per- 
mits the instant removal or replacement of the machine. % Write 
for this profit-generating proposition today. 


SPEED KEY MFG. CO., Inc. 


Sole Manufacturers 


23 Columbus Place BROOKLYN, N. Y. 








PLATENS 


FOR PARTICULAR PEOPLE 


A new process of grinding insures accurate 
measurement the entire length of the platen. The 
recovered article is just as fine as any customer 
can desire. There is nothing better on the market. 


IMMEDIATE Combined with our accuracy, we have 
SERVICE speed. Goods are returned the same day 
received. Send for price list. 


THE PLATEN SHOP 


34 Glenwood Road SOMERVILLE 45, MASS. 








Desk Trays 


neatly finished to match oak cr mahogany furniture 
A small stock costs little and pays well, wheth« 
you handle desks and tables or not. We want your 


order. Write for prices. 


Knickerbocker Inkstand Co., Inc. 
230 Fifth Street, Lyndhurst, N. J. 











Every Salesman 


appreciates quality in a portfolio. 


The Handy Portfolio 


possesses every qualification that 
makes for appreciation and at a 
price that warrants immediate de- 
cision for the affirmative. 

Handy Portfolios are business 
builders and profit makers. Let us 
send you our catalogue and discount 
sheets 

The 


Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U.S. A. 











EXTRA DOLLARS 


are added to the profits of the dealer whe 
handles HEYER’S REFILLING La pee oe 
for use in filling hektograph pans ee 
tine duplicators of all makes. 


The Heyer Duplicater Company manufactures 
Hektographs, Gelatine Duppient toatore Film Dupili- 
eators, and Supplies the 
© trade with Hektesraph easben: We . Hek- 
tograph typewriter rib- 
bons at lowest prices. 

Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, IIl. 
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SS eae Ral dy DISTRIBUTORS WANTED! 


Cotgns SIGN af If you are a hustler and can sell to the 


ano SHOW — ‘gy office supply and office furniture trade, we 
ss have a proposition that will put you many 
pegs ahead. Our line consists of patented 
specialties and staple products in leather 
goods, already known to a large part of the 
trade. Only men who can furnish satisfac- 
tory references need apply. No finances are 
necessary. Address ‘‘Manufacturer - 42”’ 
care Office Appliances, Chicago. 











For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE chico intixois 


Card Index Cabinets FULTON FAULTLESS Says— 
‘“‘Let’s Get Acquainted for 


Our Mutual Benefit” 


SELF INKING STAMP PADS 
NON-BLURRING STAMP PADS 
DATERS AND NUMBERERS 
INDELIBLE LINEN MARKING 
OUTFITS 















With latest improved inde- 
structible steel, follow 
block, on flat rod. Will not 
tear cards. Sizes 1 to 
6 drawers for 3x5, 4x6 
and 5x8 cards. Wood- 
en frames covered 
with black cloth. 





SIGN MARKERS 
RUBBER TYPE BUSINESS 





L. Hoffman | ye 
45 Lafayette Street $ FULTON SPECIALTY CO. 
Established 1888 New York City Elizabeth, N. J. 














“ONE ON EVERY DESK” 


Eveready Paper Fasteners 


Every Typewriter Dealer 





are rapidly replacing pins, is earnestly urged to learn just what our service means to 
clips and old style stapling his business. Our representatives are constantly combing 
machines Representative the country for used machines to supply dealers. 

3usiness Houses and In- We furnish “select rough” typewriters which can be put in 
dustrial Establishments in salable condition with very little adjusting, or which may 
all parts of the world. after be used for rentals without adjustments. 

careful tests, have added We also supply guaranteed “rebuilt” machines—the kind 

MODEL D an “Eveready” to the equip- that look like new and ACT like new. 


ment of every desk where You can depend upon UTECO typewriters for 
<EVERI D> a stapling machine is re- satisfaction and UTECO prices for big profits. 
quired. Every time! Send for price list. 
PAPER FASTENER 
UNITED TYPEWRITER EXCHANGE CO. 
EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. ( Wholesalers) 


NO DESK COMPLETE WITHOUT AN EVEREADY Son of Quatty 137 High St., Boston, Mass. 
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DO YOU KNOW YOUR COSTS? 


Cost figures reveal where money may be saved and 








Guaran- gains be made 
Improved Eye Shade teed : . 
gecerite The Automatic Time Stamp 





p P h de lich proof makes an accurate cost system poesia, Shewe onoet 
. ’ » ; i q an time spent on a job in all its stages eveals was 
rotects your eyes from those side lights dura ble. application, loafing, inefficiency. Tells 


Received ciearly ‘hose on a a you ere making 
Answered or losing money. Also invaluable for 
Appreved ‘iming and dating shipments, receipts, 
Pai letters, telegrams, memos, etc. 


Started Used by hundreds of firms, and by 

Finished Scores of banks and trust companies, 

Shipped including the Federal Reserve Banks 
ippe and Branches. 


Made in Transparent and Opaque green 
celluloid. 
Sold by every leading Stationery store. 


Write today for folder, specimen 
work and long list of users. 


The Automatic Time Stamp Co. 


159 Congress St., Boston, Mass. 
“Originators of the Art of Printing Time Automatically” 


Manufactured by 


Chicago Eye Shield Co. 


2300 Warren Ave. CHICAGO, ILL. 
PTTL LEE LU ECOL 








AE pp apiece 
PTT 














| 
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cs Howard Hunt Pen Co. 
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CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 


many years. 





They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the . 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 








THE STANDARD 
POST OFFICE SCALE 


SYMBOLIZES SPEED 
Dial and platform conveniently 


in front of operator. Indicator 
does not oscillate. 


96,000 Triner All-Steel Parcel 
Post Scales used by 
Government. 


Write for Booklet No. & 


Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 



















LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 

REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 


Simple 
Sure to 
Seal 
















Reyrzolds Envelope Sealer Co. 
iM N. Market Street, Chicago 


ADDING MACHINES 


ALL MAKES 
Burroughs—W ales—Daltons 


CALCULATING MACHINES 


Comptometers—Burroughs 


BOUGHT — SOLD — REBUILT 
ALL MACHINES GUARANTEED ONE YEAR 
Wholesale — Retail 


NEW ENGLAND ADDING MACHINE CO. 
7 Water Street BOSTON, MASS. 


























at HIAWATHA PAPERS 


Paper is to the letter writer what 
canvas is to the artist. It forms the 
background for everything written. 






Excellence at reasonable prices com- 
bined with a superior service of 
prompt and immediate attention to all shipments. 
Our complete lines include Typewriter, Manifold, 
Onionskin, Ledger and Bond Papers and Envelopes 
of all descriptions. Our catalogue and book of 
samples, yours for the asking. 


HAMILTON CARD & PAPER HOUSE, Inc. 


A. S. LANDSBERG, President 
27 Greene Street NEW YORK 





WT Sell More Waste Baskets 


| to more customers. That creates more 











satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 














Daisy Baskets 


are sturdy, of sufficient capacity and 
lastlong. Madeofcoppered wire witha 
solid bottom. This constructi on assures 
strength and prevents fine trash from 
falling to the floor. 


Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 




















jelebale So 


letter Van 


Ren HUNT'S No. 24 Ledger Pen 


Famous for its Round Point, its Large Ink-holding 
‘Capacity, its Durability, its Grace and Beauty, its 
Fine Pomt and Easy Action. 
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TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 
The largest and most complete assort- 


ment of DESK MEMO. CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 
Descriptive matter furnished upon 
application 

The date leaves are printed in 
both ENGLISH and SPANISH. 


Chis form illustrates No. HALE SPECIALTY CO.., Inc. 


3 Forms of bases Sole Manufacturers 
3 Sizes 128 N. JEFFERSON ST., 
Many finishes CHICAGO, ILL. 





MODERN METHODS —a fountain brush for r cleaning 


typewriter—check writer—r 








HANDY 
QUICK 

CLEAN 
ECONOMICAL 


The VAN DYKE, JR. NO WASTE 
Feeds like a fountain pen. | SAVES TIME 


Brush tips are renewable. 


VAN DYKE SALES CO. 
Maritime Bldg. SEATTLE, WASH. 

















AGENTS 
WANTED 











TYPEWRITERS 


rough or pent, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 


Dealers abroad should send for 
REGISTERED our Export price list 932. 


National Typewriter Exchange Co. 


Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U.S. A. 








Opens Like a Book 


The Elsane Glass Desk Pad is a most convenient aid to the ne 
worker. The plate, heavy ¥” glass with polished edges, is sup pported 
on a semi-fiexible green felt base the metal corners of which hold it 
easily in place—Positively no sticking nor binding. It opens and 
closes like a book. Three sizes: 18x24, 20x34, 24x36. 

Send us a sample order or write for circular. 


SAINBERG & CO., Inc., 65-67 W. Houston St., NEW YORK 














Asx Us For 
INFORMATION 






Hich GRADE 


= LEON ISAAC s 
EXCLUSIVELY co 





rer 6. uch 


pormmmee THE SLICKEST PEN EVER MADE een 
% haacs GLVUCINUM 
nbsangip PENS 
Samples and Catalogue to Dealers 


The Turner & Harrison Pen Mfg. Co. '2°- 


Falcon Pen Works «e Philadelphia, Pa. 
Established 1876 
ha THE ENGLISH SILVER-ALLOY LINE en 








“TURNER & 


707 


ARRISON 














THe FACTORY 
OF QUALITY 


ret 
iSuwer sename . 


N 
imPRINT PENS ang tap 


For THe TRADE 
























Sy Sia ee ti 


Also Stationery Specialties. 


A trial order is more satisfactory 
than description. 


L. HOFFMAN 
45 Lafayette Street P 
New York City r: 
Established - - 3 


























DESK PADS| ™ 


All sizes All styles 
Flexible and stiff with leather and 
metal corners. 














Tubular Coin Wrappers Fy 


MADE FROM 
| “STEEL-STRONG” KRAFT 


Greatest strength—100°; pop test. Cx 
rect sizes--fit any machine. Standard 
uniform colors. Furnished in all denomina 
tions. Securely gummed -easy to oper 


Made by an imoroved system that 
sures uniformity of cotors of paper fo 
different coin. 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


} The C. L. Downey Company 
i 941-943 Clark Street Cincinnati, Ohio 














] J Trademarks 4 





and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS = “9, 38,5.,U. Fuidas 











i 
i 
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SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 



















None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 





NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x 6} inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: —4. 
Compartments:—14 inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed 
on the same lines as our 
larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, sO everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 





Model 4 - - Price $5.00 


This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 











% CARBON & 
¢, PAPER .¢ 


¢ 
>), ov 


Standard Carbon & Ribbon Co. 


Incorporated 


& 214 Liberty Street 
re NEW YORK, N.Y. 


¢* TYPEWRITER 
$s RIBBONS » 


Drawing !nks, Blacks and Colors 
Eternal Writing Ink 
Engrossing Ink 


Taurine Muci!age 

Photo Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Kegned’ faite aud Aduesves 


Main Office and Factory, Brooklyn, N. Y., U. S. A. New York-Chicago-Londen 


























Thoroughly Overhauled ‘‘Used’”’ Ad- 
ding, Listing and Calculating 
Machines. 


Our rebuilt machines not only save 
your customers money but also 
permit the dealer to realize a sub- 
stantial margin. Illustrated cata- 
log upon request. DEALERS-- 
write for confidential list. 


ADDING MACHINE CORPORATION 
323 So. La Salle St. Chicago, IIl. 





Universal Thrift giver 
impetus by the war an 
the Volstead Act piaces 
financial recording de- 
vices in the ranks ne 
cessities. :Her 


mand for 

HALLOMAX 
RECORDERS 
which retail at $1.00 and 
are supplied with strip 
fillers at 20c the box, 


each box containing 
dozen strips 


~ 
= 
Trade discount 40 pe 


X 
aii 
\ ent 
Equip yoursel/(now to sel! 
this self-advertiser and 
trade-builder 

A For $10, we will send one 
dozen of each prepaid to 

any part of the U.S.A. 
RECOR DE R Send in your order now. 

—_ 


HALLOMAX CO., Inc. 
2813 Farragut Road 
BROOKLYN, N.Y. 


KEEPS an <p om BALANCE 



















- 
> 7 
Don’t Miss Any of the MOORE 
PUSH-PIN Business This Spring 
In every part of the country the demand for our products 
has wonderfully increased this year. With better facilities, 
all orders promptly. 
PUSH-PINS 
Moore tusu-tnuustacs 
PUSH-MAPTACKS 
One of our improved Counter Displays will attract trade to your 
store and sell itself many times over without effort on your part. 
SHARE OF THIS BIG SPRING BUSINESS 
MOORE PUSH-PIN CO. 


improved machinery and augmented forces, we now fill 
PUSH-LESS HANGERS 
Devices for Hanging up Things Without Marring 
WRITE AT ONCE FOR DEALERS’ DISCOUNTS AND GET YOUR 
33-2 Berkley Street Philadelphia, Pa. 













Classifies the incoming 
mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints “‘snoopers.”’ 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston Street NEW YORK 













Work 
Distributor 
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Wanted—SPECIALTY SALESMEN 


WHO ARE EARNING $6000 OR MORE YEARLY 




















40% increased output warrants adding a few more high grade 
salesmen to ot ir large, competent sales force. Addressograph 
used and recommended by thousands of fagnous concerns like— 
Peoples Gas Light and Coke Co. System Magazine 
American Telephone and Tele- Butler Bros. 
graph Co. Bethlehem Steel Corp. 
Sears Roebuck Standard Oil Co. 
THIS TRADE MARK IS A International Harvester Co. All U. 8. Government 
POSITIVE GUARANTEE Chicago Tribune Depts. 
OF THE Full line of machines from $37.50 to $3000, together with 
kindred equipment such as address plates, attachments, filing 
GREATEST PUSSInLs VALUES drawers, cabinets, etc., sold to offices, small and large, in 
459 lines of business. Orders range in size from $60 to 
HARMLESS PIN TICKETS $100,000. Very profitable, attractive selling opportunity for 
STRING AND BUTTON TAGS ~~ soprenaes ee en ee Si teenneoe, aenee 
verience se > office ¢ t . fe 
POPULAR PAPER CLIPS mobiles or other high priced specialties. 
QUALITY THUMB TACKS Reply by letter ONLY. All applications considers’ eeniine- 
ti te Mr ows, Vv 
° ° ° Manager, FULLY as to age 
Noesting Pin Ticket Co., Inc. education, selling, expert. 
ence, etc. 
Mount Vernon, N. Y. 903 Van Buren St., Chicago, Il. 7 

















S SaveD SEAT % ( “BETTER VALUES” 


HAIR Assure you MR. DEALER 


The Good Will of those ANALYSIS PAPER 


to whom you cater. 


CUSHIONS = PADS 


TYPEWRITER ‘““FEL-PRO”’ *Felt Office Buff and White—Four Grades— 
CUSHIONS eS ee 4 to 28 columns wide, in variety 
DESK PROTECTOR of styles, always carried in stock, 
PADS STS Oe Se padded or loose. 
THE LINE OF 
“BETTER VALUES” Send for price list and samples 





Write jor our 1921 Folder and Prices L. H. BIGLOW & COMPARY, lnc. 
FELT PRODUCTS MANUFACTURING CO 24 BEAVER STREET NEW YORK 


2419 W. 14th St. e Chicago, Illinois 
i> 














THE NEW 
This “Dagclip” Memo CLOCK-SPRING : 
Just What You’ve Wanted RUBBER STAMP HOLDER 


Handier than a note-book, far more attractive, 
— 
LAWS ON'SS 
PATENT 
fa 





this “Dagclip’’ Memo keeps paper always 
clean, always in place whether there's one or 
a score sheets left, no expensive perforated, 
punched or bound fillers necessary. The 
spring holds them in place and makes refilling 
easy. It’s a case you'll be proud to carry. 
You can use it for cards, too, your own or 
others you want to keep. 


\ Fabricoid case. nickel clips,$1.75 Extra sheets 30c per M 
1 Seal grain or Morocco. . . 2.25 Name in gold . . 25c 


q National advertising is creating a large demand ae! 
the “Dagclip” Memo and dealers are requested to sen 
Pat. Dec. 24, 1912—107929 for our liberal proposition. 


D. A. GALANTIERE & CO., 732 Federal St., Chicago 


“BUCKEYE 
STATE” 
FILE Made in Letter and Cap Sizes. 


Distinctive in. appearance with paneled 
drawer fronts and long side panels. Roller- 
bearing hardwood slides assure quiet, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 


by a dull rubbed varnish finish. 
Write for Descriptive Matter and Prices 


THE MANUAL ARTS 


FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 


Typewriter Tables and Desks 










cms daub _ a im, = Ao) 





SUPERIOR TO ALL OTHERS 
Made With Real Clock Spring 


Round Style for 8 Stamps . . $1.25 
Long Style for 4 Stamps... .35 


Dealers and Agents Wanted 
Glad Tidings Publishing Co. 


202 S. Clark Street Chicago, Ill. 


4 
ij 
i 
id 
: 


ow 

















ee aeee WOMEN “epee 2 SS ee) 


eo ee 


The “SCATTERGOOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles, 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 


—_— 


























OFFICE APPLIANCES May, 1921. 








“Stayon’’ Rubber Platen Twirler 


For All Typewriters 


A new invention with a double flange. Guaran- 
teed not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 


810 FIRST NATIONAL BANK BLDG., CHICAGO 


Blake 


Manufacturing 
and 
Sales 
Company 











ADDING MACHINE ROLLS 

















proaching the bottom of the page, the same as now at the end 
of the line. Can be instantly set for any desired bottom mar- 
gin. Automatic, efficient and quickly attached. Retails for $3.00 
by mail or $3.50 when attached. DEALERS: Send $1.50 for : i 
Underwood model subject to refund if not satisfactory. An MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


article of genuine merit with liberal discounts, 
S . Send 20c for sample postpaid and ask for dealer's terms. 
Typewriter Pagesignal Co., 469 Fifth Ave., New York MORTON MANUFACTURING CO., terete 


“a > 7 
Brushy ~~ 


The only brush that wil! clean al! parts of machines. Small end ee See 

large end cleans in between keys, under carriage, the type rods, and all to- 

get-at place.. Total length l4inches. All bristles. 

Adopted by Busines» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 





70-76 Fulton St. 
New York Cit For all makes of machines 
y THE PERFECT ROLL—en taranteed to contain 
” “ ; inear feet. ges free from lint dust. 
New York Distributor: Stock white wove’ hard-sized. Writing 18 pound 
M, L. Jackson Co. “ie basis. . 
377-379 Broad ye make all size rolls. 
New Yok N.Y. Write for prices’ giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 
“ ”: a: { This Typewriter Brush Sells Rapidly Because 
It P uts the Eyes in Typewriting f& is made right and the price is right. The bristles are non-breakable. The ) 
The Typewriter PAGESIGNAL warns the stenographer when ap- ee ee © - norm aan a 
; ? 
] 


© 

















CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Pound — Less Cost — Mere Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 51 E, 8th Street NEW YORK CITY 




















Renita ; Gold Pens for Fountain Pens 
(E] Moistener | Repairs on Gold Pens and Fountain 


u 1s ign pe, Mond — <> Pens Attended to Promptly. 
er; =~ Guaranteed fast seller. EXPORT TRADE SOLICITED 


Liberal dealer discounts. 


ae Dept. P. ORANGE. MASS, Manufacturers of Fine Gold Pens 















BARKER-PAGE COMPANY YPEWRITER RIBBONS 
678 Massachusetts Ave., Cambridge, Mass. CARBON PAPER—— 


made in our own well-equipped plant. We 
7 Y P E W R I T E R S produce a line of ribbons and carbons on Apter Bros. Mfg. Co. 
Wholesale and Retail which dealers can make handsome profits. 552 W. Hacrieon St 
Rebuilding and Supplies Let us lay our proposition before you. CHICAGO, ILL 








WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 


ALL MAKES We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on ou office needs. Everything first-class; noth- 


EXPORT DOMESTIC met a ET iy to 
ROUGH REBUILT Chicago Sale & Merchandise Co. Uyits Jor *iiititc's 








If those who read this advertisement knew 
us as those who have bought from us, we 
are certain we could have many more satisfied custom- 


STEEL FURNITURE 


ers. Write us for prices. Ask others about our quality. a aly 
a iY Sheet Metal S fall 
GUARANTEE TYPEWRITER CO., Inc. 4q Rng coke meet. 5reengs ee 
39 South 10th Street : Cabinets 
o>, powasadadnggee aps cena #| Corry-Jamestown Mig.Corperation 





Cable Code: BOYERTYPE, A. B. C., Sth Edition _ Corry, Pennsylvania 


























OFFICE 


DURABLE RUBBER BANDS OF QUALITY 


ASSORTED SIZES—RED AND GRAY 


YRASIUTY 
| c LB. ® ONE POUND 90° 
5- ~) P. P. PREPAID 
>) 


Prices on Quantities 
CHEAPER - tier — BETTER THAN STRING 
' Renniebut Rubber Company, 8 Van Wagenen Street) Newark, N. J. 











It 
writes 
and 
writes 
and 
writes 


Send for pen and dealer plan 


Address Dept. “‘O” ; 
B. B. Stylo Co., Ine. 850 DeKalb Ave. Brooklyn, N. Y. 
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STATIONERS—Ask us about the}New 
Low-Priced “SUPREME” Account Book 


The ORIGINAL, practical, loose leaf petty [Ledger 


Made of the best cold rolled steel, spot welded —no rivets 
or screws to work loose. Three ca- 
pacitie_, five bindings—a full 
‘line. Has been adopt- 
ed for use in offices, 
factories, schools 
and homes. Write 
for our complete cir- 
cular with price list of 
binders and stock sheets, 
Manufactured by and dealers’ Proposition. 


STEEL BACK FILE & LEDGER CO. 


Makers of Ledgers, Files and Binders 
1422 Altgeld Street CHICAGO, ILL. 




















FEATHERWEIGHT SYESeABE 
The — oes kk om | 


and 
Light Weight ad ajuste vie § Borabie. Hy a ye 


Healthful. No to press or 
bind the head. Opaque’ for Partial band to Trans- 
a for natural light. flat when not in 


=> us preventing bei anhes out of shape by 
ent; 
small emall package to onny in the pocket. Visor wider 


+ t wearing glasses 
The Featherweight Eyeshade Co., Merchantville, N. J. 

















Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines, 
Time Clocks. Put up for the trade. 
OGcia! aod Empire Brands, or im plain bexes with imprint if desived 


SNELLING & SON M=iscturers, Bush Tessinat 


Exclastoe Territory Righte Bot Enterteined 











Rither Agency or Price Protection Proposities 
KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 


727 South Dearborn Street, CHICAGO 


New York, New Orleans, Los Angeles 








MAYVILLE FOLDERS 
Sell your customer MAYVILLE FOLDERS and show 


him how to use color classification in filing. 
A time-saver for him—a profit-maker for you. 


Geo. W. Millar & Co., Inc. * it Lafayette Street 




















CHANDLER SERVICE CORPORATION 


UNIVERSAL 


PROBUCTS 


BROOKLYN 











STEEL OFFICE REE: 











Te 


Hl NASSAU ST INC 
HEADQUARTERS itouurs-neoains 











All makes Gold, Fountain, Stylographic Pens. Pencil Cases perf 
repaired and returned day received. Satisfaction guaran 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 





SEND FOR OUR NEW PRICE LIST 
» _ PHON-ARM 
} ‘Telephone Holders 






Raises— Lowers, Stays 
where put—Pat. fork 
holds "phone vertical. 








Swings easily--’ phones 
pass when used double 
1265-67 W. 29 St. or triple. 
MAIN 1949 Write company at 
CLEVELAND,OHIO 














Ease 


Invitations 
aod ABs 


JN 
da 
Sampice s and pe rie gladly 


@f samplesdesired. 


fhe American Embossing Co., Buffalo, N. ¥ 





The Standard Line 


Waterman (deal 


if-Filling, Selety and Misitie Sin 








Lo: fe Warman Company, 191 Breadway, New Yerk 


Boetoe Sen Franeiseo ht ostareal 


Fountain Pen 





FRANKLIN «. DESKS 


GROWING BUSINESS 


Good Value and Low Price 


THE FRANKLIN MANUFACTURING COMPANY 
FRANKLIN, INDIANA 








EMI-HEX 
PENCIL 


THE 


has won popularity through quality alone. Sold 


from coast to coast by the best stationers. 
Made By 


PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 








: 
} 
; 


Sams Fo sks 


SEIS aE 
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KROMA PASTE 


Superfine quality, white library 
paste, A very smooth paste with 
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strong adhesive properties. 


GORDON BROWN PENCILS 


Paper covered. Checking pencils 
of real merit—based on‘strength 
and brightness in color of lead. 


The display of these indispensable 
products will bring you rapid sale. 


BORDON BROWN 
Ma PENCILS 
| el 





SUPPL 




















“Red NO 515: 
GORDON BROWN 
Blue N° 514- 


Sara Sent ean aa 
SRPeVe ekg. a ® 


SANDUSKY OHEO 


| 


-KROMA. 
PASTE. 


SUPERFINE 


i TALITY: 


1935 


NEWY WORK 





ee. = 


an & 





———— 
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“The Ajax Eyelet Fastener” 
A Necessity for Every Office 


SAVES TIME 
IT CREATES EFFICIENCY 
ASSURES SECURITY 


Handles Three 
Sizes of Ajax 
Eyelets with- 
out any Ad- 
justment 


Use AJAX Eyelets 


Exclusively 


They Are Rust-Proof 
Order eyelets by num- 
ber: No. 1 long; No. 2, 
medium; No, 3, short.. 
Packed 600 to a x 
(10 boxes to a carton). 


fis 











The AJAX is auto- 
matic—always ready 
Ne 2 No. 3 for immediate use. 

Short With one stroke of the 

Pb tt Pome Oe the hole, inserts and clinches the 
eyelets in one operation. It binds securely all cor- 
respondence, legal records, estimates, plans, agree- 
ments, etc. 


MACHINE APPLIANCE CORP., 





“SAMSON PUNCHES’ 





“SAMSON 
No. 1 HAND 
PUNCH” 


Handles 7 sizes of 
punches and dies 











* 1/16 to 1/4 inch in 


diameter, easily in- 
terchanged. 

Will punch thru 
14 inch of paper 
or cardboard or thru 
soft metal up to 20 


gauge. 





Hole Sizes 
1/16 in. to \% in. 
in Sheet Metal, 
Paper or Leather. 





WRITE FOR CATALOGUE.AND PRICE LIST AT ONCE 


351-353 Jay Street, 


“SAMSON 
EYELET 
TOOL” 








A Combination 
Punch and Eyelet 
Set. 

Only device on the 
market that has the 
patent spring collet 
feature for holding 
the eyelet in place. 


Strong and Hand- 
somely Nickeled 





Tool 


BROOKLYN, N. Y. 
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GRAYWOOD-_ 


Recommends Itself. 


In selling an _ envelope 

sealer, what are the require- 
ments that the machine should 
possses in order that you may pre 






sent a comprehensive sales argu 
ment to your prospective custom 
er? The machine must be fast in 
the manipulation of letters; it 
must have the durability to with 
stand hard wear; it must be easily 
operated by unskilled clerks; it 
must be obtainable at such a price 
that it may have a wide field of 
prospects and, to clinch the sake, it 
must have a reliable organization The Graywood is designed to meet the exacting re- 
behind it. The Graywood all-pur- quirements of the modern business organization. 
pose envelope sealer has all these cossttie friction Siettaated, asserting ame 
features embodied in it. and long wearing parts, the automatically fed Gray- 
wood is 'thé:machine you should eventually sell. 





Specialty Men: 
tion ies si sertteey. ” VWevihe us ° 
wean arses: THE GRAYWOOD MFG. COMPANY 


at once. LYNN, MASS. 


















Carbon 
Papers 


‘| ypewniter 
Ribbons 





OF: experience of PRODUCTS 
25 years has EALERS are solicited to 


taught us what is best write for our proposition 


adapted to every pur- for exclusive terr tory or 
pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 
1466-68 EAST 55th STREET CLEVELAND, OHIO 











Sa oS ak, a a ee 


Le Nes 
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ALPHAMERICAL 


THE ORIGINAL ECONOMY SYSTEM 











Sal ok 





ALPHABETICAL GUIDES AOD fe . : | 
First and second positions to left, numbered aa a a . aie pera teicr ethan g a oe, bot- 
consecutively, heavy gray pressboard (20-point) oc / = eS tom, with or without insertable celluloided tab 


Feesi jus my. %! ~ 
(nu us for removable label. For papers requiring fre- 


or extra heavy (30-point) with tabs celluloided. 
quent removal and much handling. 


Practically everlasting. 








= 





——_—L. 


st= 








ri 


ALPHABETICAL FOLDERS 
Third position next to guides. Indexed and 
numbeied same as guides. Heavy blue rope 
stock. For miscellaneous correspondence and 
for guides when transferred with other folders. 














MONTHLY NAME FOLDERS 
For correspondence or other papers which 
require separation by months. Each folder car- | 
ries name and number for easy re-filing. | 
| 















































pt 
nf 
} : | | 
aaa \Y 
OUT GUIDES Established 1883 / - 
. Red top heav tag manila, printed form both Division of F ~ ae and Supplies BINDER OR TANG FOLDERS 
s for record of correspondence folders re- ant No. Brass tangs for binding papers into fold 
moved. Should invariably be used. WABASH, IND., U.S. A. eyeletted to any folder yd ies. <taniieumaned 








‘“‘The Madas” Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division “The Millionaire” Calculating Machine 


This latest calculating machine is a product of The Durable Machine 


Switzerland. It is designed for rapid work in Divi- 
sion, which is ABSOLUTELY AUTOMATIC You The only calculating machine that requires but one 


merely set your two factors and turn the crank turn of the crank for each figure in the Multiplier 





until the desired number of places are recorded in or Quotient. We are now carrying a full line of 
the Quotient. The turning of the crank is contin- these wonderful machines and deliveries can be 
uous, while the shifting of the carriage is AUTO- made without delay. “The Millionaire” can be sup- 
MATIC. Lightning-like results obtained without plied in either Hand Operated, with or without key 
mental strain. Compact—Portable—Simple to Op- board, and Electrically Driven, with or without key- 
erate. board. 


W. A. MORSCHHAUSER, Sole Agent, 1 Madison Ave., New York City 
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EFFICIENCY— 


T HOROUGHNESS in each detail of 


manufacturing and serving the 





customers adds much to the worth of 
the quality materials used in Murphy 
Office Chairs. 


Here is a chair that will help pro- 
duce maximum efficiency in an office. 


It is so modeled the occupant may sit 


BBE aR ale ot et REO 


in it at hour stretches without discom- 
fort. It was designed with due 
knowledge of the requirements of the 
body in different positions, The back 
may be adjusted to different heights. 


Murphy Chair Company 


INCORPORATED 


Owensboro, Kentucky No. 215B 
Oak—Light, Dull Finish 

















IT PAYS TO SELL GOOD DESKS 


The sale of a good desk means a satisfied customer 
and repeat business. The sale of an inferior desk 
means just the opposite. The customer becomes 
dissatisfied and probably will go elsewhere the next 
time he is in the market. 


Clemco desks build permanent business. Their 
quality is far above the average. Even in appear- 
ance alone the Clemco stands out from ordinary 
desks and it ranks just as well in performance. 
Our catalog should be in the hands of every office 
furniture dealer. A copy will be mailed to you 
promptly upon request. 





The ‘‘2-in-1’’ Clemco 


The “2-in-1” Clemco shown in the illus- 

e emetsen O. tration above is the best in typewriter 

desks. It answers equally well for type- 

3401 West Division Street writer or clerical uses ——- the writ- 

ing bed remains unbroken, no matter 

CHICAGO, ILL. whether the typewriter is in use or not, 

and the typewriter cannot interfere with 
anything on the desk top. 
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SCIENTIFICALLY CONSTRUCTED AS A SHOCK ABSORBER AS WELL AS TYPEWRITER CLAMP 


Equipped with Azora air cushions, which have felt bases to 
protect the desk and insure a perfect sliding surface. Type- 
writer can be removed from desk without affecting this 
clamp in the least. For sliding board or drop desks and all 
others. Made up for all standard typewriters. Nothing to 
get out of order. We furnish Ideal spring cushion feet in 
place of Azora air cushions where desired. Instructions 
for attaching with each set. Specify make of machine 
when ordering. 


Dealer’s prices upon request. 


AMES SUPPLY COMPANY 


607 South Dearborn Street 
CHICAGO 


1627 Champa Street, 
Denver, Colorade 


50 O'Reilly Street, 
Havana, Cuba 


507 Mission Street, 
San Francisco, Cal. 


305 George Street, 
Sydney, Australia 


50 Lispenard Street. 
New York, N. Y. 


l-a De Capuchinas, 32, 
Mexico, D. F., Mexico 


65 Moorgate Street, 
London, E. C., Eng. 


611 Fannin Street, 
Houston, Texas 





DESK ATTACHMENT 





“AMESCO” 


Be sure to specify make of 
typewriter when ordering. 

















MASTER GRADE 





Remanutactured Typewriters | 


Any Quantity 


Immediate Delivery 


Underwoods our Specialty 


Our factory facilities make it possible for us to offer 
prompt and efficient service to dealers who require 
quantity shipments at regular intervals. 


WHOLESALE TYPEWRITER CO., Inc. 


New York City, U.S.A 
Cable ‘‘Saletype’”’ 


326-330 Broadway 
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O.K. Even Print Device ‘?: Multigraph 


Every Letter an Original 


y= invested your money in the Multigraph to attain results in 
your advertising—do you realize that the heavy short line re- 
duces those results? 


Your prospect knows that with actual typewritten letters the 
“Dear Sir’ and “Yours truly” are not heavier i the body of the 
letter. To keep him from throwing your letters in the waste-basket, 
you possibly tried filing down the type to lighten the impression, and 
spoiled whole fonts of type so that many characters failed to print up 
on subsequent letters. Why take a chance on this when you can 
remedy the whole matter with the 


O.K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO., Lincoln Bldg., Philadelphia, Pa. 


MU th 





MTT 


SUUPUUUEEOUEU TUE EUCEEU CCG UTERE CETTE EEE OEE 





THE CLIMAX LINE DATER and  , SLMAX MAME PLATE DATER 6 SA SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 
nished with Wheels for all languages. 
THE TRAUT & HINE M’FG CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 


CLIMAX LINE DATER 
Patented, other Patents Pending Patents 


Patented, other 











Six Wheels 








Our proposition for 
I to 999,999 dealers and agents in 
Three all countries of the 
ra rl A world is an attractive 
Repeat, NSWERED one. Write for our 
Duplicate. JUL 15°20 illustrated catalog. 








= Facsimile of Jmprint 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S. A. 
12 3 4 56 FACTORY, NEW BRITAIN, CONN., U.S.A. 


etal of Imprint Expert Department fer Earepe and the British Empire, 9 and 18 Cheapside, Leadesn, E. C. ~ Kevotmle of luprint 
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We Specialize on Steel Transfer Cases Transfer profits 


belong to you when you stock these 
Your Order Shipped within Three to Five Days 32743.. Stecl Transfer Cas as with Full 
Steel Sides. Note the channel frame which makes drawers operate no matter how high the sections are stacked. 


The locking device is secure; yet it enables the stacks to be dismantled readily for moving or rearrangement. 
Write for Prices and Discounts 


General Offices The Bentson Mfg.Company Aurora, Illinois 


Chicago Representatives and Show Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Stree 





SUMUNUINNUSUVULLNAVAANUULUL LAA A AN 


. 
: 


HHALUUULASHUL, 


“Mi B 99 To us “M. B.” stands for “MON BUREAU” 
° ¢ To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an opportunity for you! 
American goods are extremely popular in France and much needed too. ‘This 
especially applies to office furniture and all 
modern business appliances. To sell your goods 
in France, you should advertise in the right French medium. 
Now, this right medium is M. B. because it is the pro- 
gressive business publication “‘par excellence.’’ As a mat- 
ter of fact, M. B. was the first to advocate highly efficient 
business methods in France and was the pioneer of modern 
office equipment in this country. So it is no wonder that 
it is read all over France, Belgium, Switzerland, Spain, 
Italy and Rumania, by the most progressive firms, that 
is by the firm that is likely to be interested in your goods. 













Advertisements in this magazine are practically sure to 
ring trade for you because it reaches the very public 

you are anxious to get at. 

Write today to the Advertising Manager of M.B. He will be pleased 

to send you a free copy of this interesting publication. His depart- 

ment will write ads that pull for you or translate your copy into 

French just as you like. 


“MON BUREAU,” 52, rue des Saints-Péres, PARIS 7°. FRANCE 


UNO UN AUE T 
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Steadiness 


There is three cornered satisfaction and contentment in the sale of Bushnell’s 
Paperoid products—the customer, the stationer and ourselves. 


Steadiness is the keynote—steady 
value, steady prices, steady service 
—and for the dealer, steady demand 
and publicity for the product. 





The “Paperoid”’ trade-mark stands for all of this—without reservation. 


Alvah Bushnell Company 


Manufacturers of Filing Containers that Function 


3 Park Row 
New York 


925 Filbert Street 
Philadelphia 














Flat Top, Roll Top and Typewnter Desks 


MAHOGANY AND OAK 





t. No. 9172 


VALLEY CITY DESKS 


We shall be pleased so send new catalog to dealers 


VALLEY CITY DESK COMPANY - Grand Rapids, Michigan 
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Integrity in the construction of office desks 
ts insisted upon by the better informed 
business men. 


Meeting this demand with Englewood Desks 
ts unquestioned wisdom from every point | 


of view. 


ENGLEWOOD DESK COMPANY 


5816 Lowe Avenue 


j 
a CHICAGO | 








Impressions 


A Magazine for Progressive People 


7 SHERE is no magazine in the world just like Impressions. It treats business as the most 
important thing in material life and shows in a fascinating manner how easy it is to get pleas- 
ure and a living atthesametime. There are no technical articlesinImpressions. The great 

subject of business is handled in a way which provides inspiration for all, whatever their profession 

or trade or calling. Impressions stands for better business and better living in the highest sense 
of the term. It is the monthly mentor of our biggest business men, and in its own circle, carries 
an influence more powerful than outsiders can understand. It is 
edited by G. E. Whicehouse, who, in a remarkably short time, has 
earned for himself an international reputation for being the most 

interesting, yet fearless, writer on business subjects. He writes a 

large part of the magazine each month; says what he thinks, and Two Dollars 

thinks so nearly right that big men believe in him and applaud his 

views. Impressions is a big magazine, 11x93 in., with 96 A Year 
pages, full of sound editorials and high grade advertising. If you 
believe in progress, you will like this magazine, though you may Send a two dollar bill 
not agree with everything it prints. —you will get it back 
right away if the first 


Impressions Publishing Co., Ltd. | sumbertaistosatisy 


36 King St., Covent Garden, London, W. C. 2., England 
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MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 224” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 
May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 


or with full size adjustable shelves with- 
out Cabinet. 





USE have always been sold on price. 


With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 1 1/2: hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 


Small Safes for BUSINESS or HOME | 











= Avoid the old method of 

Mik CDCLLY 7 “hunting” through desks, 

Fa | cabinets and files—take 

| | a ‘‘short cut” with a 

UNIVERSAL DISPLAYOR 

and keep important imforma- 
tion at your finger tips. 


























UNIVERSAL DISPLAYORS are 
ideal for visualizing maps, charts, 
graphs, posters, surveys, pictures, 
etc. 


sheen 




















UNIVERSAL DISPLAYORS with 
leaves turning like the pages of a 
large book give executives and all 
others the means of securing the 
efficiency in visualization that 
centralized control demands. 





| J i rs 322? = UNIVERSAL DISPLAYORS are 
—L ¢ => manufactured in over 400 different 
UNIVERSAL WALL PIVOT DISPLAYOR complete models. 

with 10 wings, 24x36” fillers of asphaltum board. Made of ; 

steel throughout and guaranteed for ten years against Send for Information. 


factory imperfections. 


Universal Hixture Corporation 


131 WEST 23rd STREET NEW YORK CITY ! 
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Make Your 


Business Show Plans 


Now! 


Have them all out of the way 
before vacation time. 


Start early and when vacations 
are over and Fall business has 
begun, plans for the National 
Business Shows will drop into 
the regular routine without any 
extra effort on your part. 


Many manutacturers have adopted the 
idea of making their fall plans in the 
summer when they have the most lei- 
sure, and have found that it pays. 


September will be here before you know 
it. Be prepared in advance. 


THE CHICAGO SHOW will be held at | 


the Coliseum the week of September 19. 


THE NEW YORK SHOW will be at 
Madison Square Garden the week of | 
October 17. 





Karly planning on the part of all ex- 
hibitors will mean better service to the 
public and = satisfactory results all 
round. 








ANNUAL BUSINESS SHOW CO. 


Frank E. Tupper, Pres. 50 Church St., New York 


























er 











May, 1921. OFFICE APPLIANCES 241 





SENGBUSCH SATISFACTION 


N efficient desk family has long f WE BSTER says satisfaction is to 
4 been wanted by the up-to-date busi- - fill the measure of want. This the 
ness man. Sengbusch fills this want Sengbusch Desk Family does efficiently. 





























The Sengbusch 
Self-Closing Inkstand 





The Sengbusch : The Sengbusch 
Mucilage Applier Ideal Moistener 


ATISFACTION is one great factor in retaining custom- 
S ers. Therefore it is one great point to be looked for 
when laying in a new stock. 

The Sengbusch Desk Family guarantees satisfaction and 
adds to its reputation by being extremely economical. 

The Self-Closing Inkstand keeps a supply of fresh, usable 
ink, always on hand, whereas many of the old style inkstands 
permit the inks to thicken, thereby causing not only loss of 
ink, but loss of time. This loss is absolutely eliminated by the 
Sengbusch Self-Closing Inkstand. 

The Mucilage Applier does away with the old, dauby brush 
method and applies mucilage with one stroke. Always ready 
for use, easy to work with and economical in the performance 
of its duty. 

The Ideal Moistener is a health preserving appliance, 
which also enhances the appearance of any desk. Made of 
beautiful white porcelain, it gathers no. health-destroying 
germs, as is often the case with the old fashioned sponge 
moistener. 





OUR CATALOG WILL BE SENT ON REQUEST 


SENGBUSC Self-Closing Inkstand Co. 
400 Stroh Building, Milwaukee, Wis. 


(1568) 
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1 


It required this girl’s entire time every day to hand- 
address 800 envelopes in which a Boston broker 
mailed his daily market letter. 


2 


Last week she stenciled the 800 addresses into Ad 
dresserpress address cards. She did this with her 
regular typewriter in less than six hours. 











3 


She filed the 800 address cards in alphabetical order 
in this special cabinet—filed them just like index 
cards. 


4 


And now each day when the market letter is ready 
to be mailed— 














o 





—she puts the address cards into the hopper of the 
Addresserpress— 





—and as fast as she can turn the'hand crank the ad- 
dresses are printed on the envelopes at a speed of 800 
addresses in 30 minutes. 





AGENTS WANTED in Cities of 
from 25,000 to 125,000 population. 


THE ELLIOTT COMPANY 


SEND FOR OUR 
SPECIAL PROPOSITION 
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“Have You MultikKopy 
Carbon Paper No. 25?” 


Customers are now ordering the _ specific 
grade of carbon paper for their particular 


purpose. 





That’s because our national advertising is 
telling the public about the various kinds of 
MultikKopy—telling them just what work each 
gerade is intended for, and the number by which 





to order that particular kind of paper. 


Multikopy advertising is educating the pub- 
lic to order the specific grade of paper that will 
give the best results for their particular need. 


This campaign is appearing in the Saturday 
Evening Post, Literary Digest, Everybody’s, 
Collier’s, and Gregg Writer. 


Your co-operation means more business for 
you and guarantees the satisfaction of your 
customers at all times. 


Are you with us? Write for literature and 
dealer information at once. 





F. S. WEBSTER COMPANY 


338 Congress Street Boston, Mass. 


uitiKOPY 


MARK 





————————— 


Ve cleyom adele 
A kind for every purpose 
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Let Them Know You Sell TYPENE | 








Cleame typewriter type 
without fuss or muse 
Ow 


the handy Swab 
of DONE 








Plates Furnished to 
Stafford Dealers 


NE New York dealer said: ‘Yes, I 

thought it would sell, but Typene 
surprised me. The first carton was on 
my counter only two days.” 


Typene brings you ashare of the business in type 
cleaning fluids that formerly went to the drug- 
gist. It is preferred because it wont eat the 
enamel or burn—has no unpleasant odor—and 
is applied to the type with the swab-stopper 
instead of a dirt-spattering brush. 


Send your order today—either to your jobber or 
direct. Order the advertising plates you want, 
by number from this advertisement. They will 
be sent free with your first order for Typene. 
Space is provided for your name at the bottom 
of each electrotype. 


S. S. STAFFORD, Inc. 
603-609 Washington Street, New York 


Established 1858 


Chicago: 62 W. Kinzie Street 
Canadian Factory: 9 Davenport Road, Toronto 


Put it on the counter in the 
attractive display carton—put 
a card in the window and run 
a few of these advertisements | 
in your local newspapers. | 

















= =~ | 
Stafford | 
TYPENE 


cleans typewriter type 
Does away with spatter- 
ing brushes. 
Dip the handy swab— 
amy = Re poo 


rp, jean - 
work Won't eat ianed 
¢ bur 
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ERE is one of the really fast-growing 

divisions of the stationers’ blank book 
department—Standard B & P Ring Book 
Covers, Sheets and Indexes. 


What customer, chancing to see a display of 
these widely adaptable conveniences, is not in- 
stinctively drawn into the desire to examine 
them? In short order his mind’s eye has pic- 
tured a use for one or more. 


Add to this self-developed interest a salesman’s 
suggestion—a description of the construction—an 
explanation of the variety of sheet sizes and rul- 
ings available—and almost invariably a sale is 
made. 


Standard B & P Ring Book Covers are noted for 
their exceptional durability, the nicety of their 
workmanship, and the general superior ap- 
pearance which makes them so salable. Ex- 
clusive opening and closing device—easy to 
manipulate; oval rings, jointing perfectly; 
moving parts polished nickel plate. 
BINDINGS—Full Fabrihide, Fabrihide 
and Cloth, and Full Canvas. 
CAPACITIES— 4’ and 1” rings, 100 
and 200 sheets; 114” and 2’ rings, 
300 and 400 sheets. 
SHEETS—Plain and ruled in 
most every popular form. 
INDEXES—Alphabetic. 
Leather and Linen tabs. 
BOORUM & PEASE 

New York 
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Wrigley Specifies 


THE SAFE-CABINET 


Tenants of the new Wrigley Building, Chicago, will be provided with 
THE SAFE-CABINET for the protection of their records. 


Fittingly described as a “Milestone in Chicago’s March of Progress,” this 
beautiful structure is attracting nation-wide attention because of its hand- 
some design and commanding location. 


Vaults were at first considered for the individual offices, but were aban- 


doned for THE SAFE-CABINET. 


Economy of space, number of models, range of sizes, efficiency of filing 
equipment, proven heat resistance—these were some of the reasons why 


Wrigley chose “The World's Safest Safe.” 


Made in sizes to suit the requirements of every tenant, equipped with 
files for every record, it is the practical safe for office buildings. 

















THE SAFE-CABINET COMPANY 


Largest Manufacturers of Record Protection Containers in the World 


MARIETTA, OHIO 
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AKE our newest catalog (No. 54) work for you; 
M it was designed for that purpose and will prove 

a distinct addition to your salesforce if you will 
give it half a chance. 


This catalog was recently mailed to all of our regular 
dealers and to a considerable number of firms whom we 
would like for dealers in territories where we are not 
now represented. If we missed you, it was not inten- 
tional. A request on your business stationery is all 
that’s necessary. 


This catalog will be of special 
interest to dealers who haven’ta 
regular office chair line now—or 
are looking for a more represen- 
tative line than they now have. 


AUatedea oQt ie) an Gritoui am Gxe)iiyoxet 
Bedford, Ohio 
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T-e-n-S-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


The Tension Envelope Co. Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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Hundreds 


ot ottice 
managers 


figured it 


last week 












Wood pencils 
cost 18 to 3% 
per employee 
per year —— 


verage 
$1% 


These are not imaginary figures. The keenest 
office managers have figured it—over a period 
of years. All are astounded. What is your 
pencil cost per employe per year? Figure 
pencils alone; never mind time lost sharpen- 


The light-weight aluminum 


SALESMEN 


Here is an item that sells readily 
today, because it saves money. 
The larger the firm, the more it 
saves, and the more you make. 
We need more men everywhere, 
as exclusive Redipoint salesmen 
to cover industries and the retail 
trade. Redipoint mechanical 
superiority will soon make it 
the leader. Our commission offer 
is liberal and very profitable to 
good men. Write now stating 
where you would prefer towork. 


DEALERS 


Redipoint is trouble-proof. 
Requires no repairing. We guar- 
antee absolutely and replace 
free any mechanism that breaks. 
The usual discounts to estab- 
lished retailers. Samples free 
if you ask on your letterhead. 










+ | 


= 75c per employe to buy—only a few 
cents per year thereafter. Actually—the 
investment required to quit wood pencils is 
less than you would spend for them in the 
next six months. What other equipment can 
be bought on so profitable a basis? 

Redipoint, of light weight Aluminum, is a 
practical writing tool, which does not tire the 
most constant user. It is the only pencil that 
instantly whisks its lead back out of sight 





ing. And then consider— 








“"T comm 


when you have finished writing. Leads do not 
jam and break off. Longer leads—change less 
often—easily and quickly changed. 

The 75c Aluminum Redipoint is sold in 
quantities at discounts to industrial buyers. 
Your firm name and “property of” on every 
pencil without extra charge. A receipt from 
every employe prevents loss. Use coupon 
below and get a Redipoint Free—and our 
discount proposition, 


We sendyou a Redipoint FREE 


Clip 


this” ee 


BROWN & BIGELOW 
1320 University Ave-St.Paul, Minn, 


memo OW 


petententententententententantentententen 


Put this into action yourself— 


Memo to Write 


| Brown & Bigelow 

| 1320 University Ave., St. Paul, Minn. 
for sample Redipoint Pencil in Aluminum, as made 

| for industrial purposes. Letter must state number 

of our employees to whom we furnish pencils and 

' 


must be signed by officer of our firm to whom sam- 
ple will b: sent. 





eee 
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Standardize on a Standard Line 














Standardize on a Standard Line 











THE CARTER’S INK COMPANY 4 


Manufacturing Chemists 
BOSTON CHICAGO 


NEW YORK MONTREAL 

















OP NTR care ore 


Clears Its Cost In Three Months 


MACHINE to be a real paying investment must write 
itself off early enough to show a good profit on its 


purchase price. 


The experience of thousands of 
Comptometer users attests the fact 
that, on this basis, the Comptometer 
is a gilt edged investment. 


One of the many examples of such 
experience is that of Childs, Kay & 
Woods, Bankers and Brokers, Pitts- 
burgh, Pa., whoseone Comptometer 
handles the work of two clerks 
figuring mentally. 


The chief factors responsible for 
this result are: 


High Speed of the Comptom- 
eter on all kinds of figure work 
—Adding, Multiplying, Dividing, 
Subtracting. 


Let a Comptometer man make 


Dependability of its service, 
due to high quality of construc- 
tion. 


Automatic safeguards against 
human fallibility in operation— 
provided in the ‘‘Controlled- key’’ 
and ‘‘Clear Register’’ signals 
affording security from that 
most common source of error. 


No matter what the line of busi- 
ness or system of accounting. used, 
the figuring operations are all the 
same—simply Adding and Calculat 
ing. 

Remember that more than 90°, 
of all figure work is, on the average, 
Addition and Multiplication. 


a test of it on your work 





What Mr. A. G. Kay says about the 
investment value of the Comptometer: 


“It would take at least two mental figure clerks 
to handle our work. As it is, one operator and 
the Comptometer is saving the salary of one figure 
clerk, or about $1200 a year, which means that 
our Comptometer is paying for itself every 
months 


“Not only has the Comptometer become a 
permanent fixture in our organization, but on 
the strength of its work in our office, t other 
Pittsburgh brokers have purchased Comptom- 
eters. 


‘Probably the greatest advantage-of the 
Comptometer is its superior accuracy, due to the 
Controlled-key feature which prevents errors 
from partial keystrokes. This is v valuable 
to us because a considerable part of our work 
consists in the addition of long columns in which 
a partial keystroke is caught as soon as it occurs, 
so that correction is made without cancelling 
and re-adding.”’ 





A phone call «tli bring him in any one of 100 different cities. 


Felt & Tarrant Mfg. Co. 
1713-1735 N. Paulina St., Chicago, Il. 


CONTROLLED KEY 





REG TRADE Marx 








ADDING AND CALCULATING MACHINE 


yews ee 

























WHAT THEY ARE SAYING 


About the New No. 5 Model 
Woodstock Typewriter 








In TELEGRAMS ‘rccct batty 
From M. 8. Jores, Columbia, 8. C. 


New Woodstock is a peach; ship two quick, 


Pica type’’. 


From Lawrence Typewriter Exchange, Lawrence, Kansas 
“Machines received Monday and sold Tuesday. The im- 
proved model is sure a winner and sells like hot cakes. 
Ship two more immediately.” 


Pleasing 


the Customer 


From Peoria Typewriter Company, Peoria, Illinois 


“The new 5 Model is a winner. Rush 10 more. This 


makes 30 for us in ten days.” 
CQ. Mr. John D. MelInerney, of Harlan County Ranger, Repub- 
lican City, Nebr., says:— 
“T am using the new Woodstock No. 5 and think it is 


vithout exception the greatest typewriter manufac 


Pleasin without ex 
sewaa WHAT DO YOU SAY? 


the Distributer 


Woodstock Typewriter Company YXOODSTOG 








35 N. Dearborn St., Chicago, U. S. A. . 
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